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ПЕРЕДМОВА 

  

 

Створення в Україні сучасної високоефективної системи вищої  освіти є 

однією з найважливіших умов конкурентоздатності держави на 

європейському та світовому ринку. 

Основною метою нашої науково-практичної конференції є об’єднання 

зусиль провідних фахівців та науковців задля висвітлення результатів 

найефективніших та найновітніших досліджень у сфері мовно-професійної 

підготовки сучасних фахівців.  

Беручи участь у цій події, кожен з Вас має нагоду апробувати 

результати плідної наукової роботи, виявити свої наукові та творчі здібності 

у фаховій підготовці майбутніх спеціалістів, обговорити актуальні питання 

мовної підготовки в умовах сьогодення.  

Вважаємо, що здобувачі закладів вищої освіти та науковці, які сьогодні 

беруть участь у науково-практичній конференції, демонструють високий 

науковий потенціал, про що свідчить різноаспектність досліджень, якість і 

творчий підхід до підготовки матеріалу.   

Шановні учасники, щиро зичимо Вам миру і злагоди, міцного здоров’я і 

щастя, добра і достатку, гармонії та впевненості у власних силах! Нехай Ваші 

успіхи надихають на нові звершення та переконують нас, що Україна – це 

держава з багатим науковим потенціалом!  

 

 

 

З повагою, 

оргкомітет конференції.  
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growth but also in promoting effective communication, cultural agility, and personal 

development. Professionals who invest time and effort in developing their English 

skills position themselves at an advantage in the global job market. English 

proficiency opens doors to a world of possibilities, enabling professionals to connect, 

collaborate, and succeed in an interdependent and multicultural professional 

landscape. Therefore, incorporating English language training into professional 

development programs is essential for individuals seeking to excel in their careers 

and embrace the opportunities of a globalized world. 
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PROFESSIONAL COMMUNICATION IN AN AGRICULTURAL 

CORPORATION: IMPORTANCE IN MODERN AGRICULTURE 

The modern agricultural sector requires professionals not only with in-depth 

knowledge of agricultural science and technology but also with high-level skills in 

professional communication. An agricultural corporation, being a complex 

organization, a large enterprise, or a cooperative, requires effective exchange of 

information, interaction, and collaboration within the team and with partners. 

One of the key features of professional communication in an agricultural 

corporation is the understanding and use of specific terminology. Experts must be 

confident in the terms used in agribusiness to effectively discuss and comprehend 

tasks, issues, and innovations in the field. 

Interacting with agricultural partners is another crucial component of 

professional communication. Negotiation skills and relationship management with 

suppliers, distributors, and farmers define the success of agricultural activities. The 

ability to build partnerships and ensure long-term collaboration contributes to the 

stability and development of the corporation. 
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Agricultural expertise is essential for a proper understanding of the 

peculiarities of crop cultivation, animal husbandry, and the use of agronomic and 

agrochemical practices. Professionals need to stay informed about current trends and 

innovations in the agricultural science and practice, enabling the implementation of 

advanced technologies and enhancing the competitiveness of the company. 

Managing crisis situations is an integral part of communication in the agricultural 

sector. Preparedness and effective response to unforeseen circumstances, such as 

weather catastrophes or epidemics, determine the company's resilience to changes. 

Compliance with agricultural legislation and regulations requires professionals 

to be attentive and possess a high level of legal competence. Knowledge and 

adherence to norms and standards ensure business security. 

Here are some key aspects of professional communication in an agricultural corporation: 

Terminology and Specifications: 

 Understanding and using agricultural terminology. 

 Effectively explaining agricultural processes and technologies to colleagues 

who may not have agricultural experience. 

Interaction with Partners: 

 Negotiation skills and relationship management with suppliers, distributors, 

and other stakeholders in the agricultural sector. 

 Ability to build partnerships and ensure long-term collaboration. 

Agricultural Expertise: 

 Understanding the specifics of plant and animal cultivation, agronomy, and 

agrochemistry. 

 Knowledge of current trends and innovations in agricultural science and 

practice. 

Leadership and Reporting: 

 Effective communication with the team and upper management. 

 Skills in preparing reports and presentations with the results of agricultural activities. 

Crisis Management: 
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 Readiness and ability to effectively respond to crisis situations, such as weather 

anomalies, animal epidemics, or other unexpected events. 

Legislation and Regulation: 

 Understanding agricultural legislation and regulations. 

 Ability to adhere to norms and standards, as well as adapt activities to changes in legislation. 

Effective Communication: 

 Ability to communicate clearly and effectively with various audiences, 

including farmers, experts, government representatives, and other partners. 

Professional communication in an agricultural corporation requires not only 

technical understanding of agricultural issues but also a high level of interpersonal 

skills and the ability to work in a team to achieve common goals. 
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PROFESSIONAL COMMUNICATION IN MODERN BUSINESS 

Professional communication is the process of sharing information between 

people within the workplace and outside a company. Effective business 

communication is how employees and management interact to reach organizational 

goals. Its purpose is to improve organizational practices and reduce errors. It’s important 

to work on both your communication skills and communication processes to achieve 

effective business communication.  

The importance of business communication also lies in: 1) Presenting 

options/new business ideas; 2) Making plans and proposals (business writing); 3) 

Executing decisions; 4) Reaching agreements; 5) Sending and fulfilling orders; 6) 

Successful selling; 7) Effective meetings; 8) Providing feedback to employees and 

customers. 

https://www.nextiva.com/blog/business-communication-trends.html
https://www.nextiva.com/blog/business-communication-trends.html
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