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ПЕРЕДМОВА 

  

 

Створення в Україні сучасної високоефективної системи вищої  освіти є 

однією з найважливіших умов конкурентоздатності держави на 

європейському та світовому ринку. 

Основною метою нашої науково-практичної конференції є об’єднання 

зусиль провідних фахівців та науковців задля висвітлення результатів 

найефективніших та найновітніших досліджень у сфері мовно-професійної 

підготовки сучасних фахівців.  

Беручи участь у цій події, кожен з Вас має нагоду апробувати 

результати плідної наукової роботи, виявити свої наукові та творчі здібності 

у фаховій підготовці майбутніх спеціалістів, обговорити актуальні питання 

мовної підготовки в умовах сьогодення.  

Вважаємо, що здобувачі закладів вищої освіти та науковці, які сьогодні 

беруть участь у науково-практичній конференції, демонструють високий 

науковий потенціал, про що свідчить різноаспектність досліджень, якість і 

творчий підхід до підготовки матеріалу.   

Шановні учасники, щиро зичимо Вам миру і злагоди, міцного здоров’я і 

щастя, добра і достатку, гармонії та впевненості у власних силах! Нехай Ваші 

успіхи надихають на нові звершення та переконують нас, що Україна – це 

держава з багатим науковим потенціалом!  

 

 

 

З повагою, 

оргкомітет конференції.  
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PROFESSIONAL PRESENCE AND BUSINESS COMMUNICATION 

 Professional presence in business world is the demonstration of respect, 

confidence, integrity, optimism, passion and empathy in accordance with professional 

standards, guidelines and codes of ethics. 

Professional presence depends on communicating well, and that is not an easy 

task. Even in its most basic form, communication is a complex process of encoding 

and decoding messages (information, ideas, and feelings). However, as 

communication theory has developed, our understanding of communication has 

evolved. Communication is more than just the exchange of messages. It is the process 

by which people co-create and share meaning.  

Success in communication is affected by an array of factors that go beyond 

the language you use, including the physical, social, and cultural context in which 

you communicate; your relationship with your audience; and the audience’s 

knowledge and expectations. The following sections provide more insight into why 

communication is so challenging. 

Communication is the act of transferring information from one place, person 

or group to another. Every communication involves (at least) one sender, a message 

and a recipient. This may sound simple, but communication is actually a very 

complex subject. 

As you begin to polish your professional presence, consider your current skills 

and abilities. Think about your core abilities: writing, speaking, and interpersonal 

communication. The best business communicators are those who have real 

presence, are able to connect with other people, and successfully deal with 

communication challenges — share the specific characteristics. These are the 

characteristics that make writing, speaking, and other interactions effective. 

The best communicators always have a communication strategy — a plan for 

what and how to communicate to ensure that their message achieves its purpose. 
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Strategic communicators are always making decisions, asking themselves these 

questions: 

• What do I want to accomplish with this communication? What is my goal? 

• Who is my audience? With whom should I communicate to accomplish my goal? 

• What content will my audience need? 

• What medium will work best: a face-to-face meeting, teleconference, email, 

presentation, report — or a combination of medium options? 

• How can I frame and organize the message to state the main point and 

effectively support it? 

As these questions suggest, to be a strategic communicator, you must be 

purposeful, audience-oriented, and persuasive. Purposeful is meaningful, intentional, 

full of determination, having a definite aim and a strong desire to achieve it. Audience-

oriented is putting target listeners first, focusing on how the generated message can 

help them, be attractive and useful to them. Persuasive is good at persuading 

someone to do or believe something through reasoning or the use of temptation. 

Business communication involves more than self-expression. It needs to be 

purposeful and constructed to achieve an intended outcome. You can judge the 

effectiveness of your communication by whether it accomplishes its purpose. Other 

features of effective communication — such as grammatical correctness, clarity, and 

conciseness — will also help you achieve your purpose. 

Good business communicators understand that their messages must reach and 

influence their audience — the person or people for whom a message is intended.  

Being able to influence an audience requires two complementary sets of skills. 

First, you must be a good reader and listener so that you can understand audience 

concerns. Second, you must be able to compose messages that address those concerns 

and are also easy to understand. 

An effective listener works to interpret meaning to understand both what a 

person is saying and why that person is saying it. An active listener will perceive 

emotional cues and body language — and even think about what is not being said. 
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