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ПЕРЕДМОВА 

  

 

Створення в Україні сучасної високоефективної системи вищої  освіти є 

однією з найважливіших умов конкурентоздатності держави на 

європейському та світовому ринку. 

Основною метою нашої науково-практичної конференції є об’єднання 

зусиль провідних фахівців та науковців задля висвітлення результатів 

найефективніших та найновітніших досліджень у сфері мовно-професійної 

підготовки сучасних фахівців.  

Беручи участь у цій події, кожен з Вас має нагоду апробувати 

результати плідної наукової роботи, виявити свої наукові та творчі здібності 

у фаховій підготовці майбутніх спеціалістів, обговорити актуальні питання 

мовної підготовки в умовах сьогодення.  

Вважаємо, що здобувачі закладів вищої освіти та науковці, які сьогодні 

беруть участь у науково-практичній конференції, демонструють високий 

науковий потенціал, про що свідчить різноаспектність досліджень, якість і 

творчий підхід до підготовки матеріалу.   

Шановні учасники, щиро зичимо Вам миру і злагоди, міцного здоров’я і 

щастя, добра і достатку, гармонії та впевненості у власних силах! Нехай Ваші 

успіхи надихають на нові звершення та переконують нас, що Україна – це 

держава з багатим науковим потенціалом!  

 

 

 

З повагою, 

оргкомітет конференції.  
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 Readiness and ability to effectively respond to crisis situations, such as weather 

anomalies, animal epidemics, or other unexpected events. 

Legislation and Regulation: 

 Understanding agricultural legislation and regulations. 

 Ability to adhere to norms and standards, as well as adapt activities to changes in legislation. 

Effective Communication: 

 Ability to communicate clearly and effectively with various audiences, 

including farmers, experts, government representatives, and other partners. 

Professional communication in an agricultural corporation requires not only 

technical understanding of agricultural issues but also a high level of interpersonal 

skills and the ability to work in a team to achieve common goals. 

 

  

 

 

Stasiuk T.V., Koshkina N.V.  

Dnipro State University of Agriculture and Economics 

PROFESSIONAL COMMUNICATION IN MODERN BUSINESS 

Professional communication is the process of sharing information between 

people within the workplace and outside a company. Effective business 

communication is how employees and management interact to reach organizational 

goals. Its purpose is to improve organizational practices and reduce errors. It’s important 

to work on both your communication skills and communication processes to achieve 

effective business communication.  

The importance of business communication also lies in: 1) Presenting 

options/new business ideas; 2) Making plans and proposals (business writing); 3) 

Executing decisions; 4) Reaching agreements; 5) Sending and fulfilling orders; 6) 

Successful selling; 7) Effective meetings; 8) Providing feedback to employees and 

customers. 

https://www.nextiva.com/blog/business-communication-trends.html
https://www.nextiva.com/blog/business-communication-trends.html
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All organized activity in a company relies on the process of business 

communication and your communication strategy. This could be anything from 

managerial communication to technical communication with vendors.And once 

communication becomes unclear, the company’s core systems risk falling apart. Data 

shows that 60% of internal communications professionals do not measure internal 

communications.  

Let’s first differentiate the main types of communication in a typical 

organization. 

First, we have internal business communication. 

Internal business communication can be: 

 Upward communication: any communication that comes from a subordinate 

to a manager. Or from another person up the organizational hierarchy. 

 Downward communication/Managerial communication: anything that 

comes from a superior to a subordinate. 

 Lateral communication/Technical communication: internal or cross-

departmental communication between coworkers 

Then, there is external business communication. 

External business communication is any messaging that leaves your office and 

internal staff. It involves dealing with customers, vendors, or anything that impacts 

your brand. You can sort all communication in this spectrum into four types of 

business communication. 

1. Getting and receiving instructions and assignments both upward and 

downward. This includes an effective delegation from one person to another. Most 

problems in business begin with unclear communications in this area. 

2. Sharing and discussing information, including information sharing that goes on in 

meetings. When communication fails in this area, it causes tasks to be done improperly or not 

at all. 

3. Giving feedback to people who report to you so they can do their jobs 

better. Giving great, actionable feedback is a key skill for anyone in a leadership 

position. Non-verbal communication and body language also play a role here. 
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4. Problem-solving and decision-making meetings and discussions. These are 

considered among the most important discussions for any organization. This 

involves higher critical thinking and better communication technology. 

5. Public relations can even be considered a form of external 

communication. Public perception is an essential aspect of a business 

communication strategy.  

How is it different from business communication services? Business 

communication typically refers to the act of communicating in your business. On the 

other hand, business communication services refer to the types of software solutions 

you could use to help facilitate communication and collaboration across your 

business.  

Business communication services include: 1) Voice solutions like VoIP; 2) 

Software that allows you to conduct video meetings; 3) Email services; 4) Contact 

center software that manages communication with your customers; 5) Small business 

VoIP that let you take calls and communicate from anywhere.  

So in modern business, professional communication is defined as an integral 

component of successful business relations. The importance of precision, clarity, and 

empathy in expressing ideas becomes evident across various business sectors. 

Comparing information losses with the quality of interpersonal communication 

underscores the significance of refining communication skills for greater efficiency in 

business conduct. Additionally, considering personal meaning and the ability to 

interact with diverse communication styles becomes a key factor in maintaining a 

positive work environment. Therefore, improving professional communication is a 

prerequisite for success in contemporary business, where the high quality of 

interpersonal relationships determines the stability and development of organizations. 

 

 

 

 

 

 

https://www.nextiva.com/products/voip-phone-service.html
https://www.nextiva.com/products/contact-center-solutions/
https://www.nextiva.com/products/contact-center-solutions/
https://www.nextiva.com/products/small-business-voip.html
https://www.nextiva.com/products/small-business-voip.html
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