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Y cmammi BU3Ha4eHO aKkmyasibHICMb hopMy-
BaHHSI MOBapPHOI NOIMUKU 07181 egheKmuBHO20
QYHKYIOHYBaHHS MIOMPUEMCMB B YMOBax PUH-
KOBOI €KOHOMIKU. P0O32/1IHymO OCHOBHI meope-

muyHi 3acadu ma CKIa0HUKU MapKemuHeoBoi

mosapHoI' nosiimuku. /ocnioxeHo cmpykmypy
ma mpu pigHi yrpas/iHHS MapKemuHa0B0H
MOBAPHOKO MO/IIMUKOIO, B SIKill BUSHAYEHO OCHO-
BHI e/leMeHmu B3aEMO3B'A3Ky. BusHadeHo, wjo
MapKemuHa08a mosapHa rnosiimuka mae 3abes-
nedysamu  MpuliHIMMS  pilieHb  CMOCOBHO
hopmyBaHHsi acopmumeHmy U ynpas/iHHs
HUM;  MiOMpUMy8amu  KOHKYPEeHMOCPOMOX-
HiCmMb mosapy Ha MesHOMY pisHI; 3Haxooumu
07151 mosapig orMuUMasibHi MoBapHi Hili (ce2-
MeHMU); po3pobumu ma peasisysamu cmpame-
2il' yriakosyBaHHSs1, MapKyBaHHs1, 06C/1y208yBaHHSs1
mosapis. poaHanizo8aHo, Wo acopmumMeHmHa
nonimuka nepedbayae nesHull kypc Oili abo
HasigHicmb  3a30a/ie2iob  060yYMaHUX MPUHYU-
g, 3aB0siKU SIKUM MpuliMarombCsl PiLUEHHST ma
3ax00u y 2a/y3i MoBapHO20 acopmuMeHmy.
BcmaHosnieHo, wo ¢hopMyBaHHs mMoBapHO20
acopmumMeHmy i HOMeHKamypu mosapis mnio-
rpueMcmsa  0608'3k0B0  nompebye  y3200-
JKEHHS1 PI3HOCTPSIMOBAHUX iHMepecis.

KnioyoBi cnoBa: mosap, MapkemuHz208a
mosapHa noaimuka, mosapHuti acopmumeHm,
mosapHa HOMeHKIamypa, Ynpas/iHHg mosa-
[POM, PO3POB/IEHHST MOBAPY.

B cmambe onpedesieHa akmyasabHOCMb
hopmuposaHusi mosapHOU MoAUMUKU 0715

aghhekmusHO20 (hyHKYUOHUPOBaHUSI peod-
npusimudi 8 yc/108USIX PbIHOYHOU 3KOHOMUKU.
PaccMompeHbl OCHOBHblE MmeopemuYeckue
acrnekmsl U cocmas/isirouue MapkemuHa0800
mosapHoli nosiumuku. YiccnedosaHbl CMpyK-
mypa u mpu yposHsi yrnpasaeHust MapkemuH-
2080l mosapHol nosumukol, 8 komopol
orpeodesieHbl  OCHOBHbIE 371EMEHMbI  B3au-
mocssizu. OnpedenieHo, Ymo MapKemuH208asi
mosapHasi nosiumuka 0o/mkHa obecredusams
npuHsmue peweHul o opMUPOBaHUKD
accopmumeHma U yrpasseHue um; nodoep-
)Xugamb KOHKYPEeHMocrnocobHocms mosapa
Ha 0npedesieHHOM YpPOBHE; Haxooumb 0715
mosapos onmuMasibHble MoBapHble HUWU
(ceameHmsl); paspabomams U peasusosams
cmpameauu ynakosku, MapKupoBKU, 06C/y-
JKusaHUsi mosapos.  [IpoaHa/Iu3upoBaHo,
umo accopmuMeHmHas Mo/umuKka npeo-
rnonazaem onpedeneHHsIl Kypc delicmsuli
unu Hanu4ue 3apaHee 060yMaHHbIX MPUH-
yunos, 6na2o0aps KOMOPLIM MPUHUMAKMCS
peweHusi u Mepbl 8 061acmu MoBapHO20
accopmumeHma. YcmaHossieHo, 4mo ¢hop-
MUpOBaHUe MOBapHO20 accopmuMeHma u
HOMeHK/1amypbl Npednpusimusi 06s3ame/ibHO
mpebyem coesiacosaHusi PasHOHaNpPas/IeH-
HbIX UHMepPecos.

KnioueBble cnoBa: mosap, MapkemuHz208asi
mosapHasi no/iumuka, mosapHbIli accopmu-
MeHm, mosapHasi HOMeHK/1amypa, ynpas/ieHue
mosapom, paspabomka mosapa.

The article determines the relevance of the formation of a commodity policy for the effective functioning of enterprises in a market economy. Product policy
is the core of marketing decisions, around which other decisions are formed related to the conditions for the acquisition of goods and methods of its promo-
tion from the manufacturer to the final buyer. The basic theoretical foundations and components of marketing product policy are considered. The structure
and three levels of marketing product policy management are investigated, in which the basic elements of the relationship are defined. The development
and implementation of product policies require the following conditions: a clear idea of the purpose of production and marketing for the future; the presence
of the strategy of production and marketing activities of the enterprise; good knowledge of the market and the nature of its requirements; a clear idea of
their capabilities and resources (research, scientific, technical, manufacturing, marketing) now and in the future. It is determined that the marketing product
policy should ensure decision-making on the formation of the assortment and its management; maintain the competitiveness of goods at a certain level;
to find the best product niches for the goods (segments) to develop and implement strategies for packaging, labeling, and service of goods. It is analyzed
that the assortment policy implies a certain course of action or the presence of pre-thought out principles, thanks to which decisions and measures are taken
in the field of product assortment. A well-thought-out product policy not only allows you to optimize the process of updating the assortment, but also serves to
qguide the enterprise as a kind of guideline for the general direction of actions that allow timely correction of current situations. The creation of new products
will allow the company: to break through to the market, defeat competitors, maintain and expand its market, increase revenues and profits. It is established
that the formation of the product range and nomenclature of the enterprise necessarily requires the coordination of different interests.

Key words: commodity, commodity marketing policy, commodity assortment, commodity nomenclature, commodity management, product development.

MocTtaHoBKa npo6nemu. B ymoBax ctasnoro pos-
BUTKY YKpaiHu PUHKOBI BifHOCWHM XapaKTepu3yoTbCs
MOCUNEHHSAM PO CNOXMBAYIB, HEBU3HAYEHICTIO YMOB
(PYHKLOHYBaHHSA MiANPUEMCTB, 3POCTAHHAM CTYMEHS
X 3a1€)XHOCTI Bif, 30BHILLHLOr0 OTOYEHHS, 3aroCTpeH-
HSIM KOHKYPEHTHOI 60p0Tb6M 3a PUHKK 36y Ty TOBapIB.
OcobnuBoi akTyasibHOCTI HabyBae NUTaHHA ediek-
TUBHOIO hOPMYyBaHHA Ta ynpasiHHA TOBAPHO NOJIi-
TUKOIO NiANPUEMCTB HA OCHOBI MapKeTUHTY.

ToBapHa MoniTMKa € S4pOM  MapKETUHTOBUX
pilleHb, HABKOJ/10 SIKOrO DOPMYIOTLCS iHLLI PilUEeHHS,
noBs'A3aHi 3 ymoBamu npuabaHHA ToBapy i MeTo-
Aamu 1A0ro NpocyBaHHS Big, BUPOOHUKA A0 KiHLEBOro
nokynus. MapKeTVHIOBY TOBapHY MONITUKY HEMOX-
NMBO BIAINNUTU Bif, peanibHUX YMOB Aifi/IbHOCTI nig-
NPUEMCTBA-BUPOOHUKA, cneumdiky noro npodinto.

Pa3oM i3 TUM nignpruemMcTBa, L0 3HaxXoasATbCsa Npu6-
IN3HO B OJHAKOBMX BaXKMX YMOBAX PUHKOBO-EKO-
HOMIYHOIO (PYHKUiOHYBaHHS, MO-pPi3HOMY BUPILLYHOTb
CBOI Mpo6sieMun: OAHI NPOSIBASATL MOBHE HEBMiHHS
Ta 6e3nopafHicTb, a iHLWi KepyTbCA NpUHLMNAMNA i
MeToAamMn MapKeTUHTY.

AHani3 ocTaHHiIX pocnigpkeHb i nyGnikauiii.
Y cyuvacHiii eKOHOMIYHI niTepaTypi Benvka ysara
NPUAOINAETbCA NUTAHHAM MeTofosoriT PopMyBaHHSA
MapKeTUHIOBOT TOBAPHOI NOJITUKN Ta PO3BUTKY Takmx
TI CKNagHUKIB, K KOHKYPEHTOCNPOMOXHICTb TOBapy,
acopTUMeEHTHa NOAITMKA, XWUTTEBUIA UMK TOBapiB,
HOBI TOBapwu, TOBapHa Mapka, 6peHa ToBapy, ioro
ynakoBka Ta cepBicHa nNigTpumKa. 3Ha4yHWi BHe-
COK Y PO3BUTOK LIbOr0 3p00MAN BYEHI-€KOHOMICTHU:
I. Accenb, M.IN. AdpaHackes, I.J1. baries, /1.B. bana-
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6aHoBa, M.l. bensasues, B.M. Bnacosa, A.B. Boiivak,
B.M. IpuHboBa, E. Auxtne, M. Ooiinb, C.M. [esic,
MN.C. 3as’anos, C.M. InnaweHko, B.A. Kappgaw,
I.B. KopHeeBa, ®. Kotnep, XX. /lambeH, X. MpuHrn,
A.H. PomaHoB, B.A. ConosiioB, [1. Temnopan,
M. TomncoH, M. TpoTT, X. XepwreH, B.€. Xpyukunii.
MpoTe nuTaHHSA, NOB'A3aHi 3 PO3POBNEHHAM | 34jii-
CHEHHSIM MapPKETMHIOBOT TOBAPHOI NOAITUKM A1 KOX-
HOro NiANPUMEMCTBA 3a/IULLAITLCA aKTyasIbHUMK Ta
NnoTpebyTb NOAANbLLOIO AOC/IMKEHHS I aHasi3y.

MocTtaHoBKa 3aBAaHHA. MeTOW A0CAiAXEHHSA
€ Yy3ara/lbHEHHS TEOPETUKO-METOAO/ONYHNX 3acag,
woao dhopMyBaHHA MapKETUHrOBOI TOBApPHOI Noni-
TUKM NiZNPUEMCTBA B YMOBax CTa/iI0r0 pO3BUTKY Ta
PO3p06MEHHSA TEOPETUYHUX PEKOMEHAALi 3 YA0CKO-
Has1eHHS MapKeTMHIOBOT Ais/IbHOCTI MiANPUEMCTBA.

Buknag oCHOBHOro marepiany pocnigXeHHs.
I3 mornsgy MapkeTuHry ToBap — Lie CYKYMHICTb mare-
pianbHUX | HemaTtepiaslbHUX XapakTepucTuk, ski Npo-
MOHYIOTLCA A/151 3a40BOJIEHHST NOTPEe6 CnoXusauiB i
3abe3neuyloTb OYiKyBaHi BUroau SiK A/151 CNoXMBadiB,
Tak i gna TOBapoBMPOOHMKIB. NS TOBApOBMPOOHU-
KiB BUroga Bifg, TOBapy nonsdrae B OTPUMAaHHI A0X0[iB
Ta npubyTky. [NA cnoxuBadviB TOBap — LUE CyKyn-
HICTb BNacTMBOCTEN, SKi 30aTHIi 3a40BO/bHUTU TXHI
notpeoéu.

MapkeTuHroBa ToBapHa noniTMka nepegbdavae
NEeBHUI Kypc Aili ToBapoBMPOOHMKA ab0 HasABHICTb
Yy HbOro Hanepepg o6ayMaHuUX NPUHLMNIB NOBEAIHKM.
BoHa noknvkaHa 3a6e3neduntn MPURHATTS pilleHb
CTOCOBHO (DOPMYBaHHSI aCOPTUMEHTY i ynpaBniHHA
HUM; MNATPUMAHHS KOHKYPEHTOCNPOMOXHOCTI TOBapy
Ha MeBHOMY PiBHIi; 3HAXOMKEHHA ONA ToBapiB ONTuU-
Ma/IbHUX TOBAaPHUX Hill (CErmMeHTiB); PO3pP06MEeHHS
Ta peasizauis cTparTerii ynakoByBaHHSA, MapKyBaHHS,
o6cnyroByBaHHA ToBapis [1].

MapkeTuHroBa ToBapHa MNONITUKa PO3rNsafaeTbes
abo sk 6a3oBa KaTeropis MapkeTuHry, abo sk iHCTpy-
MEHT BMBYEHHS1 KOHKYPEHTOCMNPOMOXHOCTi, abo sk
npoLec, WO CKNafaeTbCsa 3 HA3KM eneMeHTiB. Mapke-
TMHroBa TOBapHa NosiThka po3pobnseTLEs Bi4NOBIAHO
[0 BMMOr cnoxusayis. OCHOBHUMM i CKagHUKaMU €:

1. iHHOBaLT (CTBOPEHHA HOBMX TOBapiB abo OHOB-
JNIEHHS1 ICHYHOUMX);

2. 3a6e3neyeHHs AKOCTi 1 KOHKYPEHTOCMPOMOX-
HOCTIi TOBapiB;

3. CTBOpPEHHA Ta ONTUMI3aLlia TOBapHOro acopTu-
MEHTY;

4. NUTaHHA NPO TOBapHi Mapkax (PO3POOGNEHHS i
34iiCHeHHA cTparTerii);

5. CTBOpeHHs edheKTMBHOI ynakoBkK (4Ns Bigno-
BilHMX BUAIB NPOAYKLT);

6. aHaNi3 XXMTTEBOTO LMKy TOBapy i ynpasiHHAM
HUM;

7. NO3ULOHYBaHHA TOBApPIiB Ha PUHKY [1].

Po3po6neHHs Ta 34jiACHEHHA TOBapHO! NOAITUKK
B/MaratoTb [OTPMMaHHS TakuxX YMOB: YIiTKOI YsiBU
npo MeTy BMPOGHMLTBA W 36yTy Ha NepcnekTuBy;
HasIBHOCTI cTparerii BUpO6HNY0-36yTOBOI Ai/IbHOCTI
nigNPUEMCTBA; XOPOLLOTO 3HAHHA PUHKY A Xapak-
Tepy MOoro BMMOTr; YiTKOI ysiBM MPO CBOI MOX/IMBOCTI
N pecypcu (AoCnigHULbBKI, HAyKOBO-TEXHIYHI, BUPO6-
HWYi, 36YTOBI) HMHI Ta HA MaNBYTHE.

CTpYyKTYpy MapKeTUHIoBOI TOBAapHOI
nokasaHo Ha pwuc. 1.

HaiBaXX/IMBILLIOK YAaCTVHOK MapPKETUHIOBOI TOBApPHOT
noniTMk € po3pobeHHs Tosapis (nocsyr). CTBOPEHHSA
HOBVX TOBapiB AacTb 3MOry MiANpUEMCTBY 3AIACHUTA
NPOPMB Ha PUHOK, MEPEMOITU KOHKYPEHTIB, 36epertu i
PO3LUNPUTY CBIll PUHOK, 36i/IbLUMTI AOX0AM | NPUOYTOK.

OfHMM 3 efleMeHTIB TOBApHOI MONITUKN € CTBO-
peHHA cnyx6u cepsicy Ansa kniexHTis. MMig yac Hanaro-
[PKEHHS1 CNy>X61 cepBicy y4YaCHUKY PUHKY HEOOXiaAHO
NPUAHATA TPWU PILLEHHA: SKi NOCAYrM BKIKYaTW B
pamKu cepBicy; KW piBeHb CepBiCcy 3anponoHyBaTH;
B Kl (hopMmi 3anponoHyBaTn NOCAyrK KnieHTam [2].

[nsa ycnixy Ha puHKY HeobxigHO 3a6e3neunTi KoH-
KYPEHTOCMPOMOXHICTb TOBapy. KOHKYpEeHTOCNPOMOX-
HWIi TOBap MOBWMHEH 3a40BOJIbHATM 3anUTX NOKYNUA
(NoTeHUiHOro cnoXxueaya) Ha 6iNbLL BUCOKOMY PiBHI,
6i/TbLLIOK MIPOK BignoBigaTn ix ynogobaHHsAM, aHbk
TOBapu KOHKYpPeHTIB. CTyniHb 3a0BO/IEHHA 3anuTiB
NOKYMUIB 3a/1€XMUTb Bif Lis10T HU3KM YMHHWKIB.

3a3HauMmo, WO cepef, YMHHUKIB KOHKYPEHTOCMPO-
MOXXHOCTI BaXX/IMBE MiCLiE 3aiiMaloTb BapTIiCHI napame-
Tpu. Mogesb LiHW CMOXWBaHHA FOTOBOTO CMOXWBYOrO
BMPOOY MOXeE BKIKYaTW: LjHY NpOAaXxy, TPaHCMOPTHI
BMTPaTW, BAPTICTb HA/TaKW, BAPTICTb YNakoBKM Ta 36epi-
raHHs, BUTPaTV MOKyNLA 3 HaBYaHHS MepCcoHaUty, BUTpaTu
Ha Jornsg y npoueci ekcnayaradji, BATpaTu 06¢/1yroy-
BaHHA, BaPTICTb Nasnvea (eHeprii), BATPaT! Ha PEMOHT i
npuadaHHA 3anacHUX YacTuH, NOAATKW, BUTPATW Ha yTu-

ni3aLito, BapTiCTb CTPAXOBKM.

NONITUKN

OgpHa i3 ujineit MapKeTUHIoBOI

A 4

> PospoGnenns ToBapy TOBAPHOI NOMITUKM — MiABULLIEHHS

SAKOCTi ToBapy, TOOTO CyKynHOCTI

MapkeTnHTrOBa BNaCTUBOCTEN, siki HaAaTb MOX-
,|  OOGciyroByBaHHS TOBapY ;

TOBapHa > NIMBICTb  33[0BOJIbHATM  MEBHY

MOJTITHKA notpeby Ta KOHKypeHTOCNpo-

EniminyBanus MOXHICTb TOBapy — 34aTHICTb

npoAaykuii 6yt BuUAiNeHow cno-

Puc. 1. CTpyKTypa MapKeTUHroBOI TOBapHOI NOJiTUKKN

[Pxepesno: po3pobreHo asmopamu

(lc/Y| Bunyck 35. 2019

XMBa4yeM 3 aHasoriyHNX ToBapiB,
AKi MPOMOHYITb Ha PUHKY Mia-
NPUEMCTBA-KOHKYpeHTH [3].
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3ayBaxuMmo, LWo 3 nornsgy
MapKeTUHIy sKiCHWIA  ToBap,
nepw 3a BCe, 3a/0BOJIbHAE
3anuTu i nepesary LiNIbOBOro
crnoxmeBaya Kpalle, HiK KOH-
Kypylunii  aHasior, npuyomy
3a 6inbw pauioHanbHUX (abo

YmpaBiliHHS TOBApOM

!

PiBHi

A 4

HU3bKNX) BUTpAT.

Ons 3pificHeHHa edhekTums- AcoprumeHT

Toap Howmenknarypa

HOT MigNPUEMHMLbLKOI  AisiNb-
HOCTI ToBapom Tpeba ynpas-
NATU.  YNpaBniHHA  TOBapOM
30iAICHIOETLCA Ha TPbOX PIBHSAX: Ha PiBHI Mapku, Ha
piBHI TOBApHOro acopTUMEHTY, Ha PiBHIi TOBapHOI
HOMeHKnatypu (puc. 2).

KaTeropis ToBapy 6e3nocepeHb0 OTOTOXHIOETLCSA
3i CNOXMBYMMY BNACTUBOCTSAMMU, 34aTHICTIO pedi abo
6nara 3a40BOSILHATM MOTPe6u. XapakTepulyBaTu
TOBap MOXHa uYepe3 LjiHy, SKICTb, KOHKYPEHTOCMpO-
MOXHiCTb abo 4yepes3 BepbasibHi, KifibKiCHI, rpadiyHi
XapakTepucTukun. AK HOCIA PYHKUiOHAIbHO-KOPUCHUX
BN1ACTUBOCTEN, SAKi 3a[0BOJIbHAIOTL NOTPEOU MOKYyn-
LiB, TOBap MOXHa pO3rnsaaaru i3 3araibHuX Ta LisIkom
KOHKPETHUX NO3ULLINA.

Po3po6neHHs HOBUX ToBapiB Aae 3mory 36inb-
LWNTWU YaCTKy PWHKY, MPUOYTOK, 3MEHLUMTU 3anex-
HICTb Big Mpouecy peanisauii ogHoro ToBapy abo
acopTUMEHTHOI rpynu, NigTpMMyBaT obpas iHHOBa-
LiiHOrO MigNpMEMCTBA, LIO CKIaAaeTbCs 3 BOCbMU
eTanis: Nowyk igen, Bigbip igei, po3pobneHHsa Ta
nepe.ipka KoHLUenuii ToBapy, po3pobneHHs cTpaTterii
MapKeTUHTY, NPOBEAEHHSI EKOHOMIYHOIO aHani3y, pos-
po6sieHHs NPOTOTUNY TOBapy, BUNPoOyBaHHA ToBapy
B PMHKOBMX YMOBax, BUPOOHULTBO Ta peasiszauis
ToBapy [4].

Micna po3pobrieHHA KOXEeH ToBap Ha PUHKY Npo-
XOAUTb MEBHWUI XUTTEBUIA LUK, AKWIA CKNadaeTbecsl
3 YOTMPLOX eTaniB: eTan YNpoBa[KEHHS Ha PUHOK,
eTan 3poCTaHHs, eTan 3pifocTi, etan cnagy. KoxHomy
eTanosi BignoBigae cBOA cTpareris, ska OXOMJ/e
TOBapHY, LLIHOBY, KOMYHiKaL|iliHy NOMiTUKY Ta NOMITUKY
posnoainy. EekTUBHICTL MapKeTUHroBoi cTpaTterii
BM3HaYa€e TPMBANICTb XUTTEBOTO LUK/TY TOBapY.

AKWO NigANPMEMCTBO BUrOTOBASIE ab0 NpoAaEe Ha
PUHKY He OfVH, a Kifibka ToBapiB abo HaBiTb Kiflbka
TOBapHUX MiHii, a 30e6inbLOoro Tak i 6yBa€, BUHMKAE
MUTaHHA LWOAO pauioHa/IbHOr0 TOBApHOTO acopTu-
MEHTY i TOBapHOT HOMEHKNATypu.

Bigomuin 3axigHuii mapketonor ®. Kotnep Hagae
BM3HaYeHHS: «TOBapHWii aCOpTUMEHT — rpyna ToBa-
piB, TICHO MOB'A3aHMX MK CO60K abo 3aBAsKN CXO-
XOCTI X (PYyHKUiOHYBaHHS, abo 3aBAskM TOMY, WO
X NpogaloTb OAHMM i TUM XXe rpynam KMieHTiB, abo
yepes OfHi i Ti X TMNN TOProBeNbHUX YCTaHOB, abo B
pamMkax Of4HOro Ii TOro X AianasoHy LiH» [5].

ACOpPTMMEHTHa nNoMiTMKa nepeabavyae neBHUN
KypCc pAili abo HasBHICTb 3a3gasierigb 064ymaHux
npuHUMNIB, 3aBAsSKN KM 3abe3nevyBanacs 6 cnag-

Puc. 2. Tpu piBHi ynpaBniHHA MapKeTMHIOBOKO TOBapPHOIO NOJITUKOIO

KOEMHICTb pilleHb Ta 3axofiB y rasysi hopmyBaHHSA
TOBapHOro acoptumMeHTy. OCHOBHa MeTa HaykoBO
06r'pyHTOBaHOI aCOPTUMEHTHOI MNOMITVKM NoAsirae
B ONTuMIi3aLii TOBapHOro acOPTUMEHTY 3 ypaxyBaH-
HSAM CTpaTeriyHnX PUHKOBMX LiNEN, sKi CTOSATb nepes
nignpuemcTBoMm. naHyBaHHA Ta ynpas/iHHA acop-
TUMEHTOM — HeobXxigHa 4YacTMHa MapKeTuHry. [dyxe
[o6pe npoaymaHi nnaHu 36yTy Ta peksiaMy He 3MOo-
XYTb HelTpanizyBaTu Hac/iaKM NOMWUIOK, 3p06/IeHNX
paHiwe, nig vyac naaHyBaHHA aCoOPTUMEHTY.

KoxHa acopTUMeHTHa rpyna cknafaeTbes 3 okpe-
MUX aCOPTUMEHTHUX NO3ULiiA. MPUAHATTS pIlLEHHS B
ranysi aCopTUMEHTY 3a1eXuThb Bif, (PiHAHCOBUX MOX-
NMBOCTE Ta 3HaHb rasnyseii, ki Mae nignpuemelp,
Bif, pO3MilLleHHs NiaNPUEMCTBA, KOHKYPEHLT, Bif Kyni-
BefIbHOI CMPOMOXHOCTI. Coan A04at0Tb MOX/IUBOCTI
nocTtayaHHs, a TakoX NiATPUMKY 3 GOKy Mignpuem-
CTBa-BUPOBHUKA.

FKLLIO B OpraHi3auii HanivyeTbCs Kiflbka aCOPTUMEHT-
HWX rpyn TOBapiB, FOBOPSATH NMPO TOBAPHY HOMEHKNATYPY.

ToBapHa HOMEHK/IaTypa — CYKYMHICTb YCiX acop-
TUMEHTHUX TPy i TOBAPHUX OOUHWLb, SIKi MPOMOHY-
I0TbCA NiANPMEMCTBOM Ana npogaxy. OTxe, ToBap-
HWIn aCOPTMMEHT | ToBapHa HOMEHKAaTypa MoB'A3aHi
SIK YacTKOBe W Uife.

AKLLO0 piLLEHHS WoA0 acOPTUMEHTY NPOAYKLUIT CTO-
CYETbCA OKpEMUX TOBapIB, TO PILLIEHHS OO0 TOBap-
HOI HOMEHK/IaTypu CTOCYETLCH BCiX TOBapHMX acop-
TUMEHTIB, L0 NPOMOHYTLCA NiANPUEMCTBOM [6].

Y cuctemi ynpasniHHA TOBapoM MatoTb ByTy npwuii-
HATI Taki pilLIeHHS LL0A0 TOBAPHOIO aCoOPTUMEHTY:

— BMGIp cermeHTa A1 TOBApHOro aCOPTUMEHTY;

— NO3M1LiOHYBaHHA TOBAPHOro aCOPTUMEHTY;

— PO3pO6/IEHHS KOMM/IEKCY MAapKeTUHry Ans
TOBapHOrO aCOPTUMEHTY;

— BU3HAYEHHS CTPYKTYPU acOPTUMEHTY Ta BUK/IIO-
YEHHS 3 HbOr0 OKPEMMX TOBapIB;

— CKOPOYeHHS abo NornméneHHs acopTUMEHTY;

— 3BY)XEHHS ab0 [,ONOBHEHHSA aCOPTUMEHTY;

— KOOpAMHaLisi MapoK y Mexax TOBapHOro acop-
TUMEHTY.

MnaHylouM acoOpTUMEHT, NiANPUEMCTBO MOXE Opi-
€HTYBaATUCA Ha 0AMH abo0 KiflbKa LjiSIbOBUX CErMEHTIB,
NO3ULIOHYHOUM iX BiAMOBIAHUM YMHOM.

30iMbLUEHHS YacTKN PUHKY NOTPebye NOAOBXKEHHS
TOBapHOI JiHii, HABITb YypaxoByrouu Te, Lo AesKi oau-
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IHOPACTPYKTYPA PUHKY

HULI He NPUMHOCATb CYTTEBUX MPUOYTKIB. AKLWO cnig
nigBuLLyBaTn NpUGYTOK, HaBMaku, BapTO CKOPOTUTU
aCOpPTUMEHT, 3aNVWMBLUN e Haibinbw npubyT-
KOBi TOBapw.

MoJoBXeHHA TOBapHOI JliHii MOXe 3AjlicHIoBa-
TMCA LWASXOM BKJ/TOYEHHS B aCOPTUMEHT AeLleBuX
mMogenein abo, HaBMaku, AOPOX4YMX. IHWWIA Bapi-
aHT — BUTAryBaHHA TOBapHOI NiHii B ABOX Hanpsmax:
PO3LUMPEHHST aCOPTUMEHTY 3a pPaxyHoK | felleBux, i
[Opornx moaenei.

HaBiTb fAKLWO CTPyKTypa acopTUMEHTY MOXe BBa-
XaTtncs onTMMasibHOH0, Npob/ieMa OHOB/IEHHS TOBap-
HOro aCOPTUMEHTY He nepecTae 6yTW akTyasibHOI.

OnTumi3zauis acopTMMeHTy — Ue 6e3nepepBHuii
npouec peanisauii MapKeTMHroBol ToBapHOI nNoni-
TUKW, | aCOPTUMEHT He MOoXe O6yTu ONTUMI30BaHO
O[VH pa3 Ha Becb nepiog, NPUCYTHOCTI NignpuemMcTea
Ha PUHKY.

OnTumanbHWii acopTMMEHT 3a3Bu4Yail MICTUTb
TOBapW, WO 3HAXOAATbLCSA Ha Pi3HUX CTafisiX XUTTE-
BOro UMKy ToBapy: cTpaTeriyHi ToBapu (dhasa Brpo-
BaPKEHHS), Hanbinbw npubyTKoBi (hasa pocTy),
nigTpumytodi (dpasa 3pinocTi), TakTUuHi (418 CTUMYy-
JNII0BaHHSA NpofaxiB HOBMHOK), NJ1aHOBaHI [0 3HATTA 3
BMpO6HMLTBa (thasa cnagy) [7].

3a3HavyeHi MOXNMBOCTI YTBOPKOKTL MaTpullo 3
4OTUPbLOX cTpaTeriii (puc. 3):

1) norNnGAeHHS aCOPTUMEHTY;

2) niaTpuMKa Mapok;

3) CKOPOYEHHSI aCOPTUMEHTY;

4) 3BY)XEHHSA aCOPTUMEHTY.

Tun 3MiHN
JopnasaHHa Ao | Buk/ioyeHHs
ACOPTUMEHTY | 3 aCOPTUMEHTY
= InnbuHa MornunéneHHs | CKOpOYeHHs
2 I | acopTUMEHTY | acOPTUMEHTY | acopTUMEHTY
= LUnpota MigTpumka 3BY)XeHHsA
T aCOpPTUMEHTY Mapku aCoOpPTUMEHTY

Puc. 3. Ctparerii ToBapHOro acopTUMEHTY

®opMyBaHHSI TOBAPHOTO ACOPTUMEHTY i HOMEH-
knaTypu ToBapis nignpuemcTsa 060B’A3KOBO NoOTpe-
Oy€E Y3roMKEeHHs1 pi3HOCNPSIMOBaHUX iHTepeciB. Tak,
i3 nornagy BUPOOHUKA ifeanbHUMKN ByayTb SiKoMora
MEHLLA KiNIbKICTb TOBApPHMX MO3WLIiA, CTabiNbHICTb iX
BMPOOHMLITBA NPOTATOM TPMBA/IOrO Nepioay, BUMYCK
TOBapiB BE/IMKNMW CepiaMu, Masi BUPOOHMYI BUTPATU
TOLO. 3 NOrNsAAy Cnoxmsaya — Li/IKOM HaBnakw.

BucHoBKM 3 npoBeAeHOro AocnimpkeHHA. OTxe,
fobpe npogymaHa ToBapHa MOMITUKA He Tiflbkn Jae
3MOry ONnTUMI3yBaTuh NPOLLEC OHOB/IEHHSA ACOPTUMEHTY,
a i cnyxutb AN KepiBHULTBA MignpuemMcTsa CBOro

(lel3)| Bunyck 35. 2019

pOAY OPIEHTMPOM 3arasibHOI CNPSAMOBAHOCTI Aji, K
[4aloTb 3MOry CBOEYACHO KOPUryBaTW NOTOYHI CUTYyaLlil.

AHani3yloun KOHKYPEHTOCNPOMOXHICTb TOBapy, Crif,
3aU/1y4mTI SIKoMora GiflbLLUE OLIHOYHKX chakTopiB. IX BigGip
MOBVHEH 6a3yBaTUCA Ha 3HaHHI YMOB Li/IbOBOrO PUHKY,
3annTiB MNOTEHLAHUX NOKYNUIB, OiSNBHOCTI Ta Npono3u-
Ll KOHKYPEHTIB, HAYKOBO-TEXHIYHMX JOCATHEHD Y rasysi.

OTxe, hopMyBaHHSI TOBApPHOINO ACOPTMMEHTY |
HOMeHKNaTypu notpebye BCTAHOBMNEHHA OMTUMAaSb-
HOrO X 3HaYeHHA 3 ypaxyBaHHAM iHTepeciB K ToBa-
poOBMPOGHMKA, Tak i CnoXuBaya, asie 3 NpiopuTeTom
OCTaHHbLOrO.
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FORMATION OF A MARKETING COMMODITY POLICY ENTERPRISE

The purpose of the article. Marketing product policy involves a certain course of action of the producer
or the presence of pre-thought out principles of behavior. It is designed to ensure the adoption of decisions on
the formation of the assortment and its management; maintaining the competitiveness of goods at a certain
level; finding the best product niches (segments) for the goods; development and implementation of a strat-
egy for packaging, labeling, and service of goods. The aim of the study is to summarize the theoretical and
methodological foundations for the formation of a marketing commodity policy of the company in the context
of sustainable development and the development of theoretical recommendations for improving the marketing
of the company.

Methodology. In writing the article used the methods of logical, systematic and comprehensive approach
to form the essence of marketing commodity policy; monographic — for research, study and analysis of the
interaction of the elements of the marketing mix with the marketing system of product marketing policy of the
enterprise.

Results. The article determines the relevance of the formation of a commodity policy for the effective func-
tioning of enterprises in a market economy. The basic theoretical foundations and components of marketing
product policy are considered. The structure and three levels of marketing product policy management are
investigated, in which the basic elements of the relationship are defined. The development and implementation
of product policies require the following conditions: a clear idea of the purpose of production and marketing for
the future; the presence of the strategy of production and marketing activities of the enterprise; good knowl-
edge of the market and the nature of its requirements; a clear idea of their capabilities and resources (research,
scientific, technical, manufacturing, marketing) now and in the future. It is analyzed that the assortment policy
implies a certain course of action or the presence of pre-thought out principles, thanks to which decisions and
measures are taken in the field of product assortment. It is determined that the marketing product policy should
ensure decision-making on the formation of the assortment and its management; maintain the competitiveness
of goods at a certain level; to find the best product niches for the goods (segments) to develop and implement
strategies for packaging, labeling, and service of goods. It is established that the formation of the product
range and nomenclature of the enterprise necessarily requires the coordination of different interests.

Practical implications. A well-thought-out product policy not only allows you to optimize the process of
updating the assortment, but also serves to guide the enterprise as a kind of guideline for the general direction
of actions that allow timely correction of current situations.

Valueloriginality. The creation of new products will allow the company: to break through to the market,
defeat competitors, maintain and expand its market, increase revenues and profits.
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