International Science Group

ISG-KONF.COM

Xl

INTERNATIONAL SCIENTIFIC
AND PRACTICAL CONFERENCE
"PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND
THE VIEW OF SOCIETY"

Graz, Austria
March 21 - 24, 2023

ISBN 979-8-88896-521-4
DOI 10.46299/15G.2023.1.11



PROBLEMS OF THE DEVELOPMENT OF
SCIENCE AND THE VIEW OF SOCIETY

Proceedings of the XI International Scientific and Practical Conference

Graz, Austria
March 21 — 24, 2023



PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

uDC01.1

The 11th International scientific and practical conference “Problems of the
development of science and the view of society” (March 21 — 24, 2023) Graz, Austria.
International Science Group. 2023. 435 p.

ISBN — 979-8-88896-521-4
DOI -10.46299/1SG.2023.1.11

EDITORIAL BOARD

Professor of the Department of Criminal Law and Criminology
Pluzhnik Elena Odessa State University of Internal Affairs Candidate of Law,
Associate Professor
Department  of  Accounting and  Auditing Kharkiv
Liudmyla Polyvana National Technical University of Agriculture named after Petr
Vasilenko, Ukraine
Candidate of Economic Sciences, Associate Professor of
Mushenyk Iryna Mathematical Disciplines, Informatics and Modeling. Podolsk State
Agrarian Technical University
Odessa State University of Internal Affairs,
Associate Professor of Criminology and Psychology Department
PhD, Associate Professor, Lecturer, Deputy Dean on Academic
Affairs Faculty of Engineering and Energy
Candidate of Technical Sciences, specialty 05.22.20 - operation and
repair of vehicles.
Ph.D., Associate Professor, Department of Economics and Security
of Enterprise
PhD in specialty 05.17.11 "Technology of refractory non-metallic
materials”

Prudka Liudmyla

Marchenko Dmytro

Harchenko Roman

Belei Svitlana

Lidiya Parashchuk

Candidate of Medical Sciences, Associate Professor, Scientific

Levon Mariia direction - morphology of the human digestive system
Hubal I—!al Ha Ph.D. in Physical and Mathematical Sciences, Associate Professor
Mykolaivna


https://isg-konf.com/levon-mariia/
https://isg-konf.com/hubal-halyna-mykolaivna/
https://isg-konf.com/hubal-halyna-mykolaivna/

TABLE OF CONTENTS

PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

ADVERTISING

MynpieBcbkuit JI.A., Muponenko B.B.

KOHTEKCTHA PEKJIAMA B GOOGLE AK IHCTPYMEHT
[TPOCYBAHHA

14

AGRICULTURAL SCIENCES

byrenko A.O., Tpuyc B.O., I'ybap A.O., benik M.A.

OCHOBHI ITPUHIIUIIN BIOA JAIITUBHUX TEXHOJIOT T
BUPOIIIYBAHHS COI

19

ARCHITECTURE, CONSTRUCTION

Franchuk Y., Konovaliuk V.

PROSPECTS FOR THE USE OF BIOGAS TO ENSURE THE
ENERGY INDEPENDENCE OF UKRAINE

22

Cpionsik H.M., Tanymka C.A., T'aBpunoB O.C., Yepnum JI./.
JO ITMTAHHA BAPIAHTHOI'O ITPOEKTYBAHHA BY IIBEJIb

26

ART HISTORY

Mamykina A.

THE SPECIFICITY OF EXECUTIVE CONTROL IN THE WORK
OF A PIANIST

31

Panomcekuit M.T., Pagomcpka A.M.

BUKOPHUCTAHHS AHIMALIIMHUX ITPUMOMIB B TBOPUOMY
[TOPTPETI 3 METOIO AKLIEHTYBAHHA I PO3KPUTTA OBPA3Y

34

BIOLOGY

Garkusha O.

HAPPENING OF MICROALGAE "BLOOM" MONORAPHIDIUM
ARCUATUM (KORSHIKOV) HINDAK IN PSAMMON OF THE
ODESSA BAY IN JANUARY 2023

38

Bakynik H.C., Ky3bsmenxo JLII.

3MMOBE OPHITOHACEJIEHHA CEJIA XOTHHIBKA
HDKMHCHEKOI'O PAMOHY YEPHITIBCHKOI OBJIACTI

41

Ko C.M., Kom B.II.,, Ko B.B.
ITPO BAXJIUBICTG ITPOSABY ITO3UTUBHUX EMOI_[II71

45




PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

10. | Haymenko O.B., Tomy6 H.A., Taiima I'.3. 50

APT'THIHOKCHUJA3A ITAIIMHKOBOI'O I'PUBA AMANITA
PHALLOIDERS: OAEP2 KAHHA I XAPAKTEPUCTHUKA

11. | Pozaunos O.B. 56

CTBOPEHHA I'TAPOJIOI'TYHOI'O 3AKA3HUKA MICHEBOI'O
3HAYEHHA "BEPXHIN YYMI'AK" HA JIIBOBEPEXHIN
YEPKAIIMHI

ECONOMY

12. | CoBa P., Xaycrtopa €. 61

HACJIJIKU BIJI COVID-ITAHJEMIT JIJ1SI PO3BUTKY
MIIITPUEMHUILKOT AISUTBHOCTI TA BEJIEHHS
MDKHAPOJTHOTO BI3BHECY B YKPATHI

13. | Nazarov N. 64

ESSENCE OF ORGANIZATIONAL CONFLICTS AT THE
MICROECONOMIC LEVEL

14. | Perederieva S. 68

IDENTIFICATION OF METHODS FOR ASSESSING THE
FINANCIAL POTENTIAL OF THE SUSTAINABLE
DEVELOPMENT OF THE REGION AND THE AGRICULTURAL
INDUSTRY

15. | Bemmuko H.M., ®panxko JI.C. 1
BIJIBHI EKOHOMIYHI 30H1: €BPOITEMCHKUI JOCBIJ]

16. | MocksuuoBa B.O., CnaBkoBa A.A. 74
BIOJ/UKETHA TIOJIITUKA €C SIK IHCTPYMEHT I'JIOBAJIBHOI
IITPUMKU YKPATHU

17. | CoGonepa T'T. 8

EKOHOMIYHI IHTEPECHU PO3BUTKY PEI'TOHY

18. | Tonbepimko E.B. 81

3ATAJILHA EBOJIIOLISA YITPABJIIHHSA TYPUCTUYHUM
[TIITPUEMCTBOM HA OCHOBI MOJIEJII ITPOCTOPOBOI
MAPIIPYTHU3ALIT

19. | Yxarenko O.0., ®panxo JI.C. 84

[TPOJIOBOJILYA BE3IEKA YKPATHU B YMOBAX BOCHHOI'O
CTAHY




PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

20. | Xapabapa T.I. 87

VEROFFENTLICHUNG DER ERGEBNISSE DER
JUSTIZGESCHAFTSSTATISTIK DER
VERWALTUNGSGERICHTEN. ERFAHRUNGEN DES
STATISTISCHEN BUNDESAMTES BUNDESREPUBLIK
DEUTSCHLAND

GEOGRAPHY

21. | Elizbarashvili N., Sandodze G., Grigolia L. 91

KEY ISSUES OF METHODOLOGY OF LANDSCAPE PLANNING
OF CITY AGGLOMERATIONS (ON THE EXAMPLE OF TBILISI -
RUSTAVI AGGLOMERATION, GEORGIA)

GEOLOGY

22. | YepnoOyk O.1., Imkos B.B., Koziit €.C., Kozap M.A., 93
Crpureus O.I1.

3B’ 30K MUK I'EPMAHIEM TA BAHAZIIEM V BYTUIBHOMY
IUTACTI C8B ITAXTH "JHITTPOBCBKA"

JURISPRUDENCE

23. | Piestsov R., MikulinVV., Derkachova N., Voitiuk D., Hotsuliak A. | 105

PUBLIC PROSECUTOR INSTITUTION IN CRIMINAL
PROCEEDINGS: COMPARATIVE LEGAL ANALYSIS

24. | baitmyparoB M.O., Kodman B.41. 110

JIIOAUHA, OCOBUCTICTh TA TPOMAJISIHUH B MICLIEBOMY
CAMOBPSIYBAHHI: [IUTAHHS MOJU®IKALII B YMOBAX
JIOBAJII3BALLIL

25. | baitmyparoB M.O., Kodman B.41. 119

JIIOAUHA, OCOBUCTICTh TA TPOMAJISIHUH B MICLIEBOMY
CAMOBPSIYBAHHI: [IUTAHHS MOJU®IKALII B YMOBAX
JIOBAJII3BALLIL

26. | byraituyk K.JI. 128

BE3IIEKOBI ITPOEKTU MBC YKPAIHU SIK OCHOBA
3ABE3IIEYEHHSA CTABUIBHOCTI TA PO3BUTKY AEPXKABU

27. | T'omoBaTenko M.IO. 132
HEBE3IEKA JIE3IHOOPMALII ITIJ] YAC ITAHJIEMII




PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

MANAGEMENT, MARKETING

28.

Belts O., Sakhno V.
MARKETING LOGISTICS IN AGRICULTURAL ENTERPRISES

134

29.

bimunpka A.B., Kapwmasinosa B.JI.

I[TEPCIIEKTUBU BUKOPUCTAHHSA IITYYHOI'O IHTEJIEKTY B
MAPKETHUHI'Y

143

30.

Kipuuenko C., Bbyrakosa O.

VYIIPABJIHCHKA KVJIbTYPA KEPIBHUKA OPTAHIZALIII SIK
UMHHUK BIUIMBY HA SKICTb YIIPABJIIHCBKOI'O PIIIEHHA

146

31.

ITemux C.O., I'eenxo M.M.

TEOPETWUYHI ACTIEKTU CTPATEI'Tl YIIPABJIIHHS
AI'PAPHUMU ITIATIPUEMCTBAMU B YMOBAX KPU3U
['IOBAJIIBAHIMHUX ITPOLECIB

150

32,

Coxomnos M.O., Bacunenxko C.B.

[MTPOLEC ITIAI'OTOBKHU TA E[PHPIHHTTH PIIIEHDb HA
CIJIbCBKOI'O ITOAAPCBKUUA ITIAITPUEMCTBAX

154

33.

Tpymkina H.
CYTHICTbB ITOHATTA "BE3IIEKA"

156

MEDICINE

34,

Dekhtyar Y., Krasylyuk L., Savchuk R., Shostak M.,
Vyhovska N.

TRANSFORMATION OF MEDICAL EDUCATION IN UKRAINE
IN WAR CONDITIONS: EXPERIENCE AND RESULTS OF
IMPLEMENTATION OF THE ELECTRONIC JOURNAL SYSTEM
ON THE EXAMPLE OF THE DEPARTMENT OF UROLOGY AND
NEPHROLOGY OF THE ODESSA NATIONAL MEDICAL
UNIVERSITY

162

35.

Geldiyeva S.A., llmuradov K., Nurnepesov B.S.

FEATURES OF THE PSYCHOLOGICAL PREPARATION OF
HIGHLY QUALIFIED ATHLETES IN SPORTS GAMES

166

36.

Kamyshna I.

ANXIETY DISORDERS IN PATIENTS WITH HYPOTHYROIDISM
AND AUTOIMMUNE THYROIDITIS

169




PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

37. | Kanishcheva O., Bilchenko O., Barabash N., Lebedynska M. 171

SHORT-TERM BLOOD PRESSURE VARIABILITY AND ITS
CORRELATIONS WITH THE LEVEL OF AMBULATORY
SYSTOLIC BLOOD PRESSURE

38. | Karyi Y. 177

STRUCTURAL DISORDERS OF THE LIVER DEPENDING ON
THE DURATION OF OBSTRUCTIVE JAUNDICE

39. Kokorkin O., Pacholchuk O., Pechenyuk M., Pavlova N. 179
JIOCBIJ] JIIKYBAHHS$ JUBEPTUKYJIA MEKKEJIS YV JITEU

40. | Slonetskyi B., Verbitskiy I., Kotsiubenko V., Besedinsky M. 182

MOPOO-OYHKIUIOHAJIBHI OCOBLJIMBOCTI OLIHKHA
3AILEMJIEHHS TOHKOI KUIIKY I[TPY MOJEJIFOBAHHI
3AILEMJIEHOI I'PVKI X)KMBOTA

41. | Symonenko R., EtnisL., Griban O. 186

STUDY OF METHODOLOGICAL APPROACHES TO THE
DIAGNOSTICS AND TREATMENT OF PATIENTS WITH
PERIODONTAL DISEASES BY PROSTODONTISTS AND
GENERAL DENTAL PRACTITIONERS IN UKRAINE (ANALYSIS
OF THE SURVEY RESULTYS)

42. | binopon A.M., Ilycrosa H.O., Irima ®.I111., Mensenesa O.0. 189

TEPAIIEBTUYHA EQEKTUBHICTH HTAMITIYHIB ITPOTHU
JIVIIN. POJIb KETOKOHA3OJIY TA IIEPETIOHY HUHKY VY
JIIKYBAHHI JIVIIN

43. | Konomns JI.A., Tomomtok K.C., Boposuk K.M. 192

OCOBJIMBOCTI HATOT'EHE3Y TA KJITHIYHOI KAPTUHU
BTOPUHHOI IMOJILIUTEMII ¥ ITALIIEHTIB 3 CEPLIEBOIO
HEJOCTATHICTIO TA HYKPOBUM JAIABETOM 2 TUITY

44. | Koctrouenko-daiicdop O.C. 197

ITPOITEHTHJIBHUI PO3MAX LIE®AJIOMETPHUYHNX
XAPAKTEPUCTHUK M’SKOTI'O IMIJTHEBIHHA B YKPATHCHEKUX
IOHAKIB I AIBYAT I3 OPTOI'HATHUYHUM ITPUKYCOM BE3 TA
3 YPAXYBAHHAM TUITY OBJIMYYA

45. | JleciB M.I., Koaip M.B., Muxanoiiko O.5., I'pumrok T./., 200
I'onanrok O.1.

OCOBJIMBOCTI HEMPO®I3IOJIOTTYHUX 3MIH B
JIATHOCTHLI CUHAPOMY T'PYJIHOI'O BUXOJY




PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

46.

Jluxora K., JloBGenko P., JlutkoBchka JI., HumupoBcwkuii 1.

KJITHIYHI ACITEKTU B3A€MO3B’I3KY AHOMAJIIH 1
JIEGOPMALIIHA [TPUKYCY 3 GYHKLUIOHAJIBHIM CTAHOM
L[EJEMHO-JIMLEBOT JUISTHKU Y JITEH.

202

47.

Tokapuk I'.B., Hlkypamiscbka C.B., Ilapuei X.}O., Cap’sx O.J1.,
Kingpaayk M.I.

[IOITYJISAIPU3ALILA ITPUHLIUIIIB AKAJIEMIYHOI
JOBPOYECHOCTI CEPEJl YHACHHMKIB OCBITHBOI'O
[TPOLIECY

213

48.

[IIeuenko O.0O., Jleon M.M., Xsopoctsina T.T., Jleon B.D.

JU®EPEHLIIIOBAHHS IIEPBUHHOI [TPOTOKATIIISIPHOI
CITKM HA BIAAUIM TEMOMIKPOLIUPKYJIATOPHOI'O PYCIIA
B ITPEHATAJIBHOMY IIEPIOAI OHTOI'EHE3Y JIFOJMHU

218

PEDAGOGY

49.

beman T.I'., IOmenko B.B.

HUMHHMKN POPMYBAHHA HPO@ECH\/'IHO-HIHHICHI{’IX
OPICHTALIN MAWBYTHIX BUKJIAJAYIB ITPOGECIMHOI'O
HABYAHHA

221

50.

bucapues N.b., HazeipoB E.M., VYcbanoB H.C., Paxumona B.A.,
Jlxy30aeB I'.b.

HEJATOT'MKAJIBIK HIEBEPJIIK

224

ol.

bykaroa O.M.

PO3BHUTOK TBOPYMX 3IBHOCTEU MANBYTHIX BUUTEJIIB
TEXHOJIOI'TM HA 3AHATTAX 3 PYKOAUILA Y
JEKOPATHUBHO-ITPUKIIAJHIM TBOPUYOCTI

228

92.

bypkur6aesa M. K., [xyames E.Y., Axmamue A. XK.,
HUrubaes K., Ampenona I

CIIOPT IC-oPEKETIHIH, XXAJIIIbI IICUXOJIOT UAJILIK
HET'T3JIEPI

233

53.

bemTuenko JI.M.

CKJIAZJOBI HAYKOBO-JOCIIIHULILKOT KYJIbTYPU
MAMBYTHIX YUUTEJIB ®I3UKO-MATEMATUYHUX
JIUCLIMTUITH

237

o4,

I'aboBna M.I., I'muka I.A., Tostun X.B., Jlamax H.B.

A0 HIIPOBJIEMH ®OPMYBAHHAA KOMVYHIKATHUBHOI
KOMIIETEHTHOCTI MAUBYTHIX YUUTEJIIB ITOYATKOBUX
KJIACIB

242




PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

55. | l'amopak M.1., TI'pumyk M.O., T'amopak I'.Il., Cemanis M.B., 246
Bopomyk I1.B.

HABUYAHHS B YMOBAX BIVMHU: PEAJII3ALIIA
IHTEPAKTMBHOI'O HABYAHHA 3ACOBAMU
IHOOPMAIINMHO-KOMVYHIKAHIMHNX TEXHOJIOT'TA B

IOHMY

56. | JIutBuHeHko A.M. 248
CIIOPTUBHI € JUHOBOPCTBA B ®I3NYHIN ITIJITOTOBLII
CTYJIEHTIB

57. | Onanamyk M.B., Ilum6an K.O., I{um6an C.B. 250

CTAHOBJIEHHS TA PO3BUTOK BUKOHABCHEKOI TBOPYOCTI
CAKCO®OHICTA Y KOHTEKCTI MY3UYHOI KYJIbTYPU XX
CTOJITTA

58. | Pomunacekmii O.I'., Ilomoma T.B., Boiiuenko A.C. 255

JOCBIA BUKOPUCTAHHA AJIBTEPHATHBHUX METO/IIB
HABUYAHHS CTYIEHTIB HA KA®EPI ®I310JIOTTI

59. | Capaduntok JI.A., XKeb6enp B.M., Kynemor O.B., ®omina JI.B., 258
Mepkymnosa /1.0.

BITPOBAJIKEHHS PEABUIITAIIIMHOT KOHLIEIIIT "KPOK 3A
KPOKOM" HA KA®EJIPAX ITEJIATPUYHOI'O CIIPAIMYBAHHA
BIHHUIIbKOI'O HALIIOHAJIbBHOI'O MEJJUYHOI'O
YHIBEPCUTETY IM. M.I. IIMPOTI'OBA

60. | CupoBaI'.O., Yanenko H.M., Jlammma B.B., Ko3yo C.M., 261
Ko3zy6 I1.A.

JIELIUTUHO-XOJECTEPMHOBA PIBHOBAT A TIP1 BUBUEHHI
MEJIMYHOI I BIOOPT AHIYHOI XIMII CTYJIEHTAMU-
I[MEPIIIOKYPCHUKAMU XHMY

61. | Tepemenko H.M. 264
IHOOPMALIA SIK IHCTPYMEHT BINIMBY: ETUYHICTH TA
BIAITOBIJAJIBHICTH

62. | ®ypnac H.C., Ilantiox M.IL 268

PO3BUTOK KPEATUBHOCTI ¥ MOJIOAIINMX IKOJIAPIB
YEPE3 3ACOBU IT'POBOI AISJIBHOCTI

63. | Xomenko T.A. 272

COLIOJIHI BICTUYHA KOMIIETEHILIA AK CKIIAZIOBA
®AXOBOI NIATOTOBKU BUUTEJIIB IHO3EMHUX MOB




PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

64. | Ya6an T.B., IlaBnenko O.B., bouapos B.M., Uy6Gau M.L. 274

[TPOBJIEMU OPT AHI3ALIII HABUAJIBHOI'O ITPOLIECY
3JIOBYBAUIB BUILIOI OCBITU 3 AHI'JIOMOBHOIO ®OPMOIO
HABYAHHA

65. | Yxao xxyiHdyeHb 277

AKTYAJIBANLA ITPOBJIEMH ®OPMYBAHHS
MDKKYJIBTYPHOI KOMIIETEHTHOCTI MAMBYTHIX
YUUTEJIIB 'VMAHITAPHUX JUCLUAIIJIIH

66. | [lleBuyk JI.JI. 282

POJIb IIEJJATOT'TYHUX IHHOBAIIIN Y TII3HABAJIBHIN
JAJIBHOCTI YUYHIB HA YPOKAX MATEMATHUKHU

PHARMACEUTICS

67. | Khanina N., Khanin V., Georgiyants V. 286
DETERMINATION OF RUTIN IN HERBAL PREPARATIONS

68. | Voskoboinikova H., Goy A., Byelousova L., Osadchiy V., 290
Tanczura V.

IMPLEMENTATION OF INDUSTRY INNOVATIONS IN THE
DEVELOPMENT AND INDUSTRIAL PRODUCTION OF LIQUID
MEDICINAL FORM

69. | [TonomaproB O.I'., Tamctsan A.T. 294

BIIVIMB BEJIMYMHU YACTOK HA TEPAIIEBTUYHY
AKTHUBHICTD TBEPAUX JIIKAPCBKUX ®OPM

PHILOLOGY
70. | Golovchak N., Kushnirchuk O. 296
KREATIVE LERNMETHODEN IM DEUTSCHUNTERRICHT IN
DER SCHULE
71. | bikesina A.Jl. 305

KOHIIEILISI MOBHOI KAPTUHU CBITY B
JIIH'BOKVJIBTYPOJIOI'TYHUX JOCIIJIKEHHAX

72. | Martsisic O.B., bymsun B.P., bazunsk H.O. 307
300HIMU YV ME}IH‘IHIﬁ TEPMIHOCHCTEMI AHTJIIMCHKOI
MOBHA

10




PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

73. | [1aBmuk H. 311

OOPMYBAHH/I CTHWJIICTUYHOI KOMIIETEHTHOCTI Y
[MTPODECIMHIA ITIAT'OTOBII BUUTEJIA-OIIOJIOT'A B

3AKJIAJJAX BUIIIOI OCBITU
74. | Ilerpona E.II. 319
CUMBOJIMKA B OBPA3UTE HA PYCAJIKUTE, BUIIUTE
(CAMOJUBUTE)
PHILOSOPHY
75. | Kyns6aesa JI.Jl., Mpip3anaiibizoBa ['.VY. 322

"3AP 3AMAH" 1o VIPI XKbIPAVYJIAPbBI
HIbIFAPMAIIBUIBIF BIHIATBI EJI T¥ TACTDBIFbI MoOCEJIEJIEPI

PHYSICAL AND MATHEMATICAL SCIENCES

76. | lninekia A.P., Crorniit H.II. 327
3AT’AJIbBHA HEOJIJHOPIIHA 3AJAYA TEITJIOITPOBIJIHOCTI
JUISI KOJIA
POLITICS
77. | Bilyayev D. 331

CURRENT ASPECTS OF HUMAN SECURITY APPROACH IN
ISRAEL FOREIGN POLICY IN THE CONTEXT OF ABRAHAM

ACCORDS
78. | Cyxunpka H.B., Jleper’sira M.A. 334
BCTVYII YKPATHU IO €BPOIIEMCHKOI'O COIO3Y:
I[TEPCITEKTUBH I ITPOBJIEMU
79. | Cymenko A.M. 338
OCOBJIMBOCTI TPAHCO®OPMALIII TIOJITUYHOT' O PEXKUMY
B YKPAIHI
PSYCHOLOGY
80. | Spytska L. 342

COGNITIVE PECULIARITIES AND DEVELOPMENT OF THE
ELDERLY'S THINKING

81. | Hominceka JI., bpuib O. 344

BUKJIMKY CbOT'OJIEHHS: EMOILIMHE ITOJIE YYACHUKIB
OCBITHBOTI'O ITPOLIECY

11




PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

82. | Kopmuiio O.M., XKa6’rox O.M. 349

OCOBJIMBOCTI BIUIMBY CTUJIIO CIMEMHOI'O BUXOBAHHS
HA CTAHOBJIEHHA OCOBUCTOCTI MOJIOAIIOI'O
[IKOJIAIPA

83. | Uymaena 10.B., Kotmsap JI.I., [ikoms-KobOpina O.A., 356
Antonona K.1O., [damenko O.l.

[IPOBJIEMA CAMOAKTYAKTYAJII3ALII TA
CAMOPEAJIIBALIl OCOBUCTOCTI Y CYUACHOMY

CYCIIUIBCTBI
SOCIOLOGY
84. | Tymoteusz M., Lewita K., Motyl O., Krzeminska A., 359
Kozlovska P.

BRIDGING THE GAP: ADDRESSING SOCIETAL PERCEPTIONS
AND CHALLENGES IN THE ADVANCEMENT OF MACHINE
LEARNING SCIENCE

TECHNICAL SCIENCES

85. | Babich S., Zhiguts Y., LazarV. 372

INCREASING THE RELIABILITY OF THE SOLUTION TO THE
PROBLEM OF LOAD TRANSFER FROM AN INFINITE
INHOMOGENEOQOUS STRINGER TO A CLAMPED ELASTIC TAPE

86. | Hrytsanchuk A., Hrytsanchuk V., Volodymyr G. 377

ANALYSIS OF THE EFFICIENCY OF HYDROFRACTURING IN
DEPLETED GAS FIELDS

87. | Matiishyn L. 379

INCREASING HYDROCARBON RECOVERY OF GAS AND GAS-
CONDENSATE FIELDS BY USE OF NITROGEN

88. | Samkharadze R., Kiknadze M., Cholikidze M., Gachechiladze L. 382

PRODUCTION MODEL FOR DIAGNOSIS OF PATIENTS WITH
NEUROLOGICAL COMPLAINTS

89. | Vdovychenko V., Azimov K., Vasyliev M., Pidlubnyi S., 389
Lytynskyi M.

ANALYSIS OF METHODS OF SYNCHRONIZING THE URBAN
PASSENGER TRANSPORT SCHEDULE

12




PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

90. | Bacuimenosa H.B., KimroBancekmii €.1'. 395

[IPOTHO3YBAHHS CIIOXXKUBAHHS EHEPT'II B CUCTEMAX
YIIPABJIIHHA TEMIIEPATYPOIO B ITPUMIIIEHHI

91. | Makapos B.M., Kamnin M.I., binan T.P., Ilepos M.O. 403

[TPOI'PAMHA ITIICUCTEMA ®OPMYBAHHA ITPOT'HO3IB
BUJIOBYTKY BYT'IJUIS B YKPAIHI

92. | Ilandropona .1O., Binaumpka €.A. 406

®OPMYBAHHS TA AHAJII3 KPUTEPIIB JIJIS1 OLIIHIOBAHHS
[MPOJYKTUBHOCTI MOBIJIbHOI NOSQL BA3U JIAHUX

93. | [Mumunenko O.B., bemkos A.C., Parimos C.}O., Annapeesa A.B., 411
CanbkoB I1.M.

MOHITOPUHI TEPUTOPII [TPOMHCJIOBUX MAMJJAHUYMKIB
PAJIIALIIIMHO-HEBE3IIEYHUX OB’€KTIB 3A JJOIIOMOTI'OIO
MAJIMX TUCTAHLIMHO KEPOBAHUX HA3EMHUX
AITAPATIB

94. | Iloranenko M.B., Ilapmons B.JL. 422

MIJIBUILIEHHS HAJIIIMTHOCTI YACTOTHO-PET' VJILOBAHOTI'O
EJIEKTPOITPMBOY TP KOPOTKOYACHUX ITOPYIIEHHAX
EJIEKTPOIIOCTAYAHHA

95. | Crpynrap A.B., ITlmmucenxo I'.I1. 425

KAPTA CAUTY “SITEMAP” SIK IHCTPYMEHT ITIIBUILIEHHS
I[TOKA3HUKIB E@EKTUBHOCTI POBOTU HAILIIOHAJIBHUX
HAYKOMETPUYHUX BA3 TAHUX

VETERINARIAN

96. | Zhike Liu, FotinaT. 429

CONSTRUCTION AND CHARACTERIZATION OF STEE
DELETION MUTANT OF SALMONELL PULLORUM

97. | Zhike Liu, FotinaT. 431

STEE INDUCES THE COLONIZATION OF SALMONELLA
PULLORUM IN CHICKENS

13



SITEMAP#bmk95
SITEMAP#bmk95
SITEMAP#bmk95

MANAGEMENT, MARKETING
PROBLEMS OF THE DEVELOPMENT OF SCIENCE AND THE VIEW OF SOCIETY

MARKETING LOGISTICS IN AGRICULTURAL
ENTERPRISES

Belts Olga,
Bachelor's degree candidate, fourth year
Dnipro State Agrarian and Economic University

Sakhno Vyacheslav
Candidate of Physical and Mathematical Sciences, Associate Professor, Dnipro State
Agrarian and Economic University

This work reveals the essence of combining marketing and logistics activities to
create a competitive advantage in managing a competitive enterprise. The mechanism
for forming a marketing-oriented interactive logistics system is considered. The
interaction of marketing and logistics in the context of the 4Ps of marketing is analyzed.
Analysis of publications. Research.

The issues of the development of modern logistics and logistics organization have
been well studied in domestic and foreign literature. The main works devoted to this
issue are presented in the works of Aaron Y.A., D.J. Bowersox, J. Johnson, D.J. Closs,
D. Lambert, D. Stock, Khodosh M.S., Anikin B.A., Dudar T.G., Hadzhynskyi A.M.,
Myrotin L.B., Alexandrova L.A., Goberman |.M., Balabanova L.V., Hryhorak M.Yu.,
Krykavskyi Ye.V., Oklander M.A., Revutska T.V., Saiun A.O., Sumets O.M., Sitnik
M.D., Chukhray N.I., Tulchynskyi L.l., Frolova L.V., and others. The issues of
effective organization of enterprise activity based on marketing logistics, aimed at
creating a competitive advantage in the supply chain and creating market value for the
consumer, are presented in the works of Bachynskyi H.P., Budryn O.H., Omelchenko
V.Ya., Plotnikov A.M., lvanov D.O., Holikova Ye.O., Balabanova L.V., Bilovodska
O.A., and others.

The aim of the study is to reveal the separate theoretical and practical actions for
effective management of the enterprise through marketing logistics. Additionally, to
investigate the so-called "synergy effect” of combining marketing and logistics
activities in the supply chain at the enterprise based on a clearly defined market
orientation.

Based on the fact that the main criterion for successful activity of any enterprise is
profit, it is necessary to pay a lot of attention to building an effective financial scheme
of its work. This can be achieved by proper budgeting and implementation of effective
measures to reduce various expenses of the enterprise. This does not mean "reducing
funding” for various areas of activity, but rather creating modern working methods that
effectively influence the "coefficient of useful action” and increase the productivity of
the entire enterprise as a whole.

In modern stages of market relations development, logistics is the main tool for
optimizing the production of goods and services, creating competitive advantages over
other enterprises, both for small and large organizations. This is because effective
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management of logistics processes, as mentioned earlier, supports increased
productivity, profit, and competitiveness of the enterprise [1].

Logistics activities are diverse and based on managing transportation, warehousing
facilities, inventory, organizing information systems, commercial activities, and more.
Based on this, logistics is divided into functional areas such as purchasing logistics,
sales logistics, trade logistics, production logistics, warehouse and financial logistics,
and information logistics.

In modern business, logistics activity is closely intertwined with marketing. The
definition of the company's product policy and service planning is resolved by the
marketing department, but is carried out jointly with logistics departments. In this case,
the main tasks of logistics are to ensure the production of raw materials. Inventory
management is carried out in terms of those types of products whose production is
justified by marketing [2].

In logistics, the main object of study is the flow - material flow, information flow,
financial flow, and so on. The main goal and task of logistics is the need to organize
the supply of goods, materials, services, etc. in such a way as to deliver goods (services)
desired by the consumer in the desired quality and quantity at the specified time and at
the lowest price. On the one hand, logistics influences the adoption of marketing
decisions, and on the other hand, it directly participates in the implementation of
adopted marketing decisions.

Let's stop for a moment and talk about the functions and tools of marketing,
including in the agricultural business. Marketing defines demand based on the "seven
marketing questions.” At the enterprise level, the marketing department performs
functions such as consumer analysis, environmental and market research, product
planning, and determining the assortment specialization of production. Marketing
functions also include service planning and optimizing market behavior for service
sales. Effective use of marketing information is only possible based on the formation
of an effective marketing information system, which is formed on modern marketing
concepts [3].

The agricultural marketing system includes not only the sphere of production,
processing, and product sales but also the resource base of the enterprise. The ultimate
goal of marketing is to maximize profit by increasing the sales of industrial goods and
services through a targeted sales policy.

The main tools of the policy will be:

« analysis of the structure and size of demand for the product or service among
consumer groups;

» development and organization, taking into account the requirements of the
classification of the production process of buyers;

 implementation of measures that contribute to improving the quality of consumer
goods;

« ensuring the fastest possible delivery of goods to customers;

* use the most efficient and convenient method of transaction, conduct advertising
campaigns that contribute to increasing sales.
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At the same time, marketing not only focuses on existing needs but also stimulates
the emergence of demand for new products, that is, the formation of customer needs.
Marketing campaigns are effective in many aspects, determined by timely development
of concepts and strategies that encompass all economic processes, and besides sales,
also include technical production processes, where each stage of production and
consumption affects the level of competitiveness of products and satisfaction of
consumer needs. Only under these conditions it is possible to ensure the economic
adaptation of the enterprise in the market under conditions of tough competition. The
activity of agribusiness anticipates changes in the market situation.

The main focus in marketing is on consumers and their needs. The logic of
marketing requires studying the market situation to form a set of interconnected
recommendations regarding products, prices, sales, and bringing products to the market
[4].

Logistics and marketing are the "synergy" of two important aspects for a company.
The concept of marketing logistics directs the company to competitive potential,
increases profits, and keeps the company in the public eye among customers. A
marketing-based business strategy without considering logistics is not very effective,
just as logistics itself, without considering the market situation, becomes ineffective.
Logistics contributes to achieving maximum adaptability of the company to the
changing market situation with minimal costs, increasing market share, and gaining
advantages over competitors. The economic literature often uses the concept of
marketing mix [5], or the "seven Ps": "price-product-promotion-place-people-process-
physical evidence.

Let's define the object whose needs these principles satisfy. In marketing, this
object is the "end consumer". This is a person who uses a product to satisfy their own
needs. Logistics has other goals, mostly focused on cost optimization. Therefore, in
marketing logistics, it is necessary to identify the end consumer as the object of
logistics. These objects are known as logistics consumers. The interaction of marketing
and logistics in terms of the 4P's of marketing (price-product-promotion-place),
according to [4], is presented in table 1.
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Table 1.
Interaction of marketing and logistics in terms of the 4P marketing.

4P
marketing

Interaction of marketing and logistics

price

The final price of the product is significantly influenced by the cost
of storage, transportation, delivery of raw materials to production, and
other logistics-related factors. The level of logistics organization
competence should be high enough for the product price to be attractive
to end consumers.

production

In production, logistics is involved in the following processes:
Delivery of necessary resources to production;
Organizing compliance with the necessary transportation and
storage regime for the goods;
Participates in the development of packaging, so it is necessary to
coordinate its optimal variant: it should be customer-oriented,
attractive and stimulate purchases on the one hand, and meet the
requirements for the preservation of the product, convenience of
its storage, selection, and packing during transportation, on the
other hand,;
When updating the product line, logistics participates in
determining the sequence of product substitution, determining
channels of substitution, and distributing this process among
regions.

product
promotion

Even a well-organized advertising campaign may not achieve the
desired result if advertising materials are not delivered on time, if retail
outlets are not provided with sufficient quantities of the advertised
product, the demand for which should increase as a result of the
advertising campaign. Therefore, logistics is important at the stage of
promoting the product.

places of
sale

Marketing determines the location, while logistics ensures the
delivery of goods to the specified location. It is necessary to coordinate
the territories and places of sale, as possible attractive places from a
marketing point of view may turn out to be impractical, as there will be
a high degree of costs for their logistics or they will require the creation
of a new transportation and storage scheme.

To better

understand the peculiarities of logistics management, as opposed to

traditional management, we will use the concept of logistics management.

The concept of marketing logistics management is customer satisfaction,
comprehensive efforts to fulfill orders quickly, and, as a result, company profits. This
depends to a large extent on the well-established and efficient work of logistics
departments. This concept [4] is presented in Figure 1.
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Consumer satisfaction:
5= e Intermediaries;

e Suppliers ;
¢ End users.

| 0

Integral conditions: Enterprise profit:

e Production; ¢ The lowest costs at a

. Cost: ) rcicnt Level of

e Places; customer service

¢ Transportation ¢ Maximum profitability

Figure 1 Marketing-logistics management concept

The interaction between marketing and logistics occurs in all operations and actions
that a business undertakes during its activity. The result of their organized relationships
Is the "synergy effect," which is characterized by the achievement of the company's
goals through coordinated work in all directions and stages of product development,
allowing for the organization of the availability of the necessary product to consumers
in the right place and at the right time (the "Just in Time" approach). All of their needs
are satisfied. However, in practice, this interaction faces many problems related to
certain product characteristics or methods of delivery and transportation of raw
materials and other resources. The formation of a marketing-oriented interactive
logistics system that meets the opportunities and demands of small businesses becomes
one of the most important factors in promoting high results in corporate activities.
However, in practice, the interaction between marketing and logistics is often
associated with a number of problems and contradictions that reduce both the effect of
joint activity and the effect expected from efforts in each of these areas separately.
Inconsistency of actions, insufficient information management, and unwillingness to
recognize the primary role of one of the areas - all of these and much more become
problems of the interaction between marketing and logistics [1].

The mechanism of managing marketing-logistics activities of the enterprise is
presented in Table 2.
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Table 2.
Mechanism of managing marketing-logistics activities of the enterprise
Ne |  Stage Tasks Subjects Toolkit
Analysis of markets
Analysis of production Exoert )
. . ) . xpert, regression-
I C?:Siifg? g Analys_ls of serwcgs (Ij\ga;l:ter;[:gr?t correlation, matrix and
Analysis of potential P indicator analysis
consumers
Analysis of competitors
Making a Production of parts of hods of .
decision on component products Marketing | Methods of competencies,
Il production purch ; department analysis of hierarchies,
urchase of some P decision-making
components
Search for sources of
Determinati resources Marketing Economic and
0?( Scr)rt?rlcnei |cc)>fn Analysis of information department technological analysis,
Il material about suppliers methods of analysis of
[eSOUTCES Evaluation of suppliers Marketing and hierarchies, decision-
. . logistics making
Selection of suppliers departments
) Determination of the method o )
Delivery of of transportation Department of Decision-making methods,
v material - - L operations research,
Choice of vehicles logistics .
resources - - prognostic methods
Calculation of traffic routes
Development of new Marketing
products department Economic and
. Supply plannin i i
R e
process resources De?g;g':?;t of mathematical modeling,
Movement of material system analysis
resources
Search for product sales Marketing
markets department
Finding distribution . h ical
Product channels Economic-mathematica
VI implementation luati d selection of Keti q and simulation modeling,
p Evaluation and selection o Mar e_tm_g an decision-making methods
markets logistics
Evaluation and selection of | departments
distribution channels
Delivery of | Determination of the method Decision-making methods,
- ) Department of .
Vil finished of transportation - operations research,
logistics .
products prognostic methods

According to the table, let's consider the mechanism of managing the marketing-

logistics activities of the enterprise. It consists of 7 important stages, as shown in the

table:

Stage 1. Conducting research.
This stage consists of the following operations:

1. Market research.
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2. Competitive research.

3. Research on potential customers.

4. Studying competitors.
Stage 1l. Decision-making on product release.
At this stage, an analysis of the costs associated with purchasing a certain part of the
components or producing it is conducted. The result of the analysis is a decision to
purchase or produce the product [6].
Stage Il1. Determining sources of material resources.
The first direction involves searching for sources of material resources and collecting
information about potential suppliers, which is a marketing function. The second
direction involves evaluating potential suppliers and making a final selection, which is
a joint marketing-logistics function. From the marketing side, the pricing and quality
characteristics of the product are considered. From the logistics side, the costs
associated with the delivery of the product, including transportation costs, storage and
inventory of the necessary reserves of material resources, are determined. As a result
of this stage, we choose the optimal option for the supplier.
Stage 1V. Delivery of material resources.
This is a logistics function that involves choosing a model for transporting the product,
selecting transportation vehicles with the necessary payload capacity for calculating
the rational loading of transport, and calculating optimal routes for the movement of
transportation vehicles.
Stage V. Production process.
Marketing direction - when a decision is made to release a new product and a search
for advanced modern technologies, high-performance, and cost-effective equipment is
carried out. Then the stage of technological and design preparation for production is
carried out, during which norms of material resource costs are calculated for parts,
assemblies, aggregates, and the product as a whole. Logistic direction: the need for
material resources is determined based on the planned production volumes; a plan for
material and technical support of the enterprise is drawn up; material resources are
distributed among the enterprise's units; optimal options for the movement of material
resources in the production process are calculated, and control over them is carried out.
Stage V1. Product implementation.
Marketing move: searching for new sales markets, distribution channels, and collecting
information about them. The second marketing and logistics. Marketing evaluates and
selects markets and distribution channels from the standpoint of their effectiveness in
sales activities. Logistics to markets and distribution channels is approached from the
perspective of the availability of transport routes, the availability of regional or
interregional warehouse complexes. As a result, a joint decision is made regarding the
choice of markets and distribution channels for the product.
Stage VII. Delivery of the finished product. This is a logistical function, similar in
operations to the delivery of material resources to the enterprise.
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CONCLUSIONS:

« It can be seen that a marketing-oriented logistics system of an enterprise is one
of the main levers for ensuring the competitiveness of the enterprise, as it directly
affects the economic benefits of the enterprise. It plays a key role in strategic planning.

« Marketing logistics should be considered as a key element of the company's
competitive market strategy, as powerful information systems and well-developed
corporate infrastructure are necessary for its coordination and implementation of its
principles.

« Marketing and logistics function as complex independent systems, but the
business strategy (goals and objectives, situation analysis, results monitoring) is
formed by marketing, while the strategy of the product movement process
(development of rational and optimized logistics) is produced by logistics itself.

« Evaluating and choosing new sources of resources, markets, and distribution
channels, logistics partially participates in determining the company's strategy. In turn,
marketing participates in the development of strategies for the movement of jointly
located goods. As the main achievements of the implementation of an effective
marketing logistics concept in the enterprise, the following can be highlighted:

« A marketing logistics system that is adapted to changes in the market situation
and consumer demands can reduce the logistics cycle and facilitate stronger
connections with consumers.

« Increasing sales volume and ensuring a higher level of customer service control
is achieved through more efficient inventory placement, acceleration of the turnover of
"goods-money" through effective logistics.

. The implementation of an effective marketing logistics system will enable the
enterprise to successfully compete in distant sales markets.
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