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Bobro S. M.
Dnipro Staatliche Universitdt fiir Landwirtschaft und Wirtschaft

BESONDERHEITEN BEIM UBERSETZEN
DEUTSCHSPRACHIGER TEXTE

Die Sprache ist ein integraler Bestandteil der Gesellschaft. Das gilt auch fiir die
Sprachen, die sich mit der technischen Innovation, der Globalisierung und der
Diversifizierung der menschlichen Kommunikation entwickelt haben. Mit der
technologischen Explosion, die in den letzten 30-50 Jahren stattgefunden hat, haben
sich auch die Sprachen verindert. Es sind neue Worter und untypische Ausdriicke
entstanden, Homonyme, untypische Abkiirzungen und neue Ausdriicke sind
entstanden. Gleichzeitig bleiben Worter iibrig, die sich auf Gegenstinde und
Phidnomene beziehen, die nicht mehr existieren oder in der Gesellschaft nicht mehr
verwendet werden.

Die Dinge verschwinden, aber die Worter bleiben. Und es ist nicht die Dinge
kiinftigen Generationen zu erkldren. Es geht darum, kiinftigen Generationen Dinge
und Konzepte zu erkliren, die vor Jahrhunderten existierten.

Das Ubersetzen deutscher Texte ist aufgrund der sprachlichen, kulturellen und
idiomatischen Unterschiede eine besondere Herausforderung.

Grammatik und Struktur: Die deutschen Sitze sind in der Regel ldnger als ihre
Pendants. Bei der Ubersetzung ist es wichtig, die Struktur und den Satzbau
herauszuarbeiten, um sicherzustellen, dass die Sitze fliissig und verstdandlich sind.

Genitiv und abweichende Formen: Im Deutschen gibt es drei Geschlechter
(Maskulinum, Femininum und Neutrum) und vier Félle (Nominativ, Genitiv,
Akkusativ und Dativ), die Substantiven, Adjektiven und Pronomen unterschiedliche
Formen verleihen. Die Ubersetzer miissen darauf achten, dass diese Elemente im
Kontext korrekt wiedergegeben werden [1].

Kulturelle Besonderheiten: Deutsche Texte konnen kulturelle Besonderheiten

und spezielle Ausdriicke enthalten, die nicht direkt ins ein anderer Sprache libersetzt
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werden kénnen. Ubersetzer miissen den kulturellen Kontext verstehen und sensibel
darauf reagieren, um die beabsichtigte Bedeutung zu erhalten.

Formlichkeiten der Hoflichkeit: Im Deutschen gibt es eine Vielzahl von
Hoflichkeitsausdriicken, vor allem im Bereich von Geschifts- und offiziellen
Dokumenten. In anderen Sprachen gibt es oft weniger formale Unterscheidungen.
Ubersetzer miissen fiir ihre Ubersetzungen das angemessene Mal3 an Hoflichkeit
wéhlen.

Zusammengesetzte Worter: Das Deutsche ist bekannt fiir seine grole Anzahl
an zusammengesetzten Wortern. Das  Deutsche ist flir seine vielen
zusammengesetzten Worter bekannt. Bei der Ubersetzung miissen die Ubersetzer
entscheiden, ob sie zusammengesetzte Worter unverdandert verwenden oder sie in
einzelne Worter aufteilen, um sie leichter lesbar zu machen.

Idiome und Ausdriicke: Deutsche Redewendungen und Ausdriicke haben oft
keine direkte Entsprechung. Ubersetzer miissen alternative Ausdriicke finden, die die
gleiche Bedeutung vermitteln, ohne dass die eigentliche Bedeutung verloren geht [4].

Genauigkeit und Nuancierung: Die deutsche Sprache ist sehr prizise und hat
manchmal Nuancen, die in einer anderer Sprache nicht klar ausgedriickt werden
konnen. Die Ubersetzer miissen darauf achten, die genaue Bedeutung zu erfassen und
angemessen zu vermitteln.

Umgangssprachlich und formell: Im Deutschen gibt es eine Vielzahl von
Umgangsformen. Der Ubersetzer muss den Ton des Ausgangstextes genau
interpretieren und sicherstellen, dass der iibersetzte Text denselben Stil beibehilt.

Modalpartikeln und Fiillworter: Im Deutschen werden hdufig Modalpartikeln
und Fiillworter verwendet, die in anderen Sprachen keine direkte Entsprechung
haben. Ubersetzerinnen und Ubersetzer miissen darauf achten, dass der durch diese
sprachlichen Elemente vermittelte Tonfall erhalten bleibt, auch wenn eine direkte
Ubersetzung nicht immer moglich ist [2].

Verben am Satzende (trennbare Verben): Deutsche trennbare Verben kénnen
schwierig sein, weil die trennbare Vorsilbe oft am Ende eines Satzes steht. Bei der

Ubersetzung in andere Sprachen muss der Ubersetzer darauf achten, dass die
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Trennung korrekt wiedergegeben wird, um Missverstidndnisse zu vermeiden und die
Satzkohidrenz zu gewéhrleisten [3].

Genauigkeit, kulturelles Verstdndnis und sprachliches Feingefiihl sind bei der
Ubersetzung deutscher Texte von groBter Bedeutung. Eine Vielzahl von Aspekten,
von grammatikalischen Unterschieden bis hin zu kulturellen Nuancen, miissen
sorgfiltig beachtet werden, um sicherzustellen, dass die beabsichtigte Botschaft
richtig vermittelt wird. Die Fahigkeit, Hoflichkeit, Redewendungen und einen
spezifischen Sprachgebrauch zu verwenden, ist fiir eine effektive und erfolgreiche
Ubersetzung unerlisslich. Insgesamt erfordert die Ubersetzung eines deutschen
Textes nicht nur sprachliche Fahigkeiten, sondern auch kulturelles Feingefiihl, um
sicherzustellen, dass der Kern des Ausgangstextes nicht beeintrachtigt wird.
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PHONETIC, MORPHOLOGICAL AND LEXICAL FEATURES OF THE
CRIMEAN TATAR LANGUAGE AND IT’S DIALECTS

The Crimean Tatar language is unique among the languages of the post-Soviet
space. It belongs to the Turkic language family and is spoken by the Crimean Tatar
people, who are indigenous to the Crimean Peninsula in Ukraine.

According to the 2014 census, approximately 250 thousand Crimean Tatars
lived in Crimea. The Soviet authorities deported all Crimean Tatars who were living
in their homeland in Crimea to the countries of Central Asia in 1944. Starting from
the late 1980s, a significant number of Crimean Tatars began returning to Crimea in
large numbers. However, more than 180,000 remain in places of deportation in
Uzbekistan, Kazakhstan, Kyrgyzstan. Additionally, a significant portion of Crimean
Tatars reside outside their historical homeland. Many are in Turkey, Bulgaria, and
Romania, where they were compelled to move in the first wave of emigration.

According to the criteria established by UNESCO, the Crimean Tatar language
Is endangered and may become extinct in the future. Current research indicates that
only 20-25% of Crimean Tatars residing in Ukraine are fluent in their native
language. This situation underscores the urgent need for efforts to preserve and
revitalize the language.

The language of the Crimean Tatars was formed over centuries on the basis of
similar languages, whose representatives lived in the Northern Black Sea region and
the Crimean peninsula. They include Turkuts, Germans, Italians, Scythians,
Sarmatians and Polovtsians.

The modern Crimean Tatar language has three main dialects:

. Southern (ceniip sivesi) or coastal (yaliboyu sivesi) is the most similar to

Turkish and belongs to the Oghuz group of languages;
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. Steppe (¢Ol sivesi) or Nogai (nogay sivesi) refers to the Kipchak
languages;

. Middle (orta yolaq sivesi) - belongs to the Polovtsian and Kipchak group
of languages.

The southern dialect is spoken by residents of the southern coast of Crimea. It
belongs to the Oguz group.

It has a lot in common with Turkish (literary Turkish). It contains a significant
number of similar elements from Greek and Italian. In the 19th century, this dialect
became the basis of the literary norm of the Crimean Tatar language. The famous
writer, political and cultural figure Ismail Gasprinsky used the coastal dialect in his
works. The modern literary language uses the Middle dialect, although it has certain
features of the Southern dialect. Differences are observed in phonetics - palatalisation
of consonants in syllables and the change of g in [h].

There are three subdialects in the dialect:

. Alushta (Middle) is characterized by the use of affixes -y, -1y, -iy, -uy, -
iy and 1st person plural affixes -1q, -ik, -uq, -iik;

. Sudak common in the village of Arpat, Sudak district. In certain village
names, the letter k corresponds to a sound similar to [ch];

. Yalta (Western) - the main features include the use of k- and t- instead of
g- and d- in most words, as well as the affixes -yir, -yir, which are analogous to
Turkish -yor.

The steppe dialect was widespread among the Crimean Tatars who lived in the
northern part of Crimea before the deportation in 1944. It belongs to the Kipchak
languages, but has no characteristic changes in letters (sh-s and ch-s).

The dialect has three subdialects:

. Western (Tarhankut and Kezlev);

. Eastern (Kerch);

. Northern (Perekop-Dzhankoy).
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The main differences between them are vocabulary and phonetics. A phonetic
feature of the eastern subdialect is the pronunciation of ¢/h as [¢]. In the northern and
eastern dialects, there is a change of vowels u > 1, ii > 6.

The Middle dialect is widely used by Crimean Tatars living in the middle zone
of the Autonomous Republic of Crimea. It forms the basis for the modern literary
Crimean Tatar language. It has a significant number of Oghuz features, namely:

. 1st person singular predicate affix -m, -im, -im instead of -min, -men, -
man;

Endings dag, sag, ag instead of -w;

Using the form of the verbal noun with -me, -ma instead of -iiv, -v, -uv;

Initial g-, d- instead of t-, k-;

In the middle dialect, no specific dialects are distinguished because of its

heterogeneity and joints with other linguistic formations.

Mudrak M. M., Sheypak K. O.
Dnipro State University of Agriculture and Economics

DIALECTOLOGICAL ASPECTS OF THE UKRAINIAN LANGUAGE:
COMPARISON OF VOCABULARY AND PHONETICS OF DIFFERENT
REGIONS

The historical process of language development on the territory of Ukraine has
been significantly influenced by time and history. This influence has led to the
emergence and development of various linguistic features that are expressed in
different ways. Therefore, we can distinguish three main dialects that have been
formed as a result of this influence:

. North;

. South-West;

. South-Eastern.
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The Northern dialect is a spoken group that is widespread in the north of
Ukraine, and the border can be drawn as a conventional line: Volodymyr - VVolynskyi
- Lutsk - Zdolbuniv - Zhytomyr - Fastiv - Pereiaslav - Khmelnytskyi - Pyriatyn -
Romny - Konotop. This dialect is transitional between Ukrainian and Belarusian
languages.

The dialect has three subdialects:

. East Polissya;

. Middle Polissya;

. West Polissya.

The most distinctive specific features are found in specific sounds, their
variants or shades, which have unique acoustic and articulatory differences. These
differences depend on special conditions, which are expressed in the position of the
syllable in the word, the stress, and which sounds are adjacent to each other in
pronunciation. For example: the phoneme "6"[b] can be used in the following
variants: «01o0x» [blok] (block), «6ik» [bik] (side), «rpyoka» [hrubka] (stove) and

others.

The northern dialect group has its own list of regional words. The most
expressive words are those that explain the meaning of material culture, crafts,
agricultural items, terms, and plants. For example: «csbpo» [syabro] (workmate),
«opartait» [oratai] (ploughman), «ckopomute» [skorodyt] (to harrow), «con» [son]
(sunflower), «xusixu» [kyakhy] (corn), «ryou» [guby] (mushrooms).

The southwestern dialectical group is located on the line: VVolodymyr - Volyn -
Lutsk - Rivne - Zdolbuniv - Zhytomyr. The lexical components, grammatical
structures and phonetic systems in the southwestern dialects have developed their
own local features under the influence of Polish, Hungarian and Romanian.

The phonetic system of a dialect has its own peculiarities, namely the
composition of phonemes of certain groups, physiological-acoustic and combinatorial
characteristic details. For example, the phoneme «a» [a], which comes after soft

consonants, changes its articulation and coincides with the phonemes "e"[e] and
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u"[i]. Southwestern dialects have their own separate layer of localised words. For
example: «b6aapo» [badio] (man, older in years), «6oma» [bola] (illness), «mo3ip»
[pohlyad] (view).

The southeastern dialect formed the basis of the national Ukrainian language.
The modern Ukrainian literary language has the most in common with the dialects of
the middle Naddniprianshchyna. It follows that the southeastern dialect has the least
number of differences from the national language. This dialectic group covers the
Middle Naddniprianshchyna, Slobozhanshchyna, and Donbas.
The phonetic system, both in its main features and in small details, is consistent

with the modern literary language. The ancient sound "o" in closed syllables before a

former syllable with "s" turns into "i" regardless of the accent. For example:
«x’1ictkm» [k'istki] (bones), «m’ict» [m'ist] (bridge), «Bim» [v'il] (0x), etc. However, in

some dialects that are close to the northern dialects, the change of "0" to "i" is more
or less pronounced: «kxoctkm» [kostky] (bones), «Moctkm» [mostky] (bridges),
«rBo3aukmn» [hvozdyky] (cloves), etc.

A characteristic feature of the southeastern dialects, which has also become

part of the modern Ukrainian language, is the mixing of "e" and "u". The sound "e"

tends to narrow, turning into "u" and "a" in unstressed position tends to expand,
turning into "e". Examples: «ku(e)se» [ge(y)ve] (to live), «BecHa» [ve(y)sna]
(spring), «Bu(e)ay» [vy(e)du] (to lead), «cu(e)mi» [sy(e)li] (village). The lexical
composition of the southeastern group is relatively close to the lexicon of the modern
Ukrainian literary language; however, as in every dialect group, there are borrowings

from Tatar, Turkish and other languages.
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SPRACHLICHE MERKMALE DER OSTERREICHISCHEN
VARIANTE DES DEUTSCHEN

Deutsch ist eine der am weitesten verbreiteten Sprachen in Europa, eine
Sprache der personlichen, beruflichen und diplomatischen Kommunikation, eine
Sprache der Forschung und Entdeckung in mehreren Landern, darunter Deutschland,
Osterreich, Liechtenstein, die Schweiz, Belgien und Luxemburg. Deutsch ist also eine
plurizentrische Sprache und hat seine eigenen Varietdten. Jeder Sprachtyp, der in
einem bestimmten Gebiet gesprochen wird, weist bestimmte sprachliche Merkmale
auf  lexikalischer,  semantischer,  phonetischer, = morphologischer  und
grammatikalischer Ebene auf. In dieser Hinsicht konnen Menschen, die Deutsch
sprechen, aber unterschiedliche Varietdten davon, gewisse Schwierigkeiten haben,
einander zu verstehen, so dass die Relevanz unserer Studie darin besteht, die
linguistischen Merkmale der Osterreichischen Variante des Deutschen zu
untersuchen.

Zahlreiche ukrainische (Y. Bovsunovska, M. Zheludenko, A. Sabitova) und
ausldandische Wissenschaftler (U. Ammon, R. De Cillia, P. Wiesinger) beschéftigen
sich mit der Erforschung der sprachlichen Merkmale der Osterreichischen Variante
des Deutschen. Trotzdem sind die sprachlichen Merkmale der Osterreichischen
Variante des Deutschen noch immer nicht vollstindig verstanden. In dieser Hinsicht
ist es das Ziel unserer Forschung, die sprachlichen Merkmale der osterreichischen
Variante des Deutschen zu untersuchen.

Bei der Untersuchung der Frage der Varietiten einer Sprache ist es notwendig,
die Sprache aus der Sicht der Soziolinguistik zu betrachten, die Sprache als «eine
Gesamtheit von Formen des sprachlichen Daseins, die ein Kommunikationsmittel fiir

bestimmte Bevolkerungsgruppen oder die Bevilkerung eines bestimmten Gebiets ist»
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[1], untersucht. Die Gsterreichische Variante des Deutschen gehdrt zum bayerischen
Dialekt.

Die Wissenschaftler betonen, dass die Osterreichische Sprache zwar eine
Varietit des Deutschen ist, es aber auf allen sprachlichen Ebenen viele Unterschiede
gibt.

Die erste Besonderheit des osterreichischen Deutsch liegt auf der lexikalischen
Ebene und zeigt sich in allen Themengruppen (Essen, Bildung, Sport, Wirtschaft,
Verkehr, Freizeit usw.). Zum Beispiel Bub (Junge) ‘“xzoneys’, Kasten (Schrank)
‘wagpa’, Sackerl (Tiite) ‘naxem’, Semmel (Brotchen) ‘6ynouxa’, Fleischhauer
(Metzger) ‘m’scuux’, Lenker (Fahrer) ‘sooiii’, Urlaubssperre (Betriebsferien) ‘nepioo
sionycmox na nionpuemcmsi’. ES sei auch darauf hingewiesen, dass die lexikalische
Zusammensetzung der Osterreichischen Sprache Entlehnungen aus dem
Tschechischen, Slowakischen und Ungarischen enthdlt. Die sogenannten
«Austriazismen sind nicht typisch fiir populdrwissenschaftliche und literarische
Werke» [2].

Das zweite Merkmal liegt auf der grammatikalischen Ebene. Der
Hauptunterschied zwischen der oOsterreichischen Variante des Deutschen ist die
Verwendung von Perfekt anstelle von Priteritum, die Verwendung des bestimmten
Artikels bei Eigennamen und das Fehlen von Umlauten bei der Konjugation von
starken Verben.

Der dritte Unterschied hidngt mit der Phonetik zusammen. Die Osterreichische
Version des Deutschen ist melodischer, was auf das Uberleben der Suffixe -r- und -l
zurlickzufiihren ist [3].

Die Osterreichische Variante des Deutschen hat also ihre eigenen sprachlichen
Merkmale. Die Sprache entwickelt sich stindig weiter, so dass regionale Dialekte und
iiberdialektale Formen entstehen und einen hohen funktionalen Status erlangen.
Perspektiven fiir die weitere Forschung werden in der Untersuchung des Einflusses
der Austriazismen auf die lexikalische Zusammensetzung der deutschen Sprache

gesehen.
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SPRACHLICHE MERKMALE DER DEUTSCHEN SPRACHE

Deutsch ist eine der am weitesten verbreiteten Sprachen der Welt und hat seine
ganz eigenen sprachlichen Merkmale, die seinen reichen kulturellen und historischen
Kontext widerspiegeln. Die Geschichte der deutschen Sprache ist ein faszinierendes
Geflecht aus kulturellen, sozialen und sprachlichen Einfliissen, das sich in ihrer
vielféltigen und vielschichtigen Struktur widerspiegelt. Die ersten Spuren der
deutschen Sprache lassen sich bis in die Zeit der germanischen Stamme und ihrer
Dialekte zuriickverfolgen. Von einer Sprache elfischen Ursprungs, die in
Runeninschriften festgehalten wurde, bis hin zu den ersten schriftlichen Denkmélern
des Mittelalters wurde die deutsche Sprache durch eine Vielzahl kultureller und
ethnischer Einfliisse gepridgt. Unter Berlicksichtigung aller Verdnderungen, die die
Sprache durchlaufen hat, weist sie ihre eigenen sprachlichen Merkmale auf, die sich
im Laufe der Jahrtausende herausgebildet haben. In den letzten Jahren ist das
Studium der deutschen Sprache weit verbreitet, so dass das Erlernen der sprachlichen

Merkmale der deutschen Sprache besonders wichtig wird.
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Das Studium der sprachlichen Merkmale der deutschen Sprache wurde von
vielen Wissenschaftlern durchgefiihrt, darunter O. 1. Hoyda, O. M. Bodnar, M. L
Karpik, O. O. Kushnirchuk, Y. A. Nikolashchenko und L. I. Pavlovska. Trotz der
groBen Anzahl von Arbeiten, die sich mit diesem Thema befassen, sind die
sprachlichen Besonderheiten der deutschen Sprache noch nicht vollstindig erforscht.
Das Ziel unserer Forschung ist es daher, die sprachlichen Merkmale der deutschen
Sprache zu untersuchen.

Zunichst einmal ist die deutsche Grammatik fiir ihre Komplexitidt bekannt. Es
gibt drei Geschlechter (Maskulinum, Femininum, Neutrum) und vier Deklinationen,
die sich auf die Art und Weise auswirken, wie sich Worter je nach ihrer Rolle in
einem Satz verdndern. Dariiber hinaus gibt es eine Vielzahl von flektierten Wortern
wie Substantive, Adjektive und Pronomen. Das Genitivsystem kann fiir
Deutschlernende eine Herausforderung darstellen, da es sich von dem Genitivsystem
anderer europdischer Sprachen unterscheidet.

Der zweite wichtige Aspekt ist die Komplexitit der Wortbildung. Das
Deutsche ist bekannt fiir seine langen Worter, die durch Kombination von Wurzeln
und Vorsilben gebildet werden konnen. Dies kann zu Wortern fiihren, die fiir
diejenigen, die mit der Sprache nicht vertraut sind, sehr beeindruckend aussehen. Es
ermOglicht den Deutschen aber auch, komplexe Konzepte und Ideen in einem
einzigen Wort auszudriicken, was ihre Sprache prizise und effizient macht.

Ein weiteres wichtiges Merkmal der deutschen Sprache ist, dass sie vierzehn
Vokale hat, darunter drei lange und drei kurze VVokale sowie einige Zweivokale. Das
macht die deutsche Sprache melodisch und abwechslungsreich. Fiir Auslidnder kann
es jedoch eine Herausforderung sein, diese Laute zu erlernen, da sich einige von
thnen von den Lauten in anderen europdischen Sprachen unterscheiden.

Wichtig ist auch, dass im Deutschen Begriffe gro3geschrieben werden, nicht
nur Vor- und Nachnamen, was flir diejenigen, die andere europdische Sprachen
lernen, Uiberraschend sein kann.

Zusammenfassend ldsst sich sagen, dass die deutsche Sprache durch ihre Tiefe

und Vielfalt besticht und das reiche kulturelle Erbe und die Geschichte des deutschen
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Volkes widerspiegelt. lIhre komplexe Grammatik und Wortbildung sowie ihre
einzigartigen phonetischen Merkmale machen das Erlernen der deutschen Sprache
interessant, und ihre groe Anzahl von Wortern und Ausdriicken ermoglicht den

prizisen Ausdruck einer Vielzahl von Konzepten.
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Jninpoecwvkuti 0eparcasHull azpapHo-eKOHOMIUHUL YHIgepcumem

OCOBJIMBOCTI 3APO’KEHHSI YHIKAJILHOI'O I'YIIYJILCHbKOI'O
TIAJEKTY

VYHIKanbHUN TYIyJbCHKUN MIAIEKT € OJHIEI 3 I[IKaBUX Ta OararorapoBHX
0COOIMBOCTEM KyJNbTYpHO! chaiiiuHu YKpainu. Moro 3apomkeHHsT Ta pPO3BUTOK
MarTh CBOI YHIKaJbHI OCOOJMBOCTI, Kl BiJ0Opa)katoTh OaraTOrpaHHICTh 1CTOPIi,

reorpagii Ta COLIOKYIbTYPHOTO KOHTEKCTY T'yLyJbCbKOro Hapony. ['yiynu — naBHe
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dbopMyBaHHS TpynmH YyKpaiHOMOBHHX IUIeMeH. [ymynbChka TOBIpKa Mae OaraTo
CIIOPITHEHOCTEHN 13 Cy4aCHOIO YKPaiHCBKOIO MOBOIO, 1€ IIOB’S3aHO 13 HASIBHICTIO
€IMHOTO BUTOKY CIIUJIBHOTO €THOCY, 10 HEece 3a COOOI0 HAIEKHICTh 10 OJM3BKHUX
J1aJIEKTIB Y IPacoB’SHCHKiil MOBI.

[pyHTyrounch Ha iH(OpMAaIii IHZ0EBPOIENCEKOI0O MOBO3HABCTBA, iCHYE TEOPis
INPUITYIICHHS ICHYBaHHS JIepUBaIlii CMUCIY B €THOHIMI “TYyIyJn”, a came 3aMIIIeHHS
YHOMIOHEHUM 1 BHJIO3MIHEHUM, 4Ye€pe3 HU3KY TeorpadiyHuX Ta ICTOPUYHHX IOMAIH
CJIOBOM “TOpsiHM~ — TACTyXH, 3emiepoou. IcTOpuYHO, TyIylId 3 MOMEHTY
BUHUKHEHHSA 3aiiMaliCs BIATBOPIOBAJIHHHUM 1 IPUBIIACHIOBAILHUM TOCIIOIAPCTBOM Ta
OPOXUBAIM Ha PIBHUHHUX MAacHUBaX; 1 JIMIIE 3TOJOM TEPECENUINCh Y TIPCBKY
MICIIEBICT, THM CaMUM BHJO3MIHUBIIM TOCIOJAPCHKI I1HTEpPECH Ta TOTpeoH,
IIEPEUIIIOBIIN HAa CKOTAPCTBO.

3MIHUBIIK MICII€ TPOKMBAHHS 3 YacOM IoYasia BiI0yBaTUCS 3MiHA Y (OHETHI
Ta JIEKCHUIll, YpI3HOMaHITHUJIACH Tiepenaya Ha3B Ta ciiB. Hampuxmnan: “Bepera” -
KWIUM, “Bypaa” - chp, “KOCHIS’ - KBITKa, ‘“KMakath~ - MpaTH, “HEHbO - Taro,
“pima” - xmMu3, “sipuHU’ - YOPHUII.

[Ile oaHUM MIATBEPKEHHSAM HAJEKHOCTI TYIYJIbChKOI (CX1THOKapHaTChKO1)
TOBIPKM JI0 BUTOKIB TPYIHU TMPACIOB’STHCBKOI MOBH € 30€peXEHHS M SIKOCTI
MIUTIITYUX: [MimmeTi] — mimaty, [ayme] — ayma, [Mexe] — Mexa, [xkeba] — xkaba. Ha
MUCHhMI M AKICTh TIEPEAAETHCS 3MIHOIO TOJIOCHUX JIITEP: U —> 1; €,}J0 — €; 0 —> bO; Y —
> bHU.

barato 3 0coOMMBOCTEH TYIlyIbCHKOTO MialIeKTy IepelaBalucsi 4yepe3 YCHY
TpaAMIIIIO, 30KpeMa, Yepe3 HapOAHI MICHI, Ka3KH, JITEHAW Ta 1HUI ycH1 xaHpu. Lle
crpusuio (OPMYBAHHIO YHIKATEHOTO (DOHETUYHOTO Ta JIEKCUYHOTO apCeHAIy.

Jlexcuka Mae€ TEBHI 3alO3MYEHHS PYMYHCBKMX 1 MaJspChbKUX HapomiB. Jleski
0COOJIMBOCTI TPUCYTHI 1 y BHUMOBI, OUIBIIICTH MOOJAMHOKHUX TOJOCHUX 3BYKIB
NPOTATYETHCS, 110 HAJAE TOBIPIIl MUJIO3BYYHOCTI 1 BUTOHYEHOCTI.

Ha cporomni roBipka 3aiimae eTHorpadiuny teputopito — ['yIyabiuny. Y 1boMy
perioHi icCHye 1€ JeKiibka CyOiaJieKTiB TYILyJIbChKOi. BOHM BHUHUKIN B3IOBX

noceieHb Ha BepxiB’sx pidok [Ipyr, Ilyrama, Yepemomi. 3apa3 y mianekri
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BiIOyBAIOTHCSI 3MiHM, AKTUBHE 3alO3MYEHHS 3 CYCIJHIX TEPHUTOPIH JepkaB —
[Tonbura, Pymynist, CioBauunHa, Y ropIivHa.

I'yuynu 3aBxau Oyiau NUWIBHUMHU MPUXWIBHUKAMU CBOE1 YHIKaJIbHOI €THIYHOI
igentuyHocTi. CTiiiKe yTpUMaHHS BiJl OCHOBHOI MOBHOI HOPMH B CIHUJIKYBaHHI
CIpUSUIIO 30€PEXKEHHIO Ta PO3BUTKY T'YIYJIbCHKOTO J1AJIEKTY.

3aranom, YHIKaJIbHUH TYIYJIbCHKUN TIaJIEKT € Pe3ylbTaTOM B3a€MOIl PI3HUX
ICTOPUYHUX, TreorpaiuHuX Ta COLIOKYJbTYpPHUX YMHHHUKIB. BiH BimoOpaxae
0araTcTBO Ta PI3HOMAHITTS YKPAiHChKOI MOBHOI KyJbTYPH 1 € BAXKJIUBUM €JIEMEHTOM
HaIllOHAIBHOTO CHAJIKY.

Jlireparypa:
1. VYkpainui: etHoc 1 moBa : moHorpadis / B. I'. Tapanenus; Har. akan. nepx. ymop.
nipu [Ipe3unentosi Ykpainu, Onec. perioH. iH-T Aepxk. ynp., MiKHap. TyMaHIT. yH-T.

— Opeca: [OPIAY HALY], 2013. — 362 c.

Xponw K.C.
Hninpoecvkuti depaicagnuti acpapHo-eKOHOMIUHUL YHIBepCcUumem

BIIJIUB IHILIOMOBHUX EJIEMEHTIB HA YKPATHCBKY JIEKCUKY TA
I'PAMATHUKY

[IpoTsiroM OCTaHHBOTO AECATIIITTS TPOIeC TJIoOami3ai Ta TeXHOJIOTTYHUX
MIPOPHUBIB BIJIKPUB 0€3114 MOXKIMBOCTEH JIJIs1 KYJIBTYPHOTO OOMIHY Ta 3JIMTTS BIUIMBIB
MDK pi3HUMH MoBamu. lle npusBeno 10 MOSBM B YKpaiHCBKIM MOBI HOBHUX
CJIOBHMKOBHUX 3all03MYEHb Ta 'paMaTUYHUX €JIEMEHTIB 3 1HIIUX MOB. Lle sBuie mae
SIK TIO3UTUBHI, TaK 1 HETaTUBHI HACTIAKUA. 3 OJHOTO OOKY, EpeXpecTsi IHO3EMHUX MOB
PO3IIMPIOE MOXKJIUBOCTI Ta TJ00adbHY OpIEHTALII0 YKpaiHIiB, 3pOOMBIIM IX
3MaTHUMH €(EKTUBHO CIIJIKYBaTHCS 3 JIIOJbMHU 3 PI3HUX KpaiH. 3 1HIIOTO OOKYy, Iie
MOKE€ TPU3BECTH JO BTPaTH KOHTPOJIKO HAJ YKpPalHCBKOO MOBOK Ta 1i

0c00MBOCTSIMH. BIUIMB 1HO3eMHHX MOB Ha YKPaTHCHKY JIEKCUKY MOKHA IMOMITHUTH Ha
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KOXKHOMY KpOIli. 3amo3u4eHHs CJIB 3 IHIIMX MOB CTAa€ BCE OUIBII TMONTUPEHUM
spuieM. Lle moB’s13aHO 3 MPOrpecoM HayKH, TEXHOJOTIN, KyIbTYPH Ta MI>KHAPOTHUX
BIJIHOCHUH. 3aIll03U4eHHsI B1IOYBAEThCS K 13 CYMDKHHUX CJIOB’SIHCBKHX MOB, TakK 1 3
IHIIMX MOBHHUX T'pyIH. [HIIOMOBHI ClIOBa MOXYTh HaJIeXkKaTH 10 Pi3HUX cep KUTTH,
HaIpUKIJIQA, MEIUIIMHM, TEXHOJIOT1H, MY3WKH, KyJiHapii Ta Oarathox iHmux. lle
JI03BOJISIE YKPATHIISIM Kpallle aJJanTyBaTUCS A0 CY4aCHHUX peaii.

YkpaiHChKa MOBa MiJA€TbCS HE TUIBKH JEKCUYHOMY, a ¥ TpaMaTHYHOMY
BIUIMBY 1HO3EMHHUX MOB, 30KpeMa, aHrjiichkoi. lle Moke mpu3BOAUTH 70 3MIH Y
CTPYKTYp1 p€UeHb, BAXUBAHHI YaciB, BIIMIHIOBaHHI CJIiB Ta 1H. Cy4acHi TEXHOJOTI Ta
IHTEPHET-KOMYHIKaIlil ~ CHOPUSIOTh  MOIIMPEHHIO  aHMVIMCBKUX  IpaMaTUYHUX
KOHCTPYKIIIH, SIK1 IIOTIM BUKOPUCTOBYIOTHCS YKPAiHCHKOIO MOBOIO.

BB iHO3€MHUX MOB Ha YKpaiHChKY MOXE NPHU3BECTU 10 3MIH Y BHUMOBI Ta
BXKMBaHHI ciiB. Hampukiaj, ykpaiHcbka MOBa IMOCTYIOBO BTpadae JAEsKi 3BYKH 1
3aMIHIOE 1X OJIM3PKUMH 1HO3EMHHMH €KBiBaJieHTaMu. L{i 3MiHM MOXXYTb BUKIIUKATH
JUCKYCIi I0J10 30€peKEeHHS ABTEHTUYHOCT1 YKPaiHChKOI MOBHU.

Opmna 3 mpo6ieM, TOB’SI3aHUX 3 BKJIIOUCHHSAM €JIEMEHTIB 1HO3EMHHX MOB JI0
YKPaTHCHKOI, MOJIATAE B HECYMICHOCTI IPaMaTUYHHUX MPABHII Ta CTPYKTYP PI3HUX MOB.
Hampuknaz, neski iHO3eMHI ClI0Ba MOXKYTh HE BIJIIOBIATH YKPATHCHKUM TpaBUIIaM
B1JIMIHIOBaHHSI Ta YTBOpPEHHS pedeHb. KpiMm TOro, 1HO/1 1HO3EMHI CII0OBA BXXKHBAIOTHCS
HEMPaBWJIHLHO, [0 MOKE MPU3BECTH 10 CIIOTBOPEHHS 3HAYCHHS Ta HEMPABUIHLHOTO
CIIPUMHSATTSL.

VYkpaincbka MoBa Mae 0araTo MpUKIaAiB 3aM03u4YeHb 3 iHIUX MOB. Haiftbinpi
MOIIMPEHUMU € aHIJIIIU3MH, $KI CTaJd HEBIJ €MHOK YaCTUHOK YKPaiHCHKOI
nexcuku. Hampuknan, HasBu crnopTy (pyrOos, BosenOoi, nazeprar, MEWHTOOI,
(dpicraits, nmapkyp, cHOyoop/. akBaOalik), BUAM MYy3UKH (POK, ka3, 0Jt03), Ha3BU
HaIoiB Ta XapyoBUX NPOAYKTIB (Wirncu, ¢penr, YuKeH, OEKOH, MOM-KOPH), Ha3BU
HOBUX TEXHOJOTIA Ta iX €JIeMEHTIB (KOMITIOTEp, BIHYECTEP, TIOHEP ,TalXKET,
CKpIHIIIOT, CIlaM ,aKayHT, BeO-kKamepa, 4aT, 1MeWJ), Ha3BU OCBITHIX €JEMEHTIB
(TBIOTOp, CKLIN). Takox, yKpaiHCbKa MOBAa AaKTHBHO 3aIllO3M4Yy€ CJIOBAa 3

(dbpaHIy3pKOi, HIMEIbKOi, iCmaHChkoi Ta Oararbox iHIUX MOB. LI 3amo3uueHHs
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PO3IIKPIOIOTH CIIOBHUKOBUHM 3amac yKpaiHChbKOI MOBH Ta JONOMAaralOTh BHpPaXaTH
HOBI TTOHATTS Ta i71€i.

VY KUBaHHS 4Yy)KOMOBHHMX CIIiB B YKpaiHChKIM MOBI TakoX Ma€ BIUIUB Ha
KyJIbTYpy Ta CaMOOYTHICTh yKpaiHIliB. BaximBo 3HaliTH OamaHC MK 30€peKEHHIM
ABTCHTUYHOCTI Ta BIIKPUTICTIO JI0 1HIIUX KYJBTYP.

VYkpaina Mae CBOIO MOBHY MOJIITUKY, SIKa PETYJIIO€ BUKOPUCTAHHS YKPATHCHKOI
MOBH Ta CTaBJICHHS JI0 1HIIKUX MOB. JIUCKYCis PO POJIb 1HO3EMHHUX MOB Y CYCHLUIBCTBI
Ta iX BIUIUB Ha YKPAiHCBKY MOBY Ta KYJIbTYpY BEJIEThCS JOCUTh AKTUBHO.

Jleski MIATPUMYIOTH PO3BUTOK OUIIHIBI3MY Ta MOBHOi PI3HOMaHITHOCTI,
BBA)XAIOYM, 11O L€ COPUATHUME KyJIbTYpHOMY OOMIHY Ta PO3YyMIHHIO MIKHApOIHOL
CHUTbHOTHU. [HII MIATPUMYIOTH CYBOPHM 3aXUCT YKpaiHChKOi MOBH Ta ii
ABTCHTUYHOCTI.

BaxxnuBo 3HaWTH KOMIPOMIC, SIKUH JO3BOJUTH MPOJOBKYBATU 30€pEKEHHS
YKpaiHCbKOI MOBH, @ TaKOXX CHPUATH PO3BUTKY 0araTOMOBHOCTI Ta JIIHTBICTUYHOT
PI3HOMAHITHOCTI, aJK€ 1€ € BaXJIMBUM acCIEKTOM PO3BUTKY CYCIIHCTBA Ta
KylabTypu. L[poro Mo’kHa JOCATTH NUISIXOM MIATPUMKH OCBITH, KYJBTYPHUX OOMIHIB
Ta BUKOPUCTAHHSA MOBHHUX TOJIITUK, SIKI CIIPUSIOTh PO3YMIHHIO Ta TOJIEPAHTHOCTI.

TakuM 4yMHOM, BIIJIMB 1HO3EMHHMX MOB Ha JIEKCUKY Ta IPaMaTHUKY YKpPaiHChKOi
MOBH MOXHa PO3TJISAATH 1 SIK O3UTUBHE SIBUIIE, U0 HAJA€ YKPATHISIM MOXKJIMBOCTI
Ul PO3BUTKY Ta KOM(OPTHOrO 1 BIEBHEHOTO ICHYBaHHS y CBITOBOMY

CITIBTOBAPUCTBI.
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CEKIIIA 2
METOJHKA I TEXHOJIOTTI HABYAHHA IHO3EMHHM MOBAM




Tarkar Beksieitov
Kyrgyz National Agrarian University

ENGLISH AS A LANGUAGE OF SCIENCE

English has become the predominant language of science around the world due
to a variety of historical, political, and practical reasons. Here are some key points
about English as a language of science:

1. Historical Context: The rise of English as the language of science can be
traced back to the scientific revolution in Europe during the 17th century. The works
of prominent scientists such as Isaac Newton and Charles Darwin were written in
English and helped establish the language's credibility in the scientific community.

2. Global Influence: As the British Empire expanded and later the United
States became a global superpower, English spread as a global lingua franca. This
allowed for greater communication and collaboration among scientists from different
countries, leading to the adoption of English as the primary language of scientific
research.

3. Accessibility: English is often considered the most accessible language due
to its relatively simple grammar and widespread usage in various fields. This
accessibility has made it easier for non-native English speakers to participate in the
global scientific community and access scientific literature.

4. Publication Bias: Many prestigious scientific journals are published in
English, and publishing in these journals is seen as essential for gaining recognition
and validation in the scientific community. As a result, researchers from non-English-
speaking countries often choose to publish their work in English to reach a wider
audience and enhance their visibility.

5. International Collaboration: Scientific research is a collaborative endeavor
that transcends national boundaries. English serves as a common language for
researchers from different linguistic backgrounds to communicate, share findings,

and work together on interdisciplinary projects.
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6. Standardization: English provides a standardized platform for scientific
communication, ensuring clarity, accuracy, and consistency in research publications.
This standardization facilitates the dissemination of scientific knowledge and
promotes interdisciplinary collaboration among scientists worldwide.

Overall, English's dominance as the language of science reflects the
interconnected nature of the global scientific community and the importance of

effective communication in advancing scientific knowledge and innovation.

Bohomaz A.A.
Dnipro State University of Agriculture and Economics

THE ROLE OF ENGLISH IN THE TRAINING OF MARKETERS

In the modern conditions of integration and globalization of the economy,
English is a key competence, a tool of international communication, a means joining
the European educational, scientific and professional space, a condition for effective
integration and a factor of economic growth countries. The state needs specialists
with formed professional competences necessary for interaction globally. One of the
tasks of educational institutions of higher education is the training of marketing
specialists, who will be ready to communicate in English.

Language is important in professional situations. Marketing is an important
part of today’s world. The value of the products and services that surround us is
largely shaped by efforts of marketing departments. Ukraine needs marketers who
have knowledge and skills of organizing business processes to direct the flow of
goods and services from a producer to a consumer.

A large number of higher education institutions are represented on the
Ukrainian market of educational services that offer training, have a license and

appropriate accreditation in the educational program ‘“Marketing” or related
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educational and professional programs (logistics, advertising, public relations, trade,
etc). In 2015, in Ukraine the training of students of the specialty “Marketing”
provided by 55 state and approximately 50 private institutions of higher education.
Development of international relations, active implementation of foreign expertise in
various fields of social life and other globalization trends make it necessary for
marketing students to master linguistic, socio and cultural, discursive and strategic
competencies. The study of foreign languages is an integral part of the special
training of a marketer through the acquisition of linguistic and country studies
competence and the formation of practical professional abilities and skills.
Communicative competences includes: speech competence (listening, speaking,
reading, writing); language competence (lexical, phonetic, orthographic knowledge);
discursive competence; socio and cultural and sociolinguistic competence.

According to modern challenges, study of English for students of the
specialty “Marketing” should be aimed at formation of English-speaking
communicative competence as high as B2 level according to the All-European scale
CEFR and skills for the use of a foreign language in educational, scientific and
professional activities. The ability to read professional literature, communicate with
business partners, writing and learning in English are the most important
communicative competences of a modern marketing student.

Creative and personal characteristics of an educated person with knowledge of
at least one foreign language, along with its fundamental professional base, are

important resources for the success and development of an individual.

References
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Bondarenko A.O.
Dnipro Staatliche Universitdt fiir Landwirtschaft und Wirtschaft

BESONDERHEITEN BEIM LERNEN VON DEUTSCH NACH
ENGLISCH

Das Erlernen von Deutsch als Zweitsprache nach Englisch weist eine Reihe
von Merkmalen auf, ndmlich dass diese Sprachen nicht nur viele Gemeinsamkeiten,
sondern auch erhebliche Unterschiede aufweisen. Schwierigkeiten auf dem Weg zum
effektiven Erlernen der deutschen Sprache liegen in der Kombination von
Unterschieden 1m englischen und deutschen Sprachsystem. Dazu gehdren
phonetische, syntaktische, lexikalische und grammatikalische Unterschiede.

Wie die Praxis des Deutschunterrichts auf der Basis von Englisch zeigt, tragen
folgende sprachliche Merkmale zum erfolgreichen Erwerb einer Zweitsprache in der
Anfangsphase bei: 1) genetische und lateinische Verwandtschaft in vielerlei Hinsicht;
2) Aufspiirung im Wortschatz (viele Entsprechungen und offensichtliche Verbindung
auf der Ebene aller Teile der Sprache); 3) Begegnung von Internationalismen; 4)
einige gemeinsame Punkte bei der Aussprache; 5) das Vorhandensein einer
gemeinsamen Gruppe von V\okabeln germanischen Ursprungs; 6) &hnliche
grammatikalische Phdnomene, #&hnlich in Struktur und Bedeutung; 7) dhnliche
Sprachmuster, die im Primarbereich untersucht wurden; 8) die Strategie des
Auswendiglernens lexikalischer Einheiten.

Aber man sollte sich nicht nur auf Parallelen und Korrespondenzen zwischen
der deutschen und der englischen Sprache verlassen. Es gibt viele Themen in der
deutschen Sprache, die auf jedem Niveau den Studenten gewisse Schwierigkeiten
bereiten: 1) Verwendung und Deklination des Artikels; 2) Deklination von
Adjektiven; 3) Bildung und Verwendung passiver Verben; 4) Bildung und
Verwendung bedingter Formen; 5) Wortstellung in einem deutschen Satz,

insbesondere in einem zusammengesetzten Satz.
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Dariiber hinaus sollten Sie auf Worter mit dhnlichem Klang oder dhnlicher
Schreibweise achten, die eine gegenteilige Bedeutung haben und daher

moglicherweise falsch verwendet oder erkannt werden.

Brodetskyi R.A.

Dnipro State University of Agriculture and Economics

DEVELOPING FOREIGN LANGUAGE COMPETENCE
AT FUTURE AGRICULTURAL ENGINEERS

Increasing requirements for the professional training of future engineers is
becoming an objective trend driven by the economic policy of modern society.
Today, an engineer is required not only to have purely professional knowledge, but
also to be able to adapt to changes in production activities, to optimally implement
professional qualities in the implementation of engineering ideas, projects, technical
expertise, operation and maintenance of complex machines and units, to productively
build and regulate relationships between market economy entities in a joint activity,
to participate in professional communication to share innovative ideas, own
experience, and to tolerantly prove his or her point of view.

In the context of the formation of new economic relations, the training of future
specialists in agricultural engineering is moving towards greater universalization, in
which a young person puts his or her knowledge, skills and abilities first, thereby
further expanding and deepening the direction of professional activity. A modern
specialist must have the skills, techniques and methods of implementing advanced
technologies, ensuring optimal operation of production facilities, constantly
improving their knowledge of economics, law, management, marketing, and be able

to organize legal relations with agricultural enterprises. Such a specialist must have
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organizational skills, be entrepreneurial, have communication skills in dealing with
people and an economic approach to organizing professional activities.

Given the process of European integration that is currently taking place in
Ukraine, it is advisable to apply the basic principles of European higher education. It
Is aimed, among other things, at gaining knowledge and skills in practice. In the
process of training future agroengineering specialists, more attention should be paid
to the development of subject skills, solving applied and professional problems, and
taking into account the specifics of future professional activities.

It has been determined that the foreign language competence of future
agricultural engineers has a complex structure and acts as a set of interrelated
components: motivational, communicative, professional, design and resultant. The
motivational component covers personal values, common interests, internal motives,
positive attitude to the profession of agricultural engineer, the desire to competently
perform professional duties in a foreign language environment, the feeling of the
need to master a set of professional and foreign language knowledge, skills and
abilities in order to achieve high results while studying at technical universities and in
the process of future professional activities. The communicative component, which
includes linguistic, speech, socio-cultural and pragmatic competences, determines the
ability to communicate in a foreign language in oral and written form, following the
established verbal and non-verbal means, foreign language norms and speech
strategies. The professional component, the content of which is expressed by
professional, design, and information competencies, involves the formation of an
integral system of theoretical knowledge in general and vocational training
disciplines, skills and abilities to apply them in practice, gain experience, and develop
professional qualities, on the basis of which it is possible to carry out competent
actions in the process of solving educational, research, organizational, production,
technological, design and engineering tasks using a foreign language. The design and
result component is based on the processes of self-organisation of foreign language

training, self-education in order to expand language experience and improve practical
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skills, self-assessment of the level of foreign language proficiency in receptive and
productive speech activities.

It has been established that foreign language competence is a multifaceted
concept that combines communication, professional activity and is determined by the
ability of a future specialist to communicate in the target language of the speciality in
the context of international integration and mobility. Thus, a future specialist in
agricultural engineering must have the skills, techniques and methods of
implementing advanced technologies, ensuring optimal operation of production
facilities and constantly improving knowledge, skills and abilities. The formation of
professional competences of future specialists in agricultural engineering is a
mutually dependent and complementary process, the implementation of which
requires educational technology focused on self-education, self-development and
self-realisation. This process should be based on the practical skills of activity-

oriented and personality-oriented learning.

Deviatkina V.O.

Dnipro State University of Agriculture and Economics

IMPORTANCE OF LEARNING ENGLISH FOR STUDENTS OF THE
SPECIALITY “ECONOMICS”

In the conditions of globalization and the spread of international business
relations of Ukraine with other countries at the economic level, it is important for
future specialists in economic specialties to realize the need for their cooperation with
the international environment, and one of the primary tasks of education is the high-
quality training of specialists capable of successful professional activity within the
global community.In this context, mastering the English language as the language of

international communication becomes a necessity for future specialists in the
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economic field. At the same time, for the successful development of the economy and
ensuring competitiveness on international markets, we need not just translators, but
specialists in various fields of science, technology, economics, who know a foreign
language to the extent necessary for mutual understanding of representatives of
different linguistic cultures. It should be noted that practical skills, which involve
knowledge of business English in oral and written communication, the ability to use
English in one’s professional activities, are of particular importance [1, cc. 15-18].

Various aspects of learning English in the professional direction of higher
education students in economic specialties were considered in their scientific works
by Yu. Avsyukevich, A. Bychok, B. Bigich, Yu.Degtyareva, O. Kapustina,
T. Karayeva, T. Korzh, Z. Kornevoy, V. Liventsova, L. Manyakina,
E. Miroshnichenko, O. Penkova, T. Perovich, V. Tytova, N. Sinitsyna, B. Ternova,
L. Ushakova, L. Chebotaryova, O. Shevchenko and others.

The purpose of learning foreign languages by students of higher education of
economic specialities is the mastery of speaking competence in a foreign language for
communication in all major spheres of human activity, while special attention should
be paid to in-depth studylanguages of professional (economic) direction. The process
of European integration of Ukraine, the restructuring of the foreign economic activity
of domestic enterprises expands its cooperation with foreign countries and puts
forward new, increased requirementsfor the level of foreign language training of
specialists and, first of all, the economic sphere, which is the most active in the
modern world.

English is a universal international means of communication in the modern
world.Speaking of the special role played by the English languagein international
economic and business communications, it is worth mentioning that English has been
declared the official language of international and multinational corporations. As an
example, Philips is a Dutch international company in which English, not Dutch, was
chosen as the language of communication language. A similar situation is observed in

a German companyPorsche, where English was preferred over German, despite the
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fact that many Germans work in the company,as well as the fact that German is also
the language of world communication [2, cc. 25-28].

The process of learning business English by students of economic specialties
should focus on improving the mastery of all types of speech activity. A modern
specialist-economist should study the possibilities of foreign partners, their work,
achievements in order to implement better results in their work. Future economists
have to maintain business contacts, conduct negotiations, make presentations, form
reports, conclude agreements and contracts, participate in conferences, which requires
the formation of communication skills in business speech and expansion of
vocabulary due to special vocabulary. But the most common difficulties when
communicating with foreign partners are unfamiliar terms, expressions and phrases,
topics of speech and the specifics of pronunciation. Some difficulties also arise in the
understanding of dialogic speech during direct communication in business
communication situations and the perception of speech in conditions of technical
obstacles when communicating with a partner on the phone.

One of the features of teaching business English for students of economic
specialties is an interdisciplinary approach, since the terms and expressions of the
English business vocabulary require the possession of professional knowledge, which
Is necessary for their correct interpretation. That is why the high-quality processing of
terms and expressions of business English takes place, mainly, in the process of work
or during training in a specialty. The most effective way to achieve the goals of
learning business communication in a foreign language is to use situations in the
learning process based on a professionally significant problem. Therefore, the content
and subject matter of educational materials from this discipline should be related to
the problems of disciplines of a professional nature.

When learning business English, students of economic specialties need to
consider real situations of modern business communication with maximum
"immersion” in the English-speaking business environment. This can be achieved

using the following teaching methods: conducting group discussions, training in
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dialogic speech, writing various reports, official letters, investment plansand other
methods.

Therefore, the training of future specialists in economic specialties in business
English is an integral component of their education, without which high-quality
training of specialists is impossible. However, the peculiarities of teaching should be
taken into account, focusing on the effectiveness of mastering the English language
as a tool for solving professional problems. In the process of training future
economists, it is necessary to introduce the most effective methods and technologies
into educational practice, to combine traditional and innovative teaching methods that

contribute to the successful acquisition of business English in the future.
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Dnipro State University of Agriculture and Economics

COMMUNICATIVE TRAINING OF SPECIALISTS IN
AGRICULTURE

Communicative training of future specialists in agriculture can be carried out
using native and foreign languages in the process of studying humanitarian
disciplines, both linguistic and non-linguistic. Since knowledge of a foreign language
IS gaining importance in many professional fields, the formation of foreign language

communicative competence of future veterinarians deserves special attention.
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Knowledge of one or more foreign languages is an integral part of the
education of a modern highly qualified manager. In view of this, the organization of
professionally oriented foreign language learning in such a way that during the
specified period of study they achieve a certain level of foreign language competence,
which would enable effective communication in professional activities, becomes
especially important.

After all, the specifics of the future specialists' activities require
communication skills with foreign colleagues in order to exchange professional
experience and discuss problems of national and local importance. In this context, the
role of the foreign language teacher increases greatly, and the choice of the most
effective teaching method becomes more relevant than ever. The level of
development of personality culture directly depends on the development of a person's
creative potential, in particular, on its reflective component. Reflective culture
includes the readiness and ability to creatively, in a new way, understand and solve
problematic moments, to get out of internal and external conflict states and situations,
the ability to find new strengths, meanings and values, to attract and be involved in
continuous systems of interpersonal and business relations, to set and solve
extraordinary practical tasks.

Many scientists offer a general classification of communication skills, which
are divided into: skills necessary for oral communication; skills necessary for written
communication.

Scientists distinguish such skills as actual speech, speech etiquette, non-verbal
and verbal communication, the ability to communicate in various organizational
forms of communication, the ability to communicate at different levels.

Communication skills can be divided into three groups:

1. The ability to transfer known knowledge and skills, communication
techniques in the conditions of a new communicative situation, transforming them in
accordance with the specifics of its specific conditions.

2. The ability to find a solution for each communicative situation.

3. The ability to create new ways to solve specific communicative situations.
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THE USE OF CHATGPT FOR ESL LEARNERS

Science does not stand still. The development of technology is renewed every
day to incredible proportions. And our artificial intelligence has long discovered new
boundaries for itself and has been updated beyond recognition.

I will not deny that soon this multifunctional machine will write scientific
articles for us and replace most professions. This means that it is capable of
generating human-like responses to anything you enter as a prompt there. Just as we
train artificial intelligence to drive us safely around town while we apply makeup, eat
sushi, and write poetry in the back seat of a car, these superbots are learning the art of
human language. Naturally, it has raised questions about how this new technology
can help language learning. Thanks to its capabilities, this tool has become a useful
assistant in learning English. It helps you learn new words, learn grammar and
develop communication skills in English. It's simple. You just need to want and know
how to use Al correctly [1].

Firstly, ChatGPT can be used as an interactive tutor with whom you can have a
conversation in English. This will help students gain practical experience in
communicating in English and improve their language skills. To learn a language, it
Is equally important to practice your knowledge with a native speaker. If there is no
such opportunity in life, then chatGPT can help you with this. Do not doubt, it will be
able to replace a live interlocutor for you.

Secondly, Al (Artificial intelligence) can serve as a dictionary for you. Enter
any word and find out its translation, the correct use of this word in grammar, or the
combination of the word in a sentence. You can also improve your grammar through
writing. Send your work to Al and ask them to correct errors in the text. You can also

ask the chat to give you certain exercises to practice your knowledge.
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Thirdly, ChatGPT helps improve English reading and writing skills. Using
guestion and answer questions, you can get practice in writing texts and reading
answers to questions.

Through chatting, you can practice your active listening skills by responding to
questions and understanding statements. You can consider ChatGPT a super smart
chat buddy. It's like texting with a friend who knows a little about everything. You
ask it questions or topics and it tries its best to respond with useful or funny answers.
It’s not perfect. Sometimes it may go mastray or misunderstand, but it's all fun and
educational. Imagine chatting with a smart virtual friend!

Overall, ChatGPT can help students improve their English in a number of
ways. When it comes to simulating natural conversation, keep in mind that there are
some limitations. It will be interesting to see where ChatGPT takes us.

Moreover, using this tool simplifies the process of learning English by
providing users with access to reliable information sources and the opportunity to
communicate with native speakers.

Of course, on your way to learning English from Al, there some glitches and
problems in the system may occur. There may be overly formal answers and
unnatural words in a sentence. But it copes with the main function no worse than a
teacher. And yet, where would we go without these standard dialogues in our English
textbooks? So obviously, importance of Al for language learning can’t be

overestimated.

Garkusha A.V.

Dnipro State University of Agriculture and Economics

ISIT POSSIBLE TO LEARN ENGLISH IN A SHORT PERIOD OF TIME?

Is it possible to learn English in a short period of time? The short answer is yes,

of course you can learn English in a short period of time. But how long will it take?
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What determines the duration of learning? For these questions there is a nice answer
— all depends only on you. Someone takes years to learn to be able to use a language,
someone grasps and processes new information for several months, but it all depends
on different factors:

o the level from which you began to learn. If a foreign language was taught in
school, university and you are already familiar with the alphabet, sounds and know
the simplest words, move on and learning the language will be easier. Learning from
scratch will take longer, and will require a lot of effort;

o purpose and motivation. You need to clearly understand why you are learning a
different language;

o form of learning.

No matter how you choose to learn English, the most important thing is to be
consistent with your studies. If you can put in the time and effort, you will be
surprised at how much you can learn in a short period of time.

Here are some tips for learning English in a short period of time. Firstly, it is
essential to acknowledge that learning a language is a gradual process that involves
various factors such as motivation, dedication, and effective learning methods. While
it might be unrealistic to become fluent in English overnight, significant progress can
undoubtedly be made in a short period with the right approach.

One effective strategy is immersing yourself in an English-speaking
environment. This could involve participating in language immersion programs,
living in an English-speaking country, or surrounding oneself with English media,
such as movies, books, and music. Exposure to the language accelerates the learning
process and helps individuals adapt to the language nuances.

Structured language courses specifically designed for rapid learning can be
highly beneficial. Intensive language courses, whether online or offline, focus on the
essential aspects of language acquisition, providing learners with a concentrated and
targeted approach. These courses often emphasize practical communication skills and

can yield noticeable results in a short period [1].
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In our digital age, technology plays a crucial role in language learning.
Language learning apps, online platforms, and interactive programs offer
personalized learning experiences. These tools provide flexibility, allowing learners
to practice at their own pace, anytime and anywhere. The gamification of language
learning also makes the process engaging and enjoyable.

Regardless of the chosen approach, consistent practice is key to language
acquisition. Daily communication, writing, and listening exercises contribute
significantly to language retention. Creating a habit of using English in various
contexts helps learners internalize the language rules and gain confidence in their
abilities.

Understanding the cultural context of the language enhances language learning.
Learning about English-speaking cultures, traditions, and customs adds depth to one's
language skills. It also facilitates effective communication by helping learners
comprehend cultural nuances, idioms, and expressions.

In conclusion, while achieving fluency in English in an extremely short period
may be challenging, considerable progress is undoubtedly feasible with the right
strategies and resources. It is crucial for learners to set realistic goals, stay motivated,
and embrace a multifaceted approach to language acquisition. Learning a language is
a journey, and the destination is not only linguistic proficiency but also a deeper

understanding of the world and its diverse cultures.
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THE IMPORTANCE OF LEARNING ENGLISH FOR MARKETING
STUDENTS

In the context of economic integration and globalization, proficiency in English
has emerged as a key competence for professionals across all sectors. It serves as a
vital tool for international communication, facilitating participation in the European
educational, scientific, and professional space, and promoting effective integration
and economic growth within a country. English language proficiency is important for
marketing professionals in the modern world, particularly in light of the rapid
developments in the global economy and the increasing demand for skilled
professionals capable of engaging in international communication.

Professional requirements for marketers regarding foreign language
proficiency are driven by modern market demands. An analysis of job postings on top
job search websites has shown that key requirements include both written (document
completion, drafting official letters) and oral (telephone negotiations, face-to-face
meetings with partners) language skills.

Reforms in Ukraine’s higher education system aim to align with European
education quality standards, impacting the teaching methodologies for future
marketers. Modern foreign language educators need to be well-versed in
contemporary teaching principles and methodologies, adapting approaches based on
students’ learning styles and preferences [1, c. 2].

Modern foreign language teaching methods emphasize communicative and
constructivist approaches, incorporating both traditional (e.g., total physical response,
group activities) and alternative (e.g., computer-assisted learning, simulations)
techniques. Effective English language teaching should facilitate learning, be

engaging, and foster logical thinking while being economical and flexible.
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In today’s interconnected world, effective communication is essential for
success in the marketing profession. English proficiency enables marketing
professionals to engage with colleagues, partners, and clients from diverse linguistic
and cultural backgrounds. It facilitates clear and concise communication, fostering
collaboration and synergy in multinational marketing campaigns, business
negotiations, and strategic partnerships.

Professionals in the field of marketing must stay informed about global trends,
consumer behavior, and industry developments to remain competitive. English
language proficiency grants access to a wealth of international resources, including
market reports, industry publications, and online forums. By leveraging English-
language platforms and networks, marketing professionals can gain insights into
emerging trends, innovative strategies, and best practices from around the world [4, c.
54-55].

Proficiency in English enhances the career prospects of marketing
professionals, opening doors to international job opportunities and career
advancement. Multinational corporations, global advertising agencies, and
international market research firms often require marketing professionals with strong
English language skills. Moreover, English proficiency enables marketers to pursue
leadership roles, strategic positions, and cross-border assignments, contributing to
personal growth and professional development.

In today’s competitive job market, English language proficiency serves as a
distinguishing factor for marketing professionals. Candidates with strong English
skills are often preferred by employers seeking candidates who can effectively
communicate with global clients, collaborate with international teams, and navigate
cross-cultural business environments. English proficiency enhances one’s
competitiveness in the global marketplace, positioning marketing professionals for
success in a rapidly evolving industry landscape [1, c. 3].

In conclusion, English language proficiency is indispensable for marketing
professionals seeking to thrive in the globalized economy. As the demand for skilled

professionals capable of engaging in international communication continues to rise,
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proficiency in English provides a competitive edge in the marketing profession. By
investing in English language education and proficiency, marketing professionals can
enhance their career prospects, expand their global reach, and contribute to the
growth and success of their organizations in an increasingly interconnected world.
Further research into the development and methodological support of English
communicative competence in marketing education is recommended to ensure the

continued relevance and effectiveness of language training programs.
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THE NECESSITY OF FOREIGN LANGUAGE LEARNING

A specialist who has basic foreign language communication skills can easily
communicate in a dialogical way, asking and answering (usually with mistakes)
simple lines, but insufficient understanding does not allow him to effectively keep the
conversation going. It is characteristic of the average level that the specialist can start,
maintain and end a conversation when he considers it necessary to conduct
discussions on familiar topics (professional or personal), despite some speech errors
that do not prevent the understanding of the expressed opinion. At a high level,
interaction is carried out easily and skilfully, verbal and non-verbal means are chosen
appropriately, communication is very natural.

For successful professional activity, a modern specialist must possess a high or
at least an average level of development of foreign language business communication
skills.

The importance of specialists mastering the skills of foreign language
communication is indicated in the state document “Contents of the industry standards
of higher education for the training of specialists of the educational qualification
levels of junior specialist and bachelor regarding humanitarian social and economic
education and education of human life safety and occupational health and safety”
(Appendix to the instruction letter of the Ministry of Education and of Science, Youth
and Sports of Ukraine). According to this document, graduates of higher educational
Institutions must possess the following skills:

- in production conditions, working out professionally oriented foreign
language (printed and electronic) sources, expand the lexical and grammatical level;

- make oral contacts in situations of professional communication, applying the
lexical and grammatical minimum in a certain field, during oral business contacts,
using techniques and methods of oral communication and appropriate communication

methods;
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- make written contacts in situations of professional communication, using the
lexical and grammatical minimum in a certain field and foreign language (printed and
electronic) sources, in the conditions of written business contacts using techniques
and methods of written communication and relevant methods of drawing up business
documentation;

- in production conditions during oral and written communication using
appropriate  methods to apply sociolinguistic competence to achieve mutual
understanding.

A specialist of any profile should be able to work with printed products in a
foreign language by specialty, including searching for the necessary information,
translating special scientific literature, abstracting, actively participate in business
communication at international business meetings, negotiations.

Therefore, a modern specialist must have the following skills:

- speaking: dialogic and monologue speech using the most used lexical and
grammatical means in the main communicative situations of informal and official
communication; basics of public speaking (oral message, speech, report);

- listening: understanding dialogic and monologue speech in everyday life and
professional communication;

- reading: reading and understanding texts from the specialty profile,
Instructions, decisions, agreements;

- writing: writing letters, resumes, messages, protocols, abstracts, theses,

biographies and other written documents.
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COMMUNICATIVE SPEECH COMPETENCE

Communicative speech competence consists of linguistic, sociolinguistic and
pragmatic components, each of which includes relevant knowledge, skills and
abilities.

Linguistic competences include lexical, phonetic, syntactic knowledge and
skills and other parameters of the language as a system, regardless of the
sociolinguistic meaning of their variants and the pragmatic functions of their
implementation. This component is related not only to the level or quality of
knowledge (for example, the volume of vocabulary), but also to the cognitive
organization and the way in which knowledge is stored (for example, the various
associative chains in which the speaker combines lexical concepts), with their
availability (activation, recall and availability). Knowledge may or may not be
conscious and clearly expressed. It can be assumed that the cognitive organization of
the dictionary and the accumulation of expressions depend, among other things, on
the cultural characteristics of the community or communities in which the individual
Is socialized and in which he is educated.

Lexical, grammatical, semantic, phonological, orthographic and orthoepic
competences are usually distinguished.

Lexical competence is the knowledge and ability to use language vocabulary
(consists of lexical and grammatical elements). Lexical elements include: colloquial
expressions, phraseological idioms, stable expressions that are used as a whole, one-
word forms that can have several meanings. Grammatical elements, which are also
included in lexical competence, belong to closed classes of words (conjunctions,
particles, articles). Grammatical competence can be defined as the knowledge and
ability to use the grammatical resources of the language, where morphology and

syntax are traditionally distinguished. Morphology considers the internal organization
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of words, and syntax is the organization of words into sentences. The syntax of an
experienced native speaker can be very complex and largely unconscious. The ability
to form sentences from single words and phrases to convey information is a central
aspect of communicative competence.

Semantic competence (lexical, grammatical, pragmatic) consists in the
speaker's ability to understand and control the organization of content. Lexical
semantics covers the issue of word meaning, word connection with the general
context, intra-lexical connections (synonyms, equivalence of translation, etc.).
Grammatical competence examines the meaning of elements, categories, structures.
Pragmatic competence considers logical relationships (for example, subordination).

Phonological competence includes knowledge and skills of perception and
production, that is, perception and speech: sound units (phonemes) of speech and
methods of their implementation in a certain context, emphasis, rhythm, intonation.

Spelling competence covers the knowledge and skills of perception and
production of symbols that make up written texts. The writing systems of all
European languages are based on the alphabetic principle, so those who want to
master a foreign language should know the form of both upper and lowercase letters
in the form of direct font and italics, punctuation marks and cases of their use,
logographic marks in general use.

Orthographic competence involves the ability to correctly pronounce words
that have been encountered for the first time in written form. This may include:
knowledge of the rules for writing words, the ability to use a dictionary and
knowledge of the conventions used in it to represent pronunciation, the ability to

understand ambiguity, depending on the context.
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IMPROVING THE FOREIGN LANGUAGE TRAINING IN
UNIVERSITY

The issue of using innovative technologies in the process teaching English with
the aim of improving the foreign language training of specialists and intensifying the
educational process in higher education became the subject of study by domestic and
foreign scientists, experts in the use of Internet technologies in teaching English, who
consider the problem of effective implementation of modern trends language
education at the current stage of development of the educational field.

The needs of our state in highly qualified specialists, capable of establishing
business contacts and business cooperation with foreign partners, specialists who
speak a foreign language at a professional level, are reflected in the work training
programs of the country's higher education institutions.

In teaching practice, teachers of foreign languages often time-tested standard
teaching methods are used. Sometimes the language teaching process, unfortunately,
continues to be a ‘“somewhat modernized version” of the grammar-translation
method. The requirements for practical classes in a foreign language change over
time, new ones are developed teaching methods. At the current stage of the
development of science in Ukraine, it can be safely said that the times when the
ability to translate from a foreign language and vice versa adapted, inauthentic texts
was sufficient proof of mastery of the language have already passed.

The goal of learning a foreign language in higher education at the current stage
Is to equip students with communicative competences that will allow them to
implement their knowledge, skills, and abilities to solve specific communicative tasks
in real life situations. A foreign language acts as a means of communication,
communication with representatives of other nations.

Therefore, in education, the cultural or intercultural approach to education
continues to develop within the framework of the concept of "dialogue of cultures”,

with the aim of forming students' multilingual literacy.
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Universities are responsible for quality providing students with a complex of
language knowledge, skills, and abilities. This requires, first of all, the educational
institution to systematically create conditions for improving the qualifications of its
teaching staff, to provide the institution with the appropriate material and technical
base. High-quality language training of students is impossible without the use of
modern educational technologies. Modern technologies in education are
professionally oriented learning of a foreign language, project work in education,
application of information and telecommunication technologies, work with
educational computer programs in foreign languages (system multimedia), remote
technologies in learning foreign languages, creating presentations in PowerPoint,
Canva or other programs, using Internet resources, learning a foreign language in a
computer environment (forums, blogs, e-mail), the latest test technologies (creating a
bank of diagnostic materials from the course of the study subject “Foreign language
(by professional direction)”, “Business foreign language (by specialty)” for computer
testing of knowledge of students of higher education).

At this stage of the development of methodological science, the main methods
of teaching foreign languages are communicative and constructivist methods, which
largely meet the requirements of the labor market. The latest educational technologies
for teaching foreign languages in higher education can, by integrating them into the
educational process, more effectively solve a number of both didactic and
sociocultural tasks in the classroom: form skills reading; improve listening skills
based on authentic audio texts on the Internet; to improve the ability of monologic
and dialogic expression based on problem-based discussion of materials presented by
the teacher or one of the students; to improve the skills of written communication,
individually or in writing by composing answers to set tasks, participating in the

preparation of abstracts, works, essays and other epistolary types of creativity.
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THE USE OF CHATGPT AS A LEARNING TOOL TO IMPTOVE
LANGUAGE WRIING SKILLS

ChatGPT, an Al language model developed by OpenAl and based on the
Generative Pre-trained Transformers (GPT)-3.5 architecture, though newly
introduced in November 2022, became very popular even within the first two months.
Researchers have already explored and acknowledged the affordances of ChatGPT
for language learning and teaching.

ChatGPT has the potential to be a game-changer. One of the biggest challenges
in language learning is the ability to understand and use the language in a natural and
fluent way. Additionally, because ChatGPT can understand the context of a
conversation, it can help language learners with grammar and sentence structure.

Another potential use of ChatGPT in language education is in language
assessment. This could provide a more accurate and efficient way to assess language
proficiency, compared to traditional methods such as written tests and oral exams.

Overall, the potential of ChatGPT in language education is vast and exciting,
and it could help to make language learning more personalized, efficient [2].

The advent of artificial intelligence (Al) has revolutionized various sectors,
including education. One such Al, ChatGPT, has shown immense potential as a
learning tool, particularly in enhancing foreign language writing skills.

ChatGPT, developed by OpenAl, is a language model that generates human-
like text. It can be used as a conversational partner, providing an interactive platform
for language learners. The Al can understand and respond in multiple languages,
making it a versatile tool for foreign language practice.

ChatGPT can help improve writing skills in several ways. Secondly, it exposes
learners to a wide range of vocabulary and grammatical structures, enhancing their

language proficiency [1].
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ChatGPT has shown positive impacts on foreign language learning. It is
effective in identifying surface-level errors in writing. Moreover, it has been found to
be a valuable tool in L2 writing pedagogy, improving efficiency in composing
writing. ChatGPT can generate high-quality dialogue materials suitable, at the
elementary and intermediate levels, making it a promising tool [3].

In conclusion, ChatGPT is a powerful tool that can significantly enhance
foreign language writing skills. Its interactive, accessible, and flexible nature makes it
an effective and engaging learning tool. As Al continues to advance, its role in

education, especially in language learning, is set to become even more prominent.
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FEATURES OF THE ORGANISATION OF TRAINING BY MEANS
OF ARTIFICIAL INTELLIGENCE

Artificial intelligence (Al) is becoming an increasingly important component in

various areas of our lives, including education. The use of artificial intelligence for

educational purposes opens up broad prospects for improving the learning process
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and the quality of education in general. Therefore, it becomes important to study the
peculiarities of organising learning through the use of artificial intelligence tools.

Many researchers have been studying the issue of the peculiarities of
organising learning by means of artificial intelligence (V. Kovalenko, M. Mariienko,
A. Melnyk, O. Pedan, I. Ushakova). Despite the large number of works devoted to
this issue, the peculiarities of using artificial intelligence remain incompletely
studied.

One of the key benefits of using artificial intelligence in education is the ability
to automate various aspects of learning. Al-powered systems can analyse large
amounts of data on student performance, learning methods and learning preferences.
Based on this analysis, the systems can create individualised curricula that meet the
needs of each student. This approach allows for more efficient teaching and better
results.

Another important component is the ability to personalise the learning process
using artificial intelligence. Each student has their own individual characteristics,
learning style and level of knowledge. Artificial intelligence systems can adapt
learning materials and tasks to the needs of each individual student, providing an
individualised approach to learning. This helps each student develop according to
their abilities and needs.

Another important aspect is the introduction of intelligent systems in
educational institutions. The use of artificial intelligence can improve the work of
teachers and help them focus on individual student support. Data analytics systems
can provide teachers with reports on each student's academic progress, identify
problem areas, and recommend improvement strategies. This allows teachers to better
respond to the needs of their students and provide them with the support they need.

Thus, artificial intelligence has great potential in the field of education and
training. Its use can change the approach to learning, making it more efficient and
individualised. The introduction of intelligent systems in educational institutions will
help improve the quality of education and ensure better learning outcomes for each

student.
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EFFECTIVE WAYS OF LEARNING VETERINARY TERMINOLOGY

A solid understanding of veterinary terminology is vital for veterinary doctors
to provide top-quality care, communicate effectively with colleagues, keep accurate
records, and stay informed about advancements in veterinary medicine.

Furthermore, veterinarians often work in teams with other veterinary
professionals, such as veterinary technicians, surgeons, and specialists. A common
understanding of veterinary terminology is crucial for effective collaboration and
teamwork.

There are many study resources available to help future veterinary doctors to

learn veterinary terminology, such as textbooks, online courses, flashcards, and study
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guides. Websites like vetmedacademy.org, vetfolio.com, and the Merriam-Webster
veterinary dictionary are useful tools for learning and understanding veterinary terms.

Veterinary terminology can be complex, but breaking down terms into their
roots, prefixes, and suffixes can help to understand their meaning. For example,
"hepatitis” can be broken down into "hepat" (liver) and "itis" (inflammation),
indicating liver inflammation.

Practice makes perfect when it comes to learning veterinary terminology.
Practice using new terms in context, quizzing yourself or others, and integrating new
vocabulary into your daily routine to reinforce your learning.

It is good idea to seek guidance from veterinary professionals, online forums,
or study groups. They can provide valuable insights, offer clarifications, and help
future vets to stay motivated in their learning journey.

Veterinary terminology is constantly evolving as new diseases, treatments, and
procedures emerge. Stay updated on the latest research and advancements in the field
to ensure you are learning the most current terminology.

Veterinary terminology ensures that communication between veterinary
professionals is precise and accurate. This is essential in providing the best possible
care for animals, as even slight misunderstandings could lead to harmful

consequences.
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MEDIO-PASSIVE VOICE

Grammarians use the term “voice” to refer to the relationship between the
event described by a verb and the participants in the event. When a verb is in the

active voice, the subject is performing the action described by the verb and the object
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of the verb is having the action performed on it. So, in a sentence like “The press
published several excellent new studies on grammar ”. The subject (“the press”) is
doing the publishing, and the direct object (“several new studies of grammar”) is
being published. The passive voice, the unfortunate bane of some writing teachers, is
found in the sentence “Several excellent new studies on grammar were published by
the press” where “new studies” is the subject and is having the action performed on it
and the object of the preposition by is performing the action described by the verb.
The metaphors “acting upon” and “being acted upon” are evident in the terms active
voice and passive voice and extended to the idea of active and passives sentences
(ones with active or passive voice verbs). And note that the by phrase can be omitted,
leading to what is called the truncated passive where the noun performing the action
(“the press”) is implied “Several new studies on grammar were published ” [1].

Beyond the active and passive, English also has something known as the
middle voice, sometimes more fancily called “the mediopassive.” A mediopassive is
a transitive verb with a passive meaning but intransitve form, syntactically. Examples
from the book are 1) This fabric washes easily, 2) My new book is selling well, 3) Her
novels sell well, 4) Some people photograph easily.

Novels are sold, not doing the selling; people are photographed, not operating a
camera. But in these middle voice sentences, the focus is on the novels and people,
and reference to agency is suppressed altogether. You can think of the middle voice
as mid-way between the active and the passive — grammatically active but
semantically passive. There aren’t that many such in English but in other languages it
Is productive, like in Basque. Verbs that can be used both transitively and

intransitively are also called labile verbs.
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METHODS OF TEACHING FOREIGN LANGUAGES

The methodology of teaching foreign languages is a science that investigates
patterns, goals, content, methods and means of teaching and educating students in
foreign language classes.

In modern conditions, a foreign language is considered as a means of
communication and involvement in the culture of another nation. Special attention is
paid to learning a foreign language for schoolchildren in primary grades, because the
tendency to learn languages is much higher at the primary school age. But teaching
foreign languages in schools is not always effective, because the teacher uses the
same method for all students, which is not correct.

Learning is a process of interaction between the teacher and students, in which
both parties take an active part: the teacher teaches and motivates students, organizes
educational activities and supervises. That is why, in my opinion, it is important that
the teacher chooses the right method individually for everyone.

Depending on the characteristics of the character, the ability to memorize and
learn the material, the teacher in each individual case chooses the most effective
teaching methods.

In general, the following methods can be distinguished: natural, translation,
direct, oral, audio-visual and communicative.

Natural method. According to this method, a person learns a foreign language
in the same way as he learned his native language: repeated repetition of words,
sentences or grammatical constructions.

Translational method. This method involves multiple translations of texts from
the native language into a foreign language and performing grammar exercises. That
Is, during translation, the student learns new words and analyzes grammatical

constructions for the correct construction of sentences.
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Direct method. The basis of the method is the complete exclusion of the native
language during the study of a foreign language. To study the material, logical
connections between a word and a concept are used. For example, new words are
explained by other words or theses instead of translation.

Oral method. The method involves memorizing the material and understanding
words using the context of the sentence. With the help of several repetitions of new
words in different texts, the student begins to better understand the meaning of the
word and remembers it.

Audio-visual method. New material is perceived only by hearing with the use
of visual imitation.

Communicative method. The most common method is based on a constant
dialogue between the student and the teacher. During the study, there is a constant
discussion of topics and discussion. In this way, the student learns to use his
vocabulary in various situations and expands it.

Each method is effective in its own way, because everyone has an individual
perception of the material. In my opinion, if the methods are combined, it is possible
to achieve the maximum efficiency of assimilation of the material. That is why it is
important for the teacher to understand from the first lessons which method is best for

the student, so that the language learning process is fast and effective.

Kovalenko N.O.
Dnipro State University of Agriculture and Economics

HOW TO MOTIVATE STUDENTS TO LEARN FOREIGN LANGUAGES

Foreign languages unlock a world of possibilities. They allow us to connect
with new cultures, broaden our horizons, and even enhance cognitive abilities. Yet,

for many students, the path to language acquisition can feel like a battle. The struggle
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with grammar rules, unfamiliar vocabulary, and the fear of making mistakes can
quickly extinguish any initial enthusiasm. But fear not, educators! By implementing a
strategic and engaging approach, you can transform the foreign language classroom
from a place of memorization to a vibrant hub of discovery and motivation.

Here’s a deeper dive into strategies that will spark a love for languages in your
students:
o unleash the power of “Why”: before diving into verb conjugations, begin by
igniting a spark of curiosity. Help students understand the “why” behind learning the
language. Is it to connect with family members who speak a differen tlanguage? To
travel and experience new cultures first hand? Or perhaps to pursue career
opportunities in a globalized world? Understanding the purpose gives students a
sense of direction and fuels their intrinsic motivation.
o personalize the journey: one-size-fits-all learning rarely works. Cater to
individual interests by offering a variety of learning materials and activities. Does a
student love fashion? Integrate vocabulary related to clothing and design. Is another
fascinated by history? Introduce historical figures and events through the target
language. By personalizing the learninge experience, students feel a sense of agency
and ownership over their language development.
o embrace the power of play: let’s face it, learning doesn’t always have to be
serious business. Incorporate games, simulations, and role-playing activities into your
lessons. Gamification elements like points, badges, and leader board add a healthy
dose of competition and motivate students to strive for mastery.
o make it real, make it relevant: connect the language to students’ everyday
lives. Integrate authentic materials like new articles, social mediaposts, or movie
clips. Encourage students to find music, podcasts, or Youtube channels in the target
language that cater to their interests [1].

In conclusion, igniting a passion for foreign languages in students requires a
shift from memorization to a focus on purpose, personalization, and real-world
application. By embracing the power of “why”, catering to individual interests, and

incorporating fun and engaging activities, educators can cultivate a love for languages
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that transcends the classroom. Technology can be a powerful tool, and fostering an

understanding of the target culture adds depth and meaning to the learning process.
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THE BENEFITS OF ARTIFICIAL INTELLIGENCE IN LEARNING
AND TEACHING BUSINESS ENGLISH BY THE EXAMPLE OF
TWEE.COM

In today's globalized business environment, proficiency in English has become
essential for professionals worldwide. As businesses continue to expand across
borders, the ability to communicate effectively in English is a valuable skill that can
open up new opportunities and enhance career prospects. With the rapid
advancements in technology, artificial intelligence (Al) has emerged as a powerful
tool in facilitating the learning of English, particularly in the context of business
communication. Al offers a range of benefits that can significantly improve the
efficiency and effectiveness of learning business English. This thesis explores the
various ways in which Al can enhance the learning experience and help professionals
develop their language skills in the context of business.

To begin with, Artificial intelligence (Al) can offer several benefits in learning

business English:
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1. Personalized Learning: Al can personalize learning experiences based
on individual needs, allowing learners to focus on areas where they need
improvement.

2.  Adaptive Learning: Al can adapt to the learner's progress, providing
more challenging materials as proficiency increases.

3. Feedback and Assessment: Al can provide immediate feedback on
pronunciation, grammar, and vocabulary, helping learners to correct mistakes
efficiently.

4.  Accessibility: Al-powered platforms can make learning accessible
anytime, anywhere, allowing learners to practice and improve at their own pace.

5. Content Curation: Al can curate relevant learning materials, such as
articles, videos, and podcasts, tailored to the learner's interests and goals.

6. Language Practice: Al can facilitate language practice through chatbots
and virtual conversations, providing a realistic and interactive learning experience.

7. Data Analytics: Al can track learner progress and performance,
providing insights to both learners and instructors for continuous improvement.

One of the examples of Al for teaching a foreign language is Twee. It is known
to be an Al-powered online platform designed to help English teachers quickly and
easily create lessons, worksheets, activities and more. It utilizes advanced natural
language processing to generate content tailored to your needs.

With the help of TWEE teachers of English can create questions for any
YouTube video in just a few seconds, generate dialogues, stories, letters or articles on
any topic and for any level, quickly create multiple choice questions, open questions,
and True/False statements, find interesting discussion questions, facts, and quotes by
famous people related to the topic, brainstorm vocabulary related to the topic, create
fill-in-the-gap and open-the-brackets exercises.

Key Features and Benefits of Twee:

Saves Time - Twee reduces lesson planning time from hours to minutes. The Al does

the heavy lifting, allowing you to focus on teaching.
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Engaging Content - Twee creates interesting and level-appropriate content to
motivate students.
Customized Content - the Al generates content tailored to your exact topic, level, and
needs.
Variety of Exercises - Twee offers a wide range of activity types to target every skill -
reading, writing, listening, speaking, vocab, grammar.
Works for Any Topic - Twee isn't limited by pre-set content. It works for unlimited
topics and levels.
Use Cases and Applications -Twee is useful for many different teaching scenarios:
Lesson Planning - quickly generate entire lessons on any topic you're teaching.
Worksheets - create customized worksheets for vocabulary, grammar, reading, and
more.
Homework - assign Al-generated homework exercises for extra practice.
Sub Plans - generate sub plans so your class stays on track when you're absent.
Differentiation - create activities tailored to students’ individual levels and needs.
Assessments - generate quizzes, tests, and prompts for formative and summative
assessments.
Review - reinforce previously learned material with targeted review activities.
Overall, Artificial intelligence (Al) has revolutionized the way business
English is learned and taught, offering a wide range of benefits that enhance the
overall learning experience. Through personalized and adaptive learning approaches,
Al enables learners to progress at their own pace and focus on areas that need
improvement. The immediate feedback provided by Al helps learners correct
mistakes efficiently, while the accessibility of Al-powered platforms allows for
learning anytime, anywhere. Moreover, Al's ability to curate relevant and engaging
content tailored to individual needs ensures that learners stay motivated and engaged
throughout their learning journey. With Al's continuous advancements, the future of
learning business English looks promising, offering a more efficient, effective, and

enjoyable learning experience for professionals worldwide.
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LEVELS OF FOREIGN LANGUAGE PROFICIENCY

There are several levels of foreign language proficiency: elementary,
intermediate and advanced. The elementary level is characterized by insufficient
awareness of the need for scientific and professional foreign language
communication; lack of interest in learning a foreign language with external
motivation; negative or passive attitude to foreign language communication;
elementary knowledge of a foreign language, limited abilities and communication
skills in the everyday sphere; superficial and intuitive ideas about norms of behaviour
abroad; insufficiently formed reflexivity.

The average level involves: awareness of the need to master a foreign language
as a means of scientific and professional communication; cognitive motives and
motives of self-affirmation in the profession, positive attitude to foreign language
study; the presence of an unstable interest in learning a foreign language;
familiarization with the most generally accepted norms of business etiquette abroad,;
the ability to analyze communicative behaviour.

A high level is characterized by: awareness of the need to master a foreign
language as a means of scientific and professional self-improvement; internal
motivation; persistent interest in learning a foreign language; creative attitude to
foreign language communication; developed scientific and professional
communicative competence in all types of speech activity; in-depth knowledge of
linguistic, sociological and cultural features of the foreign language environment;
high moral norms of communication; reflective culture.

So, the range of speech at the elementary level is characterized by an extremely
limited set of words, the simplest phrases, related to personal needs and individual
specific situations; at the intermediate level — the use of simple grammatical
structures with memorized phrases, stable expressions for exchanging information at

the everyday and professional level, the presence of a fairly significant vocabulary
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and some hesitations in the selection of words; at a high level — a sufficient set of
various means of speech, which allows you to formulate clear statements on a wide
range of general, academic, professional or everyday topics.

Speech correctness at the elementary level is characterized by the use of a few
simple structures, a significant number of errors in utterances, and the exercise of
only very limited control over the grammatical structure of sentences. For the average
level, it is mainly the correct use of the most frequently used words and expressions,
the ability to notice and correct mistakes. A high level is characterized by a high
degree of grammatical correctness, the presence of constant grammatical control.
Errors are almost absent, or very minor and imperceptible.

The speed of speech at the elementary level is determined by the fact that a
person can produce very short statements, with numerous pauses to find means of
expressing thoughts, repetitions. A specialist who is at an average level of mastery of
foreign language speaking skills can express himself more or less clearly, even if the
pauses for grammatical and lexical planning and correction are too obvious,
especially during rather long and unprepared communication. A high level is
characterized by fast and spontaneous speech, which occurs almost without difficulty.
Only in cases of a conceptually complex subject of speech, the natural ease of the
speech flow may decrease a little, which is not always noticeable in an interesting

conversation.
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PROBLEMS OF LEARNING A FOREIGN LANGUAGE
IN AGRICULTURAL HIGHER EDUCATION INSTITUTIONS

Studying a foreign language in higher agricultural education institutions faces
students with a number of difficulties and challenges. Today, knowledge of English
or another foreign language is becoming an essential aspect of the educational
process, especially in the context of globalization and international communication.
However, students face certain challenges that can hinder their successful learning
and future professional activities.

First of all, it is worth noting that agricultural higher education institutions are
usually aimed at training specialists for the agricultural sector, which has its own
specifics and terminology. However, foreign language, regardless of specialisation, is
becoming a necessity due to globalisation and internationalisation of markets.
Therefore, the challenge is how to adapt foreign language curricula to the needs of
agricultural students.

Secondly, a major obstacle to learning a foreign language is the insufficient
number of hours allocated to it in the curriculum. Due to the large number of
compulsory subjects related to vocational training, language learning is often left as
an afterthought. This can lead to insufficient preparation of students in the language
area, which in turn hinders their international communication and interaction with
colleagues.

In addition, the effectiveness of foreign language teaching methods in
agricultural institutions is also subject to criticism. Many teachers do not follow
modern language teaching methods that emphasise practical use and communication
skills. Instead, there is often an emphasis on grammar and written language, which
may not meet the needs of the modern labour market.

Another important aspect is the quality of the teaching staff. A shortage of

qualified foreign language teachers can significantly complicate the learning process
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and reduce its effectiveness. Teachers who do not have sufficient training or
experience in working with agricultural terminology may find it difficult to present
the material and stimulate students' interest in learning a foreign language.

Finally, it should be noted that the cultural context and specificity of the
agricultural sector can also influence foreign language learning. Specific terms and
concepts used in the agricultural sector can be difficult for students with different
backgrounds or insufficient experience in this area to learn.

Thus, based on the above, we can conclude that the problems of foreign
language teaching in agricultural higher education institutions are multifaceted and
require a comprehensive approach to solving. It is important to focus on adapting
curricula to the needs of students, ensuring sufficient hours of language instruction,
and improving teaching methods, improving the qualifications of teaching staff and
taking into account the specifics of the agricultural sector when preparing students for
international communication and professional activities. Only such an approach will
ensure high-quality and effective training of specialists in the international

agricultural environment.

Malookov K.V.
Taras Shevchenko National University of Kyiv
FORMATION OF FOREIGN LANGUAGE READING SKILLS AS A
NECESSARY COMPONENT OF THE PROFESSIONAL TRAINING OF A
MODERN SPECIALIST

The use of modern technologies allows establishing international business
contacts from anywhere in the world, so, modern graduates will have to face the need
for intensive use of a foreign language in their professional activities. One of the
main language skills is reading skill of various texts, such as business letters, orders,
announcements, reviews, scientific articles, company websites, etc. for better

professional communication with foreign business partners. That is why, students of
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many specialties have to pass foreign language test to enter Master's degree course.
Three of the five tasks are tests on text reading.

For effective reading of authentic texts in English, the following auxiliary
reading skills are most important:

- predicting. Even before the moment of working with the text itself, the reader
can guess what exactly it will be about. To do this, you can look at the title of the
text, its structure, design, content, vocabulary, determine its format, because it can be
a newspaper article, letter, timetable, announcement, postcard, etc. Predicting helps to
adjust to a certain topic and activate vocabulary.

- skimming. In order to quickly understand the essence of the text, in no case
should you read it in detail, but only key phrases and main sentences. These can be
headings, the first sentences of each paragraph, keywords in sentences, etc.

- scanning. The purpose of this type of reading is a cursory review of the text
in order to find exactly the information that interests us (prices, dates, names, places,
certain vocabulary). This skill includes the ability to ignore everything that is not
relevant to the given task.

- reading for detail. This reading technique involves very thorough processing
of the text and its complete understanding. Detailed reading occurs when the text is
read for the second or third time (after quick reading — skimming and/or scanning). It
should be noted that it is not necessary to understand every word, as the majority
believes, but only lexical units, the ignorance of which makes it impossible to
perform the given task.

Thus, reading in English language classes contributes not only to the
development of reading skills for successfully passing the entrance test, but also
enriches the general and special lexical vocabulary, increases the cultural level and

broadens one's horizons.
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TRADITIONAL METHODS OF TEACHING FOREIGN LANGUAGES

In today's world, where globalization and the quick exchange of information
are becoming not only a reality but also a necessity, foreign language skills are
becoming more important. Traditional methods of teaching foreign languages are
constantly being revised and modernized to achieve maximum efficiency and ensure
successful language acquisition. In this context, various teaching approaches,
including communicative, physical response, immersion and silence methods, are
proving to be key components of the foreign language learning process. Let's look at
their advantages and disadvantages in this order.

The communicative method of teaching foreign languages focuses on
developing communication skills in real-life situations. Its advantages are to promote
faster use of the language for practical purposes, to develop confidence and
motivation in learning, and to provide more effective natural language teaching.
However, this approach can take longer to master, requires a high level of teacher
training and understanding of the methodology, can be difficult for learners with less
motivation or skill in language learning, and can lead to a neglect of grammar and
other aspects of the language.

The physical response method in foreign language teaching is based on the use
of physical actions and movements to reinforce language skills. This method
emphasizes the use of the body to help learners remember and understand language
structures and expressions. The main goal is to engage all sensory channels to
improve language memorization and learning. The advantages of the physical
response method include active involvement of learners in the learning process,
promotion of creative and communication skills, and increased motivation and

interest in language learning. However, this method may be less effective for some
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learners who may feel uncomfortable or ineffective with physical exercises in the
language learning process.

The immersion method, which developed in the 1970s, is based on creating a
learning environment where the language being learned is used as the main or only
means of communication. The main goal is to create an atmosphere where learners
have the opportunity to speak, read, write and listen to the language in a natural
setting. The advantages of the immersion method include the opportunity for an
environment that facilitates faster language learning and a deeper understanding of
the culture and mentality of the target language. It also creates real-life situations for
language learning. However, this method can be difficult for learners with low levels
of language skills or lacking a basic level of language comprehension.

The silent method of foreign language teaching, developed in the mid-1960s, is
based on the idea that learners learn a language by listening to information without
actively using language. Learners work on understanding texts, audio recordings and
videos, but do not express their thoughts or responses orally or in writing. The main
goal of this method is to teach language by listening and understanding, which should
help to improve language comprehension without active speech. The advantages of
the silent method include the possibility of deeper language comprehension and the
development of listening comprehension skills, as well as the focus on learning
language structures and vocabulary without the forced use of speech. However, this
method may not provide sufficient practice in language use and communication
skills. In addition, for some learners, not being able to express themselves can be a
barrier to learning.

In summary, foreign language, learning is becoming important, and traditional
teaching methods are constantly being revised and modernized with modern
technology in order to maximize efficiency and successful language acquisition. Each
of the above methods has its own advantages and disadvantages, and the choice of a
particular method may depend on the individual needs of the learner. An important
part of learning is constant experimentation and adaptation of methods to achieve the

best results in learning a foreign language.
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THE EFFECTIVE METHODS OF MASTERING BUSINESS ENGLISH

As businesses expand globally and the importance of effective communication
becomes increasingly vital, the demand for individuals proficient in Business English
has significantly risen. Mastering Business English can open up various professional
opportunities, enhance one's career prospects, and facilitate efficient communication
within the corporate world. However, grasping the intricacies of business
terminology, professional writing, and communication skills requires a systematic
approach. In this essay, we will explore effective methods to learn Business English
successfully.

Immersion is a powerful method to learn Business English. Surrounding
oneself with English-speaking environments, such as watching English business
news, subscribing to English business magazines, or participating in English-
speaking business events, can significantly enhance language acquisition.
Additionally, engaging in conversations with colleagues or peers in English can help
Improve vocabulary, pronunciation, and overall fluency in a business context.

Formal education and online courses are invaluable resources for learning
Business English. Institutions and reputable online platforms offer courses

specifically tailored to business communication, writing styles, and vocabulary.
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These courses often include modules on email etiquette, professional presentations,
negotiations, and business writing, equipping learners with the necessary skills to
excel in a corporate environment.

Reading business-oriented literature and articles can enhance understanding
of Business English. Subscribing to business publications, reading case studies, and
analyzing business reports can improve vocabulary and comprehension of various
industries. Moreover, regularly practicing writing business emails, proposals, and
reports can refine one's written communication skills and familiarity with

professional language.

Leveraging technology and language learning applications can aid in learning
Business English efficiently. Utilizing language learning apps or platforms that offer
interactive exercises, vocabulary drills, and simulated business scenarios can be
beneficial for self-paced learning. Additionally, incorporating voice recognition tools
for pronunciation practice and grammar correction features can refine language skills
effectively.

Consistent practice and exposure to real-world business situations are essential
for mastering Business English. Engaging in role-plays, attending business meetings
conducted in English, or networking with business professionals can provide practical
experience and polish communication skills in a professional setting.

So, mastering Business English is a valuable asset in today's global business
landscape. The evolution of Business English proficiency is a continuous journey that
requires dedication, perseverance, and a proactive approach to learning. Embracing
these effective methods can empower individuals to communicate confidently and

competently in the dynamic world of business.
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THE USE OF CHATGPT AS A LEARNING TOOL TO IMPROVE FOREIGN
LANGUAGE SPEAKING SKILLS

The use of ChatGPT as a learning tool to improve foreign language speaking
skills has gained significant attention in recent years. ChatGPT, an advanced natural
language processing model developed by OpenAl, offers a unique opportunity for
language learners to practice speaking in a foreign language in an interactive and
immersive way [1].

Traditional language learning methods often focus heavily on reading and
writing skills, with speaking skills receiving less emphasis. However, effective
communication in a foreign language requires proficiency in speaking as well. Many
learners struggle to find opportunities for meaningful speaking practice, especially
outside of formal classroom settings. ChatGPT addresses this gap by providing
learners with a platform to engage in simulated conversations with an Al-powered
chatbot [2].

One of the key advantages of using ChatGPT as a learning tool is its ability to
provide instant feedback to learners. During conversations with ChatGPT, learners
receive real-time corrections on pronunciation, grammar, and vocabulary usage,
helping them identify and address areas for improvement [3]. This immediate
feedback accelerates the learning process and builds learners' confidence in speaking
the foreign language.

Furthermore, ChatGPT offers a low-pressure environment for language
practice. Unlike speaking with a human interlocutor, learners do not feel judged or
self-conscious when interacting with ChatGPT. This freedom from social pressure
allows learners to experiment with new language structures and expressions without

fear of embarrassment [4].
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Moreover, ChatGPT is available anytime, anywhere, making it a convenient
tool for language practice. Learners can access ChatGPT through various platforms,
including web browsers, mobile applications, and messaging services. This
accessibility enables learners to incorporate language practice into their daily routines
and reinforces consistent learning habits [5].

Research studies have shown promising results regarding the effectiveness of
ChatGPT as a learning tool for improving foreign language speaking skills [6].
Participants in these studies reported significant improvements in fluency, accuracy,
and confidence after engaging in regular practice sessions with ChatGPT.
Additionally, learners expressed high satisfaction with the personalized feedback
provided by ChatGPT, noting its helpfulness in guiding their language development
[7].

In conclusion, ChatGPT represents a valuable resource for language learners
seeking to enhance their speaking skills in a foreign language. Its ability to provide
instant feedback, create a low-pressure learning environment, and offer convenient
access makes it an effective and accessible tool for language practice. Further
research is needed to explore additional features and functionalities that can

maximize the potential of ChatGPT for language learning purposes.
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IMPORTANCE OF ENGLISH FOR VETERINARIAN DOCTOR

English is crucial for veterinarian doctors due to several reasons. Firstly, as a
global language, English allows veterinarians to communicate effectively with
colleagues, researchers, and pet owners worldwide. Being able to understand and
speak English fluently enhances collaboration and knowledge sharing in the
veterinary field.

Secondly, a significant amount of veterinary research and literature is
published in English. In order to stay updated with the latest advancements in
veterinary medicine, veterinarians must be able to comprehend and analyze scientific
articles, journals, and textbooks in English.

Furthermore, many veterinary conferences, workshops, and seminars are
conducted in English. By having proficiency in English, veterinarians can actively
participate in these events, network with peers, and gain insights into new

technologies, treatments, and practices.

75



Moreover, in today's globalized world, many pet owners may speak English as
their primary language. Being able to communicate effectively with clients is
essential for veterinarians to understand their concerns, explain diagnoses and
treatment plans, and build trust with pet owners.

In conclusion, English is of paramount importance for veterinarian doctors as it
facilitates communication, enables access to research and resources, and enhances
client interaction. By being proficient in English, veterinarians can broaden their

knowledge, skills, and professional opportunities in the field of veterinary medicine.
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THE GOAL OF FOREIGN LANGUAGE TRAINING

The training of future specialists of the agricultural sector in the conditions of a
higher school cannot be effective without taking into account the specifics of the
students training. One of the important indicators of students' professionalism is the
ability to communicate, including foreign language communication. Teaching a
foreign language at a university is an integral component of the scientific and
professional development of future specialists and it should be based on the principle
of pedagogical interaction, cooperation and co-creation, since, in this way, the
activity of students in mastering not only specific foreign language terminological
vocabulary, but also foreign language communication skills increases, personal
cognitive activity management technology. Under such conditions, students master
the technology of interaction in the “teacher-student” relationship system, the method
of creating an atmosphere of mutual trust and interpersonal communication, which
allows for self-realization of the individual in education. During the lessons, the style

of creative communication is worked out, the indicators of which are: the activity of
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the communicating parties, the volume and type of communication; the intensity of
communication, which is manifested in the dynamics, saturation of various types of
interaction in the “teacher — student” system; psychological comfort, which ensures
self-disclosure of the individual; creation of an individual program of communication
with the student; interaction and cooperation of subjects of the educational process.

Along with the skills of fluent communication in a foreign language on
everyday topics, such specialists need the skills of professionally oriented translation
in a certain field of science in order to exchange written and oral messages with
foreign partners. Conducting a spontaneous conversation on professional topics with
native speakers orally or in writing implies a high level of active command of a
foreign language, as close as possible to the level of command of a native speaker.
This level of language proficiency requires specialists not only to know and
understand the laws of constructing the form of foreign language expression, but also
to have a deep understanding of foreign culture and realities. Students of agricultural
specialties have to perform various types of work with the original literature of the
specialty, namely: understand the content, be able to get the necessary information,
translate or abstract the necessary material, have the skills of dialogic speech, as well
as possess coherent monologue speech at the level of both self-prepared and
unprepared speech, understand dialogic and monologue speech within the limits of a
certain specialization.

Some characteristic features of foreign language teaching in higher agricultural
institutions should be highlighted. One of them is the short duration of the foreign
language course for students of non-linguistic faculties, which, unfortunately, does
not provide an opportunity to fully cover the entire range of professionally oriented
and basic educational material.

The second feature should be noted the availability of educational material,
which should be understandable to students. This obliges the teacher to adhere to the
sequence of learning a foreign language, starting with basic general knowledge of a
foreign language and gradually moving to specialized material that is already known

to students from specialized disciplines, to correctly select certain methods and
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techniques for the implementation of the learning process, to develop ability to learn
a foreign language, increase the motivation for learning.

While learning a foreign language, students must acquire not only certain
knowledge in the field of phonetics, vocabulary and grammar, but also skills and
abilities in oral speech, reading and writing, without which it is impossible to use a
foreign language as a means of communication. Mastering skills and abilities in the
absence of a language environment is much more difficult.

The goal of foreign language training for future specialists should be to bring
the main subject as close as possible to the use of a foreign language, therefore, for
educational institutions, the main goal of foreign language training is, first of all, the

development of professionally oriented competence.

Shvydka V.O., Samoilenko S.A.
Dnipro State University of Agriculture and Economics

WAYS OF USING Al FOR LEARNING ENGLISH

Exploring Al tools for English learning can be an engaging and effective
approach. Harnessing tools such as Google Translate or Microsoft Word's spell-check
functionality proves beneficial for detecting and rectifying spelling inaccuracies.
Embracing Al chatbots enhances conversational skills, fostering fluency and
confidence. Incorporating speech recognition programs such as Google Voice or Siri
aids in refining pronunciation by identifying and correcting mistakes.

Al-driven virtual language tutors empower self-paced learning, catering to
individual language levels and objectives. Grammar improvement can be achieved
through tools like Grammarly or LanguageTool, offering feedback on writing errors.

Combining various Al-based methods with traditional practices like watching English
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media, reading books, and interacting with native speakers ensures a holistic
language learning experience. Experimenting with different programs, including
language learning apps, can enhance vocabulary, grammar, and listening skills.

Smart Language Assistants: Utilize Al-powered virtual language assistants,
such as Amazon's Alexa or Google Assistant, for language prompts, vocabulary
building, and pronunciation feedback. Adaptive Learning Platforms: Engage with
platforms like Babbel that leverage Al algorithms to analyze your learning patterns,
offering customized lessons to enhance your English skills.

Conversational Chatbots: Interact with Al-driven chatbots like Replika or
Mitsuku designed for language practice, providing real-time conversations to boost
conversational fluency.

Al Writing Tools: Embrace writing assistants like ProWritingAid or Scribbr,
employing Al for grammar and style suggestions to refine your written English.

In conclusion, the synergy of Al-driven learning, real-world practice, and
diverse language activities contributes to optimal language proficiency growth.
Engaging with authentic content, communicating with native speakers, and
incorporating teacher-guided practices complement Al tool to ensure a
comprehensive and diverse language learning experience. There are interactive
Language Apps: explore Al-driven language learning apps like Duolingo, which
adapt to your proficiency level, providing personalized exercises for effective English

practice.
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USING Al TOOLS BY FARMERS WITH DIFFERENT LEVEL OF ENGLISH

Artificial intelligence is a great step into the big unknown future. It is the
ability of a mechanical system to receive, process and apply acquired knowledge
and skills. The main purposes of his creation in the early days were to help a person
in carrying out certain work, to facilitate it or to replace it altogether, saving time.
Acrtificial intelligence is now widely used in various spheres, but this text is about
helping for farmers [1]. For using any kind of Al tools you sometimes need at least
minimum level of English. But for getting better results it is necessary to create
better prompts (verbal commands for Al tool) using more specific terms and
English grammar constructions. That is why knowing English is essential for using
Al tools.
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Avrtificial intelligence is used in various spheres, with different impacts ranging
from aiding in the development of automated, environmentally sustainable irrigation
systems to meticulously monitoring soil conditions and nutrient concentrations for
sustainable agriculture practices. Utilizing cutting- edge imaging techniques and
sophisticated data analytics, Al facilitates real- time monitoring of crops, providing
invaluable insights into their health, developmental progress, and yield forecasts.
Moreover, through the integration of computer vision and predictive algorithms, Al
Is seamlessly incorporated into edge computing devices, allowing for the continuous
surveillance and optimization of irrigation systems [2].

Al-powered weather prediction stands as a pivotal tool in modern agriculture,
empowering farmers to strategically navigate through dynamic weather fluctuations
and devise strategies aimed at safeguarding crops while optimizing productivity.
This technological advancement not only enhances food security by mitigating
potential risks associated with adverse weather conditions but also plays a big role in
minimizing food wastage and elevating overall crop yields. Consequently, the
integration of Al-driven weather forecasting not only benefits agricultural producers
by fostering practices but also ensures a more reliable and abundant food supply for
consumers [4]. Auto weed management systems, facilitating the identification and
targeted elimination of weeds within agricultural fields. This innovative solution is
designed to elevate the efficiency and accuracy of weed control measures, thereby
leading to increased crop yields and decreased operational costs for farmers. As a
result, the adoption of Al-driven weed management technologies promises to deliver
improved agricultural outcomes, contributing to enhanced profitability and
sustainability within the farming sector [3].

The next Al tool for farmers is a drone. Using drones for pesticide spraying has
become a prevalent method to safeguard crops against diseases and pests. These
automated drones offer improved efficiency and accuracy compared to traditional
methods, equipped with sprayers and cameras featuring [5].

In conclusion it should be noted that using original Al tools with English-

spoken interface will give you opportunity to be ahead of your competitors.
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THE IMPORTANCE OF FOREIGN LANGUAGES

At the current stage of the human community development, the need to learn a
foreign language becomes very important. Foreign language is a means of
intercultural communication in various spheres of human activity (politics, economy,
culture, social sphere, etc.), a means of mutual understanding of people, countries,
social systems and the generalization of the achievements of national cultures in the
development of universal human culture, enrichment with spiritual values created by
different people and humanity as a whole, a means of intercultural interaction.

It should be noted that a foreign language is a special subject that is
significantly different from other subjects studied at a higher educational institution.
The final result of the process of learning a foreign language is not only relevant
knowledge, but also formed practical skills and skills of oral and written speech

activity. Mastering a foreign language is impossible without familiarization with the
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culture of the country, with the mentality of the people, that is, future specialists need
to learn not only the language itself, but also the image of another world, the way of
thinking of people who live in this world and use language to communicate.

The role of a foreign language in society has changed today, because it has
turned from an educational subject into an important element of the modern education
system, a means of achieving professional realization of the individual. At the current
stage of the development of society, knowledge of foreign language professional and
business communication skills are a qualitative characteristic of a specialist. Foreign
language communication not only contributes to effective international
communication and cooperation at the professional and personal levels, but also plays
a positive role in ensuring the general development of specialists, expanding their
worldview, deepening knowledge about the surrounding world, about people who
speak a given foreign language, their customs, mentality, peculiarities of national
culture, etc., and also promotes the development of all mental processes: perception,
attention, imagination, thinking. In the process of learning a foreign language, the
personality of the future specialist is nurtured as a whole, as well as the formation of
individual professional and personal qualities necessary for the professional
development of a specialist.

The trend of the importance of educational influence on young people by
studying the culture of the countries whose language is being studied has been felt in
society. It is increasingly possible to hear a foreign language on television and radio;
people who grew up in one national culture learn the essential facts, norms and values
of another national culture. A positive attitude towards the country and its people is
formed. In these conditions, the language being studied is a source of educational
values. Cultural and ethical norms of behaviour characteristic of native speakers,
rules and norms of speech behaviour can and should be learned together with the
language.

Thus, the positive role of having the knowledge of oral and written skills of
foreign language communication by modern specialists is that these skills can be used

as a means: providing access to any kind of information, its distribution, regardless of
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state borders; familiarization with the research of the latest world achievements;
awareness of the existence of a variety of cultures and civilizations, ways of their
interaction in the intercultural world space; implementation of international
cooperation in various fields, which contributes to finding common ways to solve
common human problems, avoiding international conflicts; overcoming national and
cultural limitations in various spheres of society's life; development and upbringing

of personal and professional qualities of a specialist.
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AI-BASED EDUCATIONAL PLATFORMS FOR LEARNING ENGLISH

Artificial intelligence, or Al, is technology that enables computers and
machines to simulate human intelligence and problem-solving capabilities [1]. The
term artificial intelligence was created in 1956, but Al has become more popular
today thanks to increased data volumes, advanced algorithms, and improvements in
computing power and storage. Al works by combining large amounts of data with
fast, iterative processing and intelligent algorithms, allowing the software to learn
automatically from patterns or features in the data. Al is a broad field of study that
includes many theories, methods and technologies [2].

Al is transforming the way that students learn in the digital age. By using
machine learning recommendation systems, Al-powered tools can provide
personalized learning experiences by tracking progress and adapt the task or game
accordingly to make it more challenging or easier. Technological solutions based on

artificial intelligence that can help organize the educational process include various
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assessment tools, the production of personalized comments and feedback, as well as,
for example, systems for creating and coordinating schedules [3].

Artificial intelligence opens up many opportunities for learning English. It
provides personalized material selection recommendations and automatically assesses
your progress. Mobile apps and platforms with Al provide access to exercises,
dictionaries and video lessons at any time. Voice assistants help in learning by
answering questions and performing exercises. Al also helps with automated text
translation and progress tracking, providing wusers with feedback and
recommendations for improvement. This approach to learning makes the process
more effective, interesting and accessible to everyone.

And here are some examples that can help you learn English:

- Talk to Books

- Speakly

- QuillBot

- Fallow

- ChatGPT

- Twee

- Tome

- LangAl

- Deepai [6].

| would also like to point out the advantages of a specific example of learning
through ChatGPT in language learning:

ChatGPT can be used as an interactive tutor with whom you can have a
conversation in English. This will help students gain practical experience in English
communication and improve their language skills.

ChatGPT is used to learn new words and grammar. The user can ask the
artificial intelligence about the meaning of a new word, the correct use or
combination of words in sentences. It helps improve reading and writing skills in
English. Using questions-answers method, the student can get practice in writing

texts and reading answers to questions [4].
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Disadvantages of using Al in teaching English:

1) Lack of emotional communication: Al systems may be limited in emotional
expression and interaction with students, which can be important for language
learning and cross-cultural interaction.

2) Imperfect speech recognition: speech recognition technologies may
misinterpret accents or unusual pronunciation, which may lead to incorrect
corrections or advice.

3) Dependence on technical aspects: the use of Al requires the availability of
computers, Internet connections and other technical means, which may be difficult to
access for some students [5].

As a result, artificial intelligence turns out to be an indispensable assistant in
learning English. With its help, you can get personalized recommendations and
automatic progress assessment, which facilitates the learning process. Mobile
applications and platforms that use artificial intelligence make learning more
convenient and accessible by providing a wide range of resources for self-study.
Voice assistants are becoming effective tools for interacting with language, and
automated translation systems contribute to a better understanding of the material. By
tracking progress and receiving feedback, users can continuously improve their skills.
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THE IMPORTANCE OF THE ENGLISH LANGUAGE FOR USING OF Al
TOOLS FOR FARMING

Al tools for agriculture are one of the most efficient and important approaches
around the world. Digital technologies are transforming all other industries, and
agriculture is no exception. Like all other industries, agriculture has a variety of
challenges, including the need for more labour and climate change. By implementing
digital technology, such as Al tools, the agriculture sector could be able to overcome
these obstacles. This in turn, would deliver productivity, flexibility, and
sustainability. Having good command in English will help you to use Al tools more
effectivelty.

Here are some purposes that Al tools can be used for in farming:

Drones spraying pesticides. It is common practice to spray pesticides on crops

to preserve the produce from diseases and pests. Drones that are automated can
perform this task more efficiently and precisely.

Irrigation Management. Agriculture can benefit significantly from Al-powered

irrigation management by increasing crop productivity, reducing waste, and
improving water usage efficiency.

Weather forecasting is an important Al tool for agriculture. It enables

producers to plan for changing weather patterns and to make decisions that will
conserve crops and maximise yields.

Livestock health monitoring. The use of Al in agriculture for monitoring

livestock health is a fast-expanding area. Ai tools can be used to create predictive
models, monitor behaviour, analyse images, sustain electronic health records, and
automate decision-making. This assists farmers in bettering the health and welfare of
their animals. CattleEye uses Al and ML solutions to determine the impact of diet

alongside environmental conditions on livestock and provide valuable insights. This
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knowledge can help farmers improve the well-being of cattle to increase milk
production.

Automatic weeding. Artificial intelligence tools find use in automatic weeding

to identify and eradicate weeds from agricultural fields. This tool aims to improve the
effectiveness and precision of weed removal.

Crop and soil monitoring. The wrong combination of nutrients in soil can

seriously affect the health and growth of crops. Identifying these nutrients and
determining their effects on crop yield with Al allows farmers to easily make the
necessary adjustments. This plant science data is then used to determine crop health,
predict yields while flagging flag any particular issues [1].

Detecting disease and pests. As well as detecting soil quality and crop growth,

computer vision can detect the presence of pests or diseases. This works by using Al
to scan images to find mold, rot, insects, or other threats to crop health. In
conjunction with alert systems, this helps farmers to act quickly in order to
exterminate pests or isolate crops to prevent the spread of disease.

Yield mapping and predictive analytics. Yield mapping uses ML algorithms to

analyze large datasets in real time. This helps farmers understand the patterns and
characteristics of their crops, allowing for better planning. These methods permit the
accurate prediction of future yields for specific crops, helping farmers know where
and when to sow seeds as well as how to allocate resources for the best return on
investment.

Sorting harvested produce. Al is not only useful for identifying potential issues

with crops while they’re growing. It also has a role to play after produce has been
harvested. Most sorting processes are traditionally carried out manually however Al
can sort produce more accurately. Computer vision can detect pests as well as disease
in harvested crops. What’s more, it can grade produce based on its shape, size, and
color.

Surveillance Security is an important part of farm management. Farms are

common targets for burglars, as it’s hard for farmers to monitor their fields around
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the clock. Animals are another threat — whether it’s foxes breaking into the chicken
coop or a farmer’s own livestock damaging crops or equipment [2].

These were some of the best Al tools for agriculture that may assist producers
in enhancing their operations, boosting productivity and efficiency, and adapting to
changing environmental factors. Using Al tools, farmers can make data-driven
decisions. In addition, this will increase yields and revenues while maintaining the
long-term viability of their operations. And English is really crucial for using these
kind of tools.
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STUDENT-GENERATED VIDEOS IN AFOREIGN LANGUAGE CLASS

Technology nowadays constitutes an indispensable part of our everyday life,
educational process included. It is no doubt that the use of technology can support
language teaching and learning. One of the strategies in a foreign language teaching
is the use of videos to support and engage student learning as well as increase their
participation in the lesson. [3, 37]

Courtney Sears, for example, considers her students as not just consumers of
videos, but rather creators who share their opinions and skills with the world. [2] In
her classroom they use video to document their knowledge, reflect on the learning
process, and teach others how to do new things. The teacher differentiates 4 types of

student-created videos in her classroom:
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1. Learning product videos — are often summative assignments that students
create to demonstrate their learning.

2. Response videos — created in response to the teacher’s question or prompt.

3. Reflection videos — are usually students’ reflections about the learning
process.

4. Tutorial videos — which are a great way for students not only to show deep
understanding of a skill, practice or concept but also to teach others how to do it.

It has been proven over the years that the implementation of student-generated
videos in a foreign language course — both for specific purposes and a general one —
has lots of advantages. For example, Enock Mbenza in his article [1, 38-39] identified
ten of them, namely:

1. It raises students’ motivation and engagement.

2. The motivation is further increased in group activities.

3. Students use all four skills (listening, speaking, reading, in all the phases of

a video production.

4. It empowers students’ decision-making, problem solving and creativity.

5. It makes students aware of learning strategies.

6. In case of ESP (English for specific purposes), it enlivens the content by
using the kind of authentic materials learners are likely to encounter in their
specific fields.

7. It helps develop accuracy and fluency.

8. Itis student-centred.

9. It helps teachers assess students in large classes with limited resources.

10. Student-generated videos are task-based, which helps students develop
language skills while performing a real-life activity.

It can be concluded that teachers can use student-created videos in order
to teach language and life skills simultaneously. In this way, students gain skills
in communication, critical thinking, creativity, reflection and technology,

which are paramount in everyday life. In a modern highly technological
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society, such types of tasks as generating videos by students seem to be

pertinent and up-to-date.
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ENGLISH AS AN ESSENTIAL COMPONENT FOR THE
ECONOMISTS PROFESIONAL TRAINING

English is widely recognized as the global language of business and commerce,
making it essential for economists to have a strong command of the language. Here
are some reasons why English is important for economists:

1. Communication with international partners: Economists often collaborate
with colleagues and researchers from around the world. English is the most

commonly used language for business communication, making it crucial for
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economists to be proficient in English to effectively communicate with their
international counterparts.

2. Access to resources and research: A large amount of economic research and
literature is written in English. By being proficient in English, economists can access
a wide range of resources, including academic journals, reports, and data, allowing
them to stay updated with the latest trends and developments in the field.

3. Career opportunities: In today's globalized economy, many job
opportunities for economists require proficiency in English. Whether it's working for
multinational corporations, international organizations, or research institutions,
economists with strong English skills have a competitive edge in the job market.

4. Participation in global forums and conferences: Economists often
participate in international conferences and seminars to share their research findings
and exchange ideas with other professionals in the field. English proficiency is
essential for economists to effectively present their work and engage in discussions
with a diverse audience.

5. Understanding international markets and policies: As economies become
increasingly interconnected, economists need to understand the impact of global
trends and policies on their own country's economy. English proficiency enables
economists to access information on international markets, trade agreements, and
economic policies, helping them make informed decisions and recommendations.

So, English is not just a language for communication; it is a valuable tool that
opens up opportunities for economists to engage with the global community, access

resources, and contribute to the advancement of their field.
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Aepamenko A.C.

ninposcovkuti depocasHuli acpapHo-eKOHOMIYHUL YHIBepcumem

BA30BUI CLAC YEPE3 IHJIUBIAYAJBHE TA
KOPOTKOCTPOKOBE I'PYIIOBE 3ACTOCYBAHHA

[lepme 3amoxymentoBane Bukopuctanus CLAC B pamkax Kkypey s
acmipaHTiB 3 OyAb-sIKO1 JUCUUIUIIHA B BIHT€MTOHCHKOMY YHIBEPCUTETI BiOyiocs
HaBecHi 2013 poky. Kypc, skmit BkmrogaB CLAC y 0Gasosiit ¢opmi, HazuBaBcs
"VropaBiaiHHS nociayraMd JUid  IMMITpaHTiB" 1 OyB MepexXpecHUM KypcoM JUIs
CTYJICHTIB Ta acIipaHTiB, [0 OXOIUIIOBAB JICKUIbKA TUCIUIUIIH. 3asBJIeHAa METa KypCy
nojsirajia B TOMY, 100 TMIJArOTYBaTH CTYACHTIB 31 3HAHHAMHM Ta HaBUYKaMH,
HEOOXITHUMHU JUIsi e(deKTHUBHOI poOOTH B YMOBax KyJbTYpHUX 1 MOBHHX
BIJIMIHHOCTEH, fAKI TPEACTABISIOTH PI3HI TPYNH IMMITPAHTIB, HE3aJIEkKHO BIJ
npo(eciiHOTO YM TPOMAJCHKOTO CEPEIOBHUINA, B IKOMY BOHH MOXYTh B3a€MOJIISITH.
ImmMmirparrisi, 6€3yMOBHO, Ma€ MIXHAPOHI TIPUYUHU 1 HACTIJIKU, & OTXKE, TEMA KypCy
703pina JIsl 3aCTOCYBaHHSI MEBHOT cTpaTerii A MOKpalleHHs] HaBYaIbHOTO JOCBITY
CTyJIeHTiB; y 1iboMy BuUnaAKy miaxing CLAC 6yB 0co6I1MBO KOPUCHUM.

[nTepnamionanizamis yepe3 CLAC Oyna BkIItOU€Ha B 3aHATTS 3a JIOMIOMOTOIO
Takux MeroAiB: (1) aynutopHi 3aHATTS; (2) oOHIaMH-gUCKyciiiHa gomika; (3)
CEMECTpOBE 1HAMBIMyalbHE 3aBnaHHA; (4) migcymkoBa pediekciitna pobdoTta. Bech
kypc miarpumyBaBcs LRS, ommcanumu Bumie. CrygeHTam 3 OyIb-SIKMM pIBHEM
BOJIOJIIHHS HEaHTJIICHKOI0 MOBOKO MPOIIOHYBAJIOCS BUKOPHUCTOBYBATH I1i HABUUYKH
IUIA PO3LIUPEHHS OOCATY MarepianiB Kypcy; CTYIACHTH, SIKI HE BOJOJUIM 1HIIMMHU
moBamu, 3actocoByBanu minxim Global English ans peduexcuBHOro BKITFOUCHHS
MatepiaiiB 3 aHTJIOMOBHUX KpaiH 3a Mexkamu Crionmydenux [lItatis.

3aHATTA B Kjaci BKIOYam B cebe BrpaBy J[BocToponniit Google ITepexnamay,
MOPIBHAHHS BI30BUX AHKET Ta IHIIUX MaTepiaiiB s IMMITPAHTIB Ha BeO-calTax

pI3HUX KpaiH, a TakoX OaraTo IHIIMX BOpaB. METOI0 KX Ta IHIIMX BHOpaB OyJio
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OpOLTIOCTPYBAaTH  CTyJAEHTaMm, SK MOBa 1 KyJbTypa IEpeTHHAIOThCS B
IMMITPaHTCHKOMY JTOCBIJI.

3aJie’)kHO BiJ] XapakTepy IMPOEKTIB 1HJIWBIIyalbHOTO HABYAIBLHOIO KOHTPAaKTy
(IHK) (muB. HI>KYE), CTYACHTH OyJH PO3MOAUICH] Ha TPYIH JIs1 AUCKYCIHHUX JIOIIOK,
00 PO3BUHYTH JUCKYCIi B ayaUTOPIi 1 TOCTIAUTH, SIK BUKOPUCTOBYBATH KOHIIEIIIIIT
KypCy Y CBOIX 1HAMBIIyaIbHUX IpoeKkTax. JIUcKycii B yCiX rpymnax BiIOyBajaucs ITia
KEpIBHULITBOM 1 32 CIIPUSTHHS BUKJIaJa4ya Ta Mpu3HadeHux Js Kypey LRS.

OCHOBHMM KOMIIOHEHTOM 3aHATTS OyB CEMECTPOBUN NPOEKT, BU3HAUECHUU
yepe3 1HAUBIyalbHUNA HaBuaidbHUU Twiad. 13 - me mpoiiec, 3a 10MOMOIoOK0 SKOTO
CTYJIEHTH BU3HAYalOTh BJIACHI HaBYaJIbHI MOTPEOM Ta HABYAIBHI LI, PO3POOISIOTH
CTpaTerii A 3a0BOJIEHHS LUX MOTpeO, a TaKoXX BU3HAYAIOTh, SIKI JIOKA3H CBOTO
HABYaHHS BOHM HAJABaTUMYTh 1 3a SKHUMH KpUTEpISIMH BOHHM Ta BHKJIajgad
OLIIHIOBaTUMYTh HaBuaHHs [1]. OM oTpuMmanu BHUCOKY OLIHKY 3a 3a0€3NCUEHHs
KyJIbTYpHO-OPIEHTOBAaHOI ~ TeAarorikn  [2] Ta  COpPUAHHS  YCBIJOMJICHHIO
IHAUBIAYyAIbHUX 1 KYJBTYPHUX BIJIMIHHOCTEH. Y KOHTEKCTI CYCHUIBHHUX BIJHOCHH
TakoX Oyino noBemeHo, mo O]l 3a0e3meuyroTh JKUTTE3ATHE PIMICHHS IS
3aJI0BOJICHHS PI3HOMAaHITHUX HAaBYAJbHUX MOTPEO Ta IHTEPECIB CTYIECHTIB, MOTHBALIli
CTYJIEHTIB 3 PI3HMM pIBHEM JOCBIAY Ta PI3HUMH I[IHHOCTSIMH, a TaKOX JJis
MIATPUMKA akajeMiuHoi ctporocTi. Ha mpomy kypci cryneHtebki npoektu 3 O
Majgu Kulbka (opM, BKIIOYAIOYM HANUCAHHSA TPAAUIIAHOI HAyKOBOI pOOOTH,
CTBOpPEHHS 1H(OPMAILIHOTO Bi€O, PO3POOKY KYyJIbTYpPHO-UYTJIMBHX MaTepiaiiB
KUIbBKOMa MOBaMH JUIsl MICLEBMX OpraHizallid, siki MOXXyTh BHUKOPHCTOBYBATH iX y
poOOTI 3 IMMITpaHTaMM, a TaKOK OpraHi3alliio 3aXOJiB y CTYJIEHTCHbKOMY MICTEUKY
TOIILIO.

Hapemti, ciigyroun pekoMmenaarii PaitaHa mpo BaxiIMBICTh peduiekcii micis
JIOCBiy 1HTEpHAIIOHAJI3AaIlll, B MMCbMOBIM pediekcii HAMPUKIHIN KypCy CTY/EHTIB
OpsIMO 3alUTyBaNM, SIKOIO Mipoto 1 B sikuii croci® gocBin CLAC crnpusiB ixHbOMy
PO3YMIHHIO MIDKHAPOHUX BIJIMIHHOCTEH 1 JJOCBITy IMMITPAHTIB.

Jlireparypa
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boiiko M.O.

J[Hinposcvkuil deparcasHull azpapHo-eKOHOMIYHUL YHIgepcumem

CYYACHA IHTEI'PALIA KYJbBTYP I MOB
Y HABYAJIBHI ITPOI'PAMHU

PiBHi inTerpanii CLAC npuszsenu no nokpamenus Gl komnereHiiiit 3 Touku
30py CTYIEHTIB Ta BHKJAJayiB, OJIHAK Jlama3oH 1 TJIMOWHA IUX KOMIIETECHI[IN
KopenoBanu 31 cryneHeM iHTeHcuBHOCTI CLAC. Takum ynHOM, came TYT NOTpiOHO
Oyne mpuiiMaTH HaAWCKIQIHINN pimeHHs. Xoda MIpKyBaHHS IIOJO II€IaroriqHOro
IU3aiiHy Ta THCTUTYLINHOI MIATPUMKHA MOKYTh CIIOHYKAaTH BUKIIAJAyiB PO3TJISHYTH
0a30Buil a00 MPOCYHYTHI BapiaHTH, CIIiJ 3a3HAYUTH, IO 31 3POCTAHHIM CKJIATHOCTI
ta cryneds i”Tterpaumii CLAC  pe3ynbratd  HaBuYaHHs, TOB's3aHl 3
1HTepHaIlioHam3aIie Ta kommnereHTHocTsiMu Gll, Takox 3pocTatoTs.

ba3oBuii 10CBiA MOXKe JIMIIE MiJBUIIUTH MDKKYJIbTYPHY 0013HAHICTh, TOAL SIK
OlNbII  IHTEHCUBHUM  JIOCBIT MOXE BKJIIOYATH MPAKTUKY MDKKYJIBTYPHHUX
KOMIETeHI. binpl 1HTEHCUBHUM JOCBIJ HAJIacTh OuUIbllle 1HCTPYMEHTIB,
MOXJIMBOCTEH 1 MaTepiany sl po3ayMmiB, HiXK 0a30BUU 10CBiA. MiKOCOOUCTICHI
CTOCYHKH, IIO PO3BUHYJIHCS MK CTYyJIEHTaMH 3 PI3HMX KpaiH, sIKi OyJU 4aCTUHOIO

Oounpmr  iHTeHcHBHOI mporpamu CLAC, mnpusBenu [0 CHIABHIMIMX 1 MIUPIIUX
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pE3yNbTaTIB HABUYAHHS, TAKUX K MiABUIIECHUIN THTEPEC 10 MOKIIMBOCTEH HABUAHHS 32
KOPJOHOM 1 BUBUCHHS MOBH.

Intencuna cmiBmpansg 3 CLAC mae moTeHIian CHOpUSTH PO3BUTKY I1HIIHX
KOMIIETEHTHOCTEH, $KI € BaxJMBUMH JUis (axiBLIB y Tamy3i 3B'SI3KIB 3
IPOMAJICBKICTIO ¥ 21 CTOMITTI, OKpIM THX, 110 Oe3mocepeaHbO IMOB'sS3aHi 3 IXHIMHU
MDKKYJIBTYPHUMU 3II0HOCTAMH. Y HANIOMy MPUKIAl CHUIKYBaHHS B PEXKUMI
pEaIbHOTO Yacy 3a JOMOMOIOI0 TEXHOJIOTIN 711 KOMaHAHOI poOOTH MaJIo JOJATKOBY
nepeBary, JOMOMaraloyu CTYyJIeHTaM pO3BUBATH HHUGPOBY KOMIIETEHTHICTh Ha
nogatok g0 kommereHTHocTted Gll. Kpim Toro, cmiBmpamns MiK BHUKJIaJadyamw,
HeoOXiJHa JyUIsl TJIAHYBaHHS 1 MPOBEACHHS KypCY, CIyTryBajia POJIbOBOIO MOJEILIIO
YCHINIHOI CIIBMOPAIIl ISt CTY/ICHTIB.

Icaye mmpoka 3roma, mo kommeTeHTHocTi Gl € 1 3amMmaruMyThes
BOKJIMBUMU JUIsI €(DEKTUBHOTO JEP>KaBHOTO YIMPAaBIIHHI. Y I[bOMY KOHTEKCTI
BUKJIa/Iaul Ta aaMIHICTPATOPU NPOrpaM HECYTh BIAMOBIAAIBHICTh 32 BHUBYCHHSI
MO>KITUBOCTEH MPHUIIETUICHHS ITUX KOMIIETEHTHOCTEH CTyaeHTaM. Buxonsum 3 Hamioi
OIIIHKM TphOX KeiiciB, Mosienb CLAC mae moTeHmian Sk iHCTPYMEHT JJIs JOCSITHEHHS
uiei metu. i cuna nonsrae He nuime B e(peKTHBHOCTI, ale # y THYYKOCTi, IO
JI03BOJISIE BIPOBAKYBAaTU 1i HA PI3HUX PIBHAX BIAMOBIAHO 10 MOTPeO, 1HTEPECIB,
3110HOCTEN 1 pecypciB BUKIIagava, MporpaMu Ta HaBYAJIBHOTO 3akiany. Buxomsuu 3
Hamoi ouinku, CLAC e inctpymentom IAID, skuii mMoxe OyTH BKIIOYEHHUH [0
MOBHOTO CHEKTpy IicHytounx KypciB MPA ta MPP sk 3acid o3HailomieHHS
MaOyTHIX JIep>KaBHUX CIIY>KOOBIIIB 3 PI3HOMAHITHUMH NEPCIEKTUBAMM, CIIPUSHHS
pediiekcii Ta BiAMpaIOBaHHs KOMYHIKATUBHUX HABUYOK JUISl BUPIIICHHS CKJIQJHUX

IINTaHb, IO CTOATH IICPCA HAIIUMH CYCHiJ'H)CTBaMI/I.
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/Imumpicea K.O.

ninposcovkuti depocasHuli acpapHo-eKOHOMIYHUL YHIBepcumem

KYJbTYPU TA MOBU Y HABUYAJIBHUX IMPOI'PAMAX (CLAC)
HA PIBHUX ETAITAX HABYAHHA

[legarorika CLAC, ma0yTh, Haii0inplie moTpiOHa B Takux KpaiHax, fK
Cnonyueni [llTaTu, Ae yuHi MOXYTh MaTl MiHIMAJIbHUN KOHTAKT 3 APYTrOI0 MOBOIO, 1
MEHIIIe - B KpaiHax, ae yuHi 3Manky € 6araromoBaumu. [liaxigq CLAC 1 dinocodiro,
110 JIE)KUTh B OCHOBI TaKOTI'0 MIJIXOY, HOTEHIIHO HAaNCKIIaJHIIIE BOPOBAIKYBATH B
yMOBax CyBOpHX OOMEXeHb akajeMiuHOi cBoOoau. He3Bakaroun Ha 111 BIIMIHHOCTI,
YHIBEPCUTETH B yCbOMY CBITI HAJalOTh MPIOPUTET IHTEpHALlOHAi3aMii, 1 0araTo 3
HUX MParHyTh BU3HAYUTH 1 BIIPOBAAUTH HOBI cTpaterii MMB.

Jnsg  Toro, mo0 po3moyaTH BIPOBAKEHHS MIIXOAY JOpaJHULTBA Y
BUKIIQJIaHH IEPKAaBHOTO YIPABIIHHSA, HE3aJIEKHO BiJl KOHTEKCTY, MU PEKOMEHIYEMO
BUKJIa/IadyaM JIEPKABHOTO YIPABIIHHA MPOAHAI3yBaTH CBIM MOTOYHWUN HaBYAIbHUIMA
miaH, o0 Mo0aYuTH, Kl KypCH MNPONOHYIOTh TEMAaTHU4HI JOCHIIKEHHS, T'PYHOBY
poboty abo i1HAWBIAyadbHI JOCITIJIHMIIBKI TPOEKTH, MO0 IOJCTIIUTH 3B'S30K 3
MiIX0daMu JTOpaJaHUITBA. [le M103BOMMTh BHUKIaAa4eBl BUSHAYMTH KOHKPETHI chepu
I BKJTFOUEHHS €JIEMEHTIB a00 3aBIaHb 3 pPo30yI0BM TPOMAITHCHKOTO CYCITIIbCTBA B
ICHYIOUMi Kypc. Y IUX BHUNAAKaX BHUKJIaJadl MOXYTh BHUKOPHCTOBYBaTH 0a30BY
BEpCIl0, K MU OINUCAIW BUIIE, a TAaKOX, MPU MEBHIA PEeCTPYKTypHu3allii Kypcy,
MOTEHIIIMHO po3mupeny Bepciro [1].

Ham nmocBin migkasye, M0 Xxo4ya iHTEHCHBHHMI BapiaHT MPOIMOHYE CTyACHTaM
HaWOUIbII TPYHTOBHUU aocBin y chepi MTJ] 1 HaiOIbmI TOYHO IMITYE HOCBIA
HaBUaHHA 3a KOpPJOHOM Oe3 BWIi3qy 3 KpaiHW, 1€l BapiaHT, HMOBIPHO, HE €
peallicTHYHUM y OUTBIIOCTI CUTyaliid. PiBeHb momepeaHboro miaHyBaHHA, TNTHOOKOT
JOBIPH, THCTUTYIIMHOI MIATPUMKH Ta TMOCTIHHOTO BUPIMICHHS Mpo0IeM, HEOOX1THUMA
st peamizarii CLAC y Takwmii cmoci®, Maike Takvil caMuii BUMOTJIMBUHU, K 1

KEpPIBHUIITBO MPOrpaMOI0 HAaBYAaHHS 3a KOPAOHOM MPOTSATOM YCbOTO CEMECTpY.
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JlupekropaM mporpam, 3aliKaBlIeHUM y BIOpOBa/pkeHHI iHTeHcuBHOI Moaeni CLAC,
PEKOMEHIYETbCS 3aMUCIUTUCA HaJ THM, YU ICHYIOTH TI€BHI KpaiHH, pPETioHH,
YHIBEPCHUTETH, KYJIbTYpH YU MOBH, Ji¢ TapHE HABUAHHSA € HANOUIBIN JOPEYHUM 1
BOKJIMBUM. AHAJIOTIYHO, BHKJIaJadaM, sIKi pO3TISIIAI0Th IHTCHCUBHY MOJICTh, MOXKE
OyTH KOPHUCHO 3HAWTH KOJEr-nmpodecioHaliB Y TUX KOHTEKCTaX, 3 SKUMH BOHU BXKE
MarOTh MII[HI Ta JIOBIPJIMBI CTOCYHKH ab0 MOTEHIIaN A ToOYy0BH TaKUX CTOCYHKIB.
Mu TakoX BH3HAEMO, IO XO4Ya HaM BIAJIOCS YHUKHYTH OILIBIIOCTI TIPOOIeM,
MOB'A3aHUX 3 PI3HUICI0O YAaCOBHX TMOACIB, O00'€HABIIA B TMapu IIKOJH, IO
3HaXOJAThCS HA OJIHIM JOBrOTI, 1€ MOXE€ OYTH HE HaWlKpalluM BaplaHTOM IS
BHKJIQ/IayiB, SIKI MalOTh MapTHEPIB B IHIIMX YacTUHAX cBITY. HaTomicTe QakynbTeTn
JIep>KaBHOTO YIIPaBJIiHHS, 3allikaBjeHl B PO3BUTKY KomIiieTeHTHocTer Gll, mBumme
3a BCE, 3MOXYTh BUKJIMKATH OUIBIINK IHTEPEC BUKJIAA4IB 1 3a]Iy4UTH iX 10 0a30BOroO
a00 MPOCYHYTOTO MiXO/IIB, SIK MM 1X OIHCAJIH.

3aranom, MM PEKOMEHIYEMO BHKJaJadyaM JCp>KaBHOTO YIPABIIHHS YBa)KHO
BUBYMTH TNPEJCTABICHI HaMHU KEHCH Ta MEpEerVIsIHyTH BJIACHI KypcH 1 HaBYaJbHI
MIPOTpaMH B LIJIOMY, 1100 BU3HAYMTH, JIe caMe iM JIOIIJILHO TOYaTH BIPOBAIKYBaTH
enementu OJ[['K. BaxnuBo Bu3HATH TMOTEHIINHI KOH(MIIIKTH, TMOB'I3aHl 3
NPUUAHATTAM TAaKWX IJIXOMIB, a TaKOX BU3HAYWUTH KJIIOUOBI cepu IS ajarTarii.
Mosxxna cnpoOyBatu Oynb-sxuii 3 piBHIB iHTerpamii CLAC B Kypc nepikaBHOTO
VOpaBTiHHSA, aje BUKIAgadl MOBHHHI BUKOPHCTOBYBATH BIIACHE CYJ/DKEHHS TEpes
TUM, SIK 00paTu cBi nuisix. Hanpukinii Kypcy BUKJIaaayi 3MOXKYyTh MpOaHali3yBaTH
Ta BUKOPHUCTATH 1TEpaTUBHUI MPOLIEC OIIHIOBAHHS Ta aJanTaliii, K 1e 3po0uiu MHu,
JUISL  TIOKpAIlleHHS BUKJIAJAHHA WX I[IHHUX TJ100albHUX, MDKHApPOJHUX Ta
MDKKYJIBTYPHUX KOMIIETEHTHOCTEH Y HACTYIMHUX CEMeCTpax.

Jlitreparypa
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Kapoaw B.O.

Jninposcovkuti 0epocasHuli acpapHo-eKOHOMIYHUL YHIBepcumem

BKJIOYEHHS CTPATET'IA KYJbTYPHU 1 MOBH B OCBITY 3
JAEPKABHOI'O YIIPABJIIHHA

VY oMy KOHTEKCTI po3BUTOK GlI-KOMIIETEHTHOCTI € 0COOIMBO BXKIUBUM JIJISI
npoQecioHalliB  JAEpKaBHOI CIyKOW, $AKI TMOBHHHI €(QEKTUBHO MpaLIOBaTH B
PI3HOMAaHITHHX, MIXHApPOJHUX, MDKKYJbTYPHMX Ta CIUIBHUX KOMaHAax. binbiie
TOTO, JEpXaBHI OpraHizallii Ta MOJITUKA MOXYTh OyTH 1€ OiIbIl €PEeKTUBHUMHU
3aBJSIKM PI3HOMAaHITHOCTI, & aKTUBHE MPEJCTABHUIITBO CTaHE MOKJIMBUM JIMIIIE TO/I,
KOJIM JIep>KaBHI CIIY>KOOBIII BOJOMITUMYTh KYJIbTypHUMH KommeTeHIsimu [1]. He
BUKJIMKA€ CYMHIBIB BaXXJIMBICTh BKJIIOYEHHSI CTPATErid PO3BUTKY MIKKYJIbTYPHHUX
KOMIIETEHIII B OCBITY B rajy3i I€paBHOTO yIPABIIIHHS.

[aTepHarionanizallis BUILOI OCBITH Yepe3 BKIIOUCHHS MIKHAPOJIHOTO JOCBITY,
BKJIFOYAIOYM PI3HOMAaHITHI MOBHI Ta KyJbTYpPHI MEPCIEKTUBU, Oylia BHU3HAYEHA SIK
KJIFOUOBA CTPATETisl PO3BUTKY MDKKYJIBTYPHUX KOMITETEHIIIH. UNCIIEHH] TOCITIIKEHHS
HAJIal0Th eMIIPUYHI JOKa3d TOro, IO 3YCHJUIA 3 I1HTEpHAIIOHAMI3allli BHIIHX
HaBUAJbHUX 3aKJIAiB TIOB'S3aHI 3 BUMIPHUMHU TO3UTUBHUMH pe3yJbTaTaMU IS
cTyaeHTiB. OnuTyBaHHs CTyIeHTIB KojemkiB ABctpanii Ta CIIA mnokasano, 1o
CTYJIEHTH, SIKl MalOTh JOCBiJ MIKHAPOAHOI OCBITU y (JOPMI HaBUAHHS 32 KOPIOHOM,
B3a€EMOJIIi 3 1HO3EMHHUMH CTYyJIEHTaMH ab0 KypCiB 3 TJIOOAJIbHO OPIEHTOBAHOIO
HABYAJHHOIO MPOTPAMOIO, MAIOTh BHUIIMKA PIBEHb MIKKYJIBTYPHOI KOMIIETEHTHOCTI.
KoHkpeTHi MO3UTUBHI pe3yJbTaTH, IO CHOCTEPITaivCs, BKJIIOYAIU BOJOMIHHS
1HO3€eMHUMH MOBAaMH, 3HAHHSI 1HO3EMHUX PETIOHIB 1 KpaiH, a TaKOX KPOC-KYJIbTYpHI
HaBUYKH [2].

AHQJIOTIYHO, 1HIN JOCTIJHUKK 3HAWIUIA JOKa3d BIUIMBY 3yCWIb 3
1HTepHaIllOHaI3a1ii, 0COOJMBO MpOrpaM HABUYAHHS 3a KOPJOHOM, Ha PO3YMIHHS

CTyJICHTaMHU TJI00AJbHUX MPOOJIeM 1 MIKKYJIbTYpPHY OO013HAHICTb, MIKKYJIbTYPHUM
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PO3BUTOK, HAaBUYKHA MIKKYJIBTYpPHOI KOMYHIKAlli Ta MUKKYJIbTypHY OO13HAHICTb,
BIJIKPUTICTH 10 KYJIBTYPHOT'O PO3MAITTA Ta riodalibHe MHUCIEHHS. BukopucroByoun
abcypJiHy Mojenb, PyHacTtpom BibsMmc UIt0CTpye, MO 1B1 HABUYKH MDKKYJIBTYPHOT
KOMYHIKaIii - aJanTUBHICTh 1 YyTJIMBICTh - MO3WUTHUBHO TOB'SI3aHI 13 3arajibHUM
KOHTAKTOM CTYJICHTIB 3 1HIIUMHU KyJIbTypaMH, HE3aJeXKHO BiJ TOro, YM BigOyBaBCS
el KOHTaKT Yepe3 IXHI0 ydacThb Yy MporpaMax HaBYaHHS 3a KOPJAOHOM, YM 4Yepes
IHIIMI JTOCBIJ 1HTEpHalioOHami3amii Baoma. Xoya MepeBard I1HTEepHaIlloHami3awii
n00pe BiIoMi, MOCTIHHOI TPOOJIEMOI0, 3 TKOI0 CTUKAIOTHCS BUITYCKHUKH TIPOrpaMm 3i
3B'S3KIB 3 TPOMAJICHKICTIO, € T€, 10 TPAJUILIIIHI CEMeCTpOBI ab0 piuHI 3aKOPIOHHI
MpoTrpaMu HE € MPAKTUYHUMHM ISl OUIBIIOCTI CTyAeHTIB. ToJl mocTae MUTaHHS, SK1
dbopMH 1HTEpHAIlIOHAJI3AIlll MOXHa BHUKOPHUCTOBYBaTH B IporpaMax Marictpa
nepxkaBHoro ympasiaiHHg (MPA) ta wmarictpa ny6miunoi nomituku (MPP) nns
PO3BUTKY II00ATBHUX, MDKHAPOIHUX Ta MIKKYJIBTYPHUX KOMIETEHIINA? Y 11 cTaTTi
MU OI[IHIOEMO OJIHY KOHKPETHY MOJeNIb I1HTEpHAIllOHami3aIli, MpU3HAYCHY IS
nokpamieHHs: komnerentHocteir Gll, sxa nHaszuBaetscs "KynpTypum 1 MoBH B
HaBuanabHIK mporpami” (Cultures and Languages Across the Curriculum, CLAC), i
MOPIBHIOEMO TPH Bepcli Li€i MOJeNi, 00 Kpalie OOIpyHTYBaTH PILIEHHS BUKJIa1a4iB

1 KEpIBHUKIB MPOTPaM, sIKi pO3IJISIal0Th IXHI BapiaHTH.
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Ilycmogoum H.I.
JIHinpoecvKull acpapHo-eKOHOMIYHUU YHIBepCcUmem

BIIPOBAI’KEHHSA CYYACHHUX TEXHOJIOT'TA B CUCTEMY
BUKJIAJJAHHS IHO3EMHHUX MOB Y 3AKJIAJTIAX BUIIIOI OCBITH

HaykoBa nymka Ta TEXHOJOTIYHUH Mporpec, SiKi CTPIMKO PO3BUBAIOTHCH,
BUKJIMKAIOTh HEOOXI1JIHICTh MEPErIIALY Ta 3aMIHU 3aCTapUIMX METOAMYHUX MPUIOMIB
Ta miaxoxaiB |y JnHrBicThmi. CpOrogHi akTyaJlbHUMH CTAalOTh  MpoOJIeMu
cHUCTeMaTHu3aIlli MOBHUX IIPOIICCIB Ha OCHOBI MDKIUCIHUIUTIHApHMX BigHOCHH. Ha
aymky [Hurno JI.B., «MDKIUCUMIUTIHAPHICTG B Haylll IPO MOBY MOB’s3aHa 3
BUKOPUCTAHHAM (DaKTiB 3 I1HIIUX HAYK JUIsl TOSICHEHHS JIHIBICTUYHUX SIBHII 1
MPOIIECIB Ta BUMArae 0COOJIMBOTO pakypcy mochixeHHs» [3, ¢.199]. Houit miaxin
70 BUBYEHHS 1HO3EMHHMX MOB J03BOJISIE HAa OCHOBI MDKIMCUMIUTIHAPHUX 3B S3KIB
BUBYATH MOBY 32 JOTIOMOTOIO (DaKkTiB 3 IHIIWX HAYK, Kl MOSCHIOIOTH Ti YM 1HII
apuiia. Ha cyyacHomy erami JIIHTBICTM BCE YacTilIE CHIBIPALIOIOTh 3 BYEHUMU 3
IHIMMX HAYKOBHX HampsiMKiB. Po3BUBalOThCS Taki HAayKH, SK: MaTeéMaTH4HA
minrBicTUKa, cuHepretuka. Ha nymky T. 1. JlomOpoBaH «po3poOka CHHEPTeTUYHOTO
HaIpsIMy HE € MPSMOI0 MEXAaHIYHOI0 TPAHCIIAIIEI0 METaMOBU MPUPOJHUYUX HAYK y
MJIOMIMHY (PUTONMOTIYHUX CTYIIH, 1€ OMpAaIOBaHHSI HOBHUX MIAXOMAIB 1 JOCIHITHAIIBKUX
MpoLenyp [l BABUEHHS MOBHOI CUCTEMH y HOBOMY pakypci» [1,c.163].

BuBdeHHs 1HO3eMHHX MOB € OOOB’SI3KOBUM KOMIIOHEHTOM CHCTEMU
npodeciitHoi OCBITH Y BUIIUX HAaBUAJIHHUX 3aKjajax. BoyogiHHS 1HO3EMHOIO MOBOIO
7A€ MOKJIMBICTb KOMYHIKallli 3 1HO3€MHUMHU MapTHEpaMH, pO3BUBAE (HAXOBY
KOMIIETEHTHICTh 1 crpusie mnpodeciiiHoMy ycmixy. ToMy Ha cydacHOMY eTarli,
HE3BaKAIOYM Ha TPYJHOII, BUKIHUKAHI BIMHOIO, HEOOXIAHO IiJIBUIIYBATH SIKICHUU
pi1BEHb MOBJICHHSI MalOyTHIX (axiBIIiB.

Jlnst Toro, mo6 HaBuMTH MaWOyTHIX (haxiBIIB BMIHHIO BHCIIOBIIOBATH CBOi

JTYMKH YITKO, JIOT1YHO, TOYHO, 3 BXKMBAaHHSM BHU3HAYEHO! TEPMIHOJIOTi, HEOOX1THO
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3BEpHYTHUCS A0 MPOQECciiiHOi MOBH, sIKa BHKOPUCTOBYE PI3HOMAHITHI MPHUIOMHU Ta
METOAH, MO0 BIOCKOHATIOBATH BMIHHS BOJIOJITA KOMYHIKATHBHUMH 3acO0aMU JIs
BHUpa3y CBOIX MIPKYyBaHb Y KOHKPETHIM CUTYyaIIii.

[Tpodeciitna MoBa Mae CBOT OCOOIMBOCTI, SIKi CTOCYIOTHCS Ha TUTHKY B)KUBAHHS
CIellaJIbHUX TEPMIHIB, KJiIle Ta 1HIIMX BepOaibHUX 3aco0iB. Sk cTBepmxkye T.P.
Kusika, « ¢haxoBa MOBa — CYKYIHICTh yCiX MOBHHUX 3ac001B, Y)KUBAaHHUX B OOMEXKEHIN
npodeciitHo0 MIMSHKOI B cdepl KOMyHIKAIil 1y 3a0e3nedeHHs] B3a€MOPO3YMIHHS
MIX JIFOZBMH, SIKI TIPAIIOIOTH Y I1i#l ramysi» [2, ¢.13].

Tpeba 3ayBaxkutu, 1m0 y (PpaHIly3bKil MOBI, SIKA& BUBYAETHCS 3 METOIO
MIATOTOBKH CTYAEHTIB JUIsl OTPUMaHHS MPOQECIHHOTO piBHS, BUKOPUCTOBYIOTHCS TaKi
K caMi IPUMOMU Ta METOJIH, sIKI 3aCTOCOBYIOTHCSI B MPOILIEC] 3arajibHOTO BUBYAHHS
MoBHU. OJTHAK, SKIIO PO3TIIAAATH Pi3HI BUIW MOBIICHHS: TOBOPIHHS, MMCbMa, YATAHHS
Ta cllyXaHHs, npodeciiiHa MoBa Oyjie BIAPI3HATHUCS BiJl IHIIMX BHUIIB 3MICTOBHHM,
JEKCUYHUM, TPAMAaTUYHUM Ta CTUIICTUYHUM HATIOBHEHHSIM.

MoBHa KOMIETEHTHICTh TOJSITa€ B PO3BUTKY Ta BIOCKOHAJICHHI
JIHTBICTUYHUX 3HAaHb Ta BMiHb, fKi JO3BOJISIIOTH CTYACHTY YCHO Ta MHCHBMOBO
CHOUIKYBaTUCA Ha HAyKOBI Ta MpoQeciiHl TEMH, OBOJOIITHU HEOOXIJTHOIO
TEPMIHOJIOTIETO, KITiIIIE, MpaBuiiaMu podeciitHoro nuchma.

[Tepen maitbyTHiMU (paxiBIsIMU BCTa€e MpoOiieMa, sika CTOCYEThCSI BMIHHS
CHUJIKYBaTUCA 31 CHellalicCTaMl Ha JIOCTaTHbOMY HAyKOBO-TEXHIYHOMY piBHI. Tomy
NOTPIOHO HABUMUTHU CTYACHTA KyJbTypl HaykoBoro aiaiory. KynbTypa npodeciitHoro
MOBJICHHS Tepeadayae OBOJIOMIHHS CHEIliaJbHUMHM JIEKCUYHUMHU, MOP(OIOTTUHUMU
Ta CHUHTAaKCMYHMMHU 3aco0amu, sIKI BHUpaxaroTbh (OPMH BBIWIMBOCTI, ETHUKETY,
BEJICHHS Jiajory, WOro MiATPUMAaHHA Ta NpunuHeHHS. KOpeKTHICTh, BBIWIHMBICTS,
MOYYTTS TAKTY TOBUHHI NIEPEBaKaTH B YCHIM PO3MOBI.

[Tpodeciitne crminkyBaHHs Tiependadae 0OOB’SI3KOBE 3BEPHEHHS JI0 HAYKOBUX
pKepen Ta ix ¢ikcauiro. Jas 1poro 1octaTHpO 3poOMTH aHOTALlIO CTaTTi, ae Oyne
BKa3aHa il Ha3Ba, aBTOp Ta KOPOTKa BHUKJIAJAKa 3MICTy. B Jeskux BUnagKax MOMIMBO

HaIMCaHHs Te3. SIKII0 B aHOTallli BKa3yIOTh JIMILE JAesIKI OCHOBHI MOMEHTH 3MICTY, TO
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Te3W € OuThbll 1H(GOPMATUBHUM JTOKYMEHTOM, JI€ KOHTCHT BHUKIIATAETHCS 3TiTHO
pO3aLTIB MyOTiKaIIii.

Ha cyyacHoMy etami ICHYIOTh BeNUKl 1HQOpMaTUBHI 0a3u, B SIKHUX
30CepeKyEThCSl 1H(QOpMAIlis B BHJI KOHCIEKTIB 3 0aratbox kepen. Boxu
HaKOIMHUYYIOThCS B €JICKTPOHHIN O101i0TeI.

[HTEepHET CHOTOMIHI € BaXJIMBHUM 3acOo00M oTpuMaHHs 1H(opwmarlii. BiH mae
6araTo MOXKJIMBOCTEH 1 TOMY IIUPOKO BUKOPUCTOBYETHCS Y CYYaCHOMY HAaBUAHHI.

B ymoBax BIiHM HIMPOKOTO PO3MOBCIOKEHHS MOJyYHJIa TUCTaHIlIHA hopma
HaBuaHHA. He3Baxkaroun Ha TOpiKaHHS Ha 11 aapecy 3 MPUBOJY TOTO, 0 HAaBYAIbHHMA
MPOIEC CTAa€ HEJAOCTAaTHHO SKICHUM, ON-line HaBuaHHS Mae SK CBOI IUIIOCH, Tak i
MIHYCH.

[To-mepmie, CTyACHTH MOXYTh BUIBHO KOPHUCTYBAaTHUCS HABYAIHHOIO
JTEpaTyporO Ta IHIITUMU JKEpEJIaMu, K1 3HAXOASATHCS B IHTEPHETI B HEOOMEKEHOMY
JOCTYIII.

[To-gpyre, CTyIeHTH Ta BHKJIaJadyl MalOTh MOKJIUBICTH CIUIKYBaTUCS SK
1HIMBI1AYyaJIbHO, TaK 1 3 3arajioMm.

CryneHTH, SKi 3HAXOAATHCSA 3a MEXaMH YKpaiHM, MOXYTh OpaTH yd4acTh y
HaBYaJHLHOMY IPOIIEC 1 CIUIKYBATHUCS 3 BUKJIaJlauaMy Ta CBOIMU TOBAPHIIIAMH.

[z dopma mo3BONSIE E€KOHOMHTH 4Yac JUisl TPOi3Ny B YHIBEpCUTET Ta
CHUJIKYBaTUCA 3 BUKJIAJa4aMH TIOAATKOBO Bl O(DILIITHOTO pO3KIIay 3aHSATh.

Cepen wHemomikiB 1i€i ¢dopMmu HaBYaHHS Tpeda 3a3HAYUTH BIJICYTHICTH
HEOOXITHUX MPUIAIIB Yy IEIKUX CTYACHTIB a00 IHTEpHETY, IKMI MOXKE€ 3HUKATH Yac
B1Jl 4Yacy B PI3HUX perioHax YKpaiHu.

OOMmexxeHe CHUIKyBaHHS CTYJICHTIB OJHOTO 3 OJHHMM, IO BIUIMBAE Ha
MOpaJIbHUN CTaH MOJIOI.

Jlesiki CTyIEHTH BiIJAIOTh TEpeBary Me4YaTHUM MiApYyYHUKAM, TOMY IIIO
BBAXKAIOTH iX 3pYYHIIIMMHU Y BUKOPUCTAHHI.

JucraHiiiine HaB4yaHHA mepeadadae 301IbIIEHHS YacTUHU CaMOCTIHHOT
poOOTH CTyNeHTiB, ajle Iel (axTop, Ha HaIl TOTJNAN, HE BIUIMBAE HA SAKICTh iX

MiTOTOBKU, TOMY IO BIH MIABHUIINYE Mpare3laTHICTh y4HS. BHUKIagad KOHTPOJIIOE
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el mporec, o6 OyTH BIEBHEHHM, IO CTYJAEHT IJIKOM OINAaHyBaB HEOOX1THUM
MaTtepiaaoM.

Cy4acHul THTEpHET J1a€ 3MOTYy KOPUCTYBATUCS CHEI[laIbHUMU JIIHTBICTUYHUMHU
mporpaMaMu s pi3HUX Iied BuUBUEHHS MoBH. OpHak Tpeba 3ayBaKWUTH, IIIO
CTYJIGHT HE€ 3aBXKIU 3MOXE CaMOCTIHHO HUMH KOPUCTYBATHCS, TOMY BHUKJajad
JIOTIOMAara€ y4HsM 3pO3yMITH Ta OBOJIOAITH 3HAaHHSIMH HEOOX1THUMU ISl JOCATHEHHS
I,

TakuMm 4MHOM, BIPOBA/KEHHS HOBHX TEXHOJIOTIH y HaBUAJIBLHUN MpOIEC He
Pa30M 3 BUKOPHUCTAHHSM TPAJULIAHAX METOJIIB Ta MPUHOMIB.

Cepen HOBITHIX METOJIB 3apa3 IMIMPOKO PO3MOBCIOIKYETHCS BUBUCHHS MOBHU
Ha OCHOBI MDKIHMCITUIUIIHAPHUX 3B’SI3KIB MK JIHTBICTUYHUMHM Ta 1HITMMH HayKaMH,
10 JI03BOJISIE Kpallle 3p03yMITH MOBHI SIBUIIIA.

3 ABISIIOTHCA HOB1 (PUIOJIOTIYHI HAYKHW, 3aBJASKA HEJIHTBICTUYHUM, TakKi SIK:
MaTeMaThyHa JIHTBICTUKA, CHUHEPIreTHKa, $KI J03BOJSIOTh BUKOPHUCTOBYBaTH B
HaBYaHHI MOBH 1HIII MIAXOX Ta BUSIBJISTH HOBI HUISIXU O TPAKTUYHOTO OBOJIOJIHHSI
1HO3EMHOIO0 MOBOIO.

BuBueHHsT 1HO3eMHOI MOBH Yy BHIIMX HABYAIBHHUX 3akjajax mepeadavae
MIJITOTOBKY  CIICI[IATICTIB, SKI TIOBHHHI BOJIOJAITH MpOodeciiiHOI0 MOBOIO IS
KOHKPETHHUX TOTpeO, TOOTO BMITH BHpPa)KaTH CBOI JYMKH Ta iX apryMeHTyBaTH Ha
HayKOBOMY PIBHI SIK Ha MMUCHMI, TaK 1 YCHO.

[Ipodeciitne cminKyBaHHA BIAPIZHSAETHCS BiJl I1HIIUX BHUAIB MOBJICHHS
3MICTOBHUM, JIGKCHYHUM, TpaMaTHYHUM Ta CTHIICTUHYHUM HAIMOBHEHHSM, II¢
BUPAXAEThCS Yy BXKUBAHHI HAyKOBUX TEPMIHIB, CIHEUIAJbHUX TpPaMaTUUYHUX Ta
CTHJTICTUYHHX 3aCO01B.

@daxiBIl MOBUHHI HABYUTHUCS KYJIbTYpl CHUIKYBAaHHS, sIKa BKJIOYAE BXKUBAHHS
(¢bopM BBIWIMBOCTI, €TUKETY, BMIHHS BECTU O€CiAy, BUpaKaTh CBO1 AYMKH JIOT1YHO Ta
apryMEHTYBaTH CBOi BUCJIOBIIOBaHHsA. He 3a0yBaTu mpo KOPEKTHICTb, MOYYTTS TAKTY
Ta MoBary |0 CliBpO3MOBHHKA.

CTyneHTH MaroTh CBHOTOJHI JOCTYN JO €JNeKTpoHHOI Oibmioreni, 1100

OTPUMYBATH BCIO HEOOX1AHY JIJIsI HUX 1H(POpMAITiIO.

104



[HTEpHET CTaB M BCIX HEBIJ €EMHOIO YAaCTHMHOKO KHUTTSA. BiH mmpoxo
BUKOPHCTOBYETHCS Yy HaBYAJIBHOMY TMpoOIeci 1 J03BOJIAE CTYACHTY HE TIIbKU
OTpUMYBATH HEOOXITHY I1H(OpMaIll0, aje 1 CHUIKYBAaTHCS 3 BHKIagadyaMd Ta
TOBapHUIIaMH TIiJ] 9ac AWCTAHIIIHHOTO HaBuaHHsA. He3Bakaroun Ha HEJOJIKH ITi€l
dbopMu HaBYaHHS, HACHUYEHICTh NPOrPAMHOrO 3a0e3leyeHHs [JIsi BHUBUYCHHS
1HO3eMHHUX MOB Ta CHUIbHA Mpalsd CTyACHTa Ta BHKJIajada 3 UMM MpOTrpaMaMu
MMO3UTHUBHO BIUTMBAE HA SKICTh HABYAHHS.

OT1xe, Ha cy4acHOMY €Tarll BIPOBAHKEHHS HOBUX TEXHOJIOT1H B CUCTEMY
BUKJIAQJIaHHS 1HO3€EMHHUX MOB CHpHUSE PO3BUTKY MOBHOI KOMIIETEHTHOCTI 1

BJOCKOHAJICHHIO 3HaHb T4 BMI1Hb, K1 BIJIMBAIOTH Ha SKICTh OCBITH.
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Hawueanwvko O. B.
J[Hinposcovkuil depaoicasHull MeOudHuUll yHigepcumem

PO3BUTOK HABUYOK IHIIIOMOBHOI'O YUTAHHS SIK HEOBXIJTHA
CKJAJTOBA MPO®ECIMHOI NIAIOTOBKH MAWBYTHIX JIIKAPIB

CycniabCTBO BHCYBa€ HOBI BUMOTH JO MIATOTOBKA MaHOYTHIX JIIKapiB.
CyuacHoMmy ¢axiBlieBl MeAMYHOI cPepu TMOCTIMHO MOTPIOHO OHOBJIIOBATH CBOi
3HAHHS Yepe3 O3HAHOMIIEHHS 3 HEHMOBIPHUM OOCSTOM CHELiadbHOI JITEpaTypH,
HaHOBIIIA 3 SKOI TMOJAETHCA 1HO3EMHOIO MOBOIO, AK€ OUIBIIICTh PEe3yJIbTaTiB
HAayKOBUX JOCIIJKEHb B MEIUYHIN Tally3l JPYKYIOTbCSI B 1HO3EMHUX (HaxOBHUX
BujaHHaX. Came TOMy, OBOJIOAIHHS HAaBUYKAMHU YHUTAHHS TEKCTIB PI3HOMAaHITHUX
’KaHpIB 1HO3EMHOI0 MOBOIO € HEBIJ EMHOIO CKJIAJ0BOIO IPOQECIHHOI MiArOTOBKHU
MaiOyTHBOTO JIIKapsI.

B HemMoBHUX 3akia/iax BWINOI OCBITU HA 3aHSITHX 3 1HO36MHOi MOBH OCHOBHA
yBara TPHUAUISETHCS PO3BUTKY HABHUOK YWTAHHSA, amke cHOpMOBaHI HAaBHUKH
IHIIOMOBHOTO YHWTaHHA € HEOOXIAHOK CKJIaJoBOK MpodeciiiHol MiArOTOBKHU
MaiOyTHBOTO JiKaps, 00 caMe BOHHU JIO3BOJISIIOTH IIpaItoBaTd 3 i1HGOpMaIIIE€ Yy
PI3HMX CHEliadi30BaHUX JKEpenax, THM CaMHM MIJBHUINYIOYM HpodeciiiHi
KOMIIETEHTHOCTI (paxiBIss MEAUIHOI chepu.

OcHOBHI 3aBlaHHS, IO CTOSATH IMepe]] MaOyTHIMU JIKapsSMU B TMPOIEC]
BHUBYEHHS MPO(eCiifiHO-0pIEHTOBAHOT JIITEPATypU IHO3EMHOIO MOBOIO € HACTYITHUMU:

-  MOXJMBICTh OTpUMATHU I1HQOpPMAIlIO, SKa JOMOBHIOE 1 TMOTJIMOIIOE
HaBUYaJbHUN MaTepiall, IO ONAHOBYETHCS B TMPOLECI BHUBYECHHS MNPOQPIILHUX
JTUCITUTUTIH HABYAJIBHOTO TIJIaHY,

- (hopmyBaHHS HEOOXITHUX HABUYOK 1HIIIOMOBHOTO YHTAHHS JIJISI TIOIAJBIIIOTO
CaMOCTIMHOTO YMTaHHS JiTepaTypH 3a (Hhaxom.

EdextuBHuM MeTomoM  (OpMyBaHHS HABUYOK IHIIOMOBHOTO YMTaHHS MAJIs
CTYyJICHTIB HEMOBHHMX 3aKJaJiB BHIINOi OCBITM TaKOXX € YWTAHHSI TEKCTIB

npodeciiiHoro crpsMmyBaHHA. Tak, roTyroud MaWOyTHIX JikapiB 10 mpodeciiiHol
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JISUTBHOCTI BUKOPUCTOBYEMO TEKCTH MEAMYHOTO CIPSIMYBAaHHA 3 O(DILIHHOTO CalTy
BBC, amxe BoHU mpuBaOIIOIOTH CTY/IEHTIB HOBU3HOIO 1 IIKABUMH (paKTaMH, Jal0Th
MOKJIMBICTh UYWTA4eBI 3HAYHO 30araTHTH Ta PO3MIMPUTH CIOBHUKOBHUI 3armac
($haxoBOIO TEPMIHOJIOTIEIO.

TakuM 4YWHOM, HasSBHICTH COPMOBAHMX HABHUYOK IHIIIOMOBHOTO YWTAHHS €
KJIFOYOBOIKO KOMIIETEHTHICTIO y MpodeciiiHiii MATroTOBI Cy4acHOIo JiKaps,
HASIBHICTb SKOi JI03BOJHUTH HOMY €()EeKTUBHO IMPAIIOBATH 3 aBTCHTUYHUMHU (DaxOBUMHU
TECTaMU PI3HUX >KAHPIB, MOTJIMOIIOI0YN CBIN MpodecitHuil T0CBi Ta podsaun cede

KOHKYPEHTOCHPOMOKHHM Ha CBITOBOMY PHUHKY MEJIMYHUX TOCIYT.

Pe3ynosa B.B.
J[Hinposcovkuil depaicasrull meOuuHull yHigepcumem

OCOBJIMBOCTI IHIHOMOBHOI MIAIOTOBKU CHELIAJICTIB
MEANYHOI'O ITPOPLITIO

HaGnuxeHHsT BITYM3HSHOI CHUCTEMHU MIATOTOBKH JIIKapiB /0 €BPONEUCHKUX
CTaHJapTIB TMPHU3BEJIO 0 3MIHM B JIIEH3IMHUX BHUMOTax MiATOTOBKHU CHEIaIICTIB
MEIUYHOTO TPOdiTI0, a IJIsi BCTAHOBJICHHS BIATOBIIHOCTI 3aCBOEHUX 3/100yBadaMu
BUILOT OCBITM PIBHA Ta OOCATY 3HAaHb, YMiHb, IHIIMX KOMIETEHTHOCTEH OyJ0
3aMpoBaKEHO CKIIamaHHs €auHOro nep)kaBHOro kBamidikariinoro icnuty (€KI)
7uTst 3100yBaviB CTYIIEHS BUIIOI OCBITH MaricTp 3a CHEIialbHOCTSIMH Tally3i 3HaHb 22
«Ox0poHa 370pOB’s», YACTUHOIO SIKOTO € ICHUT 3 aHTIIIChbKOT MOBU MPO(heciitHOro
CIpsIMyBaHHS, SIKHMM MPOBOJMUTHCS MICHs 3aKkiHUeHHA 3 Kypcy. [IpoBenenHs icnuty
Ma€ Ha METi OIIHKY pIBHS PO3YMIHHS aHIJIIHCBKOI MOBH MpoQeCiiHHOro
CIIpSIMyBaHHS, OCHOBOIO IKO1 € TepMiHOJIOTYHA 0a3a paxoBUX TUCIUILIIH.

PiBeHb BOJIOAIHHS 1HO3EMHOI0 MOBOIO O€3MOCEPEeTHBO 3aJeXKITh BiJl PIBHS

c(hOpPMOBAHOCTI JIGKCHYHOT KOMIIETEHTHOCTI, fKa Tepeadavae 37aTHICTh aJeKBaTHO
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BUKOPHCTOBYBATH CJIOBHUKOBUH 3armac MOBHU, L0 BUBYAETHCA. 3HAHHS MPOQeECiitHOT
IHIIIOMOBHOI JIEKCUKH, B CBOIO uepry, 3abesneuye epekTuBHE (YHKIIOHYBaHHS
MaiOyTHBOTO JIIKapS.

@®opMyBaHHS 1HIIOMOBHOI JIEKCMYHOI KOMIIETEHTHOCTI MAaiOyTHIX JiKapiB
JIOPEYHO TIPOBOJMTH y HACTYIHI €Taly: CEeMaHTu3alllsd, IMiJ 4Yac sAKoi 3/100yBadi
O3HAOMJIIOIOTBCA 3 HOBUM JIEKCUYHMM MaTepiajioM; aBTOMaTu3allis, ska
crupsMoBaHa Ha (OpMyBaHHS 1 MEpPBUHHE 3aKPIMJIEHHS HAaBUYOK BUKOPHCTAHHS
JEKCUYHUX OJUHMIIb, PENPOIYyKIisi, OCHOBHA METa SIKOT0 — YAOCKOHAJIUTH HaBUUKHU
Ta PO3BUHYTH BMIHHSI BUKOPUCTOBYBATH 3aCBO€EH1 JIEKCUYH1 OJIMHHMII Y PI3HUX BHJAX
MOBJIEHHEBO] A1SUIBHOCTI.

OTxe, 3HaHHS 1HO3€MHOI MOBHU [JAa€ MOJKJMBICTh CTyJIEHTAaM MEIUYHHUX
3aKJajJiB BHINOI OCBITU He Jumie ycmimHo ckimanaru €JIKI, ame i1 MOXIUBICTH
IPOJOBKUTU HABYAHHS 32 KOPJOHOM, IPOMTH CTa)XyBaHHS 3a (paxoM B 1HO3EMHIN

KJIiHiI, a00, HaBiTh, OTPUMATH POOOTY B 1HIIIIN KpaiHi.
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CEKIIIA 3
ITPO®ECIHHA, MDKOCOBHUCTICHA H MUKKYJIBTYPHA
KOMYHIKAITIA
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Aleksandrov A.O.

Dnipro State University of Agriculture and Economics

ENHANCING LISTENING SKILLS FOR EFFECTIVE PROFESSIONAL
COMMUNICATION

In today’s fast-paced professional world, listening is more than just hearing
what others say; it's a key skill for good communication. This work looks at how
Important active listening is in work settings and points out the main challenges
people face when trying to listen. These challenges include personal biases, noisy
environments, and differences in language or culture. We'll explore ways to improve
listening skills, such as paying better attention, using technology to help, and
understanding others' emotions. By addressing these issues and offering solutions, the
goal is to help professionals communicate better, leading to more successful
teamwork and business outcomes.

Active listening involves fully concentrating, understanding, responding, and
then remembering what is being said. It's not just about the words, but also about
catching non-verbal cues, like tone and body language. This concept is built on
several psychological and linguistic theories, which explain why listening is vital for
effective communication. For instance, the Transactional Model of Communication
[1] suggests that for successful communication, both the sender and receiver must
actively participate, with listening being as crucial as speaking.

Furthermore, theories of emotional intelligence [3] highlight the importance of
empathy in listening, suggesting that recognizing and appropriately responding to
another's emotional state is key for meaningful interactions. These theories support
the idea that active listening isn't a passive activity but a dynamic process of
engagement, crucial for understanding and being understood in professional settings.

Effective listening is often impeded by several key barriers. Psychological
barriers, such as personal biases, prejudices, and selective listening, significantly

affect our ability to fully understand and interpret the messages being conveyed.
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These internal obstacles can lead to misunderstandings and conflicts, as they filter
and distort the listener's perception based on preconceived notions rather than the
speaker's actual intent. Environmental barriers, including noise, interruptions, and the
physical setup of a workspace, can also disrupt the listening process, making it
difficult to focus on and retain the information being shared [3].

Additionally, linguistic and cultural barriers present significant challenges in
diverse professional environments. Accents, use of jargon, and varying
communication styles can lead to confusion and misinterpretation. Cultural
differences in communication norms and expectations can further complicate
understanding, as what is considered polite or effective in one culture may be
perceived differently in another. Overcoming these barriers requires a conscious
effort to recognize and address them, fostering an environment that promotes clear,
effective, and inclusive communication [4].

Improving listening skills in a professional context requires deliberate practice
and the adoption of specific strategies. Mindful listening is one of the most effective
techniques, which involves being fully present and attentive, focusing solely on the
speaker without planning your response while they are talking. This approach not
only helps in understanding the message more accurately but also signals respect and
value to the speaker. Employing active engagement techniques such as nodding,
maintaining eye contact, and asking clarifying questions can further enhance the
listening experience, ensuring that both parties are on the same page.

Feedback mechanisms play a crucial role in overcoming barriers to effective
listening. Techniques like paraphrasing what the speaker has said or summarizing the
main points of the conversation help in confirming understanding and clearing up any
misconceptions immediately. This interactive process not only aids in better
comprehension but also encourages a more open and honest communication flow,
fostering a deeper connection between the communicators.

Emotional intelligence, particularly empathy, is essential for recognizing and
appropriately responding to the emotions behind the words. Being attuned to the

speaker's feelings and showing genuine interest and concern can bridge the gap
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created by biases and preconceptions. Additionally, leveraging technology such as
noise-canceling headphones or communication platforms with transcription services
can mitigate environmental barriers, making it easier to focus on the conversation at
hand. By integrating these techniques, professionals can significantly improve their
listening skills, leading to more effective and meaningful interactions in the
workplace [2].

Enhancing listening skills is paramount for effective professional
communication. Active listening, underpinned by mindfulness, feedback
mechanisms, and emotional intelligence, bridges the gap between mere hearing and
true understanding. The techniques outlined offer practical pathways for professionals
to engage more deeply, empathize more fully, and respond more appropriately, thus
driving better collaboration, decision-making, and relationship-building in diverse

professional settings.
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Babchenko V.A.
Dnipro State University of Agriculture and Economics
INTERCULTURAL COMMUNICATION AS AN INTEGRAL
COMPONENT OF THE PROFESSIONAL ACTIVITY OF THE FUTURE
SPECIALIST

What is communication anyway and where did this term come from?
Communication is a technical process of information exchange between two or more
individuals (or groups). The word communication came to us from the Latin
communication — unity, transfer, connection, message, related to the verb (Latin)
communico — to make common, to inform, connect, derived from (Latin) communis —
common [1, p. 19].

Intercultural communication is a science that studies the peculiarities of verbal
and non-verbal communication of people belonging to different national and
linguistic and cultural communities [1, p. 9].

Intercultural communication is a necessary component of the professional
training of future specialists in all fields of activity, as the modern world is becoming
more and more global and diverse, and interaction with representatives of different
cultures is becoming the norm. Among all the possible and basic means of
communication that mankind has created, the main one is language. Therefore, the
focus of intercultural communication is always language.

Recently, when international contacts in business, education and everyday life
have expanded significantly, the concept of "culture shock” has arisen. The lack of
understanding of the peculiarities of another culture leads to a communication barrier
that makes it impossible to achieve the communicative goal and can even lead to a
conflict situation.

Important in training future business communication specialists is their
understanding that intercultural communication will be much more productive if the
parties strive to master the culture of their partner as well. This approach will help to

eliminate misunderstandings and conflicts. It is no less important to involve
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Ukrainian studies and regional studies during communication training. It is necessary
to understand the peculiarities of your business partner, but it is also necessary to be
able to interest him in the differences of your culture.

What does a specialist gain from knowledge of intercultural communication in
the workplace? First, understanding multicultural communication helps future
professionals communicate effectively with colleagues, partners, and clients from
different countries. This increases opportunities for collaboration and fosters
innovation. Secondly, cross-cultural communication contributes to increasing the
level of professional qualifications, because then you can take courses, internships
and exchange programs abroad and enrich your professional experience, as well as
freely receive foreign clients in the Motherland.

Therefore, it is believed that in order to ensure the effectiveness of intercultural
communication, it is necessary to include in the teaching of a foreign language the
study of the culture of its speakers, as well as the development of future specialists'
skills to interest foreign partners in the peculiarities of their culture. These skills will
help future specialists in all fields to be versatile and in-demand specialists.
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STEREOTYPES AND THEIR ROLE IN INTERCULTURAL
COMMUNICATION: THEORETICAL ASPECT
Intercultural communication is a multidimensional phenomenon. The

establishment and establishment of business relations in various spheres of activity,
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conflict resolution, accelerated globalization and integration of countries into the
world information space brought to the fore the need to establish communication.

The system of social stereotypes of the bearers of a certain culture reflects the
peculiarities of national identity. Therefore, stereotypes are of particular interest for
research.

The term "social stereotype™ was introduced in 1922 by the American
journalist V. Lippman, the founder of the theory of stereotypes, to denote simplified,
schematic and often distorted ideas about social objects, characteristic of everyday
consciousness. Social stereotypes record sometimes insignificant characteristics of
relatively stable objects. "Stereotypes are one of the most important features of
intergroup and interpersonal perception, reflecting the schematization and emotional
coloring inherent in this form of social perception” [2].

Stereotypes have many definitions. The most common definition of a
stereotype is as follows: "A stereotype is a schematic and standardized image or
representation of a social phenomenon or object, usually emotionally colored and
stable. It represents the habitual attitude of a person to any phenomenon that has
developed under the influence of social conditions and previous experience " [1, p.
206]. In many works, stereotypes are considered as "models™ of behavior and activity
in the context of social interaction.

This model is associated with a certain, deterministic state of choice, which
chooses one or another tactic or strategy of behavior in one or another situation. This
choice is determined by certain needs and motivations. According to this approach,
stereotypes are considered as "verbal fixed signs of the specific needs of a certain
social group, ethnic group, nation or cultural sphere” and as "fixed reflections of
activity, the product of which acts as an object to satisfy a certain need" [3, p. 155].

The emergence of stereotypes is connected with two tendencies of human
consciousness: 1) concretization - associating an abstract concept with some concrete
Image, and 2) simplification - singling out some characteristics as representative
designations of some phenomena. Stereotypes are formed both in the process of

unorganized transmission (rumors, anecdotes, stories) and in the process of direct
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communication between peoples, based on prejudices rooted in history, transmitted
through fiction and folklore.

When studying the role of stereotypes in intercultural communication, it is
Important to remember that stereotypes are always national. However, sometimes you
can find commonalities between different cultures. In such cases, special attention
should be paid, since such stereotypes may coincide in general features, but differ in
details that are crucial for successful communication. Cultural differences in
stereotypes apply to many aspects. For example, topics of conversation: what you can
and can't talk about with representatives of different cultures, attitude to time,
behavior of representatives of different cultures in public places.

The positive role of stereotypes in intercultural communication cannot be
denied. When entering an unfamiliar ethnic environment, people may experience
culture shock. Stereotypical ideas about other peoples and cultures, despite their
schematicity and generalization, prepare a person for intercultural conflict, soften the
blow and reduce cultural shock.

In addition, stereotypes provide basic background knowledge about
stereotypical perceptions and behaviors in different cultures, which is critical for
successful communication without conflict, misunderstandings, and awkward
situations. It is impossible to overestimate the importance of the nationally
determined perception of a certain subject or situation or behavior patterns of
representatives of different cultures in the business environment. This applies to both
business etiquette and product promotion in international markets.

Many marketers emphasize the need to study the opinion of consumers about
products produced in other countries. Such opinions are often formed on the basis of
stereotyped ideas about these countries. For example, Germany is perceived as
reliable and high-quality, Japan as advanced electronics, and France as fine wine.
Therefore, understanding how potential consumers perceive the country and culture
of the country of origin of the product being promoted is an effective marketing tool.

However, intercultural communication should not rely only on stereotypes.

Stereotypes should be considered only as a factor that creates the primary image of a
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certain country. In the process of communication, this idea can change significantly.
Involuntarily following existing stereotypes makes it much more difficult to observe
the real behavior of partners, and in this case the stereotype acts as a communicative
filter, as if filtering out moments of behavior that do not correspond to the stereotype.

Thus, stereotyping leads to a certain distortion of reality and the inclusion of a
kind of "autopilot" in the communication process, which implies a rigid pattern of
perception and significantly complicates or even makes feedback with the
communication partner impossible. As a result, the partner's real behavior and
intentions often remain unnoticed or misunderstood, which can affect the flow of
communication and cause conflict. Therefore, the issue of constructing adequate

behavior taking into account existing stereotypes is always relevant.
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THE IMPORTANCE OF PROPER COMMUNICATION IN
RECRUITMENT
The contemporary labor market in Ukraine suffers from a shortage of qualified
professionals who are willing to work, earn, and at the same time meet the criteria set

by companies. The current trend in the job market compels companies to be more
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flexible in their hiring process, as it is no longer the company choosing an employee
from a pool of candidates, but rather the candidate selecting a workplace from
numerous offers.

Statistics from the job search website Work.ua show that over the past year in
the Agriculture & Agribusiness sector, the number of candidates per vacancy equals
1.06 (Fig.1).
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Fig.1. Statistics of the number of vacancies and resumes in the Agriculture &
Agribusiness category for April 2023 - March 2024 on the Work.ua website [1].

The ratio of one candidate per vacancy for employers means that there is
approximately one qualified candidate for each job opening. This may indicate that
employers need to be more proactive in attracting and retaining talented employees.

So, how can companies capture the attention of employees and how should
they communicate with job candidates to retain talents within their company?

The first touchpoints between a company and a candidate is critical, as its set
the tone for the entire recruitment process, influencing the candidate's perception of
the company's culture, values, and professionalism. The first point of contact between
the applicant and the company is the vacancy. Kim and Mauborgne, authors of the
book «Blue Ocean Strategy» and, Walker and Field, authors of the article «The

interactive effects of job advertisement characteristics and applicant experience on
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reactions to recruitment messages» emphasized the importance of a well-crafted job
vacancy to attract job candidates [2, 3].

The main conclusions of their research lie in the fact that clearly formulated
candidate requirements, job descriptions, and vacancy opportunities, as well as honest
reflection of corporate culture and company values, are key aspects that attract
talented candidates and contribute to their retention within the company.

The first rule of crafting a compelling job vacancy is to start with a clear and
engaging job title. The title should express the interest among potential candidates. A
detailed job description is essential for providing candidates too with a clear
understanding of the responsibilities.

Candidates are not just looking for a job. They're looking for a company where
they can grow and thrive. Use your job vacancy to showcase your company culture,
values, and benefits. Illustrate how your organization invests in its employees’ well-
being and career growth to attract top talent. And remember, it must to be more
benefits in text than responsibilities.

Finally, every compelling job vacancy should end with a strong call to action
prompting interested candidates to apply. Encourage candidates to take action by
emphasizing the benefits of joining your team and the opportunities that await them.
Be honest about the job so that you don't spoil the company's reputation at the
interview.

Next step in communication with potential worker is interview. Establishing a
connection with the potential worker is paramount to create an environment for
meaningful interaction. Start by building rapport through friendly greetings and
engaging in casual conversation to alleviate any nervousness or tension. Show
genuine interest in the candidate's background, experiences, and aspirations by
actively listening to their responses and asking follow-up questions to delve deeper
into their qualifications.

Clearly communicate the purpose of the interview and outline the agenda. Use

specific examples and cases to gauge the candidate's skills and experience.
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Offer constructive feedback throughout the interview. Showcase potential for
career growth and development within the organization, its benefits and good sides.
End the interview positively, summarizing key points and outlining the next steps in
the hiring process.

Crafting a well-written job vacancy and conducting a thorough interview are
pivotal stages in the recruitment process, serving as pillars of effective
communication and talent acquisition. A thoughtfully constructed job vacancy not
only attracts suitable candidates but also conveys the organization's values, culture,
and expectations clearly. Meanwhile, a well-conducted interview provides an
opportunity to assess candidates' skills, qualifications, and cultural fit, fostering two-
way communication and engagement. These stages contribute to a positive candidate
experience, enabling informed decision-making and ultimately leading to the
selection of the best-fit candidate for the role. By prioritizing these steps, employers
can build a strong employer brand, cultivate meaningful connections with potential

hires, and drive successful recruitment.
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USE OF ARTIFICIAL INTELLIGENCE TECHNOLOGIES IN
AGRICULTURAL BUSINESS

The modern world is developing very rapidly, with new discoveries and new
technologies being introduced. A characteristic feature of the 21st century is the rapid
development of information technology, with digitalization taking place in all
possible areas. In particular, among all the branches of information systems, we can
distinguish the development of artificial intelligence.

The concept of artificial intelligence has a very wide range of understanding,
so let's highlight the following areas in this case:

- chatbots are programs that use artificial intelligence technologies to
communicate with users in an automated manner via a text or voice interface. Good
examples are ChatGPT by OpenAl and Copilot by Microsoft;

Computing programs - A good example is MyScript, which uses machine
learning algorithms to interpret handwritten math expressions and provide real-time
feedback;

-Translators - A good example is DeepL, an Al-powered translator that can not
only translate text into other languages, but also correct your grammatical and
punctuation errors [2].

The development of artificial intelligence has not spared the agricultural sector.
New methods of its use are being introduced every day, for example:

-Artificial intelligence can analyze large databases, on the basis of which it can
independently give its opinion on the prospects for sowing certain crops;

-unmanned drones that make decisions based on the entered database, analyze
the condition of crops and make decisions on spraying crops;

-irrigation systems that analyze weather conditions and soil conditions and then

make decisions about watering plants;
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- health monitoring systems that scan plants and signal any problems;

- automated animal husbandry systems that analyze the behavior and health of
animals and then select a diet and optimal feeding schedule;

- risk management systems that analyze the chances of possible adverse
weather conditions and give recommendations on how to prevent undesirable
consequences [3].

Thus, we can see that artificial intelligence technologies are being intensively
implemented in the agricultural sector, improving more and more of its components.
This is due to the fact that this technology can optimize many processes, saving time
and reducing production costs, as one system can replace many employees.

Artificial intelligence technology is a major breakthrough in information
technology. The introduction of Al systems has reduced the number of risks
associated with the human factor [1].

Summing up, the use of automated systems based on artificial intelligence is our
future, which is progressing now, and in some time almost all areas of activity will
work without human intervention. Therefore, to improve the standard of living, we
need to invest in the development of these technologies.
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IMPORTANCE OF ENGLISH FOR PHD STUDENTS

English language proficiency is crucial for PhD students, as it is the primary
language of instruction and communication in many academic institutions around the
world. For international PhD students, mastering English is essential for academic
success and effective communication with peers, professors, and researchers.

English for PhD students often involves specialized vocabulary and academic
writing skills that are necessary for conducting research, writing papers, and
presenting findings at conferences. PhD students need to be able to read and
understand complex academic texts, write clear and coherent research papers, and
articulate their ideas effectively in presentations and discussions.

There are various resources available to help PhD students improve their
English skills, such as language courses, workshops, online tutorials, and language
exchange programs. Some universities also offer writing centers and English
language support services specifically for international students.

In addition to formal language instruction, PhD students can also benefit from
regular practice, such as participating in academic discussions, attending conferences,
and collaborating with colleagues on research projects. Engaging with English-
speaking peers and faculty members can help students improve their language skills
and gain confidence in using English for academic purposes.

Overall, developing strong English language proficiency is essential for PhD
students to succeed in their academic endeavors, communicate their research
effectively, and engage with the global academic community. By honing their
language skills, PhD students can enhance their academic and professional

development and contribute meaningfully to their fields of study.
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BUSINESS COMMUNICATION IS THE KEY TO SUCCESS

The life of any person is impossible without communication, since the latter is
a necessary condition for any activity, in particular professional. The process of
communication significantly determines the well-being, efficiency and coherence of
people's actions.

Today, there is no single point of view regarding the definition of the concept
of "communication™. We consider communication [< lat. communicatio - connection,
message] as a type of communication based on mutual understanding;
communication of information from one person to another or several others. Modern
employers make very strict demands on employees information and document
science industry, as they seek to obtain a competitive specialist capable of performing
various functions in the documentation and non-documentation support of
management activities. That is exactly why in business practice, the ability to
communicate is quite important and necessary for future specialists in the information
and documentation field. Knowledge of the basics of communication provides an
opportunity for effective interaction with business partners, implementing
comfortable psychological communication and various strategies and tactics aimed at
achieving compromise and cooperation. At the current stage of society's
development, almost every company manager directs his attention both to the internal
communication system and to the external one, since they are components of the
process of managing the organization / enterprise in general and managing
documentation processes in particular.

Traditional forms of business communication in the work of future specialists
of the agro-industrial complex are telephone conversations, conversations, meetings,
meetings, negotiations, conferences, etc. Today, presentations, briefings, and video
conferences are becoming more and more important. Business meetings, gatherings,
conferences are also characterized by such specific types of business communication

as "round table", discussion, controversy, debate, which have recently gained

124



considerable importance in a multicultural environment. In practical classes, an
Important aspect of the educational activity of future specialists of the agro-industrial
complex during the study of the above-mentioned forms of professional
communication is the modeling of a typical communication situation. Usually, a
communicative act contains two parts. The first of them is drawing up a plan of
further actions, that is, defining a communication strategy that serves as a way to
achieve a certain goal, choosing ways and means of business communication. The
second part of the communicative act involves forecasting possible consequences of
business interaction and ways to avoid negative results. In our opinion, when creating
a typical communicative situation (for example, holding a conversation, meeting,
negotiations with business partners), it is necessary to focus students' attention not
only on the culture of speaking, which is certainly very important, but also on the
culture of listening. As practice shows, the inability, and sometimes unwillingness, to
listen to a communication partner is a source of misunderstandings and conflicts in
the business sphere.

In our opinion, the creation of a typical communicative situation, which can be
as close as possible to the production one, allows future specialists of the information
and document science industry to evaluate their professional training, draw
conclusions about language and speech competence, opportunities for self-education
and self-development. Taking into account the specificity of the activities of the
above-mentioned specialists, connected with the dynamic development and
implementation of the latest information technologies, we can confidently say about
the need for lifelong learning and self-learning. Only under such a condition can a
specialist in the information and documentary field be highly qualified, competitive
and in demand on the modern labor market.

Thus, one of the aspects of training a competitive specialist in the information
and documentary field is the formation of professional communication. We are
convinced that even the best specialist will not be able to take an active part in
discussing a problem, in a discussion, holding business negotiations or meetings,

briefings, conferences, etc. Therefore, it is necessary to conclude that the educational
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discipline "Professional communication” contributes to the process of adaptation of
future specialists in the information and documentation field to further professional
activity, as it develops in the above-mentioned specialists the skills and skills of the

culture of business communication, aimed at creating dialogue and cooperation.

Chornobai V.H.
Dnipro State University of Agriculture and £conomics

ACADEMIC INTEGRITY AND ETHICAL RULES EDUCATIONAL
COMMUNITY

High-quality professional education is currently a strategic resource for the
development of society and the country in general. Achieving high quality education
Is possible only by creating an environment of responsibility and honesty. In Ukraine,
the Draft Law on Education was developed, which considered the principle of
academic integrity, and in Article 42 it was defined as “a set of ethical principles and
rules defined by law, which should be guided by participants in the educational
process during learning, teaching and carrying out scientific (creative) activities in
order to ensure trust in the results of studies and/or scientific (creative)
achievements”. The draft Law also provides for the observance of academic integrity
by all participants educational process at different levels, it indicates various types of
its violations and forms of academic responsibility.

The focus on the practical application of knowledge encourages reflection and
is a good incentive for a student's responsible attitude to learning. Attempts to cheat
immediately provoke condemnation from other students, which is a very influential
factor.

Practice shows that economically developed countries have a high level of
education, science and academic integrity. Undoubtedly, academic integrity affects
the values that are inculcated during higher education. Each representative of the

scientific community and representative of the student body must realize that
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achieving success for each and the entire country is hard and persistent work.
Academic integrity increases the requirements for teacher training as well. This is the
formation of individual tasks for each student, their practical orientation, information
support of the individual student's work, the ability to provide consultations and
correct tasks remotely, to be constantly in touch.

There are two ways of forming and observing the “norm” regarding the issue of
negligence in Ukrainian education — conscious and unconscious behavior. Conscious
behavior in non-compliance with the authorship of texts and results of scientific work
Is characterized by using the results of the work of other scientists, groups,
organizations and presenting them as their own, while the author understands that
such activity violates copyright and principles of academic integrity. Unconscious
behavior consists in the lack of knowledge and application skills principles of
academic integrity. Unconscious behavior is characteristic of scientists who do not
have experience in writing and presenting the results of scientific work, that is,
mainly young scientists.

Academic integrity is the moral code and ethical rules of a civilized scientific
and educational community. The concept of academic integrity includes such values
as prevention of fraud, falsification and plagiarism; maintaining academic standards;
honesty and diligence in research and scientific publishing.

Academic integrity is considered by researchers as a component academic
culture. Manifestations of academic dishonesty can be divided into two groups:
dishonesty in educational activities and dishonesty in scientific activities. However,
such a division is quite conditional, because in modern conditions, educational
activity, especially in higher education, is inextricably linked with scientific activity.

The main forms of manifestations of academic dishonesty:

1. Plagiarism, i.e. intentional or conscious publication (publication), in whole
or in part, someone else's work.

2. Writing down answers from another person during any type of final or

ongoing control (exam, test, etc.).
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3. Purchase from other persons or organizations with subsequent presentation
as own results of educational and scientific activities.

4. Academic fraud, which can take the following forms:

— falsification, falsification of bibliography items usually appears in the form
of references to sources that were not used in the work;

- tampering, falsification of scientific results themselves research;

— simulation of deterioration of health, illness in order to avoid control
measures;

- submission or representation by different persons of works with the same
content as a result of educational or scientific activity;

5. Providing feedback or reviews on scientific or educational works without
proper examination of them.

6. Unfair competition between persons receiving education or between
scientists sometimes leads to such a phenomenon as causing damage, spoiling,
sabotaging the educational or research work of others.

7. Inclusion in the list of authors of scientific, educational publications or
project executors of persons who did not participate in the preparation (writing) and
in obtaining scientific results.

8. Conflict of interest — real and potential conflict between personal property,
non-property interests of a person or persons close to him and his powers.

Methods of preventing academic dishonesty are most common in the practice
of Western educational institutions. Western experience of punishment for
dishonesty: from retaking the exam, relistening to the course and rewriting the work
before expulsion from the university.

Analyzing the practice of European academic culture, the fact that there,
starting from school, students complete tasks and gain knowledge that can be useful
for them in everyday practice draws attention. work, and as a result, a high level of
quality of life, prompts them to be more conscientious about completing tasks, self-
training and refusing to write off. The goal is to acquire competitive knowledge,

skills and abilities. The focus on the practical application of knowledge encourages
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reflection and is a good incentive for a student's responsible attitude to learning.
Attempts to cheat immediately provoke condemnation from other students, which is a

very influential factor.
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TYPES OF BUSINESS COMMUNICATION

When studying a foreign language, students must perform various types of
work with books on the specialty: be able to get the necessary information,
understand the content, possess dialogic and coherent monologue speech at the level
of both independently prepared and unprepared speech, translate or abstract the
necessary material, to understand speech within a certain specialization.

Textbooks, various visual aids, audio and video materials, computer and
technical tools used in the educational and methodological complex allow modelling
a foreign language environment and stimulate communication in a foreign language.
Traditional educational materials are reinforced with electronic courses or textbooks,
multimedia educational programs. Electronic textbooks, practice books, multimedia
training programs can be used not only for working on language material, but also for
the development of the main types of speech activity.

The global practice of professional communication shows that registers that
meet the requirements of the modern world of work, such as economy, mobility,
flexibility, and ease of use, are of the greatest importance today. In this regard,
telephone communication and business correspondence, in particular e-mail, are in
the greatest demand. Numerous facts confirm that direct business meetings and
negotiations between representatives of various companies and firms are usually
preceded by repeated telephone conversations and communication by means of
business correspondence, especially e-mail, during which the subject of discussion at

the upcoming meeting, the place and time, the duration of the meeting, and the
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number of participants are clarified etc. Business meetings themselves for the purpose
of conducting business conversations and negotiations are the next in the hierarchy of
functional varieties of business communication.

In the professional world, communication by phone is used for various
purposes, but in any case, a specialist must be able to: say hello in a foreign language;
introduce himself, his company, institution, organization; transfer the necessary
information; accept information; discuss the problem; apologize; say goodbye, etc.
For this, there are appropriate examples of communication methods in various
situations. In each sample, a specific stable model is reproduced: a nominative
sentence, which consists only of the name of the company (firm, institution); a
statement that consists of two sentences: a greeting and the name of the company. It
Is possible to note other models typical for this register of business communication:
greetings and requests; presentation and formulation of the purpose of the phone call,
etc.

The ability to conduct business correspondence is very important in the
professional activity of a modern specialist, which, in turn, presupposes the presence
of written communication skills. It should be emphasized that written communication
is @ more complex type of speech activity than speaking. According to scientists, this
is a specific, active, productive type of speech activity, which involves the ability to
encode information taking into account the graphic communication channel. This is a
way of forming and formulating thoughts in written linguistic signs. Written speech
as a type of speech activity has certain properties, in particular, it is a secondary form
of communication: it relies on a graphic (visual) communication channel, auditory,
speech-motor, visual and motor analyzers; method of indirect communication: lack of
an interlocutor, feedback, one-sided nature of speech; communication unlimited in
time and space: permanent, fixed form with the possibility of storage; non-linear,
reversible process, available for editing and making substantive and formal changes;
lack of extralinguistic means of communication: maximum verbalization of content,

comprehensiveness, completeness of expressions; mandatory linguistic norms:
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speech coherence, grammatical and stylistic correctness, complex syntactic

constructions, use of neutral vocabulary.

Horbatenko A.P.

Dnipro State University of Agriculture and Economics

USING INTERACTIVE TECHNOLOGIES IN THE LEARNING PROCESS:
BENEFITS AND CHALLENGES

In recent decades, interactive technologies have become an essential
component of modern education, providing unique opportunities to engage students
and improve the quality of learning. The principles of interactive learning recognize
that students not only receive information from teachers but also actively interact
with each other, utilizing additional resources and tools. This significantly enhances
the quality of education and makes the process of knowledge acquisition more
meaningful.

The primary characteristic that distinguishes interactive learning from
traditional methods is that new knowledge is not simply provided; rather, the learner

transforms from a 'listener' into an 'actor".

Some of the main methods and techniques of implementing interactive learning
include:
. Brainstorming
. Presentation-based projects
. Business games (role-playing, simulations)
. Utilization of information and communication technologies, reproduction of
audio and video materials. These may include online tests, the use of educational
websites, and specialized programs. [1]

First and foremost, the use of interactive technologies allows transforming

learning into an engaging process. From gamification elements to virtual reality,
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these technologies create opportunities for interactive communication, collaboration,
and problem-solving, which deepens understanding of the material and activates the
learning process.

The second significant advantage lies in the individualization of learning
provided by interactive technologies. They enable teachers to create personalized
programs that cater to the needs of each student. As a result, every student can learn
at a pace that suits their individual abilities and characteristics.

The third important advantage is increased student engagement in the learning
process. Interactive technologies foster active interaction with the material, sparking
interest and motivation for learning. They allow for the creation of situations where
students can apply their knowledge in practice and receive immediate feedback.

The fourth important advantage is psychological well-being. Such methods
encourage children to take learning into their own hands, to be active participants in
this process, thus helping to avoid increased anxiety, excessive cognitive load, and
excessive fatigue.

Thanks to research conducted by the National Training Laboratories in the
United States in the 1980s, a model called the "Learning Pyramid" was developed. It
depicts the percentages of material retention through various teaching methods.
According to it, it is evident that the most significant results can be achieved through

interactive learning conditions.[2]

lecture -

/ reading - \

visual and auditory
perception -

/ demonstration - \

/ group discussion - \
/ practical exercises - \
/ teaching others (practical) - \
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However, along with the advantages of interactive technologies come
challenges.

Accessibility and readiness to use such technologies among students and
teachers need to be considered. Not all students have access to the necessary
equipment or may be able to cope with new technical tools.

Teacher skills. Working with modern equipment requires specific skills. A
teacher should be proficient in using a regular computer to avoid discomfort when
working with interactive tools and to maximize its potential.

Variety of methods. If a teacher only uses one tool, there is a risk that students
will have difficulty adapting to others.

It is also important to avoid overloading the learning process with interactive
technologies. Too many technical tools can distract from the main purpose of
education. Therefore, it is necessary to balance the use of interactive technologies

with traditional teaching methods.

In summary, i can be said that the use of interactive technologies in the
educational process has significant potential to enhance the effectiveness and quality
of education. It not only contributes to deepening knowledge but also fosters the
development of key skills such as critical thinking, communication, and
collaboration. These methods have already proven to be effective in modern
education, and their popularity will only continue to grow. However, to achieve
optimal results, it is necessary to carefully address the challenges associated with

accessibility, integration, and balanced use of these technologies.
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FORMATION OF SOCIO-CULTURAL COMPETENCE OF STUDENTS OF
NON-LINGUIST SPECIALTIES OF HIGHER EDUCATIONAL
INSTITUTIONS IN THE PROCESS OF STUDYING THE ENGLISH
LANGUAGE

Communication is a complex, multifunctional and multifaceted phenomenon. It
Is a significant object of research in various scientific fields, studied by specialists in
various fields of knowledge. This phenomenon is one of the most important problems
of modern society.

One of the most urgent problems of foreign language methodology is socio-
cultural competence and ways to achieve it. A modern young person should possess
the skills of a tolerant attitude towards speakers from different countries, cultures and
lifestyles. It is especially difficult to acquire socio-cultural competence outside the
linguistic environment [1, p. 3]. Therefore, an important task for a teacher in English
language classes in higher educational institutions is to simulate real communication
situations.

Since the beginning of the 90s of the 20th century, significant changes have
been observed in the socio-cultural context of foreign language learning. Intensive
development of international relations with foreign firms and enterprises has begun in
our country, as well as joint educational programs for student exchange, with
participation in international projects, have appeared.

These events led to the need to rethink the goals, tasks, content and
technologies of teaching a foreign language and foreign culture, taking into account
both the richest national and international experience. There was a transition to a
person-oriented paradigm of education and upbringing, which served as an impetus
for the development of several approaches to the selection of the content of the socio-

cultural component of foreign language learning. The most famous of them are
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linguistic and regional studies, linguistic and cultural studies, and socio-cultural
studies.

Unlike the other two cultural approaches, the socio-cultural approach made it
possible to pay attention to the possibility of learning the cultures of different ethnic,
social, religious and other groups in the countries of the languages being studied.

Professional linguistic and cultural education also forms the foundation of
successful intercultural interaction and is designed to form the basis for the further
communicative development of the student's personality in the implementation of his
professional training.

In the process of intercultural communication, the principle of dialogue of
cultures is implemented, which ensures the exchange of knowledge and ideas at the
international level.

The main goal of the professional formation of students is to form a
professional worldview as a set of general cultural and professional competences that
form the basis of worldview and special knowledge, professional skills, abilities,
qualities, value orientations of the individual, which should be manifested in the
future professional activity and contribute to the effective performance of one's duties
young specialists.

Socio-cultural competence in linguistic didactics is interpreted as socio-cultural
knowledge that is adequately used in intercultural communication. Inadequate
development of socio-cultural competence greatly complicates intercultural
communication, since it is socio-cultural competence that plays a significant role in
the implementation of full-fledged intercultural communication.

Socio-cultural competence largely determines the success of communication
with representatives of a foreign culture, allowing one to feel confident and
comfortable in a foreign language environment. Mastering this competence can help
future specialists in overcoming cultural barriers and forms a culture of human
relations. In order to implement adequate intercultural communication, it is necessary

not only to know the vocabulary and to freely operate with grammatical formulas, but
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also to be able to relate linguistic means to the norms of linguistic behavior observed
by native speakers.

During the learning of foreign language communication, a socio-cultural
approach is necessary, which defines as the main principle “interrelated
communicative and socio-cultural development of the personality learning a foreign
language." The socio-cultural approach originates in the audio-lingual method and
develops on the basis of the communicative method with the involvement of country
studies materials that create the socio-cultural background and context of foreign
language communication. The implementation of the socio-cultural approach orients
students to the comparison of pictures of the world in the context of national and
world civilizations and thus leads the student to reflect on his own values, to
awareness of the national heritage of his country, his people.

The increasing intensity of contacts between peoples and countries determines
the change of socio-cultural priorities in the field of language education. The tasks of
teaching a foreign language as a means of communication and forming a "cultural-
linguistic personality™ lead to the emergence of new concepts in the field of teaching
foreign languages, namely the concepts of intercultural communication and

intercultural learning.
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WHY IS PROFESSIONAL COMMUNICATION IMPORTANT IN
ACCOUNTING?

To starts with, professional communication is considered to be a vital
component of any business, and accounting is no exception. In today's world, where
business processes are becoming increasingly complex and interconnected, effective
communication between accountants, clients, management and other stakeholders is
becoming a key success factor. It is especially important in the accounting sector,
where accuracy, clarity and comprehensibility of information are crucial.

This issue has been considered by many scientists and scholars. In particular,
Kozlovsky Y. M. and Yaremko I. Y. analyzed the professional competencies used in
the training and education of accountants, assessing their compliance with modern
qualification requirements [1]. Vyhivska I. M. and Makarovych V. K. considered the
personal competencies of an accountant [2]. They also developed a portrait of the
qualities of a chief accountant, which is determined by the criteria of intellectual
abilities, emotional maturity, and especially communication skills [2].

This topic is not only relevant, but also critical to the successful functioning of
any accounting organization or department. Accountants play a key role in financial
management, reporting and analysis, ensuring the accuracy and reliability of financial
information. Their work affects strategic decision-making, financial stability, and
competitiveness of the company. Therefore, high professional communication in this
area is an integral part of the successful operation of any company or enterprise.

Furthermore, professional communication between accountants and directors
helps ensure that financial data is collected, processed, and analyzed correctly. Such
communication helps to avoid errors and inaccuracies in reporting, which can lead to
negative consequences for the company. In addition, effective communication in the

accounting department contributes to good relations with other business units. By
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fostering mutual understanding and open exchange of information, conflicts of
interest can be avoided and everyone can work together to achieve common goals.

However, there may also be problems with professional communication, such
as communication between employees, their lack of qualifications, and
disorganization of workplaces. Misunderstandings between employees lead to
incomplete and insufficient exchange of necessary information. If the company has
business relations with other countries, this can also be a problem when accounting
for income and expenses. Different accounting rules, tax laws, exchange rates, and
especially problems with communicating in different languages can all create
difficulties in accounting. For example, different taxation systems of external
counterparties can lead to complicated tax calculations and affect revenue
recognition.

Therefore, professional communication in accounting is an important factor in
ensuring the correct and efficient management of a company's finances. It facilitates
effective collaboration, accurate accounting, reporting, and compliance with

regulatory requirements.
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INFLUENCE OF A FOREIGN LANGUAGE ON PROFESSIONAL
SUCCESS

The modern world demands a lot from us: rapid changes, globalization, and
technological progress. In the global labor market, English has become an important
tool for career success. Proficiency in business English is not just a desirable trait; it
has become a necessity [1 c. 1].

First, when working with foreign partners, you need to know as much as
possible about the traditions and way of life in the country. Special attention should
be paid to business etiquette to minimize potential difficulties and inconveniences
during negotiations. Many foreigners are eager to resolve issues promptly, but if
misunderstandings arise, it can quickly lead to adverse outcomes. Knowing the
peculiarities of the mentality can have a positive effect on career growth and establish
communication with business partners [2 c. 1].

Secondly, those who dream of getting a job at a foreign company or
organization cannot do without knowledge of English. According to statistics,
employees who are fluent in the language can count on a 10-20% increase in salary.
Working abroad offers new opportunities, but achieving it requires considerable
effort.

Thirdly, in today’s digital age, learning English has become more accessible
than ever. It is enough to sign up for online courses. This approach enables learners to
save time, as instruction is conducted remotely. Moreover, it allows individuals to
choose a convenient class schedule, learn from top instructors, and participate in
either group or individual sessions. Utilizing a convenient learning platform and
additional materials, individuals can improve their spoken and written language
skills.
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In conclusion, proficiency in English is indispensable for professional success
in today’s globalized world. It facilitates effective communication with foreign
partners, enhances career opportunities, and can lead to higher salaries. Embracing
the language opens doors to new horizons and fosters personal and professional
growth.
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ANALYSE DER INTERKULTURELLEN KOMPETENZ
VON ZUKUNFTIGEN TIERARZTEN

Die eigentliche Bedeutung interkultureller Kompetenz wird als die Féahigkeit
zur erfolgreichen und angemessenen Interaktion mit Individuen und die Fahigkeit zur
zufriedenstellenden Interaktion mit Menschen unterschiedlicher kultureller
Orientierungen erklért. Interkulturelle Kompetenz eines Spezialisten auf dem Gebiet
der Gesundheit ist ein wichtiger Bestandteil seiner beruflichen Kompetenz und eine
notwendige Voraussetzung fiir die Entwicklung.

Die erste Prioritdt des Tierarztes besteht darin, um qualitativ hochwertige

Gesundheitsdienstleistungen anzubieten. Die Fihigkeit, mit Tieren zu arbeiten und
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die Auswahl der Behandlung. Aber Tierhalter sind auch ein integraler Bestandteil
dieses Prozesses. Fiir einen modernen Tierarzt ist es wichtig, interkulturelle
Kompetenz zu verstehen und zu beherrschen.

Einigen Quellen zufolge ist eine der Hauptkompetenzen, die die
Wettbewerbsfahigkeit —zukiinftiger Spezialisten erhoht, die Kenntnis einer
Fremdsprache. Dies gilt insbesondere flir Fachbegriffe und die Fahigkeit, sie in
beruflichen Tatigkeiten richtig und geschickt einzusetzen. Daher achten Schulen und
Universitdten darauf. Dementsprechend muss der Tierarzt eine Reihe wvon
Eigenschaften haben, die ihm helfen, mit dem Patienten und dem Besitzer zu
kommunizieren, psychologische, moralische Unterstiitzung zu leisten. Interkulturelle
Kompetenz fordert die Kommunikation im Kontext des Heilungsprozesses mit
Vertretern verschiedener Kulturen, Ansichten, Nationalititen, Uberzeugungen,
Traditionen.

So kann die Bedeutung der professionellen Fremdsprache kommunikative
Kompetenz fiir einen modernen Spezialisten in der Ukraine nicht {iberschitzt werden.
Diese Kenntnisse und Fihigkeiten miissen aus den Studienjahren entwickelt und
verbessert werden.

Und schlieBlich kénnen wir sagen, dass Kompetenz die Fahigkeit ist,
bestimmte berufliche Aktivititen durchzufiihren, in der Gesellschaft zu interagieren
und zu kommunizieren, die auf den Lektionen basiert, die frither wihrend der

Ausbildung, Erfahrung, Wissen, Fahigkeiten und Werte gewonnen wurden.
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CUSTOMER COMMUNICATION CHALLENGES AND SOLUTIONS
FOR THE FINANCIAL INDUSTRY

In today's world, where digital technologies are transforming the way we do
business, effective customer communication is becoming a key success factor for the
financial industry. The financial industry is one of the most dynamic and competitive
sectors of the modern economy. However, it also faces a number of customer
communication challenges that need to be addressed. However, the industry faces a
number of challenges that make this process difficult.

Challenges we need to solve:

—  Data security: Financial institutions deal with a large amount of sensitive data,
which creates challenges for secure information exchange.

—  High customer service requirements: Customers expect a high level of service,
including quick responses to queries and personalised service.

—  Complexity of products: Financial products are often complex, making them
difficult to explain to customers.

—  Product complexity: Many financial products are complex and require a high
level of knowledge to understand. This can create barriers to effective communication

with customers.
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— High customer expectations: Today's customers expect a high level of service,
quick responses and personalised solutions, which challenges traditional methods of
communication,

Another key challenge in communicating with customers is ensuring data
security and privacy. With cyber threats becoming increasingly prevalent and
regulatory requirements such as GDPR and CCPA, financial institutions must
prioritize the protection of sensitive information. Implementing robust encryption
protocols, multi-factor authentication, and regular security audits can mitigate the risk
of data breaches and give customers confidence in the security of their personal and
financial data.

We have several ideas to address this customers communication challenges:

— Digital platforms: Using digital platforms for communication can
facilitate information sharing and ensure data security.

— Automation: The use of chatbots and other forms of automation can help
manage the high volume of customer queries.

—  Customer education: Providing educational materials and resources can
help customers better understand financial products.

Although the challenges of customer communication in the financial industry
are complex, there are effective strategies and solutions that can help overcome these
challenges. Customer centricity, the use of the latest technology, and the provision of
quality customer service can significantly improve customer communication in the
financial industry.

Making conclusions, by leveraging technology, implementing educational
initiatives, and adhering to regulatory standards, financial institutions can overcome
obstacles and cultivate stronger relationships with their customers. Through
continuous innovation and adaptation, the financial industry can navigate the
evolving landscape of customer communication and create greater value for both

customers and stakeholders.
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THE ROLE OF VIRTUAL REALITY IN THE DEVELOPMENT OF
STRATEGIC THINKING OF FUTURE SPECIALISTS

In today's world where technological advances are rapidly changing
approaches to learning and professional development, the use of virtual reality (VR)
Is becoming increasingly important. One of the key aspects of the use of VR is its
potential to foster strategic thinking, which is critical for successful functioning in
today's society. Let's look at some aspects of VR role in shaping strategic thinking.

1. Creating an immersive learning environment:

VR provides the opportunity to create immersive virtual worlds where students
can feel part of the situation or problem being studied. This contributes to a better
understanding of the context and allows you to develop strategic thinking while
responding to events in the virtual environment.

2. Solving complex tasks:

Using VR allows you to create simulations of complex scenarios that require
strategic analysis and decision-making. Students can try different strategies and
evaluate their consequences, which helps to develop their strategic thinking.

3. Critical thinking training:

Virtual reality creates unique conditions for training critical thinking. Students
can analyze information, consider different alternatives, and evaluate their
effectiveness, which are key components of strategic thinking.

4. Promoting the development of risk acceptance:

In a virtual environment, students can try out new ideas and strategies without
real consequences. This contributes to the development of their ability to take risks
and opens up new opportunities for creative strategic thinking.

The use of virtual reality in the formation of students' strategic thinking opens

up many opportunities for improving their learning and professional development.
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COMMUNICATIVE ORIENTATION OF FOREIGN STUDENT
ADAPTATION TO NEW SOCIAL ENVIRONMENT

In modern world students of all ages have access to different exchange
educational programs and get the possibility to study abroad. It is a great opportunity
not only to get education but also to learn new culture, traditions and to master
different soft skills. In order to obtain successfully an educational process for foreign
students, the most comfortable conditions must be created not only for studying, but
also for a general stay in the country. A key aspect in this process is the adaptation of
the foreign student to the new socio-cultural environment.

The term adaptation is used in various areas and means acclimation to
changing environmental conditions. The problems of adaptation as acclimation to
environmental conditions were first considered in the works of Aristotle;
Hippocrates, R. Descartes, and G. Spencer also paid attention to these issues.

Socio-cultural adaptation is the adaptation of the individual to the conditions
and values of the new socio-cultural environment, to new norms of behaviour for
successful stay in the new environment, formation of new ways of behaviour to
overcome the difficulties that arise. Successful social adaptation occurs if foreign
students not only accept the norms and values of the social environment, but also
base on them their activities and relationships with the environment, this facilitates
their stay in a new society and improves the effectiveness of their studies.

Therefore, the adaptation of foreign students to a new socio-cultural
environment is a process of adapting them to new social conditions, accepting the
values of a new society, realizing new social roles, norms of behaviour, which
ensures generally the successful functioning of foreigners in a new environment.

Problems of adaptation of foreign students are determined mutually; it is a

certain psychological barrier, overcoming it is related closely to personal, intellectual,
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emotional, physical stress. Among the adaptation problems, we can mention the
language barrier, communication difficulties, difficulties in the organization of
everyday life, cultural and religious differences.

Difficulties, which foreign students face during their studies, have mainly a
social nature, in this context the adaptation process is related to socialization; the goal
of the adaptation process is the socialization of a foreigner in a new society.
Therefore, the schools face the task of helping foreign students to form a high level of
social competence, different from formed in their native cultural environment.

Language adaptation and overcoming the language barrier is the most difficult
problem, passing which improves the quality of the educational process. Also,
problems with understanding among foreign students often arise due to a
communication failure, as a rule, in cases when the interlocutor does not take into
account the communicative characteristics of a foreign student. Cultural traditions
and regional characteristics play an important role in the formation of adaptation
skills of foreign students.

One of the main requirements for the successful and effective education is
communicative orientation of the educational process as an integral part of the
training students, their ability to organize communication in any environment.

The communicative orientation of the adaptation of foreign students lays in the
organization of such an educational environment at school, which is directed and
implemented in the way when students master the necessary minimum skills and
abilities for successful communication in a new social environment. In the process of
studying foreign students, it is necessary to pay attention to the development of
communicative skills and abilities, to form communicative culture, communicative
competence and improve communicative potential. The principle of communicative
orientation determines the direction and content of the educational process, that is, the
selection and organization of certain linguistic material, the specification of
communication situations, training of skills necessary for communication.

According to the four-level model of cultural and communicative adaptation

according to K. Oberg, a migrant goes through four stages: from a positive perception
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of a new environment and a superficial acquaintance with it through culture shock,
further deeper understanding and acceptance of a new environment and, finally,
adaptation — the process of normalization of moral and physical condition of the
individual, integration into the host community. At the second stage, three types of
behaviour can be observed according to the level of optimism (pessimism), which is
related to the level of the subject’s search activity:

a) the growth of search activity in the social sphere and the tendency towards
stereotyped activity in the sphere of interpersonal relations;

b) preservation of search activity in the social sphere against the background of
passive refusal to search or a chaotic (panic) reaction in the interpersonal sphere;

c) complete rejection of search activity and general passivity.

Therefore, at this stage it is important to intensify the search activity of foreign
students at the background of their optimistic assessment of the situation.

The organization of the educational process using a communicative approach
involves modelling the personal nature of the communicative activity of foreign
students; building interaction of communication partners; determination of the
substantive basis of the communication process. The communicative approach
contributes to the formation of personality due to the fact that the educational process
takes place through the discussion of certain problems taking into account the
interests and worldview of students, such communication conditions are created in
classes that are close to the conditions of a real language environment; all this has a
positive effect on the process of adaptation of foreign students to the new socio-

cultural environment.
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ENGLISH AS A MEANS OF SUCCESSFUL EUROPEAN
INTEGRATION

In recent years, Ukraine has been rapidly progressing towards European Union
membership, aiming to raise living standards and achieve economic and political
stability. This would enable more active and effective cooperation with its members
and receive proper support for strong, mutually beneficial relationships. However, a
significant and decisive issue in these broad matters is the substantial language barrier
between Ukraine and European states.

English is officially recognized among the languages of the European Union
countries. Therefore, the foremost and most crucial benefit of Ukraine mastering
English is seamless communication. It serves a unifying, communicative function,
allowing citizens of different countries to interact on various levels. Television
programs, signage, music, services, documentation, political, and entrepreneurial
activities — all these social aspects are served by two official languages: English and
the native language of the respective country’s population. Therefore, proficiency in
English allows one to smoothly handle all essential aspects for comfortable living in
such an environment.

Improved communication with representatives of EU member states and
international organizations will contribute to the development of diplomatic and trade
relations, directly strengthening our economy. This will foster international business
and investments by attracting foreign investors and expanding export opportunities.

Significant changes have also occurred in education and science. In the
European Union, opportunities for scientific cooperation, numerous educational
programs, and scholarships are provided to Ukrainian citizens, with knowledge of
English being a key factor in utilizing these opportunities. Moreover, a large amount

of information resources, documents, materials on European politics, and state
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structure, including laws and standards, are primarily available in English, and
without its knowledge, it would be more difficult for us to navigate and understand
these issues.

Equally significant is the cultural aspect. European and other creators are
leading cultural figures who shape today’s directions in all cultural spheres, and they
predominantly conduct their creativity, description, and communication with the
audience in English. English-language counterparts of art provide an excellent and
higher-quality alternative to Russian ones, from which some still cannot abstain,
feeling difficulties in finding a better, understandable alternative to meet their
personal content consumption needs. This, in turn, negatively affects European
integration through “blurring borders” tolerating the Russian context and worldview,
and consequently, the reluctance to develop and self-improve.

Regarding the English proficiency of Ukrainian citizens, certain problems may
arise and are already emerging. For example, we have evident shortcomings in the
education system, where due to a high concentration of non-usable information
presented without special attention to the quality of education results, we often
simply waste human resources on visually effective but ultimately inefficient
learning, which is not effective in reality. Cultural barriers, which may unconsciously
arise due to the past traumatic experience of russification, are also worth mentioning,
as an element of which was the isolation of the nation from the achievements of
developed countries.

As for addressing the shortcomings of the education system, history has
already seen examples of successful educational reforms, such as Finland, which
once conducted extensive work to change the education system in the country,
providing learners with an integrated and flexible program that allows students to
develop critical and creative thinking without excessive burdens and outdated
knowledge assessments. Perhaps, we should also pay attention to their experience and
adopt something for ourselves [1].

Until that happens, nowadays there is an opportunity to independently study

English through self-education or appropriate courses from online or offline schools,
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where each person has the opportunity to focus on studying topics of interest to them.
This is truly convenient, accessible, and beneficial for anyone.

Therefore, we can attest to the importance of English proficiency for
successfully achieving the goal of Ukraine’s accession to the European community
for multifaceted development. It is important for every citizen of Ukraine to realize
the enumerated things, acknowledge the need for self-improvement, and seek ways to
address them, simultaneously contributing to the internal improvement of the state's
way of life. This is a difficult and thorny path, but with an understanding of the

importance and perseverance, we will definitely achieve the desired outcome.
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MODERN TECHNOLOGIES AND THEIR IMPACT ON
PROFESSIONAL COMMUNICATION

Development of modern technologies transforms professional communication,
giving it a new character and facilitating changes in communication methods.
Significant changes occur both in internal communication processes of organizations
and in interactions with external stakeholders such as partners, clients, and suppliers.

Modern technologies create new opportunities and challenges, requiring participants
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in professional communication to adapt and acquire new skills for effective use of
these tools.

Email, as the primary means of electronic correspondence, has become an
essential part of professional communication in the modern world. This tool allows
for the quick and convenient sending of text messages, documents, and files. It is an
effective instrument for conducting official business negotiations, exchanging ideas
and solutions, as well as organizing workflow [1].

Instant messaging, available through various platforms such as Meet, Zoom,
Microsoft Teams, etc., has become a popular means of communication in modern
business environments. They enable quick exchange of text, visual, and audio
messages in real-time. This ensures promptness in addressing issues and conducting
communication even in large organizations or among globally distributed teams.

Remote technologies, such as remote access to work files and software, virtual
private networks, and video conferencing applications, transform work possibilities
by allowing work from any location with internet access. This enables a flexible work
schedule as employees can work from home, during travels, or from any other
location they choose. It facilitates working according to individual needs and
schedules, also promoting a balance between work and personal life [2].

The preserved history of conversations not only allows tracking the evolution
of a project over time but also analyzing communication methods and interactions
among team members. This helps identify successful approaches and learn from
mistakes, making the team more effective in future projects. Additionally, storing the
complete communication history in electronic format ensures accessibility of this
information to all team members at any time. This is particularly important in modern
conditions when teams may work in different time zones or geographic regions [1].

Thanks to instant messaging, email, and other communication channels,
employees are always connected and available for communication. However, this can
also lead to information overload and distraction from core tasks.

Modern technologies make professional communication faster and more

accessible, increase flexibility in work hours, help track project development more
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accurately, but at the same time create new challenges such as efficiency and
distraction. Each opportunity and challenge needs to be utilized for one's goals and to
enhance productivity metrics [2].
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THE ROLE OF CROSS-CULTURAL COMMUNICATIONS IN
ENHANCING INTERNATIONAL COMPETITIVENESS IN THE FIELD OF
INVESTMENT ATTRACTION BY TERRITORIAL COMMUNITIES

The globalization of the international economy at the forefront in the
management of the competitiveness of territorial communities puts forward the study
of the cultural identity of the subjects of investment activity, the language of their
communication, including their  business-emotional  portrait,  behavioral
characteristics, hierarchy of values, mentality, civilizational differences in business
communications. That means that, international investments are functioning in a
certain cultural environment. Identical styles of business communication in cross-
cultural contacts promote mutual understanding because the behavior of business
partners is understandable and to some extent predictable. Conversely, if the

communication style of business partners is not understood by representatives of
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another culture, then behavior different from the expected one can be evaluated as
"wrong". This provokes the emergence of many problems: the impossibility of
making profitable investment contracts, the impossibility of working in promising
investment markets, etc., which generally affects the country's success.

The European integration prospects of Ukraine, the multiplicative effects of the
post-war revival of its economic potential, including through the attraction of
investment resources of foreign strategic partners, actualize the importance of
implementing qualitatively new business communications. However, not every
official today attaches due importance to etiquette and the ability to properly
communicate with business partners, giving preference to the material and financial
side of the deal. Therefore, one of the main negative factors of the international
competitiveness of territorial communities is insufficient attention to the specifics and
features of business communications, considering the linguistic and cultural
component of their implementation.

If we analyze the problems of modern business communications of domestic
specialists who are attracting international investments [1; 2], it is worth highlighting
two main issues:

1. Linguistic "cosmopolitanism"”, a tendency towards linguistic standardization
and unification on the one hand, and linguistic plurality on the other. The
globalization of the modern world economy determines the prevalence in business
communication of the peculiarities of the linguistic behavior of communicators of the
so-called egalitarian cultures (the USA, Canada, Anglo-Saxon and Northern
European states, which are the leaders of the modern world economy). Accordingly,
the English language becomes the dominant cross-cultural form of business
communication, which imposes certain requirements on officials regarding
mandatory high-quality language education. At the same time, the multiplicity of
international differences forces specialists to use different languages to communicate
with colleagues, clients, and partners from different countries. This can lead to
misunderstandings and mistakes, which can negatively affect the reputation of the

official representative and cause a loss of investment. Therefore, it is important to
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provide professional translation and translation support for international
communications.

2. Cultural diversity. Different countries and cultures may have different
approaches to investment and management. This is especially relevant for increasing
competitiveness in the field of attracting investments by territorial communities
today, in the conditions of full-scale military aggression of the russian federation,
significant reduction of investment operations and modification of the geography of
external investors.

According to the report of The Ministry of Economy of Ukraine, the main
investor countries in Ukraine in 2022 were Cyprus - 33.1%, the Netherlands - 19.5%,
Switzerland - 5.1%, the United Kingdom of Great Britain and Northern Ireland -
4.8%, Germany — 4.97%, Austria — 3.2%, Luxembourg — 2.5% and France — 2.2%.
As of December 31, 2022, the largest amount of direct investment was made to
industrial enterprises - 41.9%.[3] It should be noted that a significant number of
territorial communities in Ukraine have investment potential precisely among the
renewal of previously closed or suspended industrial and production enterprises.

Therefore, such a geographical diversity of international investors requires
specialists to understand cultural differences and find ways to adapt to local
conditions. In general, there are alternative classifications of investment cultures. The
most common one was proposed by Lewis Richard Donal based on such features as:
ways of communication of people from different cultures, peculiarities of their
business behavior, thinking and decision-making process [4]. He distinguishes the
following types of business cultures: monoactive, polyactive and reactive.
Monoactive cultures (Linear-active — L) are included by the author in the category of
rational. Their representatives - Germans, English, Americans, Australians,
Norwegians - demonstrate a pragmatic constructive dialogue in business
communication; a clear solution to the tasks; concentration on a priority matter;
careful attitude to time and strict adherence to the intended plan. Representatives of
multi-active cultures (Multi-active - M) - Spaniards, Greeks, Italians, Latin

Americans, Arabs - in business relationships adhere to such values as orientation to

154



people when performing tasks; free attitude to time and law; doing several things at
the same time. The main values of reactive culture (Reactive — R) — establishing
harmony in relationships; patience; respectfulness; careful attitude both to one's own
reputation and to the reputation of others. This category of cultures includes
Vietnamese, Japanese, Chinese, Koreans.

Solving these problems involves improving the management of
competitiveness in the field of investment attraction by territorial communities in the
direction of active implementation of cross-cultural management.

It is primarily about:

— use of the latest technologies and tools to improve the efficiency and accuracy of
data analysis and identify trends in international communications.

— emphasis on the development and improvement of the culture of communication
and negotiations.

— implementation of a system for monitoring and evaluating the effectiveness of
communication strategies.

— development of culturally adaptive approaches to communication with various
stakeholders.

— application of cross-cultural training and education tools to improve perception and
understanding of different cultural contexts.

The implementation of the mentioned measures should make the system of
value attitudes of territorial communities sufficiently flexible for successful

understanding, and therefore productive cooperation with foreign investors.
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THE ROLE OF INTERNATIONAL COMMUNICATIONS IN
MARKETING

Marketing communications, especially in the social sphere, is a company's
messaging system. Relevant marketing messages are periodically transmitted to
consumers in certain segments of the global market through international marketing
communications. It is a way of interacting with the goods and services used by
consumers [4].

Companies competing in international markets need to inform foreign
consumers about their positions on certain issues, provide information about new

services, and motivate purchases. Today, these goals can be achieved with the help of
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modern technologies that protect brands, media advertising, international exhibitions,
and marketing communications [1].

The emergence of the Internet, social media and other means of communication
in our world has greatly expanded the opportunities for international marketing
cooperation and contacts.

Marketers can easily reach audiences around the world with global
communication. This allows you to expand your market and attract new foreign
customers.

Marketers can adapt their marketing strategies to local consumers by
understanding the cultural differences between countries. This includes adapting
advertising, products, and services to local markets [3].

Marketers and representatives of other countries can communicate with other
cultures through international exchanges. Building trust, understanding the needs and
desires of local customers, and effective collaboration are commercial outcomes.

Companies can create and develop global brands that are recognized and valued
by consumers around the world through international communications [1].

Marketers from different countries can exchange ideas and innovations through
international exchanges. This makes them more competitive in the international
market. It is the effectiveness of marketing disadvantages and contributes to the
development of new marketing strategies.

In a world where globalization is becoming increasingly important, international
marketing communications are a key tool for achieving success in the international
market. Mastering these communication skills can provide a company with a
competitive advantage and sustainable development in the global business
environment [2].

In today's world, effective international marketing communications are real
indicators for business development and successful marketing strategies. International
communication allows companies to operate in international markets through global
audience access, cross-cultural communication, adaptation to different cultures,

global brand development, and the exchange of ideas. Companies can become more
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competitive and succeed in the global business environment by understanding and

leveraging the benefits of international communication.
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THE MAIN FACTORS OF EFFECTIVENESS IN BUSINESS
COMMUNICATION

To begin with if we consider running an enterprise as one of the business
processes aimed at providing services or manufacturing products, then the business
itself should be considered a complex of activities and communication. Business, first
of all, aims to obtain material benefits. Since any activity involves the relationship of
at least two interested parties: the customer and the executor (seller), the main tool for
obtaining favorable conditions when concluding a contract is skillful business
communication,

In the conditions of the modern economy, the effectiveness of concluding

contracts depends on several factors.
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It will not be an exaggeration to say that one of the main factors is morality and
adherence to professional ethics. Although philosopher-scientists tend to believe that
"Business” and "Morality" are incompatible because of their very basis, in economic
relations they are connected with Lutsky’s factor. According to him, partners evaluate
each other, if one of the parties is not reliable and does not conduct business in good
faith - partnership with him will be avoided.

Moreover, one of the important factors of effective communication in business
affairs is compliance with moral and ethical standards. The moral and ethical
guidelines of business are based on the principles of the general theory of morality,
which is based on universal human values.

Another important condition for productive communication in the economic
sphere can be called the ability to identify and develop the communicative
competence of employees and employees. In addition to professional skills, some
employees may have a knack for more effective communication, have skills to
encourage certain actions, persuade and skillfully express opinions in public.
Identifying and referencing the appropriate skills of employees allows for more
efficient use of labor resources.

In addition to the above, one important factor in business communication is the
national characteristics of management. To obtain greater profits, enterprises enter the
international level of market relations. When communicating with multinational
companies, it will be appropriate to take into account national characteristics. This
will not only allow you to adhere to the ethical part of communication, but will also
allow you to eliminate a significant amount of misunderstandings between
participants and make a good impression.
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SPECIFIC FEATURES OF BUSINESS COMMUNICATION OF FINANCIAL
INSTITUTIONS

In today's world, where technological progress is rapidly gaining momentum,
traditional methods of providing banking services and managing banking businesses
no longer meet the growing demand and expectations of customers. This is because
they do not meet modern requirements for efficiency and profitability. In this context,
the active implementation of financial innovation communications requires a constant
search for advanced solutions and the development of new business models that
better meet the changing needs of customers [1]. Increase competition from both
other financial institutions and high-tech companies that apply innovative solutions to
become leaders in highly profitable segments of the banking sector requires the
development of a business communications strategy that meets the new trends in the
modernisation of financial institutions.

Business communication is an integral part of the work of any financial
institution [2]. It plays a key role in building relationships with customers, partners,
investors and regulators.

The peculiarities of business communication in this sector arise from numerous
factors that should be taken into account:

1. Complexity of financial products. Financial institutions offer a wide range of
products and services, such as loans, investment products, insurance, etc. These
products have specific characteristics and complexities that require good explanation
and clear communication to customers. Business communication should be clear,
understandable and secure so that customers can make informed financial decisions.

2. Regulatory requirements and high level of accountability. Financial
Institutions are subject to stringent regulatory requirements related to customer safety,

compliance and ethical standards. Risk management and compliance are an integral
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part of the business communication of financial institutions. Communication must be
accurate, clear and compliant with legal requirements.

3. The importance of trust and reputation. Trust is the basis of the relationship
between financial institutions and their customers. Maintaining and maintaining trust
requires effective communication, including both face-to-face and remote
communication (e.g., via email, telephone, online chat).

4. Technological innovation and change. Rapid technological advances and
digital transformation are affecting the business communication of financial
institutions. The introduction of new technologies, such as internet banking, mobile
apps, artificial intelligence and blockchain, is changing the way we interact with
customers. Communication strategies must adapt to these changes and ensure
effective interaction using new channels and tools [3].

In turn, effective business communication can help financial and credit
institutions to increase their competitiveness, as clear and concise communication can
better convey the benefits of their products and services to their customers and
partners, and reduce risks, as effective business communication can help avoid
mistakes and misunderstandings that can lead to significant financial losses and
improve their image.

Consequently, business communication of financial institutions has its own
peculiarities related to the complexity of financial products, regulatory requirements,
the importance of trust and reputation, technological innovations and changes in the
international sphere. Understanding these peculiarities and being able to
communicate effectively with various stakeholders is key to the success of financial
institutions in today's competitive environment.
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INTERCULTURAL BUSINESS COMMUNICATION AND ITS ROLE IN
STUDENT TRAINING PROCESSES

The current situation requires the development of new intercultural strategies

communications focused on the activation of not only national and cultural ones

potentials of society, but also psychic, mental and spiritual intrapersonal resources of

each person.

This involves studying not so much the adaptation of people to multicultural

environment, how much their inclusion in integrative processes, that take place in

intercultural interaction, oriented to the organization personality behavior not only in

stable, but primarily in unbalanced ones multicultural situations. The need for

research becomes urgent adaptation to a multicultural environment based not only on
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ideas development of unified new value standards, but also on the idea of interaction
already existing norms.

Insufficient development of the theory and practice of intercultural interaction
Is explained by the rapid development of intercultural relations, accelerated
expansion of cultural borders of states, communities, social groups. Fast the rate of
change in the cultural situation in the world requires the organization of such
behavior in multicultural environment, which would contribute to the prevention of
cultural conflicts between communicators, formation of readiness to find optimal
ways of achieving certain goals in unbalanced, unpredictable and unprogrammed
situations of clash of cultures.

In recent years, it has become much more complex and multi-component
production sphere of communication. Gained significant distribution and
development economic, managerial, commercial, legal spheres of professional
activity, which makes it necessary for specialists to possess professional skills culture
as a significant component of professional intercultural communication. The weak
development of the theory of business intercultural communication does not allow
carry out socialization and adaptation of the personality to the modern one
multicultural space and effectively use internal resources to ensure the achievement
of the intended result. This determined the main one problem of this article. Today,
the individual, as well as society in general, are becoming not only a means, but also
a goal of social development. Therefore, a modern business person must possess the
necessary spiritual potential. The latter, as practice shows business communication,
should be expressed in respect for the dignity of the partner, skillful seeing the
interlocutor as an equal, in tolerance and striving to understand how its position, as
well as values, in the culture of discussion, compliance generally accepted cultural
and moral norms.

In connection with the expansion of international relations in various spheres
of special problems of intercultural business communication become relevant when
the communication process takes place in conditions of national and cultural

differences stereotypes of thinking and behavior, including situations of business
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interaction. And such factors as language, linguistic individuality, gestures, traditions,
national character, etc., play a decisive role in intercultural business communication.

Intercultural business communication includes transmission, exchange and
reception business or professional information between business partners taking into
account verbal and non-verbal means. As we can see, this is a complex process
establishment, maintenance and development of contact between different people
nationalities in a professional environment that takes place in the conditions
discrepancies of national and cultural stereotypes of thinking and behavior and rules
and standards accepted in society, and as a result - the achievement of business
agreements between interested parties.

Harmonious intercultural communication, and together with it, business
communication, requires understanding of stereotypes of behavior contained in
national traditions and their perception. The interaction of community members
involves not only informational exchange in various spheres of communication, and
first of all, professional, and interpersonal communication, the nature of which is
determined by communicative partners' intentions and strategies for their
achievement (cooperation, rivalry, conflict) determined by socio-psychological and
cultural features of the respective communities.

Thus, the success of business communication between representatives of
different cultural communities largely depends on their cultural literacy. Only under
the condition of awareness of those values and instructions, which are managed by
the relevant parties in order to find mutually acceptable options for behavior,
successful communication in intercultural business is possible communication

between people of different cultural communities.
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COMMUNICATION IN LOCAL SELF-GOVERNMENT BODIES:
KEY ASPECTS AND SIGNIFICANCE

Communication in local self-government bodies (LSGB) plays an integral role
in ensuring effective functioning, interaction, and collaboration among various
stakeholders. This aspect is critically important for managing cities, districts, and
other territorial units. Corresponding communication contributes to the development
of collaboration, conflict resolution, and an increase in citizen satisfaction and trust
in the activities of LSGB.

One of the key aspects of communication in LSGB is internal communication
among employees at different levels and departments of government bodies. This
includes information exchange, coordination of actions, joint decision-making,
feedback facilitation, and issue resolution. Effective internal communication ensures
the harmonious operation of the entire local self-government system, enhancing
productivity and efficiency [1].

Scientific research underscores the importance of internal communication for
the successful functioning of LSGB. For example, in the article "Internal
Communication as a Factor in the Effective Functioning of Local Self-Government
Bodies" [1], the authors argue that clear and coordinated communication among
employees allows for task completion, time reduction, service quality improvement,
stress level reduction, and staff motivation enhancement.

Moreover, external communication of LSGB is a crucial element in
establishing and maintaining connections with the public, business community, non-
governmental organizations, and other stakeholders. This may include conducting
public consultations, public meetings, participation in local events, posting
information on websites and social media, and organizing press conferences, among

other activities. Ensuring transparency and openness in interactions with the public
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contributes to an increase in trust in government authorities, their legitimacy, and
accountability.

In addition, scientific research demonstrates that effective external
communication positively influences citizens' trust in LSGB. In the article "External
Communication of Local Self-Government Bodies: Ways to Improve" [2], the
authors argue that open and accessible information about the activities of LSGB,
opportunities for citizens to participate in decision-making, and expressing their
opinions contribute to an increase in trust in authorities.

LSGB should ensure that information about their activities is accessible to
people with different levels of education, age, language, and internet access. This
can be achieved through the use of various communication channels, translation of
information into other languages, adaptation of information for people with visual
and hearing impairments, as well as the use of simple and understandable language.
LSGB is also recommended to establish a system for receiving feedback,
suggestions, and comments from the community. This can be done through the
creation of online feedback platforms, surveys, organizing meetings with the public,
and other initiatives.

All things considered, communication in local self-government bodies is a
dynamic and multifaceted process that is constantly evolving. Effective
communication allows LSGB to build trust and partnership relations with the
community, ensure transparency and accountability in activities, enhance

management efficiency, and create better living conditions for citizens.
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SIGNS OF COMMUNICATIVE COMPETENCE OF AGRICULTURAL
STUDENTS

Teaching students oral and written communication, i.e. communicative
competence, is of exceptional importance in modern society. Due to the rapid decline
of the general level of national linguistic culture in the mass media, fiction,
journalism, and everyday communication, there is a need for mandatory formation of
individual and personal motivations for mastering communicative competence among
university students. Such a task in the system of higher education is implemented
through the mandatory teaching of the discipline «Ukrainian language (for
professional direction)».

In the modern methodology of teaching the native language in higher
education, the following indicators of students' communicative competence are
determined: 1) knowledge of linguistic theory, awareness of it as a system of rules
and general instructions that regulate the use of language means during
communication; 2) knowledge of communicative theory, mastering the main types of
speech activity; 3) use of basic linguistic (identification, classification) and speech
(selection, actualization) skills; 4) the ability to consider the speech situation and
choose adequate behavior (verbal and non-verbal).

The analysis of such indicators helps the teacher establish the levels of
communicative competence of students: unconscious (subconscious) competence,
reproductive competence, productive competence, creative competence.

The communicative approach is usually used at the final stage of language
learning, therefore it is the most suitable for language teaching in a higher education
Institution, since students should already have formed and developed language skills
during the acquisition of the first educational degree. The communicative approach is

also known as communicative language learning — learning a language through

167



communicative interaction. The process of learning any language becomes easier,
clearer and more pleasant when it is truly meaningful, therefore communicative
training of students of higher education is based on the sociolinguistic approach,
which is embodied through the idea of effective knowledge of the language — to be
able to interact, and not only to know vocabulary and grammar rules and
pronunciation Future professionals must be able to use the business Ukrainian
language correctly in any environment, both in professional official and scientific
fields, as well as in entrepreneurial activity or social context. The communicative
approach focuses on language as a means of communication, therefore it assumes that
communication has a social purpose, that is, the language learner has something to
say or perceive and understand. During this method, interactive activities in the class
Increase opportunities for learners to use professional language with a communicative
purpose for meaningful activities.

The communicative approach focuses students’ attention on competence in
communication according to the required context. The communicative approach is a
method of language learning that has functional significance for communication, i.e.
with this approach, the most important during the process of mastering language
skills are selected language means, and the purpose of communication, the tactics and
strategies used to achieve the intended result of communication. To implement the
concept of the communicative method, tasks and exercises should be used in business
Ukrainian language classes that will help students to enrich their vocabulary and
understand the social context in which the communicative act takes place.

Therefore, taking into account the signs of the students’ communicative
competence, the teacher reconstructs his level of awareness and chooses such
methods and tasks in education in order to bring up the highest creative level of the
formed communicative talent of a linguistic personality from unconscious

competence.
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FORMATION OF A PROFESSIONAL LINGUISTIC COMPETENCE

The process of preparing for professional activity, as a system, is formed under
the influence of many factors and can be considered at three stages at once: as a
process, as a state and as a result. System represents a harmonious and correctly
constructed development future specialists have professional knowledge and
experience who will they need for subsequent successful implementation professional
tasks.

The main goal of professional linguistic education is the preparation of a
qualified employee of the relevant level and profile, competitive in the labor market
not only within own state, but also beyond its borders. Competent, fluent proficient in
his profession and oriented in related fields their activities, ready for constant
professional growth, and accordingly, social professional mobility.

It is necessary to focus on the competency-based approach that underlies
professional linguistic training of future specialists. “Competence” is the range of
authority of someone or the range of issues in which the person has knowledge and
experience. Concepts “competence” is interpreted as having competence, knowledge,
allowing one to judge something. According to a number of researchers, it is
professional competence is one of the significant factors capable of ensuring the
sustainable life of a future specialist in all areas of professional activity. It is also
obvious that it is a necessary condition for the successful activities of students —
future employees, including mastering professional activities.

Formation of student linguistic competence, future professional, in the
information community is carried out mainly in the process of developing his stable
abilities to communication with a certain level of linguistic competence, that is ability

to understand foreign language texts (listening and reading), convey information in

169



coherent, reasoned statements (speaking and writing), plan your speech and non-
speech behavior.

At the same time, a student’s professional linguistic training includes an
information-personal level containing a certain amount of knowledge, skills and
abilities in the field of language and interpersonal communication (linguistic
competence), creation individual information terminological field for the purpose
ensuring professional demand in the future.

Analysis of the content and generalized minimum requirements for the basic
educational program for learning a foreign language shows:

- the form of communication between a linguist teacher and a student becomes
not only learning, but also mutual exchange of information (interactive), which
assumes greater independence in the student’s work;

-the nature of the relationship between the participants is focused on
cooperation between a linguist teacher and a student in order to achieve maximum
return from the linguistic educational process;

-development of spiritual strength, communication and language abilities and
skills provides opportunities for personal and professional growth of students.

Learning a foreign language should be aimed, first of all, at for further
development and improvement of the formed linguistic communicative competence
in the unity of all its components: speech, language, professional, sociocultural and
educational and cognitive competencies that ensure the use foreign language as one
of the important components of the future professional activity of student.

And in the end, it should also be noted that increasing motivation to study
foreign language, vocabulary expansion by professional terms taking into account the
needs and interests of the student naturally will lead to more conscious learning of a
foreign language, and accordingly, to increase personal motivation linguistic

professional competence.
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THE ROLE OF ENGLISH FOR INTERNATIONAL BUSINESS
COMMUNICATION

English, as a globally recognized language, plays a crucial role in international
business communication due to its widespread usage and acceptance. English is used
in facilitating cross-border trade, negotiations, and relationships among multinational
corporations. English is a dominant language in shaping global business practices/

English has emerged as the leading language of international business
communication, serving as a common medium for facilitating interactions among
individuals and organizations from diverse linguistic backgrounds. The globalization
of markets and the increasing interconnectedness of economies have underscored the
importance of English proficiency in conducting cross-border transactions,
negotiations, and collaborations.

As a result, the use of English in international business settings has become
virtually indispensable, creating both opportunities and challenges for businesses
operating in a globalized world.

Proficiency in English can confer a competitive advantage to individuals and
organizations seeking to engage in global business activities. However, concerns have
been raised about the potential marginalization of non-English speakers and the
homogenization of business practices due to the dominance of English in the
corporate world.

So, English serves as a powerful tool for facilitating international business
communication, offering a common language for transcending linguistic barriers and
fostering collaboration on a global scale. However, the widespread use of English
also raises important questions about cultural diversity, language preservation, and

inclusivity in the global marketplace. Businesses can harness the full potential of
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English as a language of international business while promoting cross-cultural

understanding and respect.

Stasiuk T.V., Bacherykova E.V
Dnipro State University of Agriculture and Economics
STYLES OF PROFESSIONAL COMMUNICATION

Not understanding someone’s communication style can lead to misunderstandings
in the workplace. By learning each person’s unique characteristics — and mastering
your own communication style — you have more control over how you clearly and
effectively deliver important messages.

Each communication style can also elicit specific feelings from those on the
receiving end. Each style can cause someone to feel empowered, frustrated, trusting,
guilty or something else. Fostering a positive work environment means embracing
communication styles that encourage employees and avoid unnecessarily negative
reactions.

Note that these styles aren’t mutually exclusive, and you can combine elements
of several or switch between them to achieve the most effective messaging as part of
your unigue management style. There are 5 Types of Communication Styles:

1. Aggressive Communication Style

Aggressive communicators use this style to attempt to dominate the discussion.
They speak louder than the other participants, maintain intense eye contact and step
into the personal space of others while talking.

Those who use this style end up, whether intentionally or unintentionally,
belittling who they speak to. This can create a reluctance to engage that undermines
the intent behind their words. It’s not impossible to use an aggressive communication
style in a professional setting; however, it takes skill to come off as confident rather

than overbearing.
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As there is so much room for misinterpretation, it’s best to avoid an aggressive
communication style where possible.

Examples of an aggressive communication style include:

“You all made too many mistakes during this project.’

‘Just do as you’re told.’

‘I think you’re wrong, so I’ll do it my way instead.’

2. Passive Communication Style

The passive communication style strives to avoid conflict using humble and
easy-going language, but it can also lead to speakers having difficulty expressing
themselves. As a result, more assertive voices lead the conversation. This is also
sometimes termed a more submissive communication style.

Passive communicators’ inclination to dance around uncomfortable topics can
also lead to misunderstanding within the workplace. While the more submissive
speech patterns can make it easier to deal with difficult clients or colleagues, it’s less
useful in a more collaborative space.

Examples of a passive communication style include:

‘It’s no big deal; we can fix it.”

‘I don’t want to start a fight, but...’

3. Passive-aggressive Communication Style

A passive-aggressive communicator uses techniques from both namesake
styles. In this style, you use the outwardly humble tone from the passive style to mask
more aggressive sentiments. Like a passive speaker, a passive-aggressive
communication style tends to avoid direct conflict, creating a discrepancy between
actions and actual opinions.

Passive-aggressive employees express their discontent using indirect methods
such as gossip, starting rumours, the silent treatment and condescension. This kind of
communication is universally inappropriate within a business environment, only
working to frustrate your workforce and worsen social situations.

Examples of a passive-aggressive communication style include:
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‘Sure, ’'m fine with doing things your way.” (Then mutters, ‘It’s not like it’s
going to work...”)

‘Yeah, I’'m happy to help.” (But then does the exact opposite of your
instructions.)

‘I’m not upset; it’s fine you didn’t listen to me.’

4. Manipulative Communication Style

As a manipulative communicator, you’ll use cunning tactics to guide the
discussion in the direction you want it to go. This style influences others to act a
certain way while hiding your true intentions.

Manipulative speaking styles are harder to recognise because they can appear
like more appealing speaking patterns. However, if your manipulations are revealed,
everything said from then on can come off as insincere.

Manipulative speakers can create problems within the workspace. However,
you can put their ability to get their way to more positive use if they focus on meeting
the needs of their co-workers.

Since a manipulative communication style depends on obfuscation, it’s
difficult to recognise it through words alone. Instead, look for discrepancies between
what a person says and their actions.

Examples of a manipulative communication style include:

‘I have to complete this project by Friday; if only someone were available to
help me...’

‘I rushed to finish the presentation by the deadline; I wonder if it’s good enough.’

5. Assertive Communication Style

An assertive communicator shows confidence in what they say without
monopolising the conversation. This communication style is the most effective at
work because it encourages cooperation. As an assertive speaker, you consider the
viewpoints of others while communicating your own perspective, seeking
compromise when there’s a disagreement.

Examples of an assertive communication style include:
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‘I understand your viewpoint, but I respectfully disagree for XYZ reasons.’
‘I feel like you shouting over me during the meeting wasn’t productive to the
discussion.’

‘Does anyone else have any thoughts to share before we move on?’

Stasiuk T.V., Goncharov D.I.
Dnipro State University of Agriculture and Economics
ENGLISH FOR PROFESSIONAL TRAINING

In today's globalized world, English has become the language of international
communication, making it essential for professionals seeking to enhance their skills
and expand their career prospects. This essay explores the significance of English in
professional training, highlighting its role in fostering global opportunities and
facilitating professional growth.

The Importance of English in the Professional Sphere

English proficiency has become a prerequisite for success in many industries. It
serves as a common language that enables professionals from different countries and
cultures to communicate effectively. Whether it's in business, technology, healthcare,
or academia, English proficiency opens doors to global opportunities and enhances
professional interactions.

Enhancing Career Prospects

Professionals with strong English skills have a distinct advantage in the job
market. Many multinational companies require employees who can communicate
fluently in English, as it facilitates interactions with international clients, partners,
and colleagues. Job seekers with English proficiency are often preferred over those
without it, as they can effortlessly navigate cross-cultural environments and

contribute to the global expansion of companies. English is not only a means of
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communication but also a gateway to career advancement and higher job
opportunities.

Access to Knowledge and Resources

English proficiency grants professionals access to a vast range of resources and
knowledge. The majority of scientific research, technological advancements, and
industry trends are documented and disseminated in English. By being fluent in
English, professionals can stay abreast of the latest developments in their fields,
participate in global conferences, and collaborate with experts from around the world.
This exposure to diverse perspectives and cutting-edge information empowers
professionals to innovate, adapt, and excel in their respective industries.

Effective Communication and Collaboration

In a globalized workforce, effective communication is essential for successful
collaboration. English proficiency enables professionals to express their ideas clearly,
understand instructions accurately, and contribute meaningfully to team projects. It
breaks down language barriers and fosters efficient information exchange, leading to
enhanced productivity and better outcomes. Moreover, professionals who can
communicate proficiently in English can build strong relationships with international
clients and partners, fostering trust and facilitating successful business interactions.

Personal Growth and Development

Learning English for professional training not only enhances career prospects
but also promotes personal growth and development. Language learning expands
cognitive abilities, improves memory, and sharpens critical thinking skills. It fosters
self-confidence, as individuals gain the ability to express themselves fluently in a
foreign language. Moreover, language learning encourages individuals to embrace
new perspectives, challenge their preconceived notions, and develop a global
mindset. This holistic development equips professionals with the tools they need to
thrive in an ever-changing world.

Conclusion

English has emerged as a crucial component of professional training in the

modern era. Its importance lies not only in facilitating global opportunities and career
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growth but also in promoting effective communication, cultural agility, and personal
development. Professionals who invest time and effort in developing their English
skills position themselves at an advantage in the global job market. English
proficiency opens doors to a world of possibilities, enabling professionals to connect,
collaborate, and succeed in an interdependent and multicultural professional
landscape. Therefore, incorporating English language training into professional
development programs is essential for individuals seeking to excel in their careers

and embrace the opportunities of a globalized world.

Stasiuk T.V., Komiak K.S.
Dnipro State University of Agriculture and Economics
PROFESSIONAL COMMUNICATION IN AN AGRICULTURAL

CORPORATION: IMPORTANCE IN MODERN AGRICULTURE

The modern agricultural sector requires professionals not only with in-depth
knowledge of agricultural science and technology but also with high-level skills in
professional communication. An agricultural corporation, being a complex
organization, a large enterprise, or a cooperative, requires effective exchange of
information, interaction, and collaboration within the team and with partners.

One of the key features of professional communication in an agricultural
corporation is the understanding and use of specific terminology. Experts must be
confident in the terms used in agribusiness to effectively discuss and comprehend
tasks, issues, and innovations in the field.

Interacting with agricultural partners is another crucial component of
professional communication. Negotiation skills and relationship management with
suppliers, distributors, and farmers define the success of agricultural activities. The
ability to build partnerships and ensure long-term collaboration contributes to the

stability and development of the corporation.
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Agricultural expertise is essential for a proper understanding of the
peculiarities of crop cultivation, animal husbandry, and the use of agronomic and
agrochemical practices. Professionals need to stay informed about current trends and
innovations in the agricultural science and practice, enabling the implementation of
advanced technologies and enhancing the competitiveness of the company.

Managing crisis situations is an integral part of communication in the agricultural
sector. Preparedness and effective response to unforeseen circumstances, such as
weather catastrophes or epidemics, determine the company's resilience to changes.

Compliance with agricultural legislation and regulations requires professionals
to be attentive and possess a high level of legal competence. Knowledge and
adherence to norms and standards ensure business security.

Here are some key aspects of professional communication in an agricultural corporation:

Terminology and Specifications:

. Understanding and using agricultural terminology.
. Effectively explaining agricultural processes and technologies to colleagues
who may not have agricultural experience.

Interaction with Partners:

Negotiation skills and relationship management with suppliers, distributors,

and other stakeholders in the agricultural sector.

Ability to build partnerships and ensure long-term collaboration.

Agricultural Expertise:

Understanding the specifics of plant and animal cultivation, agronomy, and
agrochemistry.

Knowledge of current trends and innovations in agricultural science and

practice.
Leadership and Reporting:
. Effective communication with the team and upper management.
. Skills in preparing reports and presentations with the results of agricultural activities.

Crisis Management:
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. Readiness and ability to effectively respond to crisis situations, such as weather
anomalies, animal epidemics, or other unexpected events.
Legislation and Regulation:
. Understanding agricultural legislation and regulations.
. Ability to adhere to norms and standards, as well as adapt activities to changes in legislation.
Effective Communication:
. Ability to communicate clearly and effectively with various audiences,
including farmers, experts, government representatives, and other partners.
Professional communication in an agricultural corporation requires not only
technical understanding of agricultural issues but also a high level of interpersonal

skills and the ability to work in a team to achieve common goals.

Stasiuk T.V., Koshkina N.V.
Dnipro State University of Agriculture and Economics
PROFESSIONAL COMMUNICATION IN MODERN BUSINESS

Professional communication is the process of sharing information between
people within the workplace and outside a company. Effective business
communication is how employees and management interact to reach organizational
goals. Its purpose is to improve organizational practices and reduce errors. It’s important
to work on both your communication skills and communication processes to achieve
effective business communication.

The importance of business communication also lies in: 1) Presenting
options/new business ideas; 2) Making plans and proposals (business writing); 3)
Executing decisions; 4) Reaching agreements; 5) Sending and fulfilling orders; 6)
Successful selling; 7) Effective meetings; 8) Providing feedback to employees and

customers.
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All organized activity in a company relies on the process of business
communication and your communication strategy. This could be anything from
managerial communication to technical communication with vendors.And once
communication becomes unclear, the company’s core systems risk falling apart. Data
shows that 60% of internal communications professionals do not measure internal
communications.

Let’s first differentiate the main types of communication in a typical
organization.

First, we have internal business communication.

Internal business communication can be:

. Upward communication: any communication that comes from a subordinate

to a manager. Or from another person up the organizational hierarchy.

. Downward communication/Managerial communication: anything that

comes from a superior to a subordinate.

. Lateral communication/Technical communication: internal or cross-

departmental communication between coworkers

Then, there is external business communication.

External business communication is any messaging that leaves your office and
internal staff. It involves dealing with customers, vendors, or anything that impacts
your brand. You can sort all communication in this spectrum into four types of
business communication.

1. Getting and receiving instructions and assignments both upward and
downward. This includes an effective delegation from one person to another. Most
problems in business begin with unclear communications in this area.

2. Sharing and discussing information, including information sharing that goes on in
meetings. When communication fails in this area, it causes tasks to be done improperly or not
atall.

3. Giving feedback to people who report to you so they can do their jobs
better. Giving great, actionable feedback is a key skill for anyone in a leadership

position. Non-verbal communication and body language also play a role here.
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4. Problem-solving and decision-making meetings and discussions. These are
considered among the most important discussions for any organization. This
involves higher critical thinking and better communication technology.

5. Public relations can even be considered a form of external
communication. Public perception is an essential aspect of a business
communication strategy.

How is it different from business communication services? Business
communication typically refers to the act of communicating in your business. On the
other hand, business communication services refer to the types of software solutions
you could use to help facilitate communication and collaboration across your
business.

Business communication services include: 1) Voice solutions like VolIP; 2)
Software that allows you to conduct video meetings; 3) Email services; 4) Contact
center software that manages communication with your customers; 5) Small business
VolP that let you take calls and communicate from anywhere.

So in modern business, professional communication is defined as an integral
component of successful business relations. The importance of precision, clarity, and
empathy in expressing ideas becomes evident across various business sectors.
Comparing information losses with the quality of interpersonal communication
underscores the significance of refining communication skills for greater efficiency in
business conduct. Additionally, considering personal meaning and the ability to
interact with diverse communication styles becomes a key factor in maintaining a
positive work environment. Therefore, improving professional communication is a
prerequisite for success in contemporary business, where the high quality of

interpersonal relationships determines the stability and development of organizations.

181


https://www.nextiva.com/products/voip-phone-service.html
https://www.nextiva.com/products/contact-center-solutions/
https://www.nextiva.com/products/contact-center-solutions/
https://www.nextiva.com/products/small-business-voip.html
https://www.nextiva.com/products/small-business-voip.html

Stasiuk T.V., Parameeva A.O.
Dnipro State University of Agriculture and Economics
DYNAMICS OF PROFESSIONAL COMMUNICATION IN MODERN BUSINESS

Communication dynamics in professional contexts is something anyone who
works deals with every day. Communication dynamics is the study of the way
communication lives in the world; what communications does as it functions between
people in various contexts.

Communication is never not dynamic. A page with writing on it is nothing to
anyone until it is observed. Communication dynamics is a factor at all times. One of
the most important and impactful scenes for complex communication dynamics is
while we are at work. Almost everyone spends a large part of their day working and
most people need to communicate to work. Understanding the communication
dynamics at play while we work can be extremely valuable. A clearer understanding
of the way things work can help with efficiency, fulfillment, purpose, and creativity.

Communication is the lifeblood of any organization. In the age of
globalization, businesses operate in a highly connected world where flawless
communication isn't simply a convenience but a necessity. The advent of digital
platforms and communication tools has revolutionized the way professionals interact.
Email, instant messaging, video conferencing, and collaborative platforms have become
essential in facilitating real-time communication across geographical boundaries.

The rise of social media has added another layer to professional
communication. Businesses now harness the power of platforms like LinkedIn for
networking, brand structure, and gift accession. Yet the same tools that amplify the
reach of communication also demand a heightened sense of responsibility. A misstep
in the digital realm can have far-reaching consequences for a business.

Effective communication in the ultramodern business geography extends
beyond written or verbal exchanges. Non-verbal cues, frequently overlooked, play a
significant part in conveying dispatches, and they can be used to communicate
information in ways that aren't fluently understood, similar as when a communication

Is being transferred or entered, or when a communication is being transferred or
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entered. From the nuances of facial expressions to body language during donations,
professionals must be attuned to the subtleties that can impact the perception of their
dispatches, and the way they respond to them.

More importantly, artistic intelligence is now a vital element of professional
communication. As brigades come decreasingly different, understanding and
esteeming different artistic morals and communication styles is critical. The
capability to navigate through these artistic nuances can be a crucial differentiator for
businesses operating in the global arena.

In addition to external communication, internal communication within
associations has experienced a metamorphosis. The hierarchical, top-down model is
evolving into a more cooperative, transparent approach. ultramodern businesses
emphasize open channels of communication, where feedback isn't only welcomed but
laboriously sought. This fosters a culture of nonstop enhancement and invention.

The proximity of communication in the digital age also means that heads can
escalate fleetly. Effective extremity communication has come a technical skill, taking
businesses to respond fleetly and transparently to alleviate implicit damage to their
business and the business as a whole. The ultramodern business terrain demands not
only a visionary extremity communication strategy but also the capability to
acclimatize it in real- time.

Professional business communication in ultramodern business is a multifaceted
and dynamic reality. It extends beyond traditional written and verbal forms,
encompassing digital platforms, non-verbal cues, and artistic intelligence and
communication systems, and is a crucial element of the ultramodern digital frugality
and the digital frugality as a whole. Businesses that fete the centrality of effective
communication, both internally and externally, are more deposited to navigate the
complications of the contemporary business geography. As technology continues to
advance, those who master the art of professional communication will really stand at

the forefront of success in the field.
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ENGLISH FOR PROFESSIONAL TRAINING:
KEY TO INTERNATIONAL SUCCESS

The modern world is becoming increasingly global: connections between
countries, companies, and people are crossing borders, but there is one thing that
remains universal - language. In this context, learning English proves to be an
essential component of professional training.

The ability to communicate in English opens doors to global opportunities and
makes us competitive in the global job market. In any professional field, knowledge
of English provides an advantage in job selection, negotiating international
agreements, and in interacting with representatives of different cultures.

One significant advantage of learning English is the access it provides to a vast
amount of professional literature and scientific research often published or presented
in English. This enables professionals in any field to stay updated, refresh their
knowledge, and complement their professional experience.

Undoubtedly, English has become a defining factor in international team projects.
Collaboration with experts worldwide requires a common means of communication,
and English serves as such a tool. It unites teams, allowing each member to contribute
and participate in solving tasks.

Diplomacy and international relations also cannot be done without English.
Communication between countries, participation in international organizations, and
discussions of global issues all require proficiency in English for successful
communication and addressing common challenges.

For students and young people, English opens the door to the best global
universities and opportunities for international experience. Many exchange programs,
internships, and research projects are conducted in English, providing participants
with the chance to deepen their knowledge and develop international contacts.

In journalism, English allows the representation of information to a wide range of

readers and viewers. Journalists aiming to cover events at the international level need
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to communicate with representatives of international organizations, governments, and
non-profit organizations. Proficiency in English makes it easier to access information
and conduct interviews with key figures in global politics.

Many companies in the IT sector require their employees to know English. The
ability to work in English makes a professional more attractive to employers and
opens doors to job opportunities beyond the national market.

In agronomy, English is applied in many scientific and agro-technical resources
available or primarily presented in English. Understanding English allows
agronomists to use these resources to enhance their knowledge and skills. Knowledge
of English enables agronomists to communicate effectively in the international
agricultural market, negotiate agreements, and engage in discussions with partners
and buyers from other countries.

However, it is essential to understand that learning English for professional
training is not just about mastering vocabulary and grammar. It also involves learning
the nuances of communication in business, negotiation skills, and written and oral
presentation skills, enabling effective representation of ideas and influencing the
audience.

It is worth noting that English includes many national variants and dialects, and
learning the language in the context of a specific professional field can be particularly
beneficial. For example, medical English differs from business English, and studying
specific terminology makes it easier to interact in a particular professional
environment.

Therefore learning English in the context of professional training is recognized as
the key to success in the modern world. It is an investment in personal development
and the opening of doors to new opportunities. Knowledge of English makes us ready
for the challenges of globalization and contributes to expanding possibilities for
personal and specialized growth.
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MODERN MEANS OF PROFESSIONAL COMMUNICATION

Modern means of communication refers to those forms of communication
which are non-verbal communication, newspapers, television, radio, email, and so
forth. In the process of communication, both verbal as well as nonverbal systems of
communication are needed. Messages are sent, received, as well as returned in the
form of feedback. Simply put, communication is the two-way exchange of
information between two or more people in the form of thoughts, perspectives, and
ideas to foster understanding.

The modern means of communication would include the cultural realm,
communication instrument, geographical location, and other factors. Important
modern means of communication include social media, blogging, voice calling, and
so forth. Revolution in the field of communication is brought about by the modern
means of communication. Modern means of communication are required for many
daily based activities.

Given the widespread use of English in professional environments, a key skill
for successful communication is English. Employees must be proficient in technical
terms, as well as be able to effectively express ideas and communicate with
colleagues and customers. It is also important to understand cultural differences in
professional communication to maintain successful business relationships [1].

Improving English in the professional sphere includes not only lexical aspects,
but also writing skills, studying the formal structures of letters, resumes and
presentations. Constant improvement of grammar and expansion of vocabulary
contribute to increasing the effectiveness of communication in a professional
environment. In addition, the use of specialized resources and participation in
language courses can make this process much easier [2].

An important part of successful professional communication is the
development of listening skills and the ability to interact effectively in a team. It is
also worth paying attention to the adaptation of speech to the audience, taking into
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account the level of knowledge of the interlocutors. Cultural sensitivity and the
ability to express one's thoughts clearly and succinctly are key elements in successful
professional interaction in English.

An additional aspect is the ability to use formal expressions and an
appropriate tone in written and oral communication, especially in formal situations.
Understanding the importance of the correct use of language helps to maintain a
professional communication style and increase the trust of interlocutors. In addition,
the establishment of clear communication metaphors and the use of structural
elements contribute to the easy understanding of information in professional
discussions. The types of modern means of communication include:

Social Media
. Since the dawn of the internet, social media has existed and continues to rule
the majority of our lives.

One of the most widely used ways of communication, the vast list of social

networks is expanding and attracting millions (and even billions) of people daily
to their websites.

. Although social media may be all about raising brand exposure, it is also a
fantastic avenue for communication because it allows you to post public
messages and interact with consumers through comments.

. It makes a great first step in communication, whatever you use it for.

. Additionally, your messages aren’t only for your followers with the help of

hashtags, shares, likes, retweets, hearts, and other responses, your posts can

reach an unlimited number of people.
Everyone has seen the impact of posts going viral.
Direct Message on Social Media (DM)

. Social media doesn’t always have to be entirely open to the public.
. A direct messaging option is available on almost all social networking
platforms, and some of these messaging services even have their own messaging

apps, like Facebook Messenger.
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. While less formal than email, private messaging over social networks has the
same closeness.

. Only when a customer has contacted them via Direct Message should a
business make contact with that person. On some social networks, like
Facebook, some direct messaging strategies are becoming a little more accepted.

. Using Facebook’s messaging platform, you may communicate with your

audience by using Facebook Messenger Bots, which are increasingly considered

the norm.
Quick Message (IM)
. While certain Instant Message systems, like Facebook Messenger, fall under

the umbrella of social media, there are many other Instant Message services that
aren’t affiliated with social media, such as Google Hangouts and WhatsApp.

. IM is a fantastic tool for brief, casual conversations or group discussions.

Text Messaging using SMS

. Text messaging has several purposes, as we are all aware.

. They are a wonderful way to share brief information that may be read and
responded to at the recipient’s convenience because they are brief and typically
casual.

. Since we now practically always carry a mobile device with us, it is no
wonder that more people than ever before prefer using their cell phones for
communication, research, and search purposes over PCs.

. This makes smartphones the ideal platform for engaging with your audience.

Email Marketing

. In 1978, the first bulk email was sent, and it was a huge success right away.
Despite being one of the most advantageous in terms of return on investment, it
is currently one of the most underappreciated marketing platforms available.

. Email marketing can be used for a variety of things, such as to promote goods
and services, disseminate information, build brand awareness, or reach a large

audience with a message.
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. Most firms would have amassed a large number of email addresses over time,
and many of them would be wasted. With email marketing, you may engage with
both current and potential customers by using their email addresses.

Blogging

. A blog is a website with a conversational design that lets you submit
messages, news, information, or any other kind of content for public viewing on the
internet.

. The comments section of most blogs allows you to interact with folks who
share your interests in your blog article. It is an excellent venue for

communication because of this.

Voice Calling
. Voice calling is considerably more individualized than the aforementioned channels.
. One of the most widely used communication instruments is the telephone or cell phone,

which quickly enables both parties to hear the tones and emotions of the other caller.

Video Chat

. With video chat, you can see the other person and understand their facial
expressions and body language.

. Although not as common as voice calling, this method of communication has
some benefits.

. Video calls are definitely something to think about, especially with so many
free videos calling apps like Apple’s FaceTime, Facebook Messenger, Skype,
and WhatsApp available.

Stasiuk T.V., Prykhoda V.V.
Dnipro State University of Agriculture and Economics
MODERN MEANS OF PROFESSIONAL COMMUNICATION

Professional communication is formed in the conditions of a specific

professional activity, and therefore to a certain extent absorbs its features and is an
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important part of this activity. In professional activity, people try to achieve not only
common, but also personally significant goals, thanks to knowledge and skills.
Professional communication is one of the universal realities of human existence, a
specific type and a necessary condition for its activity.

Professional communication is a creative, controlled process of exchanging
messages, organizing mutual understanding, achieving optimal interactions, mutual
knowledge in various activities of participants in professionally directed communication.

In the culture of professional communication, it is possible to single out
general norms of communication, which are determined by the nature of the social
system and are based on the achievements of the past and the present. At the same
time, culture has an individual character and is manifested in the ways of
communication chosen by the subject in certain business situations regarding specific
people, a specific case. The content of business communication is a "business," about
which interaction arises and develops.

Professional communication is a multifaceted process of formation and
development of contacts, based on the need for joint activities, which includes the
following functions: 1) regulatory (regulates official relations in the state-legal and
socio-industrial spheres); 2) communicative (exchange of information); 3) interactive
(exchange of actions); 4) perceptual and reflective (mutual perception and mutual
understanding between communication partners).

Implementation of functions and skillful use of types, types and forms of
communication is a prerequisite for the culture of professional communication.

Professional communication regulates official relations in the state-legal and
socio-industrial spheres. Depending on the sphere of communication, there are the
following types of it: 1) professional, business; 2) sociable, friendly; 3) working,
service; 4) intimate; friendly; 5) random, formal-stored.

The basis of the division of professional communication into types is the
degree of participation or non-participation in it of the language (oral and written).

On this basis, verbal and non-verbal communication is distinguished.
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Verbal (lat. verbum - word) communication - verbal communication, the
participants of which exchange statements regarding the subject of communication
through language, a system of signs that serve as a means of communication.

Nonverbal communication is the exchange of information between people
using infant communicative elements (gestures, facial expressions, eye expressions,
posture, etc.), which, together with the means of speech, provide the creation,
transmission and perception of messages.

Historically, there were two types of professional verbal communication: direct
and indirect. The whole system of direct and indirect communication affects the
development of both personality and relationships between people.

Direct verbal communication is a direct verbal contact between participants in
communication ("face to face"), in which information is transmitted through language
signs and intonation means (increase or decrease in tone, manner of speech
expressing feelings, attitudes to the subject, statements), and covers elements of non-
verbal (gestures, facial expressions, poses).

There are forms of direct verbal communication: 1) individual monologue
(transmission of oral information without feedback); 2) individual dialogical (occurs
between two people and provides feedback between the sender and recipient),
3) group monologue (three or more people are participants). Modification of such
communication is a public speech of the leader in front of the team or outside it
(lecture, report); 4) and group dialogical - a form of collective discussion of problems,
situations, proposals at business meetings, meetings of collegial governing bodies, etc.

Indirect verbal communication - its feature is the lack of direct contact between
the participants, the information is devoid of emotional (intonation) content and is not

accompanied by non-verbal means of communication.
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PROFESSIONAL PRESENCE AND BUSINESS COMMUNICATION

Professional presence in business world is the demonstration of respect,
confidence, integrity, optimism, passion and empathy in accordance with professional
standards, guidelines and codes of ethics.

Professional presence depends on communicating well, and that is not an easy
task. Even in its most basic form, communication is a complex process of encoding
and decoding messages (information, ideas, and feelings). However, as
communication theory has developed, our understanding of communication has
evolved. Communication is more than just the exchange of messages. It is the process
by which people co-create and share meaning.

Success in communication is affected by an array of factors that go beyond
the language you use, including the physical, social, and cultural context in which
you communicate; your relationship with your audience; and the audience’s
knowledge and expectations. The following sections provide more insight into why
communication is so challenging.

Communication is the act of transferring information from one place, person
or group to another. Every communication involves (at least) one sender, a message
and a recipient. This may sound simple, but communication is actually a very
complex subject.

As you begin to polish your professional presence, consider your current skills
and abilities. Think about your core abilities: writing, speaking, and interpersonal
communication. The best business communicators are those who have real
presence, are able to connect with other people, and successfully deal with
communication challenges — share the specific characteristics. These are the
characteristics that make writing, speaking, and other interactions effective.

The best communicators always have a communication strategy — a plan for

what and how to communicate to ensure that their message achieves its purpose.
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Strategic communicators are always making decisions, asking themselves these
guestions:

» What do I want to accomplish with this communication? What is my goal?

» Who is my audience? With whom should I communicate to accomplish my goal?

» What content will my audience need?

« What medium will work best: a face-to-face meeting, teleconference, email,
presentation, report — or a combination of medium options?

« How can I frame and organize the message to state the main point and
effectively support it?

As these questions suggest, to be a strategic communicator, you must be
purposeful, audience-oriented, and persuasive. Purposeful is meaningful, intentional,
full of determination, having a definite aim and a strong desire to achieve it. Audience-
oriented is putting target listeners first, focusing on how the generated message can
help them, be attractive and useful to them. Persuasive is good at persuading
someone to do or believe something through reasoning or the use of temptation.

Business communication involves more than self-expression. It needs to be
purposeful and constructed to achieve an intended outcome. You can judge the
effectiveness of your communication by whether it accomplishes its purpose. Other
features of effective communication — such as grammatical correctness, clarity, and
conciseness — will also help you achieve your purpose.

Good business communicators understand that their messages must reach and
influence their audience — the person or people for whom a message is intended.

Being able to influence an audience requires two complementary sets of skills.
First, you must be a good reader and listener so that you can understand audience
concerns. Second, you must be able to compose messages that address those concerns
and are also easy to understand.

An effective listener works to interpret meaning to understand both what a
person is saying and why that person is saying it. An active listener will perceive

emotional cues and body language — and even think about what is not being said.
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PROFESSIONAL COMMUNICATION IN THE WORKPLACE:
OVERCOMING THE BARRIERS

Professional communication applies to all exchanges of information
generated inside a company. Business communication should be characterized by
professionalism, expressed by actions, attire, wording in an email, body language
during a meeting, tone of voice on the telephone, and attention to correct grammar
and proofreading. Professionalism also involves living up to the standards of your
profession, including ethical standards. An effective professional communicator is
appropriate to the situation, clear and concise, and ethical. Professionalism is as
important in writing as it is in speaking.

Success in communication is affected by an array of factors that go beyond
the language you use, including the physical, social, and cultural context in which
you communicate; your relationship with your audience; and the audience’s
knowledge and expectations. The following sections provide more insight into why
communication is so challenging.

Here are the four main types of business communication:

Internal downward communication: Information sent from superiors to

subordinates.
. Internal upward communication: Communication that moves up a
company’s hierarchy from employees to managers to executives.
. Internal lateral communication: Employees or departments at the same level
interact through face-to-face conversations, calls, texts, chat messages, or emails.
. External communication: Interactions with customers, suppliers, vendors,
partners, or other external stakeholders.
Effective business communication means clear, concise, and timely messaging.
It builds bridges between employees and management and promotes effective

collaboration across your organization.
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It ensures that colleagues can work together to improve business processes,
increase efficiency, make better decisions, reduce mistakes, and achieve business
goals aligned with core company values.

According to the rules of effective communication, your messages should be:
1) Complete with all necessary information; 2) Correct, true, and accurate;
3) Clear and straightforward; 4) Considerate in response to listeners and readers;
5) Concise, short, and direct; 6) Concrete or coherent and include solid facts from
credible sources; 7) Courteous, polite, and respectful.

Whether downward, upward, lateral, or external, most business interaction appears
in one of three forms. Let’s look at verbal, nonverbal, and written communication.

Verbal communication. Real-time  conversations  with immediate
feedback are the most accessible and personable way to interact in the workplace.
You use verbal communication in three ways:

. Face-to-face communication is crucial to forming relationships. It allows us
to read and respond to facial expressions, body language, tone of voice, and other
nonverbal communication. This establishes trust, builds rapport, and allows
collaboration with each other.

. Telephone calls provide immediacy, real-time feedback, and even a feeling of
intimacy and privacy. Stress and tone allow us to express and understand emotions.

. Virtual meetings allow more room for nonverbal communication than phone
calls. Suitable for bringing remote team members together. They can be formal or
informal but need to be structured with clear objectives.

Written communication. Whether handwritten, printed, or typed, writing
creates a permanent record of instructions, information, and decisions. These can be
referred to repeatedly to avoid confusion or disagreement. Three common types of
written communication are:

. Emails and other electronic forms of communication: Emails, chats, or Slack
messages aren’t always the best choice for urgent issues. But they are perfect for

sending information that recipients can read and respond to at their convenience.
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. Memos: Memos should be short, easy to understand, convey essential
information.

. Reports: Use precise language, organize your ideas and information logically,
and provide specific, actionable recommendations.

Nowadays it is very popular to communicate via Instant messaging (IM)
technology, which is a type of online chat allowing real-time text transmission over
the Internet or another computer network. Messages are typically transmitted between
two or more parties, when each user inputs text and triggers a transmission to the
recipient(s), who are all connected on a common network. It differs from email in that
conversations over instant messaging happen in real-time (hence "instant").

Most modern IM applications (sometimes called "social messengers”,
"messaging apps" or "chat apps") use push technology and also add other features
such as emojis (or graphical smileys), file transfer, chatbots, voice over IP, or video
chat capabilities. Instant messaging applications can store messages with either local-
based device storage (e.g WhatsApp, Viber, Line, WeChat, Signal etc.) or cloud-
based server storage (e.g Telegram, Skype, Facebook Messenger, Google Hangouts,
Discord, Slack etc.). Tips for Efficient Instant Messaging at Work [1]:

1. Greet the other person briefly at the start of the IM conversation. Don't do the
equivalent of barging in with a business question without saying hello. Be courteous.
2. Wait for a response to each of your comments before adding more. Otherwise,
you won't be sure which comment the other person is addressing.

3. Do your best to use correct grammar, punctuation, and spelling. Mistakes will
happen, but don't make them knowingly. They get in the way of quick understanding.
4. Use the word ""we" cautiously or avoid it. It may refer to you and your team, or
you and the other person. Instead write "our team" or "you and me."

5. Avoid passive verbs such as "should be downloaded.” Passives don't make it clear

who should do the action. Instead use "Download," "I have downloaded," or "Your IT
administrator will download."
6. In IM exchanges with customers, when you use boilerplate text (for example, to

respond to common customer questions), edit the boilerplate so it suits the situation.

196



For example, if you have just told the customer "I will be glad to help," cut the "I will be
glad to help" statement from the next boilerplate response. Otherwise, it will be obvious
that you are pasting in rote responses.

7. As with other business messages, avoid humor unless you are certain the other
person will understand and enjoy it.

8. Avoid sarcasm. People cannot distinguish between seriousness and sarcasm in
those plain, flat words on the screen.

9. End the conversation with an official sign-off, for example: "I am signing off
now." That way, the other person will know that you believe the exchange is
complete, and you won't have a bunch of empty chatter winding down the
conversation. But wait a few moments to see whether the other person acknowledges
your sign-off or instead says, "Wait-there's more!"

10. Re-read before you hit enter. If your brain works faster than your fingers, you
leave out a word, combine two words in your messages, take the extra second to read
your sentence before hitting enter.

11. Discuss one thing at a time. It’s very easy to get two or three threads of thought
going at any one point. Take a breath, and just pick one thread, answer one question
and finish that train of thought, then come back to the other and repeat as needed.

12. Ask if now is a good time. | know the question you have is just burning waiting
for a great answer! It’s so easy to send along that simple harmless message. Instead of
posting your question to them, simply ask if it’s a good time or when a good time

would be. You don’t want to break someone out of their flow.

1. Stasiuk T.V. Professional Communication. Dnipro, Osnova, 2024. 256 p.
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ADHERENCE TO ETHICAL STANDARDS IN THE BUSINESS WORLD

In today's dynamic and global economic environment, illuminated by a high
level of technological innovation, socio-cultural diversity and irreducible
interconnectedness, the problem of ethical standards in the context of business
practices becomes an integral object of scientific research. This paper explores
ethical compliance in the business sphere from the perspective of systemic and
interdisciplinary approaches. It reveals the key factors that influence the formation
and implementation of ethical standards in the modern corporate world. When
analysing compliance with ethical standards in the business sphere, it is important
to consider several factors that significantly affect this process in the modern
economic and socio-cultural environment.

The first aspect to study is the principle of transparency in corporate
governance. To build trust with stakeholders, it is important to focus on the
transparency of information within companies, including activities, financial
indicators, and strategic decisions.

Compliance with ethical standards should include consideration of corporate
social responsibility. Incorporating social and environmental considerations into
corporate strategies demonstrates a recognition of the extensive impact that
companies have on society and the environment. This, in turn, influences their social
responsibility and engagement with society.

Ethical leadership within organizations is also a crucial factor. The promotion
of high ethical standards by leadership fosters a corporate culture centered on values
and principles, which in turn enhances internal engagement and ethical awareness
among employees.

The ethical aspects of using the latest technologies have been emphasized in

the technological era. Data protection, artificial intelligence ethics, and digital
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security are emerging as pressing challenges that require comprehensive research
and incorporation of ethical standards into the technological practices of businesses.
The language used should be formal and free from colloquialisms, contractions, and
unnecessary jargon. Citations and footnotes should be consistent and clearly marked.
Finally, the text should be grammatically correct and free from spelling and
punctuation errors.

It is important to highlight that the formation of the ethical paradigm in
business activities is impacted by various factors beyond those discussed, which
should be thoroughly researched and considered. It is crucial to maintain a balanced

and objective approach to the topic, avoiding biased language and ensuring precise

Tagachin M.K., Lee D.V.

Dnipro State University of Agriculture and Economics

COMMUNICATION IN PUBLIC ADMINISTRATION

It is necessary to emphasize that communication is interaction between subjects
by exchanging certain messages. Such subjects are certain individuals, groups of
people, organizations, social institutions for which communication is a necessary
element of their social existence.

In the communicative process, 8 elements are distinguished: sender; coding;
message; communication channels; noise; decoding; recipient; feedback.

Communicative activity in public administration is in carrying out information
exchanges aimed at performing functions public administration and is provided by
the communication subsystem of public administration.

Essentially a communicative subsystem of the public management includes

subjects of interaction, information connections, management relations, processes of
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interaction of management subjects among themselves and with other public
institutions. It also includes infrastructure, which ensures the creation, transfer, search
and receipt of management information, i.e. information circulating in this system
and is used to implement management interactions and influences.

These subsystems provide implementation of management communications,
the main ones the elements of which, as already mentioned above, are: actually a
message that has its own iconic (semiotic) form and content (content); its sender and
recipient (subjects of communications); communication channel; processes
broadcasting and receiving messages, including encoding (creation) and decoding
(perception and understanding) message.

Communication within the team is one of the important elements, because
proper communication between the manager and employees within the team
contributes to a healthy psychological climate, which in turn improves relationships
and work productivity. In any team, there are two main ways of spreading formal
information, namely: vertical (up / down hierarchical levels) and horizontal (between
employees of the same level). Moreover, the effectiveness of communication in these
directions is different. Thus, according to research, the effectiveness of
communication at the horizontal level of professional relations reaches 90%. Such
high efficiency is explained, obviously, by the fact that employees of the same
management level understand their colleagues well, know their problems, and
therefore are able to maximally efficiently and effectively use the potential of
business communication.

Summing up, since public authorities can provide administrative services to the
population, the quality of communication between civil servants and citizens who
want to use administrative services is no less important. Proper communication
between employees and citizens is a guarantee of timely and high-quality
administrative services. Therefore, the leadership of public authorities needs to
conduct educational communication events for their employees in order to improve

communication with citizens.
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PROFESSIONAL MODELING OF FINANCIAL RISKS IN CONDITIONS
OF UNCERTAINTY, ASWELLAS IN INTERPERSONAL AND
INTERCULTURAL COMMUNICATION

Financial risks play a pivotal role in the decision-making processes of
individuals, corporations, and governments. As the global economy becomes
increasingly interconnected, the ability to model and manage financial risks is crucial
for sustainable success. Additionally, the influence of cultural and interpersonal
factors in the business environment cannot be understated. Effective communication
Is vital for building trust, resolving conflicts, and fostering collaboration in a diverse
and dynamic global marketplace.

Professional Modeling of Financial Risks:

Financial risks encompass various elements, including market risk, credit risk,
operational risk, and liquidity risk. Professional modeling of these risks involves the
use of quantitative methods, statistical tools, and sophisticated financial models.
Monte Carlo simulations, value-at-risk (VaR) models, and stress testing are among
the techniques employed to assess and quantify potential risks. However, the
challenge lies in dealing with uncertainties, which can arise from unpredictable
market shifts, geopolitical events, or unexpected economic downturns.

Uncertainty and its Impact on Financial Risk Management:

Uncertainty is inherent in financial markets, making risk management a complex
task. Professional modelers must account for unknown variables and unforeseen
events that can significantly impact financial outcomes. The ability to develop robust
models that incorporate uncertainty is crucial for making informed decisions and
mitigating potential losses. The paper delves into the strategies employed by
professionals to address uncertainty in financial risk modeling.

Interpersonal and Intercultural Communication in the Financial Sector:
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Effective communication is vital in the financial sector, where individuals from
diverse cultural backgrounds collaborate on a global scale. Cultural nuances,
communication styles, and language differences can influence the success of financial
transactions and business negotiations. The paper explores the importance of
understanding interpersonal and intercultural communication dynamics in financial
settings and highlights the role of effective communication in managing financial
risks.

Integrating Financial Risk Management and Communication Strategies:

To achieve optimal outcomes in the face of uncertainty, professionals must
integrate financial risk management strategies with effective communication
practices. This involves fostering a culture of transparency, promoting cross-cultural
understanding, and developing communication plans that account for the challenges
posed by financial uncertainties. The paper discusses practical approaches to align
financial risk modeling with communication strategies for better decision-making
outcomes.

Conclusion:

In conclusion, the professional modeling of financial risks in conditions of
uncertainty is a complex task that requires a multidimensional approach. As
professionals navigate the intricate landscape of financial risks, they must also be
attuned to the nuances of interpersonal and intercultural communication. By
integrating robust financial risk management strategies with effective communication
practices, individuals and organizations can navigate uncertainties more adeptly and

thrive in the dynamic global business environment.
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CORPORATE ETHICS: BUILDING EFFECTIVE COMMUNICATION
WITHIN LARGE COMPANIES

In today's world, corporate ethics plays a crucial role in shaping a successful
and resilient organizational culture. Building effective intra-corporate communication
within large companies is becoming increasingly relevant in the face of rapid change

and growing competition. However, to achieve optimal results, it is necessary to
consider a number of specific features and principles [1].

Initially, successful intra-corporate communication begins with the
development of clear and transparent corporate ethics, which serves as the foundation
for all interactions within the company. This includes establishing common values,
standards of behavior, and principles aimed at maintaining honesty, accountability,
and respect for colleagues [2].

Furthermore, an important aspect is the use of various communication tools
and platforms to facilitate effective exchange of information and ideas among
employees. This may include not only traditional means of communication such as
email and meetings but also modern digital tools such as internal social networks and
project platforms [3].

Moreover, it is important to ensure openness and accessibility of management
for feedback and dialogue with different levels of employees. One example of such
techniques is the Open Door Policy: this technique assumes that management always
keeps its doors open for communication with employees on any topic. This creates an
atmosphere of trust and understanding, as employees feel that their opinions and
questions are important to management. As a result, active employee participation is
stimulated, and their motivation is increased, as they know they can freely express
their ideas and seek assistance [4].

In conclusion, building effective intra-corporate communication requires a

comprehensive approach, including the development of clear corporate ethics, the use
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of various communication tools, and ensuring openness and accessibility of
management for feedback. This creates conditions for the development of a healthy
and productive organizational culture that contributes to achieving the company's
goals [5].
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WRITTEN BUSINESS COMMUNICATION

An essential feature of written communication is unlimited time, which gives
an opportunity to think more deeply about the message, return to what has been
written and, if necessary, make corrections.

Modern specialists must be able to draw up various types of business letters

and faxes, each of which has its own characteristics, but there are a number of general
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requirements for all types of correspondence that future specialists must learn:
business letters should not be very long; express your reasoning clearly and
succinctly, present relevant and reliable information; any business letter should have
a heading to the text containing a brief summary of its main content; the text of the
letter usually consists of two parts: a description of the facts or events that served as
the basis for writing the letter; conclusions and proposals; the letter should begin with
an address, which is a generally accepted form of politeness; it is very important to
carefully consider the first phrase, because it should convince the addressee of the
legality of writing the letter; common following phrases in business letters can be a
reference to a previous letter, telephone conversation, meeting, event; the further
content of the letter depends on its type (reminder letter; thanks; notice; refusal); the
choice of final sentences is also very important and depends primarily on the content
of the letter, but usually it will not be superfluous to thank you again for the offer
(even if it is not acceptable), support, help, attention, etc.; do not forget about the
parting phrase.

E-mail is extremely popular in the business world today. Emails in general take
into account generally accepted standards of correspondence, using an official
business style. Compared to ordinary letters, they should be more concise, clear, and
understandable. In the texts of electronic official business letters, commonly used
vocabulary of business communication and persistent lexical and phraseological turns
are widely used.

In addition to these types of written business communication, specialists must
have the ability to write telegrams, various statements, autobiographies,
announcements, contracts, etc.

An important form of business communication is a conversation, in which,
unlike a telephone conversation and correspondence, communication takes place
directly with the participation of interlocutors.

The technique of conducting a business conversation covers the most common
ways of interaction between interlocutors in such situations as introductions,

greetings, invitations, offers, requests, farewells, etc.
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It should be noted that the choice of one or another way of expressing an
opinion depends not only on the communication situation, but also on the nature of
the relationship between the participants of the communication. An official setting,
especially if business partners are meeting for the first time, dictates the choice of
more formal means of expression. The effectiveness of interaction is largely
determined by the ability to start a conversation when the statement of one of the
business partners is replaced by a reply, answer or question of another. Such transfer
of initiative from one communicator to another is carried out due to invariant

mechanisms.

Zabolotniy .
Dnipro state university of agriculture and economics

FUNCTIONS AND STAGES OF BUSINESS COMMUNICATION

Communication is a complex process of establishing and developing contacts
between people, the interaction of personalities, which is based on the exchange of
thoughts, feelings, expressions of will for the purpose of informing. Communication
Is a purposeful exchange of information in various communication processes.

Communication mediates all types of social activity; accumulates social
experience and transmits it from generation to generation, is a factor of ethnic
identification, preserves culture.

Different classifications of communication functions are known: some scientists,
singling them out, consider communication in the context of its organic unity with the
life of society in general and direct contacts of people, others - as information
exchange, interaction and people's perception of each other, still others - from the
point of view of the purpose of communication. Summarizing different approaches to
the problem of communication functions, we can talk about the multifaceted nature of

this phenomenon.
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Professional communication in the field of business relationships also represents
other functions:

v" instrumental (receiving and transmitting information necessary for carrying out
a certain professional action, making a decision);

v' integrative (a means of uniting business partners for a joint communication
process);

v' function of self-expression (demonstration of personal intelligence and
potential);

broadcast (transmission of specific methods of activity);

v" function of social control (regulation of behavior, and sometimes (when it
comes to commercial secrets) and speech actions of participants in business
interaction);

v" function of socialization (development of business communication culture
skills);

v’ expressive (attempts of business partners to convey and understand each other's
emotional experiences).

Any act of communication consists of several stages:
1. Thorough preparation for communication. This stage involves:

v" drawing up a plan for the future act of communication;

v" collection of materials related to the subject of communication and their
systematization;

v motivating arguments in favor of one's position and counterarguments of the
other party.

2. Orientation in the situation and establishment of contact, that is, the beginning of
communication.

v' At this stage, it is important:

v’ take care of creating a friendly atmosphere of communication (it is advisable to
talk about common interests, say something pleasant to the interlocutor);

v do not oppose yourself to the interlocutor, show respect and attention to the

interlocutor (a friendly look and a smile will help to establish contact);
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v" avoid criticism, arrogance and negative evaluations.
3. Discussion of the issue (problem).
v' At this stage, it is advisable to follow the following rules:
v" present your information succinctly and succinctly;
v listen carefully to the interlocutor and try to adequately perceive what he is
talking about;
v remember that communication is characterized by a dialogic nature;
v/ argue your position: provide convincing evidence.
Argumentation is an important method of persuasion using reasoned, well-founded
logical evidence.
4. Making a decision. To make the right decision, you need:
v" offer several options for solving the problem;
v" carefully listen to the interlocutor's arguments regarding a possible solution to
the problem;
v’ determine the moment to end the meeting based on the interlocutor's mood and
offer the best decision-making option;
v" not to show the slightest irritation, even if the goal was not achieved, to hold on
confidently.
5. Leaving the contact. The initiative to end the conversation in case of status
asymmetry of the interlocutors should belong to a female person, a person who is
older in age and higher in social status. At the end of communication, it is necessary
to summarize the results of the meeting, say goodbye and express hope for further
relations and joint activities. The purpose of professional communication is to
regulate business relations in industrial and professional activities through the
solution of professional tasks.
The success of professional communication depends on:
v the speaker as an individual with individual characteristics;
v" his/her knowledge of the modern Ukrainian literary language and foreign

languages as the basis of the language of professional communication;
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v the ability to effectively apply this knowledge depending on the purpose and
situation of communication.
In order to communicate correctly and achieve the goal of communication, the

communicator must possess professionally oriented communicative competence.

Zemskov K.V.
Dnipro State University of Agriculture and Economics
PECULIARITIES OF PROFESSIONAL COMMUNICATION IN
BANKING INSTITUTIONS

In the dynamic and highly regulated environment of banking institutions,
effective professional communication plays a pivotal role in maintaining trust,
ensuring compliance, and fostering successful business relationships.

It is necessary to highlight that one of the main features of communication in
banking institutions is strict compliance with regulatory requirements. Banking
professionals must communicate policies, procedures, and updates in a clear and
understandable manner to ensure that all stakeholders, including customers and
employees, comprehend and comply with regulations. Any misunderstanding in this
regard can lead to legal and reputational consequences.

Moreover, professional communication in banking institutions often involves
confidential information relating to client accounts, transactions, and financial data.
Therefore, maintaining confidentiality and security is paramount. Employees are
trained to communicate securely through encrypted channels, follow data protection
protocols, and exercise discretion when discussing sensitive issues both internally and
externally.

In addition, banking institutions often operate across multiple departments,
including retail, wealth management, and risk management. Effective professional

communication is essential for smooth cooperation and coordination between these
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departments. Clear channels of communication facilitate the exchange of information,
alignment of objectives, and effective resolution of issues and concerns that may
arise.

In times of crisis or unexpected events, such as security breaches, economic
downturns, or natural disasters, banking institutions should communicate proactively
and transparently. Clear, timely, and accurate communication helps to reduce panic,
reassure stakeholders, and maintain confidence in the institution's ability to
effectively address challenges. Crisis communication plans are developed and
iImplemented to ensure a rapid and coordinated response.

Summing up, professional communication in banking institutions is
characterized by compliance with regulatory requirements, confidentiality, cross-
functional cooperation, and crisis communication. By prioritizing clear, accurate, and
secure communication practices, banking institutions can help build trust, mitigate

risk, and achieve long-term success in a rapidly evolving financial market.

I'peuana E.B.

Jninposcwvkutl 0epaicasHull azpapHo-eKOHOMIUHUIL YHIgepcumem

BUMOTI'Y I''TOBAJI3YIOUYOTI'O CBITY 10 MAWBYTHIX ®AXIBIIIB

Y XXI cromTTi rpoMajichki oprasizamii Ta ¢axiBii, fKi IpaIoTh Ha
JIep>KaBHIN CITy>k01, CTUKAIOTHCSA 3 BUKJIMKAMHU TJIOOATI30BAHOTO, B3a€EMO3AJIEKHOTO
Ta pI3HOMAHITHOrO CBITY. TeXHOJOTIYHUN mporpec y cdepax TpaHCHIOPTY,
KOMYHIKaIlii Ta BUPOOHUIITBA SK HIKOJHW paHIIIE TMOB'SA3aB HaIlIOHATBHI Ta MICIEBI
€KOHOMIKM B YyCbOMY CBITI. B pesynpraTi sk 100pOBUIBHOI Mirpamii, Tak 1
BUMYILIEHOTO TMEPEMIIeHHs, CIM'I, KyJIbTYpH 1 MOBU PO3CIIOIOTHCS BCe HupIie. Sk

HACJI1JIOK, HACHJIbHUIIbKI KOH(IIIKTH, €KOHOMIYHI KpU3H, CTUXIIHI J1Xa Ta JAep KaBHI
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MOJIITUYHI PIIIEHHS B OJHIM YaCTHHI CBITY BIUIMBAIOTh HA JIIOJIEH B 1HIINX YaCTUHAX
CBITYy IIBUJIIEC 1 MpsAMIIIE, HDK y MOMEPEeIHIX MOKOMIHHAX. Y I[bOMY KOHTEKCTI
KpaiHM, a TaKOXX MICIIeBl TpoMaju, I'PYIH, OKpemi ocoOM Ta oprasizaiii B YCIX
CEeKTOpax CTHUKAIOTbCA 3 BHUKIMKaMU rioOamizamii. 3okpema, (axiBusaMm y
Jep>KaBHOMY CEKTOpl HEOOX1THO HABUUTHCS BUKOPHCTOBYBATH IE€peBaru O1IbIIIOTO
pPO3MAITTs BCEpElIMHI Ta MIDK Jep>KaBHUMHU OpraHizallisiMd, a TaKoX SK Kparie
CIIY>KUTH OUITBII PI3HOMaHITHUM TPOMaJIaM.

['moGamnizariiss BuMarae BiJ (paxiBI[iB 3 PI3HUX JAMCIMIUIIH, 1 BJI JEPKABHUX
aJMIHICTPATOPIB 30KpEeMa, PO3YMIHHSI TMOJITUYHUX, EKOHOMIYHMX 1 COILIaJIbHUX
o0OCTaBMH B IHIIMX KpaiHaX, a TaKOX IIMPOKOIO CHEKTPY MIKKYJIbTYPHHUX
KOMITETEHIIIM. YCBIJOMJIEHHS, OIlIHKA Ta PO3YMIHHS KYyJIbTYPHUX BIJAMIHHOCTEH;
JOCBIJ IHIIMX KYJIBTYp; Ta CaMOYCBIJIOMJICHHSI BIacHOI KynbTypu [1; 247], Oynu
BHU3HAUEHI SIK OCHOBHI €JIEMEHTH TaKMX MDKKYJIbTYPHUX KOMIETEHLIH. PO3BUTOK 1TuX
KOMIIETEHIII BUMarae BiJIKPUTOCTI, TIOBaru Ta JOMUTIMBOCTI, @ TAKOXK KYJIbTYPHHUX
3HaHb 1 HABMYOK JJISl HAJEKHOTO CHUIKYBaHHS Ta MOBEIIHKM B MUKKYJIBTYPHHUX
cutyamisx [1]. Crouparounch Ha 4ucleHHI HampaioBanasa, Copigs Ta Tpoisi
CUHTE3YIOTh MIKKYJIBTYPHI KOMIIETEHLT Y IIUPIILY HA3BY rI100aJbHUX, MIKHAPOIHUX
Ta MDKKYJbTYPHUX KOMIIETEHIIIH, K1 BKIJIIOYAIOTh 3HAHHS MPO JAEKIJIbKa BHUMIPIB
r100anbHOi Ta MDKHApOAHOI KyJbTYp; IOBary J0 KyJbTYpHOTO, pacoBOro Ta
€THIYHOTO PO3MAITTSA; PO3YMIHHS CKJIAJAHOCTI MUTaHb y IIOOAIBHOMY KOHTEKCTI; a
TaKoX KOM(OPT y poOOTI 3 TFOABMU 3 IHIIUX KyJIbTYp [2;262].

Jlitreparypa

1. Deardorff D.K. (2006) Identification and assessments of intercultural
competence as a student outcome of internationalization. Journal of Studies in
International Education 10(3). P. 241-266.

2. Soria K.M., Troisi J. (2014) Internationalization at home alternatives to
study abroad: implications for students’ development of global, international, and
intercultural competencies. Journal of Studies in International Education. 18(3). P.
261-280.

211



Kapoaw B. O.

J[Hinposcwbkuti depacasnutl acpapHo-eKoOHOMIYHULL YHI6epcumem

OCOBJIUBOCTI PEAJIIBAIIII KOMYHIKATUBHOI CTPATEI'TI

VY cyyacHoMy cBiT1 1H(pOpPMAIIis OCTYIIAE 3 YCIX CTOPiH, TOMY IOTpeda B YITKO
BU3HAYCHIN 1 J0Ope MpoayMaHiii KOMYHIKaTHBHIN CTpaTerii cTae OLIbII Ba)KJIMBOIO,
HDK Oyab-konu. Llel mpuHIIMI MOXKHA 3aCTOCYBAaTH K /10 1HAMBIAYaJbHOTO, TaK 1 110
KOPIOPATHBHOTO CIIKYBaHHS.

3Bakaroud Ha 3pOCTal0ye 3HAUEHHSA KOMYHIKalli B pi3HUX cdepax KUTTH,
BapTO BU3HAUYUTHU YHIKaJIbHI 0COOJIIMBOCTI KOMYHIKAIIMHUX cTparerid. Po3yMiHHS 1iux
0COOJIMBOCTEN Ma€ BaXJIMBE 3HAYEHHS, OCKUIbKM €(EKTHBHE CIJIKYBaHHS TIpae
[EHTpaJIbHy POJb Yy JOCSATHEHHI PI3HUX IEpeBar, TaKuX SK YCHIIIHI MapTHEPCHKI
BIIHOCUHU 3 KJII€HTaMH JUIsl JOCATHEHHS OYIKyBaHMX pe3YJIbTaTIB, ITiJBHUIICHHS
BITI3HABAHOCTI OpEH/ly Ta PO3BUTOK MIITHUX 3B'A3KIB 3 ayJUTOPIEIO.

Jlnst edexkTuBHOI peanizaiii KOMYHIKAIIHHOI CTparerii BUKOPUCTOBYIOTHCS
Pi13H1 BaXKJIMB1 €JIEMEHTH.

[To-mepmie, TouHe GOPMYITIOBAaHHS METH CHIJIKYBaHHS Ta BU3HAYCHHS
KOHKPETHHX JIIH, IO BEAYTh JIO peajizallii MeTH.

[To-npyre, Bu3HaYeHHs L1I0BOI ayauTopii. Ha ocHOBI aemMorpagpiyHuX IaHux
KOHTEHT 1 KaHAJIM KOMYHIKaIlii MOBUHHI OyTH HAJIAIITOBAaH1 BIMOBITHO /IO BIIOI0OAHD
ayuTopIi.

[To-Tpere, BMIHHS IPOBOAUTH PETEIbHI JOCIIIKEHHS, CUCTEMaTu3yBaTH 1€l Ta
PO3TaIIOBYBaTH iX Y TOTPIOHIM TMOCTITIOBHOCTI JJISl 9ITKOTO MPEICTABICHHS.

Takok MOXKHA BUJITUTH CTBOPEHHS! MPUBAOIMBOIO Ta ILIIKABOTO BMICTY, SIKUN
BIJINOBIJIa€ BUMOTaM  ayJuTOpili, BHUKOPUCTOBYyIOUM pi3HI ¢dopMaTu (TEKCT,
300paKeHHS, BiJI€O Ta ayio).

[Ipu po3poOIll KOHTEHTY OJHUM 13 BAXJIMBUX (PAKTOPIB € BUOIP BIAMOBITHUX
KaHaJliB KOMYHIKaIlii, OCKUIbKH caMe II¢ BU3HAYa€, HACKUIBKU T00pE MOYKHA OXOTIUTH

IIJIOBY ayJAUTOPII0, BPAXOBYIOYH OCOOJUBOCTI KOKHOTO KaHAITY.
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ApnanTartis 10 3MiH y IUTBOBIM aymuTOpii, KaHaIax 3B’sI3Ky Ta 1HIUX (akTopax mae
BUpilIagbHEe 3HaYeHHS. HeoOX11HO BHOCHUTH 3MIHM B KOMYHIKaIlliHy CTpaTerito, moob
HiITPUMYBATH ii €PEKTUBHICTD.

Tyt caig mam’siTaTy, 0 KOMYHIKaI[iiiHa CTpaTeris € CKIAIHUM 1 JUHAMIYHUM
SIBUIIEM, TOOTO 1i TOTPIOHO MOCTIHHO OHOBJIIOBATH Ta 3MIHIOBATH, 1100 BIMOBIIATH
MIHJIMBOMY CEpEJIOBHUIITY Ta 1HITUM (pakTopam.

EdexTtuBHe cHinKyBaHHS € OCHOBOIO 3J0pPOBHX pPOOOYMX 1 OCOOMCTHX
CTOCYHKIB. JIIOMU CHIJIKYIOTBCA PI3HUMHU CHOCOOaMHU, 1 PO3YMIHHSI TOTO, SIK 1 KOJIH
BUKOPUCTOBYBAaTH KOXKE€H THUI CIIJIKYBaHHS, MO)XXE€ TPUHECTH KOPUCTH BaIlliid
3IATHOCT1 €()EKTUBHO CITLIIKYBaTHCS.

KpiM 3MIlIHEHHSI BallMX HABUYOK CHIJIKYBaHHS, BH TaKOX MOXKETE 3HAWUTH
Kpalll 3B’S3KM B OCOOMCTOMY Ta HpOQECIiHOMY J>KWTTI, BUBYAKOUM CTpaTerii
MOJIOJIAHHS 3arajibHUX KOMYHIKAIWHUX Oap’€epiB, sIKI MOXKYTh BKJIIOYATH KYJIBTYpHI
Y1 MOBHI BIIMIHHOCTI.

Xopollle CHUJIKYBaHHSI JONOMarae 3amnoOIirTH  KOHQIIIKTaM, SKI MOXYTh
BUHUKHYTH Yepe3 HEOAHO3HAYHICTh HEMPaBUIBLHOTO CHUIKYBaHHS. EdexkTtuBHI
KOMYHIKaTUBHI HaBUYKA € OCHOBOIO OyIb-SIKMX XOPOIIMX OCOOMCTHX 4H
npodeciiHUX CTOCYHKIB. BUBYEHHSI YCHINIHUX CTpaTerii y CHUIKYBaHHI MOXe
BIUTMHYTH Ha Bally 3/aTHICTh MOTHBYBATH IHIIWX, BECTU OUIBII 3aXOIUTIOIOYI
pPO3MOBH, JIIUTUCSA 1HGOpPMALIIEI0 Ta MPAKTUKyBaTUCS B OuIbll €()EKTUBHOMY
BUPIIIEHH] TTPOOIIEM.

EdektuBHI KOMyHIKalliiiHI ~CcTparerii oprasizamii MOXYTb JIOMOMOI'TH
CHIBpOOITHUKAM 1 KOJeram 3pO3yMiTH, YOTrO BIJ HUX OUIKYIOThb, JOCSATTH ILJIEH 1
MIIBUIIMTH MoTHBaiio. KomyHiKaTMBHI HaBUYKA HEOOXi/IHI, SKIIO BU 3aliMaeTe
KEepIBHY mocaay abo KepyeTe KOMaHOW, /i€ BM IOBUHHI JEJeryBaTH OOOB’SI3KH,
30epirarouu Mpy IbOMY IIAHOOIUBI CTOCYHKH.

OTxe, PO3BUTOK HABMUOK CIIJIKYBaHHS MOTpeOy€e MPAKTHKH, alie L ILIJIKOM
MOJKJIMBO 1 TOTO BapTO. 3HANIITH CBOI CIa0Ki MICISI Ta 30CepeabTecs Ha OJHIM abo

IBOX cTparterisix oaHoudacHo. II[o6 mokpamuTh HABUYKHU CIUIKyBaHHS, 3BEPHITH

213



yBary Ha Ball MOTOYHHM CTWIb CHUIKyBaHHS. BuTpatuBmKM Yac 1 3yCHIUIS, BH

nepenacTe Kpami i1ei, AyMKu, Ail Ta IyMKH B 0COOMCTOMY Ta MPOQeCciitHOMY >KUTTI.

Kuwjuk A. I,
Jninposcwvkuti 0epaicasHull azpapro-eKOHOMIUHUU YHIgepcumem

MOBHI KOIU TA ITEHTUYHICTTb: JOCJIIIKEHHSA YKPAIHCBKOI'O
MOJIOATKHOI'O CJIEHT'Y

3 IUIMHOM Yacy MOBa CTa€ >KMBUM OPTraHI3MOM, IO BigoOpaxae KyJIbTypHi
3MIHU CyCHUIbCTBA. BimoOpaXkeHHSAM LbOrO0 € MOJIOAIKHUW CIIEHT — YHIKaJIbHUU
JIEKCUKOH, 1110 XapaKTepU3YEThCS IIBUIKOIO €BOJIIOLIEI0 Ta BIATIHKAMHU, 10 €HAIOThH
Ta BIJIPI3HIIOTH MOJIOAL. AHa3 MOJOADKHOIO CJEHTY BIJKpHUBAE IIUPOKI
MOXJIMBOCTI JIJI1 PO3YMIHHSI Ta BUBUCHHS JUHAMIKA MOBHOI TBOPYOCTI, COIIaIbHUX
MpOIIECIB Ta I1IGHTUYHOCTI B CY4aCHOMY CYCHUIbCTBI. Bci MU myxe pi3Hl Ta
IHIWBIAyallbHI, —aJie CIEHI € 1JeHTU(IKATOPOM 1 JoroMarae KOXHOMY
camoBupaxarucs. He Bce crapiiie mOKOJIiHHS MIATPUMY€E TaKe CAaMOBUPA)KEHHS, aje
OUTBIIICTh HAMAara€TbCsi BCTUTATH 3a TPOTPECOM MOJIOADKHOI KyJIbTypH. Tak,
BUKOPUCTAHHSA CJIEHTOBHX CJIB MOXE OyTH MpOSIBOM TBOPYOCTI, JEMOHCTpAILlii
CydyacHHUX TOTJISiAIB Ha pi3HI curyariii. barato ¢pa3 HamoBHIOIOTHCS HOBHMH
CEHCaMH, CydyacHe CTae IIKaBiIuMM. Temep HOBITHI TEHJEHULII MiATPUMYIOTHCS
HOBUMH BHCIIOBJICHHSIMU, BOHH HAJAaI0Th €MOIlill Ta YOrOCh HOBOTO y MOJIOAIXKHOMY
CHUIKYBaHHI.

CydacHU# CJEHI MOKE€ JIONOMOTTH MIJJIITKY “BIUTUCA” B HOBY KOMIIAHIIO
a60 xonekTuB. lle 30mmKkye Mixk co00r0, BUHUKAE APYXKHS aTMochepa 1 TOUyBa€ThCS
KOMQOpT, MOXKHA 3 1POHIEI0 PO3IMOBICTH MPO PI3HI CHUTYyaIliii ad0 MPUKPACUTH iX
BECEIUMU CJIOBaMH TOpAl 13 Apy3saMu. “CleHr— 1e >KMBUM MOBHUU HEPB, SKHUH €
HABIMBOBIDKY T€HIAIbHUM 1HAMKATOPOM JIFOJICBKOTO OYTTS, HACTUIBKH TOHKO 1 TOYHO

PO3KpHUBA€ HaWAPIOHIIII HIOAHCH HAIIOTO TMEpPEeXUBAHHS CBITY, MO0 CHPUNUHATTS 1
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nepemadi”.[1,c.5]

MoBa € JAMHAMIYHOIO 3aBASKH MOJIOAl, 00, TMPOCIYyXOBYIOUM IIiCHI,
neperyisiiaroud - piIbMM  BOHA MOXKE TIOYYTH HOBI BUpa3h. ToOTO 3aBASKH
TEJNEBI3IMHUM IOy 200 TEeKCTaM IMiCeHb MOXKHA JI3HATUCS HOBI BUCIOBH. Mosoab
CXOIUTIOE BCe OJpa3y 1 il momgoOaeThCs 3ampoBaJKyBaTH IIOCh HOBE. barato ciiB
3aMo3M4eHO 3 aHrJINChKOi MOBU. Hampukiaz, cioBo kpiHoic, KOTpEe O3HAYA€E TOUYTTS
copomy abo He3pydHocTi. Came Iie CJI0BO YTBOPEHO Bija aHImichkoro to cringe. B
aHTJIHCHKIA MOBI II€ CJIOBO 3HAUUTH 3 1KYBaTUCS, TOOTO CHUJIbHE MOYYTTS, BiJl IKOTO
XoueThcsl cxoBartucs. Takoxk “CBOIX” MO’KHA YII3HATH 3a CJIOBOM 0a3zd, SIKe
BUKOPHUCTOBYE MOJIOAb JAJISl MIATPUMKH YH€ICh TYMKH, YTBOPEHE BiJ aHTIIHCHKOTO
based — 6a3oBano. JltoauHY, siKa MOI00AETHCS, HA3UBAIOTh Kpauiem —3 aHTITIHCHKOT
crash —o06’ext cummartii. CBO€ HE3aJI0BOJICHHS BUCIIOBJIIOIOTH CICHTOBUM CJIOBOM
mpew-3 aHTIIRChKOI trash — cMitTs. SIK 1I0Ch MO3UTUBHE I CMIIIIHE, TaK 1 HEraTHBHE
MOKYTh Ha3BaTH im6O010 — Bij aHriiiicekoro imbalans —He30amaHCOBaHICTh, HEIOMIK
y KOMIT IOTE€pHIiH Tpi.

TakoX, KOPUCTYIOUHCH COLIAIIBHUMH MEPEKaMH, MOXKEMO MO0AunTH, K
IIBUJIKO TOIIMPIOIOTECS HOBWMHU 1 TPEHAM, TaK caMO 31 CICHTrOM, TOMY, IO 3apa3s
CHIJIKYBaHHS B IHTEPHET-MEPEXKI Ty’K€ MOIMIUPEHE, MOJIO/Ib MOCTIHHO OOMIHIOETHCS
MOBIJJOMJICHHSIMH, B SIKMX TMHIIYTh “CBOI” CJIOBAa, BUTAAYIOTh TEPMIHH, Y TOH dac,
KOJIY 1HIII 11€ MIBUAKO M1IXOIUTIOIOTH 1 PO3YMIIOTh OJIUH OJTHOTO.

VY miuIiTKIB € CBOi CyOKYJIbTYpH 1 came 3aBJISKH iM TaKOX BUHUKAE LIKaBUH
ciedr. LlikaBuii, 00 I0OHE MOKOJIHHS CTBOPIOE BJIACHI >KAPTH Ta BUCIIOBH, Y KOXXHOI
rpynu MiJJITKIB BOHK MOXYTb OyTH PI3HMMH, 1€ BiJOOpa)ka€ CTaBJIEHHS 0 iX
1HTEpEeCiB 1 iIXHROTO croco0y KuUTTa. HaBiTh "yepe3 ClieHr MOKHA TPAHCITIOBATH CBOi
IIHHOCTI, 1 B TAKUX IPyMNax yci NiATPUMYIOTh OJIMH OAHOTO Yepe3 CIIJIbHE PO3yMIHHS
rymopy. BxuBaHHS ciieHry BigoOpakae HE JIMIIE €JIeMEHTH MOBJICHHEBOI CHCTEMH,
asie 1 KOMIUIEKCHI aCleKTH 1A€HTUYHOCTI, TPYNOBOi MPUHAJIEKHOCT1 Ta KOMYHIKaLlii.
JlocmipKeHHsT bOTO SIBUILA MA€ BAXKIJIMBE 3HAUYEHHS JJIA PO3BUTKY JIIHTBICTHKH, a
TaKOoX A1 PopMyBaHHs €(EeKTUBHOT KOMYyHIKAI[li Ta B3a€EMOPO3YMIHHS MK PI3HUMH

COLIIOKYJIBTYPHUMHU TPYIIaMH.
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Kynuk A.O.

Jninpoescwvkuti 0epaicasHull azpapHo-eKOHOMIUHUU YHIgepcumem

MDKKYJbTYPHI MOBHI KOMIIETEHIIIA MAWBYTHIX
DAXIBILIB

TeopeTnyHO, MOBHHMI CHEKTpP CTpaTerii i1HTEpHalloOHAI3aIll MOXke OyTh
BUKOPHUCTAHUMN MTPOrpaMaMy 3 I€P>KaBHOIO YIPaBIiHHS, COPSIMOBAaHUMHU Ha PO3BUTOK
MDKKYJBTYPHUX KOMIIETEHLIN ciyxadiB. OfHaK cTpaTerii 1HTepHallloHa3allli, TaKi
AK TIpOorpamMH HaBYaHHS 3a KOPJOHOM, OOMEXYIOTh BIUIMB ITUX IHIIIATUB [0
00OMEKEHO1 KUJIBKOCTI CTYACHTIB, SIKI MOKYTh OpaTH B HUX y4acTh. TOMy KOMILJIEKCHA
CTparTerig MOBHMHHA BKJIOYATH PI3HI aJIbTEPHATUBH BIOPOJOBXK YCI€l HaBYAJIbHOI
nporpamu. KomruiekcHa HaBuabHa MporpaMa 3 KyJIbTYPHOI KOMIIETEHTHOCTI B OCBITI
y cepi CycniabHUX BIIHOCHH Ma€ BKJIIOYATH MIAXOJH, 10 0a3ylOThCS HA 3HAHHSX,
CTaBJICHHI, HABUYKaX Ta Ha MiciieBoMy piBHI. Lle y3roixyeTscsi 3 HaBECHUM BUIIIE
BHU3HAUEHHSAM KYJIbTYPHOI KOMIIETEHTHOCTI, 10 OXOILIIOE 3HAHHS, a TAKOXX HaBUYKU
Ta CTaBJIEHHS JI0 PI3HUX KYJBTYP 1, 3pEUITOI0, JO PO3MAITTS.

Haromoc Ha BUXO0i 32 MeXi HEOOXITHOTO, aJie HeJOCTATHHOTO HOPMATHUBHOTO
PO3YMIHHSI PI3HOMAHITTA MJI1 BKIIOYEHHS HABUYOK 1 CTaBJICHb MIJAKPECITIOE
aKTyalnpHICTh TpakTHKHU. [IpakThka Oyna BHU3HAuU€Ha SK BiJIMIHHA pHCa OCBITH B
ramy3l Jep>KaBHOTO yMpaBiiHHA. barato XTo 3akiMKae [0 BHUKOPHCTAHHSA
eKCIIEPUMEHTAJIbHOIO HaBYaHHS, a TaKOX JIO0 I1HTerpamii Teopii, JOCIIKeHb 1

MPAKTUKU B OCBITI JEPKABHOTO YHPaBIiHHA. Y LBOMY CEHCI caMe 4epe3 MPaKTHKY 1

216



pebdnekcirto Haa CTAaBJIEHHAM MOXHA PO3BHUHYTH KOMIIOHEHT KYJIbTYPHHUX
KOMIIETEHIIIH, 1110 0a3yeThCsl HA HABHUYKAX. Y CBOEMY 3aKIMKY PO3pOOISTH MPOTrpamMu
3aHypEHHS, OUTBIIT MPUBAOIMBI JJIS CTYACHTIB MaricTepCchbKuX mporpam, Paiian Bkazye
Ha BXKJIUBICTH pedieKcii micis 3aX0iB 3 IHTepHAIlIOHATI3aIl] SIK BIPaBH, 110 MOXE
JIOTIOMOTTH YCBIJIOMHUTH BJIACHY KyJIbTYpY Ta 1HIII KYJbTYPHI OCOOJMBOCTI CTYy ICHTA.

[Torenmian 1 cuna CLAC rpyHTyeThCcs Ha TOMY, IO BiH MOXe OyTH
chopMyNIbOBAaHUN MPOTATOM YCHOTO HABYAIBHOTO IUIaHY, B JACKIIBKOX Kypcax,
MOCJIIJIOBHO 1, IK MU TPEJCTABISEMO TYT, 3 PI3HUMH PIBHSIMU 1HTEHCHUBHOCTI. Tomy
ctparerii CLAC MoXyTh BIANOBIAATH peaiisiM MpOrpaM MariCTepChKoi MiATOTOBKH
OunbIe, HIK 1HII CTpaTerii 1HTepHaIlioHami3allli. 3riTHO 3 OIIHKOI0 HaBYaJIbHUX
mwiaHiB nporpam MPA, adinitioBanux 3 NASPAA, nposenenotro y 2008 pori,
Outbmict nporpam MPA He CTBOpIOIOTh HOBHX KYpCIB 3 KOHKPETHHX HHUTaHb,
MOB'A3aHUX 3 PI3HOMAHITHICTIO; HATOMICTh MPOTPAMU BKJIOYAIOThH 111 TUTAHHS Y CBO1
noTouHl kypcu. lle >k mocmipkeHHs 3aJ0KyMEHTYBAJO, IO JUPEKTOPH TPOrpam

MPA BucCHOBWIN 3arajJbHy HEXITh 0 CTBOPEHHS HOBUX MPOTPAM.

Menewenko K.C.
Jninpoecwvkuti 0eparcasHuli azpapHo-eKOHOMIUHULL YHIgepcumem

CYUYACHHUM BINCBKOBHUU CJIEHT B YKPAIHI

B cyyacHOMy yKkpaiHCBKOMY CYCIJIBCTBI1, MOBHI OCOOJIMBOCTI, 5IKI BUHUKAIOTh
y PI3HHUX COIlaJIbHUX CHUTYallisiX, MAalOTh BEJIMKE 3HAUCHHA. 30KpeMa, BIMCHKOBUU
CJICHT, 0 BWHMKAE IIiJ] 9ac BOEHHUX i, CTa€ BaXXJIMBUM aCIEKTOM KYJIbTYPHOI
CHaJIMHN Kpainu. BiifiHa mpoTu arpecii poCIHCBKOrO peXHMy HE JIMIIEe cTaja
BUMIPOOYBAaHHSM Ui Hallli, a ¥ COpUYMHWIA TMOSABY HOBUX CHIB Ta ¢pa3, SKi
B1I00pakaroTh 0COOJMBOCTI CUTYallli B KpaiHi Ta CTaBJIEHHsI O1MIIIB JI0 BIACHOI Micii 1

npoTUBHUKA. JIOCTIHKEHHSI CYy4acHOTO BIMCHKOBOTO CJICHTY HE JIMIIE JEMOHCTPYE
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YHIKaJIbHICTh MOBU B HAINpPY>KEHUX CUTYallisfX, ajie ¥ PO3KPHUBAE MIMPUINA KOHTEKCT
CYCTUTBHO-TIOITHYHO1 AIMCHOCTI.

CyyacHuil BIMCHKOBUM CJICHT IMIJJA€THCS IMOCTIMHINA €BOMIIONII MM BIUIMBOM
3MiH y BIACBKOBIN TexHOJOril Ta cTtpaterii. HoBi cioBa Ta Bupa3su BHHHUKAIOTH IiJ
BIIMBOM HOBHUX peajiii BIMCHKOBOTO XUTTS. Hampuknan, mijg 4yac BOEHHHMX i B
VYkpaini 3’SBUIUCS TEPMIHM, IO BigoOpakatoTh CydacHi OOHOBI clieHapii, Takl sIK
“3aTpuaHi” (HepeaJiCTHUHI IJIaHU BOpOra) Ta “IXTaMHETUTH (3HUIILYBATH BOPOTa).
Taxki croBa cBi4aTh MpO Te, 110 BiliHA HE JuIle GopMye HOBI peadii, ajie i BIUIMBA€E Ha
caM MpoIlec MOBJICHHS Ta MOBHY KYJIBTYpY.

[adopmarniiina arenmis MinicrepctBa oOoponn Ykpainu “Apwmisinform”
3i0paja CIOBHUK HEOJOTI3MIB, SIKI 3 SBWJIMCA B YKpaiHi MICIs MOBHOMACIITaOHOTO
BTOprueHHs Pocii.

Cepen 310paHuX HEOJOTI3MIB BWJIUISIIOTBCS Takl: ‘“‘@HaJOTOBHET’ — IIOCH,
Burajgane B Pocii; ‘“Oaifpaktaputu”, ‘“eHNOITH’, “IPKaBETIHUTH, “‘CTIHTCPHUTH
“xaiimapcuTH” — TEPMIHHM, IO OINUCYIOTh MPOLEC HUILEHHS BOPOTa, BEICHHS
MOJIIOBaHHA a00 TapTH3aHChKI [1i; “OanpepomoOuTs” — OOMOBHI aBTOMOOLIb
30poiinux Cun VYkpainu; “nebaxHysio” — JIOJMHA, fKa Yepe3 CBIM 1HTEpeC 4Yu
CTypOOBaHICTh MOXKE CIPUUYMHUTH 0arato MIKOAH; 3aJBOXCOTUTH — 3HUIIIUTUA BOPOTa;
“3aTPhOXCOTUTH — TIOPAHUTU ab0 HEUTpanizyBaTh BOpOra; “KagupuTu’ — BHJIaBATH
OaxxaHe 3a fidicHe; “KIMUTH® — 30epiraTd ONTHUMI3M; “MaMKyBaTH — YHHUKaIOUd
MPOCTUX i NIl 30€PEKEeHHs JKUTTS, ‘‘HAaBOJOHTEPUTH — 3HAWTH MIOCH MOTPIOHE,
HaBITh 3-T111 3eMui [1].

[{i HeonoriaMu BiOOPaKAIOTh YHIKAJBHICTh MOBHU MijJ 4aCc BOEHHUX i Ta
MOKa3yloTh aJaNTallil0 CYCHUILCTBA JO HOBUX YMOB 1 BUKIIHMKIB, III0 BHUHHUKAIOTh Y
3B’S13KY 31 3MIHOIO BIHCHKOBHX pealliii Ta TEXHOJIOT1H.

JlocnmixkeHHsT BIMICHKOBOTO CJICHTY PO3KPHBAE COIAJIbHI ACTIEKTH BIMHMU Ta
CTaBJICHHS LUBIILHOTO HAceJeHHs 10 KOH(DIIKTY. Po3kpuBaeThCs HE JNHIE JIEKCHUHE
0araTcTBO BIMCHKOBOI'O >KaproHy, ajie ¥ colliajbHa AIHCHICTh BOEHHOTO KOHQJIKTY.
Hanpuxnan, Tepmid “HIIITSIKKA” Ha3WBa€ MOAAPYHKH 3 oMY abo0 BiJ BOJOHTEPIB, IO

M1IKPECIIIOE BAXKIUBICTh MIATPUMKH BIHCHKOBHX 3 OOKY IPOMaIChKOCTI.
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JlochipkeHHsT BOEHHOTO TOOYTY, BKJIIOYAI0YM BHUKOPUCTAHHS BIMCHKOBOI
JICKCUKHU, € HAI3BHUAWHO BAXKJIMBUM JJIS PO3YMIHHS Ta aHajii3y BOEHHUX IPOLECIB.
BuBYeHHS IUX TEMAaTUYHUX TPYI J103BOJISIE€ Kpallle 3pO3YyMITH KUTTS BOIHIB IiJl Yac
OOMOBHX il Ta IXHI YMOBH MOOYTY.

VYkpaiHcbka BINCHKOBa JIEKCMKAa BKJIIOYA€ Ha3BH TPAHCIOPTHUX 3acO00iB Ta
BiMiCRLKOBOrO oOOJIaqHAaHHs, Takl fK ‘“‘Oeempernika” (OoiloBa MalllMHA JE€CAHTY),
“Oereep/Oerep”  (OpoHeTpaHcmopTep), “‘caymka’  (camMoXiIHa  apTUIIEPIMCHKa
yCTaHOBKaA), “Oapaax” (6oiioBa po3BiayBalbHO-I030pHA MalllMHA), “Koriika” (0oioBa
MallliHA MiX0TH), “Csatuit Mukonail” (MeaquyHa OpOHETEXHIKa) Ta 1HIIII.

Takox BaXJIMBO BUBYATHM Ha3BU 30poi Ta OoempumaciB, Takl K “‘kajamr’
(aBromatr KanamnukoBa), “rpaHuk” (rpaHaTomeT), “MUIbHULS (MIPOTUTAHKOBUMN
rpaHaToMer “myxa’), “‘MoJIOTOK”  (BaXKHUM KyjiemeT), “NuMoHKa”  (py4yHa
POTHUITIXOTHA TpaHaTa) TOIMIO.

Ha3Bu pedeil BilCBKOBOTO TOOYTY TaKOX BaXIJIMBI JUIS JOCHIJKCHHS,
HampuKiIaa: ‘“mMynbTUK’ (BilicbkoBa (¢opMa 3 YHIBEPCAIbHMM MAacKyBaJbHUM
MaJIOHKOM), ‘“Ma3enuHka’ (moiapoBui KamikeT 30poitHux Cun Ykpainu), “OpoHik”
(ckuner 3 OpOHEIUIaCTUHAMHU), “‘XaMeJeoHH (OKYJSpH, IO 3MIHIOIOTH MPO30PICTh),
“3amononu” (CMaKOJNMKM), “MyWuuK’ (TETJIOBEHTWIATOpP), “OaHKa” (MOpPTATUBHUN
3apsIHAN TIPUCTPIif), “Beco” (J0kKa) Ta 1Hm [2].

CydacHuil BIMCBKOBMI CIIEHI B YKpaiHl € BaXJIMBOIO CKJIaJIOBOI0O MOBHOI Ta
KyJIbTYpHOI cHaamuHy Harli. BiH He numie BimoOpaxae CyCHUTbHUNA KOHTEKCT 1
COIIIOKYJIbTYPHI aCMEKTH BIMCHKOBOTO KOHQIIKTY, aje W CBITYUTH PO PO3BUTOK
MOBJICHHS Ta €BOJIIOI[I}0 MOBHOI KyJIbTYPH B yMOBaXx BiiiHHU.

BiiicbKOBHIi CIIEHT BiJlirpa€ KIOYOBY POJb Y BIMCHKOBIM CHIJIBHOTI, HAaJal04YH
3HA4YHI MepeBaru y KOMyHIKallii, CIUIKyBaHHI Ta 30€pexeHH1 KyJIbTYpHOI CHaIINHH.
Horo eexTHBHE BUKOPUCTaHHS 3a0e3Iedye MBUAKY Ta TOUHY Hepenady iHdopmarii,
crpusic (POPMYBaHHIO TMOYYTTS CHITLHOCTI Ta 1JEHTUYHOCTI Cepea BIMCHKOBUX, a
TaKoXX 30epirae Ta mepejae IIHHOCTI Ta TPaJuilii BINCHKOBOI KyiabTypu. Kpim Toro,
BIMICHKOBUI CIIGHT MOXeE 3a0€3MeUnTH JOJATKOBUN PIBEHb OE3MEKH, YCKIaAHIOIYN

PO3yMiIHHS KOMYHIKallliii BOPOKMMH CHJIAMH Ta 3MEHIIYIOYH PHU3UK PO3KPUTTS
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KoHG1AeHIIHOT iHpopMarlii. TakuM YMHOM, BUBUYEHHS Ta BUKOPUCTAHHS BIHCHKOBOTO
CJIGHTY € KPUTHYHO BAXKJIMBUMHU JJIsl YCHIIMIHUX BIMCHKOBHUX OMepaliid Ta MmiITPUMKH
BIMICHKOBOT CIIILHOTH.

JocnimkeHHs Ta 30epeKeHHs BIIICBKOBOTO CJICHTY € Ba)KIMBUM 3aBJAHHAM SIK
JUIS JIIHTBICTUYHOT HAayKH, TaK 1 JIs 30€peKeHHs HalllOHAJIbHOI 1IGHTUYHOCTI Ta

nam’sTi Ipo MOoJIii BOEHHOTO Yacy.

Jliteparypa:
1. https://imi.org.ua/news/armiyainform-zibrala-slovnyk-voyennyh-neologizmiv-
146939
2. https://shronl.chtyvo.org.ua/Sidko_Olha/Suchasnyi_ukrainskyi_viiskovyi_zhar
hon.pdf?PHPSESSID=Dbat073rsp5655ngbgrbk754in5

Ha3zapenko O.B.
Jninposcwvkuti 0epaicasHull azpapHo-eKOHOMIUHUI YHIgepcumem

BUKJIAJAHHSA IICUXOJIIHI'BICTUKHU B ATPAPHOMY BUIIII:
BUKJ/IMKU I IEPCIIEKTUBHA

[IcuxoHrBICTHKA, SIK MDKIUCIUIUTIHAPHE TOJIEe, € KIOYOBUM JI PO3YyMIHHS
B3a€EMO3B 13Ky MOBHM Ta NCUXIYHMX TMpolieciB. [Ipore B arpapHux yHIBepcuUTETax
ICHYIOTh TpOOJIEeMH BHKJIAJaHHS Li€i HayKd sIK BHOIPKOBOI IUCHMIUIIHU Yepe3
crienudiky npoduIo 3aKkiaay Ta HEJOCTATHIO YBary 10 T'yMaHITapHUX JUCIUILIIH.
Crpobyemo mpoaHaizyBaT MPUYUHU ITUX TPOOJIEM Ta 3HAWTH NMIISXH 1X TOI0JIAHHS
JUTSI TIOKPAIIIEHHS SIKOCT1 OCBITH Y BUIIIAX arpapHOTo CIPSMYBaHH. .

VY cydyacHOMYy CBITI TakKi YHIBEPCUTETH BIIITPalOTh BAXKIWBY POJIb Y IMiATOTOBII
(axiBIIiB ISl arpapHOTO CEKTOPY eKOHOMIKHU. [IpoTe omHNM 3 HAHOIIBIINX BUKJIUKIB
JUIS [IUX 3aKJajiB OCIBTM € HEOOXIJHICTh BpaxyBaHHS pPI3HOMAHITHUX AacCIEKTiB,

BKJIIOYAIOYM TyMaHiTapHl HayKd. [ICHXOMIHTBICTHKA, SK BaXJIUBa Tramy3b
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MOBO3HABCTBA, € KIIIOUOBOIO NJISi PO3YMIHHS CHEHU(IKM KOMYHIKaIii B arpapHii
cdepi Ta B3aeMOJIT MiXK JIIOJbMHU, TIPOTE BOHA 3AJIMINAETHCS HEIOCTATHRO BUBYCHOIO
B arpapHUX YHIBEPCUTETAX.

Cepen mpoOiieM BUKJIAJaHHS TICUXOJIHTBICTUKH MOKHA HA3BaTH HEIOOIIHKY
ryMaHITapHUX HayK, TOMYy IIIO0 ©OaraTo arpapHuX YHIBEPCUTETIB 30CEpeKeHI Ha
TEXHIYHUX Ta NPUPOJHUYUX NUCUHUIUIIHAX,. [le mpU3BOAUTE A0 HEJOCTAaTHHOI yBaru
70 1i€1 ramy3i Ta 00MeXEHOTo 1HTepeCy A0 BUOOPY AUCIHILTIHHY. .

Binnanenicte BIJ MNPakTUYHOIO 3aCTOCYBaHHA TaKOXX MOXKHA Ha3BaTu
npobsemoro, 00 3700yBavl OCBITH BHILIB arpapHOro Npo@uir0 MOXKYTh BIIUYBATH
BIJIJTAJICHICTh TICUXOJIHIBICTUKHM BIJ iXHBOI MalOyTHHOI MHpo(eciiiHOi ISITBHOCTI.
baraTo cTyneHTIB arpapHOro yHIBEpPCUTETY MOXXYTh HE PO3YMITH, SIK MOBa BIUIMBAE
Ha CHPUMHATTS 1HQOpMAaLIi, BUPIIIEHHS KOH(IIKTIB Ta MNOOYIOBY BIAHOCHH Y
ciIbChKOMY TocnogapcTBi.HepocraThs iHTerpanis mi€i AMCUMIUIIHA 3 MPAKTUYHUMU
aCleKTaMu CLIbCHKOTO TOCIOAApCTBA MOXE MPHU3BECTH O BTPATU 1HTEpECY
CTYJICHTIB JI0 II€1 HAYKH.

nsxu momonaHHs mpoOsieM BOAYaEMO B PO3BUTKY MEPENIKy Mporpam Jis
BUOIPKOBUX JIMCUMIUIIH 1 PO3BUTKY [MPOrpaMu ICHUXOJIIHTBICTUKM 30Kpema.
VYHIBEpCUTETH arpapHOro CHOPSMYBAaHHS MOBHUHHI PO3pOOJISTH Ta BIPOBAHKYBATH
CHeIiaji3oBaHl MPOTrpaMu  TICUXOJIHTBICTUKH, SIKI BpPaxoOBYIOTh OCOOJIMBOCTI
KOMYHIKallil B arpapHOMY CEKTOP1 Ta MPAaKTUYHE 3aCTOCYBAHHS OTPUMAHUX 3HAHb.

Jlo BUKJIaJaHHS TICUXOJIHTBICTUKH BHWIII TIOBHMHHI 3aydaTH KBasi(hiKOBaHHUX
(haxiBIIiB 3 TIIMOOKUM PO3YMIHHSIM III€T JUCUUIUIIHU Ta JOCBIOM pOOOTH Y IIiHl Taity3i
HayKH, a TakoX 3abe3nedyBaTH iM HEOOXiJHY MIATPUMKY Ta po3BUTOK HeoOximHo
aKTUBHO pO3POOJSATH MIAPYYHUKH, METOJWYHI TOCIOHMKM Ta BiJCOJEKIi 3
MICUXOJIIHIBICTUKH, CIPSMOBAaHI Ha CTYJEHTIB-arpapiiB, JUJIsl MOJETIIEHHS MpoLecy
HABYaHHS.

Takoxx BaiaMBO 3a0€3MEUUTH IHTETPallil0 BUBYEHHS IICUXOJIHTBICTHKH 3
NPaKTUYHUMHU aClEeKTaMU CLILCHKOIO0 TOCHOJApPCTBA, HAMPUKIA, 3a JOMOMOTOIO
Kelic-ctani abo MpaKkTUYHUX 3aBAaHb, $IKI JIOMOMOXYTh CTyIEHTaM Ouiblie

3aIliKaBUTUCS II€I0 HAYKOIO.
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[IcuxOMHTBICTHKA € BaXKJIMBOIO CKJIAJ0BOIO OCBITH B arpapHHUX YHIBEPCHUTETAX,
IpoTe ICHYIOTh 3HA4HI MPOOJeMH BHUKJIAJaHHS Il€1 HAYKH Yepe3 HEAOOIIHKY
ryMaHITapHUX HayK Ta BUIIAJICHICTh BIJl MPAKTHYHOTO 3acTocyBaHHs. HeoOximHO
IPOJOBXKYBAaTH TOIIYK I1HHOBAIIIMHUX MIJXOJIB Ta BJIOCKOHAJIEHHS MpOorpam
HaBYAHHS JJIS JOCSATHEHHS I1i€l MeTH. BUKiIamaHHs MCUXOTIHTBICTUKH B arpapHOMY
YHIBEPCHUTET1 CTUKAETHCS 3 PSIJAOM BHUKJIUKIB, ajie BUPIMICHHS ITUX MPOOJIEM MOXKeE
MOKPAIUTH SAKICTh OCBITH Ta MIJATOTOBKY (axiBliB, 3JaTHUX €(EKTUBHO

KOMYHIKYBATH Ta CITIBIPAIIOBATH B arpapHii raysi.

Ozap O. A.
Jninpoescwvkuti 0epaicasHull azpapHo-eKOHOMIUHUUL YHIgepcumem

MOJIEKYJISIPHA KYXHS Y BIIOBPA’KEHHI TEPMIHOJIOTTI

MiXKyIbTypHa KOMYHIKAIlisl B TACTPOHOMIT MOIIUPIOETHCS HA HOBI TEXHOJIOTTI,
SK1 3MIHIOIOTh CIIOCIO TPHUTOTYBaHHS Ta CHOXUBaHHA Tki. OfHIEIO 3 1HHOBAIIlM, sKa
BpaXkae CBIT KyJiHapii, € MoyiekyssipHa KyxHs. Lle ramyss KymiHapii, sika BUKOPHUCTOBYE
HAyKOBI Ta XIMIYHI NPUHLIUIN IJI1 CTBOPEHHSI HOBUX TEKCTYp, ()OpPM Ta CMaKiB B CTpaBax.
[Ipoiiec cTBOpeHHSI HOBHX CTPaB Ha OCHOBI MPHUHIUIIIB MOJICKYJIIPHOT TaCTPOHOMIT 4acTo
CYNPOBOXKYEThCS BUHUKHEHHSIM HOBUX TEPMIHIB Ta KOHUEMUINW, SIKI BAOOpaKaroTh
CKJIQJIHI TEXHOJOT1i Ta HAyKOBI MPHUHIIUIU, IO JIEKaTh B OCHOBI IIhOTO KYJIIHAPHOTO
MuUCTelTBa. [cTopist MOJEKYJsIpHOI KyxHI modanack y 1992 poui. 3acHOBHHKOM OyB
bpaniy3pkuii ximik Ta kyxap Epse Tic. Tepmin “MmonekymnsipHa ractpoHomis” OyB
BBeneHnit y 1988 pormi ¢dizukom Hikomacom Kypti 3 Okchopachkoro yHiBEpCUTETY Ta
EpBe Ticom. 3 pO3BUTKOM MOJIEKYJSPHOI KyXH1 3’SIBUJIMCS TaKi TEPMIHH, SKI 3MIHWIA
ySIBJIGHHS TPO BCIO KyniHapito. Hampukmaa, Taki TepMiHM SIK cghepugpixayiss — mpolec
CTBOPEHHS KYJIbOK 200 MEpIMHOK 3 PIAUMHH 3a TOTIOMOTOIO TPOKOIOIIB, TAKUX SIK arap-
arap a0o anerinatu. [ erighixayisi — Tpolec MEPETBOPEHHS PIIMHU Ha Telb, 3a3BUYal 3a

JIOTIOMOTOI0  pI3HMX cTabumi3aTopiB. Emynvcugikayis —  mpouec 3MIIIyBaHHS JBOX
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HE3MIITYBAaHUX PIAMH (HAMPHUKIAA, OJIii Ta BOAM) 3 BHUKOPUCTAHHSIM EMYJIbraToOpiB IS
CTBOpPEHHS CTaOUIbHOT eMylbCii. /Jecasayia — BUAAIEHHS 3aiiBOro MOBITPS 3 piauH abo
cymimiei, mo6 3amo0irTy MmHiHHIO a00 3MiHI TEeKCTYpH. [ asugikayis — JOJAaBaHHS Ta3y
(3a3BM4ail a30Ty ab0 KHCHIO) O PiAWH a00 TBEPAWX PEUOBWH IS CTBOPEHHS IiH a0o0
NIHHUX CTPYKTYp. Kpiocenika — BHUKOPUCTAHHS HHU3BKHUX TEeMIIEpaTyp, 3a3BUyYail 3a
JOTIOMOTOI0 ~ PIAKOTO  a30Ty, [UJIsi IMIBUJIKOTO OXOJOJKEHHS Ta 3aMOPOKYBaHHS
IHTpei€HTIB. Tpanceyminikayisi — KOMOIHAIlS PI3HUX MPOAYKTIB a00 1HTPEHIEHTIB IS
CTBOPEHHSI HOBUX TEKCTyp a0o cMakoBuXx mnpoduniB. Cyguayis —poiieC BUKOPUCTAHHS
cu(oHIB JJisI BUTOTOBJICHHSI JIETKMX Ta MOBITPSAHUX MiH abo cydne. Jucmunnayis —
BUKOPUCTAaHHS TMpOLIECY MAMCTWIALINI JUIl KOHLEHTpalii apomaTiB abo BHJAJICHHS
HeOa)KaHUX PEYOBUH 3 IHTPEAIEHTIB. Tepmiuna o00poOKa HU3bKOI memnepamypu —
BUKOPHUCTAHHS CIIEIIaTbHIX TEPMOCTATIB JJIs Ty’KE TOYHOTO KOHTPOJIO TEMIIEPATYPHU MIPH
roTyBaHHi. /70posi3 — PO3IIEIUIEHHS CKIAJHUX MOJIEKYJ Ha MPOCTI 3a JONOMOIOI0 BOAU
abo ¢epmeHTIB. Aeporenizayis — BUKOPUCTAHHS aepOTeliB JJisi CTBOPEHHS JIETKUX Ta
KPUXKUX TEKCTYp y cTpaBax. Aje € 1ie 0aratro iHIIHUX TEPMIHIB, IKI BUKOPUCTOBYIOTHCS B
EKCIIEpUMEHTAaX Ta CTBOPEHH1 IHHOBAIIMHUX CTPAB.

Y  MOJEKyJIsSpHId KyXHI YacTO BHUKOPUCTOBYIOTh 3BHYHI MpWIAAd Ta
IHCTPYMEHTH, SKI BUKOPUCTOBYIOTHCS JJII XIMIYHUX EKCIIEPUMEHTIB Ta MPHUTOTYBaHHS
BUIIYKAHUX CTpaB. AJie ICHYIOTb 1 CIelialibHI NpUiaAu, NpU3HAYeHI came ISt
NPUTOTYBAaHHS CTpaB Yy  MOJEKyIspHOMY cTwil. Hanmpukman, piagkuii  azoT
BUKOPHUCTOBYETHCA ISl (hieus-3amopodrcyéanis 6€3 yTBOPEHHs BEIMKUX KPUCTAIIIB JIbOAY,
a aHmu-cKo8opioka TMpU3HAYCHA JIJII OXOJIO/KEHHS Ta 3aMOpOXKyBaHHA. Kowmponvogani
6005HI BAHHU BUKOPHCTOBYIOTBHCS JJII HU3BKOTEMIIEPATYPHOTO BapiHHS, a Xapuosutl
Oeziopamop — NS BUJAJCHHS BOJOTH 3 MPOAYKTIB. Jlo IHINIMX TPWIAIIB HAIEKATh
neHTpudyra, MOPHIl A HAMOBHEHHS PI3HOMAHITHUMH HAYMHKaMH, YIbTPa3BYKOBHM
npuiajl, BAKYyMHUH anapar, CKopoBapka, PH-MeTpu Ta HaCTUTbHUIN TUCTUTISTOP.

['moGanbpHUI BIUIKB 1/1€1 MOJNEKYIISIPHOT KyXHI PO3MOBCIOAMBCS HAa BUAATHI KyXHI 11O
BCHOMY CBITY, CIIOHYKAalOYd JO TBOPYOCTI Ied-KyxXxapiB Ta THX, XTO CMIJIUBO
eKCIIEPUMEHTY€E 3 BUIIYKAaHUMH CTpaBaMHU 1€l KyxHi. MoneKkyaspHa KyXHsl MPUCKOpUIIA

IHHOBAIlli 'y TacTPOHOMIi, 3aoxouyrwouud IIed-KyXapiB €KCIIEpUMEHTYBaTH  Ta
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BUKOPHCTOBYBaTH HOBI TexHOJIOTii. BoHa craza MOBHHUKOM MIKKYJIBTYPHOI OOMIHY
17IesIMH Ta KyJTIHAPHUMHU TPaJAULISIMH, PO3IIMPIOIOYM TOPU30HTH CMaky Ta Bpa)karodi
rocTel ychoro cBiTy. TepMiHOJIOTISI MOJEKYJSPHOI KyXHI € KUBHM BiJOOpaKeHHsIM i
PO3BUTKY BiJi HAYKOBHX JOCIDKEHb IO KyJiHapHOI mpakTUKu. Bona BimoOpaxkae
NO€HAHHS HAyKOBUX NPUHIMINB 3 KyJTIHAPHUM MHUCTELTBOM Ta HaJa€ MOXKJIHBICTDH
KyxapsiM Ta TypMaHaM CITUIKYBaTHUCS Ta PO3YMITH IPOIIECH, IO BiIOYBAaIOTHCS Yy CBITI
cyyacHOi racTpoHOMii. PO3BUTOK TepMIHOJOTIT MOJEKYISIPHOI KyXHI MPOJOBKYETHCH,

BIJIKpUBAIOYM HOB1 MOKJIMBOCTI JIJI KYJIIHAPHUX 1HHOBAIIIM Ta CMaKOBUX BIAKPHUTTIB.

Jlireparypa:
1. https://scienceforum.ru/2023/article/2018032907
2.https://uk.wikipedia.org/wiki/%D0%9C%D0%BE%D0%BB%D0%B5%D0%BA%D1%
83%D0%BB%D1%8F%D1%80%D0%BD%D0%B0_%D0%B3%D0%B0%D1%81%D1
%82%D1%80%D0%BE%D0%BD%D0%BE%D0%BC%D1%96%D1%8F
3. https://chefs-shop.com/uk/recepty-s-agaragarom-3-varianta-kak-prigotovit-

molekulyarnoe-bludo

Ocmpoecoka P. P.

Jninposcvkuti 0epoxcasHuli acpapHo-eKOHOMIYHUL YHIBepcumem

COLIAJIBHI MEPEXI: ICTOPISA CTBOPEHHA I PO3BUTKY

CorriasibHI Mepexi — 1€ CTPYKTYpPH YTBOPEHI 1HAMBIIaMU a0 OopraHi3amisiMu.
Bonu Bi10MBarOTh B3a€MO3B’SI3KM U€pe3 COLIaNbHI B3a€EMOBITHOCHUHU, MOYMHAIOYH 3
BUIIAIKOBUX 3HAHOMCTB 1 3aKiHUYIOUH POJUHHUMU 3B’ SI3KAMHU.

CorianibHI MepeXi 03BOJSIOTH MIATPUMYBATH PI3HOMAHITHI KOMYHIKAIll

yepe3 OHJIalH — M1aTGopMu, CTBOPEHHS 1HAWBIIYyaIbHUX OOJIIKOBUX 3aIlHUCIB, OOMIH
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https://uk.wikipedia.org/wiki/%D0%9C%D0%BE%D0%BB%D0%B5%D0%BA%D1%83%D0%BB%D1%8F%D1%80%D0%BD%D0%B0_%D0%B3%D0%B0%D1%81%D1%82%D1%80%D0%BE%D0%BD%D0%BE%D0%BC%D1%96%D1%8F
https://chefs-shop.com/uk/recepty-s-agaragarom-3-varianta-kak-prigotovit-molekulyarnoe-bludo
https://chefs-shop.com/uk/recepty-s-agaragarom-3-varianta-kak-prigotovit-molekulyarnoe-bludo

iHpopMmarllli, CHINKYBaHHA 4Yepe3 BIpTyalbHI 3aco0M Ta B3aEMOJIA TaKUMU
GyHKIIsIMU, SK KOMEHTapi, IOBIMOMJICHHS, PEIOCTH, BIIOJOOAHHS, TOJOCOBI
ayniozanvcu Ta Bifeo A3BIHKA. OCHOBHOIO METOIO COIaJbHUX MEPEX CIYyTrye
CHPUSHHS CTBOPEHHIO CIIJIBHOT, PO3BUTKY COLIAIbHUX KOMYHIKAIM Ta 3aKpirieHuX
B3a€EMO3B’I3K1B MK JIFOJbMHU.

IcTopis comianbHUX MEpPEX po3Moyajgach 3 OJHUM 13 MEPIIMX BITOMUX CaWTIB
Classmasters.com, 3amymennMm y 1995 pomi. Hacrtymra mmatdopma nHaOyma
nonyysipHocTi y 1997 pomi, Oyna Six Degrees, sika 103BoJIsisIa CTBOPIOBATH Tpodii
Ta JojaBaTu Jpy3iB. [IpoTe 3 yacoMm couiayibHI MEPEXi BTPATUIIM CBIMA YyCIiX 4epe3
TEXHIYH1 OOMEXEHHS Ta HU3bKY MOIYJSIPHICTh Cepell ayAUTOpii. 3ro1oM 3’SBIISIIOCH
Bce OUIbIIE PI3HOMAHITHUX 3aMIHHUX MEPEX, sIKl i Hapasl 3 aBisitoTbesa. Ha manwmii
MOMEHT 4Yacy BiJIoMI IJIATHOPMH, SIKI OTPUMYIOTh YCHIX B ayJauTOpii, Takl SK
Facebook, Twitter, Instagram, Telegram Ta Oarato iHmux. ComiajJbHI MeEpexi
PO3BUBAIOTHCA, BIPOBAKYIOTH HOBI TEXHOJOTIl Ta (YHKII, $KI BHKIMKAIOThH
IIMPOKHUI 3amuT cepel KopucTyBauiB. CoLialibHI MEPEkXl KIOYOBUH IHCTPYMEHT
CYCIIUIbCTBA JIJIsl IUIOBHUX CITPaB, pO3Bar, CIIJIKyBaHHS Ta 3B’SI3KY 31 CBITOM.

BB  comianpbHUX MEpEX Ha CYCHUIBCTBO Ta KYJIbTYpY, JOCHIIKYE
dbopMyBaHHS 1AEHTHYHOCTI, 3MIHM METOJIB KOMYHIKAIlil, 4epe3 PO3MOBCIOKEHHS
COIIIAIbHUX KOMYHIKaiiii oOMiH 1HGopMalliero Ta B3aemoiis rpym. Takum
npuKiIagoM ciayrye Twitter, KUl cripusie pO3NOBCIOIKEHHIO HOBUH Ta (POPMYBAHHIO
rpOMaJChKOi JOyMKH. Instagram BruiMBa€ Ha PO3MOBCIOKEHHS TBOPYMX Ta
KyJIbTYpPHHUX acleKTiB 0OMiHOM (oTorpadiii Ta BiJeo.

ExoHOMIYHMIT acleKT ColialbHUX MEPEK BIUIMBAE HA pEKIIaMy, MApPKETHHT Ta
PO3BUTOK Oi3HeCy. Benmnka KigbKiCTh BCECBITHBO BIJOMHUX KOMITaHIM CHIBIIPAITIOIOThH
3 BIJIOMUMHU OCOOMCTOCTSIMHU, Yepe3 COoLllalIbHI MEpexi 3a JJIsl IPOCYBAaHHS MPOIYKIIIi
Ha ayJUTOPito.

[lepexin Big IHCTPYMEHTY MOLIYKOBHX MEPEX, N0 IUIaT(opM COLIaIbHOro
CIIUJIKYBaHHSA, JIe JIOJU MOXYTh OOMiHIOBaTHCH 1HopMalliero. Etanu dhopmyBaHHs
COLIIAJIbHUX MEPEX 3 IMOYAaTKOBUX IHTEPHET — (OpyMiB A0 CydyaCHUX IIaT(OpM.

ITouatkoBumu BBaxkaroThcsi Classmasters.com ta Six Degrees, siki po3nodanu oOMiH
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iHpopMmartiero, Ta HuHI momyisipHi Facebook, Twitter, Instagram, Telegram, sixi
CTBOPHWJIM MOKJIUBICTh BIPTYaJIbHOTO 3’ €THAHHS.

TexHoyoriyH1 1HHOBAIli B PO3BUTKY COLIAIBHUX MEPEXK, B SKUX HaOyBae
IIMPOKOI 3aIiKaBICHOCTI INTYYHUW I1HTENEKT, HOBITHI TEXHOJIOTIi Ta alropUTM
pekoMmeHaamii. Jlani MeToau MOCHIKYIOTh I1HTEpECH OKpeMoro cy0’eékTa Ta
HiI0MpaloTh PEKOMEHIOBAaHUI KOHTEHT, TaKUM MiAXiJA 103BOJII€ BHU3HAYATH
BIIOI00AHHS KOPUCTYBaya Ta JaBaTH 3MOTy OyTH B Mepexi, B Oy/Ib-IKIUil MOMEHT Ta 3

PI3HHX TOYOK CBITY.

Ilanmineenxo K. C.

Jninposcvkuti depocasHuli acpapHo-eKOHOMIYHUL YHIBepcumem

3HAYEHHSI CAMOCBIJJOMOCTI
Y CYYACHIHA MOBHINA KOMYHIKAIIIT

OCHOBHMM KOMITOHEHTOM 3aHATTS OyB CEMECTPOBHIl MPOEKT, BU3HAUYECHUMN
yepe3 1HAUBIyalbHUNM HaBuYaidbHUU Tuiad. I13 - me mpoiiec, 3a TOMOMOIOK SKOTO
CTYJICHTM BU3HAYaIOTh BJIACHI HaBYAJIbHI MOTPEeOM Ta HABYAIBHI IIUIi, PO3POOISIOTH
cTpaTerii [y 3aJ0BOJICHHSI IIMX MOTpeO, a TaKOXX BU3HAYAIOTh, SIKI JOKA3W CBOTO
HAaBYaHHSI BOHM HAJaBaTUMYTh 1 3a SKHUMH KpUTEpISIMH BOHHM Ta BHKJIaJgad
OLIIHIOBaTUMYTh HaBuaHHS. MH oTpumanu BHCOKY OIIIHKY 3a 3a0e3NedeHHs
"KyJIbTYpHO YyTJIMBOI negaroriku" [1] Ta cupusiHHS YCB1IOMJIEHHIO 1HAMBITYaIbHUX
1 KyJIbTYpHHUX BiIMIHHOCTEH [2; 12]. Y KOHTEKCTI CYCHMUIbHUX BIIHOCHH TaKOX OYJI0
noseneHo, mo OJ € >XUTTe3gaTHUM pIilIeHHSIM y OO0poThOl 3a 3aJ0BOJICHHSA
PI3HOMaHITHUX HaBYAJIBHUX MOTPEO Ta IHTEPECIB CTY/ICHTIB, MOTUBYBAaHHS CTY/ICHTIB
3 pI3HUM pIBHEM JOCBiAY 1 PI3HUMH IIHHOCTAMU Ta MIATPUMAHHS aKaJeMIYHOI

ctporocti [3; 381]. ¥V npoMmy Kypci cTyneHTChbKi mpoektu 3 O]l HaOGyBaau pizHHX
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dbopmM, BKIIOUAIOYM HAMHWCAHHS TPAIUIIMHOI TOCTITHUIBKOT POOOTH, CTBOPEHHS
iHhOpMaIIHHOTO BiIEO, PO3POOKY KYyJNbTYPHO-UYTJIMBHX MaTepiaiiB KiTbKOMa
MOBaMH JIJIl MICIIEBUX OpraHizallii, ki MOXXyTh BHKOPHCTOBYBAaTH iX y poOOTI 3
IMMIrpaHTamMH, a TAKOK OPTaHi3aIliio 3aX0/diB y CTYJACHTCHKOMY MICTEUKY TOIIIO.
Hapemti, ciaigyroun pekoMmenaarii PaitaHa mpo BaxMBICTh pediekcii michs
JOCBITy 1HTEpHAIlOHAI3aIlli, Y MUChMOBIA POOOTI HAMPHUKIHII KypCy CTYICHTIB
OpsIMO 3alUTyBaJM, SIKOIO Mipoto 1 B sikuid croci® gocing CLAC crnpusiB ixHbOMy
PO3YMIHHIO MDKXHAPOJHUX BIIMIHHOCTEH 1 MOCBiAy iMMirpaHTiB. CTyneHTam Oyna
HaJlaHa THYYKICTh y (opMaTi IbOr0 MIJCYMKOBOTO MHCHMOBOIO 3aBIaHHS: OJHI
MYCcaau TPaaULIAHI €ce, 1HIII - JUCTH JI0 YWIEHIB CIM'T UM JIpy3iB, a TpeTi - y (opmi
peIaKIiiHOI CTaTTI B ra3eTi 4yu JONMKCY B 0J1031. BiAryku y4HIB CBi4aTh MPO TE, 110
Mmetoguka CLAC gocsarnma ©OaratpboxX IJIeH, $KI 3a3BH4Yail  acCOIIOIOTHCS 3
IHTepHAIIIOHATI3AllI€l0, TaKUX SK TOKpAIeHHS CaMOCBIIOMOCTI, YCBIJIOMJICHHS
BiIMIHHOCTEH 1 (opmMyBaHHS Mojesield MOBEIIHKH, HEOOXITHUX I TJI00AIbHOTO
rpoMajsiHCTBA. ['0OBOpSAYM MPO MiABUIIEHHS CAMOCBIIOMOCTI, OWH 3 YUHIB 3a3HAYUB:
"SI kpame ycBimOMIIOI CBOi GuIbTpu. S Kpale yCBIIOMIIOIO HEOOXITHICThH
PO3YMIHHS COITIOKYJIBTYPHUX HOPM, KOJIM MAar0 CIpaBy 3 TPylMaMH HACEJICHHS, IO
3HAYHO BIJIPI3HSIOTHCA BIJ] THX, 3 SKUMU 51 PErYJSIpHO cruiKyrocs". [HIWN cTyaeHT
3a3HA4YMB, 110 SK JOKa3 TOTO, IO BiH CTaB Kpaile PO3YMITH BIAMIHHOCTi, BiH
3a3HauMB, M0 B MailOyTHbOMY Oyze 3BepTaTuca 3a iHGOpMAIIEI0 Ta 1IeSIMU [0
IIIUPOKOTO KOJIa JIFOJACH, JKEpel 1 opraHizaimiii, a TaKoX TMEPEKOHAETHCS, IO
penpe3eHTaTuBHA BUOipKa BUOOPIIIB 1 KJIIEHTIB BPAXOBYETHCS MPU MPUUHSATTI PIlICHb
o0 HajgaHHsg nocayr. CTyAeHT, KUl BU3HAYUB ceOe SK TaKOro, IO BCTYIHB JI0

KJIacy, SIKUi OyB HAJIAINITOBAHUHN TIEPEBAKHO MPOTH AHTUCEMITH3MY.
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Ilapamacsa A. C.

JHinposcvkuti depocasHuli acpapHo-eKOHOMIYHUL YHIBepcumem

PO3POBKA CTPATEI'Il IPOCYBAHHS B COLIAJIBHUX
MEPEXKAX

VY HamomMy cy4acHOMY CBITI COIliaibHI MEpPEXKl1 CTaJd HEBIJl'€MHOIO YaCTUHOIO
KUTTS KOXKHOT JIFOJIMHU 1, SIK HE AUBHO, O013Hecy. CollalibHi MEpexXi — 1€ He TUIbKU
PI3HOMaHITHI 3py4Hi TIaThOpMH Ui KOMYHIKAIli Ta CaMOBUPaXXEHHs, aje u
0e3MeXKH1 MOKJIMBOCTI JUIsl PEKJIaMU, MapKETUHTY Ta MPOCYBAHHS BalllUX TOBApIB 1
nocnyr. Jlns ycmimHOro mpojaxy abo camMopekiamMH B COLIadbHHX MEpekax
HEO0OX1THO po3poOuTH cTpaTerito (a0o HaBITh ACKIbKA). L{e € BaKIIMBUM KPOKOM JIJIst
OyIp-siIKoro 0i3Hecy, SIKMM X04e JOCIITH YCHIXy 1 nmomyJsipHocTi B [HTepHeTi — 06e3
BJIAJIOTO TIUIaHy, Oi3Hecy a0o0 MaJloBIIOMOMY aBTOpY Oyle BaKKO OTpUMAaTH
ayauTopito 1 OaxaHy ciaBy. ToMy B Halliid mpaii MU PO3IJITHEMO KIIFOUOBI aClEeKTH
MPOCYBAaHHS B COLIAJbHUX Mepexax Ta BUKIWKH, IOB’s3aHI 3 pO3poOKOI0 Ta
peaizalii€ero Baoi iaei.

[lepmum 1 1OCUTH OUYEBUIHUM KPOKOM Yy OyIb-sIKI CTpaTerii MpoCyBaHHS €
npaBuiibHa ToOcTaHOBKa Iiei. KoxkeH moumHarouuii BiacHUK Oi3Hecy abo aBTOp
NMOBUHEH MAaTHU YiTKE YSIBJICHHS MPO T€, YOro BiH XOY€ JOCSIITU 3a JIOMOMOTIOIO

COIllaJIbHUX MEPEX: BMI3HABAHOCTI 1 MOMYJSPHOCTI OpeHay, iMeHi abo IHTEpHET-
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NCEBIOHIMY (HIKHEWM); 3017bIIEHHS MPOAaXKiB a00 3aTyyeHHS] HOBUX KIIIE€HTIB 1 T.1I.
Bapto BusHauutu s ce0e KIIIOYOBI €JIEMEHTH, SKi Ha Bally JOyMKY €
HAWTOJIOBHIIIIMMH Y Balllii 1iJII HA OCHOBI mocTaBiieHux. Came 11e MOXKe JOIMOMOITH
BaM BIACTEXKyBaTH €(pEKTHUBHICTb OOpaHOI cTparerii Ta BYaCHO BHOCHTH HEOXiIHI
KOPEKTUBH JI0 TJIaHY .

Hpyruii Kpok — 11 aHaIi3 ayauTopii. BaxiauBo po3ymiTu, siki KaTeropii jrojien
HACIIpaBIi KOPUCTYIOThCS THMH YH I1HIIMMH COI[IAJIbHUMH MEpeKamH, SKi IXHi
IHTepecu Ta MOTpedM, 1 Ha SAKUX caMme JIoJeH 3o0cepemkeHuil Baml Oi3HeC abo
KOoHTEeHT. lle nomomo’ke BaM po3yMmiTH Ha sKuX MiatdopMax y Bac Oyzae Ouiblie
IIAHCIB HAa YCIIX, 3Ba)KAlOUM Ha Balll TUN KOHTEHTY 1 ayJUTOpPiIO, HA SIKy came
HaIllJICHUW Ball KOHTEHT 4M nociayru. Lle, B cBOl yepry, JacTh BaM 3MOTY TPOXH
aJanTyBaTH Ball KOHTEHT a0o Moro mojavy Tak, 100 BiH OyB HAMOUIbLI LIKaBUM 1
3pO3yMIJIUM JIJI BAIIOi I{IJIbOBOI ayAUTOPIi.

Ille omuH BaXTUBHM KPOK, CXOKHH JO BHILNE3TaJAaHOTO — aHajli3 Balllux
KOHKYPEHTIB. AHaJli3 CTpaTeriid BallliMX KOHKYPEHTIB JIOMOMOXE BaM BU3HAYUTH 1XHI1
CWJIbHI Ta ci1a0Ki CTOPOHM Ta 3HAWUTU MOXJIMBOCTI 1 171€i JJI1 BJIACHOTO YCIIIIITHOTO
POCYBaHHS.

BaxxnuBo 3a3HaunTH, M0 HE TUIBKK croci® abo TiaH mpocyBaHHS Oyje rpaTu
BU3HAYHY pOJb Yy Bamomy camomiapi. Te, IO BU MPOMOHYETE Balliil IIUIHOBIM
ayuTopii Mae OyTH SKICHUM — KOHTEHT MMOBUHEH OyTH L1KaBUM, 1HHOPMATUBHUM Ta
peneBaHTHUM. Y HAroji MOKe CTaTH BeluKa KUTbKICTh (popmaTiB (Tekct, (hoTo, Bizeo,
ayJio, npsmi epipy TOIIO) MOKE MPUBEPHYTU yBary pi3HUX CErMEHTIB ayJIUTOpii Ta
3aIliKaBUTH HOBUX JIFOJICH J10 BaIllOi CTOPIHKH Y COIIAJIbHIN MEpexi.

BaxxnuBo TakoX BpaxoOBYBaTH aJTOPUTMHU COINIATBHUX MEPEX, SKI MOCTIHHO
3MIHIOIOThCS. PO3yMiHHSL TOro, SIK Il QJITOPUTMH MPALIOIOTh, MOXE JOMOMOITH
ONTHUMI3YBaT KOHTEHT 1 30UIbIIMTH oxormieHHs. KpiM Toro, mocriitHa B3aeMonis 3
ayJUTOPIEIO 3a JOMOMOIOI0 TakuX 3aco0iB, SIK KOMEHTapi, BIATYKH Ta BIAMOBIJI Ha
3alUTaHHS, Ma€ MiBUIIUTH JIOBIPY Ta 3JIy4UTH OlIbIIE MIAMUCHUKIB. B3aemomis —

1€ OJIUH 3 KJIIOYiB JI0 YCHIXY.
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OpHak € TakoXX TIEBHUW MOMEHT, SKWH CIIiJ] BpaXOBYBaTH Tij 4ac pO3pOOKHU
CTpaterii mpocyBaHHsS B COIaNbHUX Mepekax. OJHa 3 HHUX MOJIATAaE B TOMY, IIO
TPEHAM Ta MOIMYJISIPHI OPMATH KOHTEHTY MOCTIMHO 3MIHIOIOThCA. Te, 1110 MOMyJIsSPHO
ChOTO/HI, MOKE€ OyTH BXKE «HE Ha Xaimi» Ta 3aMiHCHMM HOBUM TPEHIOM 3aBTpa.
ToMmy BaxJIMBO BMITH IIBUJKO pearyBaTH Ha 3MIiHM B TIJ00ajJbHUX TpEHAAX Ta
CBOEYACHO BIIPOBAIXKYBAaTU HOBI 1]I€1.

KoHkypeHIlis Moke cTaTy JjIsl BaC BUKIMKOM - THUCSYl KOMITaHii, OpeHIiB Ta
KOHTEHTMEUKEpiB OOpIOThCS 3a yBary KopucTyBadiB. llikaBo 3a3HauuTH, MO HE
3aBXK/IM 1151 yBara Moxe OyTH MO3UTHBHOIO — HABMUCHE BUKIMKAHHS Y JIIOJIEH 3JI0CTI,
IIOKY 1 IHIIMX HEraTUBHUX €MOLIA HOCHUTh Ha3By «YOPHUM IMiap» 1 TEX €
e(eKTUBHUM CIIOCOOOM JI0 MIBHUAKOTO TpPOCyBaHHA B IHTepHeTi. Asie BIH € He
PEKOMEHIOBAaHUM JIJIsl THX, XTO HE X04e OUOPHHUTH IM Sl BIACHOTO OpeHy.

OT1xe, po3poOKka MapKETHHIOBO1 CTpATETli B COIlaJIbHUX MEpexax — CKIIaJHe,
ajyie BaXXJIMBE 3aBIaHHS MJIsi KOXKHOTO Oi3Hecy 1 KOHTeHTMelkepa. Lls crpateris
MOBMHHA OyTH THYYKOI, aJalTUBHOIO, OPIEHTOBAHOK Ha TMOTPeOH IIIHOBOI
aynmuTopii Ta TMOCTIHHO BaockoHamoBatucs. [lomynapuocti B IHTepHeri Ta

KOHKYPEHTHOI IEPEBArk MOXKHA JOCATTH JOKIAAAI0uU J0 [IbOTO CEPHO3HUX 3yCHUIIb.

Ilepeoepin O.J1.
K30 «Hasuanvno-6uxosnuii komniexc « Banvoopgcvra cepednsi 3aeanbnoocsimms
wxona I-11l cmynenis-oumsauuii cadoxk

KAJIPOBA CTPATEI'TS SIK EOEKTUBHUM 3ACIB
®OPMYBAHHS NPO®ECIHHOI KOMIETEHTHOCTI NEJATI'OTI'TYHUX
INPAIIIBHUKIB

['070BHMM 3aBJaHHSM CY4YaCHHMX OCBITHIX Opraizauii mMae OyTH CHpPUSHHS

3pOCTaHHIO TPOQECciHHOI KOMIETEHTHOCTI TeJaroriuyHuX TMpaliBHUKIB 4Yepe3
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3aCTOCYBaHHS €(EKTUBHOI KaapOBOi CTpaTerii, sika Ma€e BiOMBATU TECHJICHIII 3MIHH
1HTEepeciB, IIHHOCTEN 1 MOTHBAILIIT CITIBPOOITHUKIB OCBITHBOT CEpH.

KanpoBa ctparerisi 3akiajiiB OCBITH YKpaiHU MOBMHHA BHU3HA4YaTU OCHOBHUM
3MICT TporpamMu Ha0Opy, BiAOOpY, PO3MIMICHHS, MIATOTOBKHA Ta MEPEIiArOTOBKH
NepcoHay OCBITHBO1 OpraHi3ariii.

JlocBiji poOOTH TPOBITHUX OCBITHIX 3aKJIajiB CBIIYWTH MPO TE, IO OJHIEIO 3
rOJIOBHUX KOHKYPEHTHUX TIe€peBar € YHIKaJIbHUNA KaJApoBHM moreHmian. Jlocutsb
BHUCOKHI PIBE€Hb KOPIMOPATUBHOI KYJIBTYpU POOUTH 3aKJIaJl OCBITH MPUBAOIUBUM IS
TaJaHOBUTHUX NEAAroriB, yTpUMyeE iX B Oprasisalii, a pe3yJbTaTd iX Mpaili, B CBOIO
4Yepry, CTBOPIOIOTH BIJIMOBIAHY pEMyTallilo 3akjiajay, IPUBEPTAIOYM HOBUX
CIIO’KMBAYiB OCBITHIX IMOCTYT Ta BUCOKOKBa1(PIKOBaHUX (haXiBIIIB.

OcHOBOIO e(eKTHBHOI KaApOBOI CTpaTerii € 3ampoBa/pKCHHS Iporpam
PO3BUTKY TIEJAroriyHMX TMpAIIBHUKIB Ta 3a0€3MEUYEeHHS YMOB HEMEepPepBHOT
npodeciitHoi MiATOTOBKY W MABUIIICHHS KBaTi(ikailii ClliBpOOITHUKIB.

HopmaTtuBHOIO OCHOBOIO MpO(eCiitHOTO PO3BUTKY MEAAroriB € HalllOHAIbHI
CTaHAapTH, K1 BU3HAYAIOTh MOTO 3MICT, BUaAK Ta hopmu. Konm megaror npuxoauthb
MpaloBaTi J0 3aKjaay OCBITH, BIH BX€ MOBHHEH BIANOBIAaTH MEBHUM BHUMOTaM
I0JI0 piBHS OCBITH Ta KBamidikamii. Ha cygyacHomy erari po3BHUTKY CYCIIJIhCTBA
Mearory CIiJi TIOCTIHHO BJOCKOHATIOBATHCS IS TOTO, MO0 3aJIMIIATHCS
KOHKYPEHTHUM B CBOIH cdepi nisuibHOCTI. | MOBa HIeThCsl HE JIMIIE TTPO ONMaHyBaHHS
Cy4YaCHUMH TEXHOJIOTISIMH HaBYaHHS, SK TO po0OOTa 3 OCBITHIMH IaThopMamH,
MYJIbTUMEAIMHUMU ~ AOJATKAMH, LHU(PPOBUMH TEXHOJOTISIMU, aje Npo 3MiHY
3araJbHOTO BITHOIIEHHS 10 TMPOIIECY HAaBYaHHS, /€ MEAaror He JIUIIE TPaHCIIOE
MEBHI 3HAHHS, ajJie W BUCTyMae MeEIIaTOpOM MDK 3700yBadeM OCBITH Ta MOTO
MaiOyTHIM >KUTTSIM.

OcHoBHUMU 3ac00aMu PoCTy MPOQeCiiHOT MaiCTEPHOCT] BUKJIa1ada MOXKYTh
OyTu:

- KypCcU TIJIBUINECHHS KBami(ikaiii mpy BUIIMX HAaBUYAJBbHHMX 3aKjiajax Ta

aKaJieMisiX HerepepBHOI OCBITH;
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- y4acTb y CEMiHapax Ta TpEHIHTraX, $KI NPOBOAATHCS HAMKpaIuMu

(baxiBIsIMU y CBOIH raimy3y, BKJIOYar04l BeOiHAPH;

- y4acTh y KOH(EepeHLIsX Ta CHMIIO3lyMaM 3 PI3HUX NUTaHb, OB’ SI3aHUX 3
OCBITHIM TIPOIIECOM;

- BKJIFOUCHHS B MDKHAPO/IHI OCBITHI IIPOEKTH Ta TPAHTH;

- HayKOBI JIOCHIJKEHHS Ta y4acTh B HAYKOBUX T'YPTKaX;

- y4acTh B AUCKYCISIX, popymax 1 yarax;

- MDDKHapOJHE CTaXyBaHHS.

TakuM YMHOM, OCHOBHa MeTa KaJpoBOi cTparerii — 3a0e3ledeHHs
ONTHUMAJIBHOTO OallaHCy TMPOLECIB BIJHOBJICHHS W 30€pEKEHHS YHUCEIBHOIO W
AKICHOTO CKJIaJy KaJpiB BIANOBIAHO J0 NOTPed €aMOro HaBYAJIBHOIO 3akjany,

OCBITHBOI T'aly31, BUMOT YNHHOT'O 3aKOHOJIAaBCTBA i pUHKY ITpalll.

Ilempenxo C. I1.

Jninpoescwvkuti 0epaicasHull azpapHo-eKOHOMIUHUU YHIgepcumem

MEPEXEBUHM ETUKET: KYJbTYPA CIIIKYBAHHS B IHTEPHETI

VY cyudacHy HM(pPOBY €mnoxy BipTyaJibHI KOMYHIKalliiHI TEXHOJOTIl CcTanu
HEB1J’€MHOIO0 YaCTHHOIO HAIIOTO 0COOMCTOro Ta mpodeciiinoro xkuttsa. HesanexxHo
Bil TOro, YW HAJACWIAEMO MHU €JIEKTPOHHI JIUCTU, YU OepeMo y4dacTb Yy
B1JICOKOH(EPEHIIIAX, YU CIUIKYEMOCS B COLIAJBHUX MEpeXKax, Halla 3JaTHICTh
e(deKTUBHO CHUIKYBAaTHCS OHJIAMH € HaJI3BHYaiHO BaxJMBOIO. OIHAK OMaHyBaHHS
MepeKeBOT KOMYHIKaIlil BUMarae He JIMIIEe TeXHIYHUX HAaBUYOK, ajie ¥ AUCIUILTIHY Ta
CTHKETY.

Tak camo, K 1 IpU CHIJIKYBaHHI BiU-Ha-Bi4, JOTPUMAHHS HAJIEKHOTO €THKETY
CHpus€e MOBa3l Ta CHIBIpall y BIpTyalbHOMY cepenoBuill. EnementapHi mpasuiia

BBIWIMBOCTI, Taki SIK BUKOPHUCTAHHS BIJIMOBIIHOI MOBH, CBO€YACHE IIiITBEPIXKCHHS
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MOBIIOMJICHb 1 BUCJIOBJICHHS MOJSIKU, CIPUSAIOTH MOOYI0BI MO3UTUBHUX CTOCYHKIB B
iHTepHeT npoctopi. Kpim Toro, BpaxyBaHHs KyJIbTYpPHUX BIJIMIHHOCTEH 1 YyTIMBOCTI
3a0e3reuye 1HKIIO3WBHE 1 IMaHOOJMBE CIUIKYBAaHHS B PI3HUX BIpTyaJbHUX
CepeIOBHILAX.

Binburicte HOPM 1 NPUKIAAIB 1HTEPHET-CTUKETY BU3HAYAIOTHCS KOHKPETHUMU
3aco0aMu KOMYHIKAIlli: B 1HTEPHETI MM BHUKOPHUCTOBYEMO TEKCT, KapTHUHKH, 1HO/II
BiJICO Ta ayJio MOBIAOMJICHHS IS BUPAXEHHA CBOIX AyMOK. CrociO, sSIKUM MU 1ie
poOUMO, BIJTMBAE HA CIIPUMHSTTS HAIIOI OCOOM THIITMMU KOPUCTYBayaMHU.

ETnkeT MepekeBOro CHiIKyBaHHsS TakOXX Iependadyae akTHBHE CIyXaHHS Ta
eMIaTio. 3a BIACYTHOCTI Bi3yaJIbHUX CUTHAJIIB 1 MOBHM TUIa PO3YyMIHHS NOTJSIIB 1
MOYYTTIB IHIIUX JIIOJEH cTae mie OUIbIl BaXKJIMBUM. YMIHHS YB&)XKHO CIIyXaTH,
nepedpa3oByBaTH TOBIIOMJIGHHS JUIS YTOYHEHHS Ta BAYMJIMBO BiJMOBiAATH
JIEMOHCTPY€E €MIIaTiI0 Ta CIPUsiE€ B3aEMOPO3YMIHHIO Y BIpTyalibHiM B3aemoii. Lle 1 €
MPOSIBOM B3aEMOPO3YMIHHS, a TaKOX PO3BHBAE OCOOMCTICHY PHCY XapakTepy —
Xapu3My.

[Ile oHUM Ba)XJIMBUM €JIEMEHTOM MEPEKEBOT0 €TUKETY € TOTPUMaHHS MPaBUII
aBTOpCchKoro mpasa. [IpencraBisaTu ckomiiioBaHy 3 1HTEPHETY 1H(OpPMAILIIIO K CBOIO
BJIACHY € HE3aKOHHUM JiicTBOM. Hampukiazn, 3aBaHTaXKEHHS Ta TMOIIMPECHHS
dotorpadiii, Bieo Ta My3WKH, 3aXHUIINEHUX aBTOPCHKUM MpaBOM, 03 BIAMOBIIHOI
OIJIaTH, € PIBHOCUIILHUM KPaIIKII.

Sk y peanpHOMY XHUTTI, TaK 1 y BIPTyaJbHOMY CEPEIOBHIII, MPUBATHICTbH
0COOMCTOTO JIMCTYBAaHHS € Ba)UIMBHM IPABOM, MOPYIIMBIIYU SIKE JIFOAWHA MiAJSATAE
3BEpPHEHHIO YBaru Ha CBOIi Jii CMIIBPOOITHUKIB CIUJIBHOTH KiOepOe3neKH.

CTOCOBHO NMUTaHHS OCBITU B LIApUHI MEPEXKEBOI0 €THKETY BapTO 3a3HAUYMTH,
[0 MM B)K€ aKTHBHO 3aiiMalOThCsl IIKOJIM, MPOBOASIYA TPEHIHTH Ta BeOlHApH, BUILI
HaBYAJIbHI 3aKJIaJId, 4 TAKOXK KOMITaHii, KOTPHM BaXkJIMBa Oe3IeKka Ta KOH(IASHIIHHE
IpaBo iX pOOITHUKIB.

Heo06xigHo po3ymiTH, IO €TUKET B 1HTEPHET-KOMYHIKAIll OXOILUIIOE MUTAHHS
nmudpoBoi Oe3nekn Ta KoH(DiAeHIIHOCTI. 3axucT KOoH(IACHIINHOT 1HpOpMaIii,

JOTPUMaHHSA Yroj Mpo KOH(IAEHIIMHICT, 1 BUKOPUCTAHHS 3aXUILIEHUX KaHAJIIB
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3B'SI3KY € BaXJIMBUMH IMPAKTUKaMU JJis1 30€pe’KeHHS JOBIpH Ta JOOPOYECHOCTI B
Iatepueti. [lunpHicTh MmOA0 Kibep3arpo3 1 AOTPUMAaHHS MPOTOKOIIB KibepOe3neku
TaKOX CIpHUS€ CTBOPEHHIO OE3MEeYHOr0 BIPTyaJbHOTO CEpPEelOBUINA JJIsi BCIX
YYaCHHKIB.

Sk y peanpbHOMY XHUTTi, TaK 1 y BIPTyaJIbHOMY CEPEIOBHII, MPUBATHICTH
O0COOHUCTOrO JIMCTYBAHHS € BAXKJIMBUM IPABOM, MOPYIIUBIIM SKE JIIOJAWHA IMIAJISTAE
3BEpHEHHIO yBaru Ha CBOi Jii CHIBPOOITHHUKIB CIIIBHOTH KiOepOe3MeKH.

Jlo Bamioro BiOMYy CHUTYyaIlli, KOTpl MOPYIIYIOTh OCOOHMCTI KOPJOHH IHIIUX
KOPUCTYBayiB: BHUCBITJIEHHS CBapJIMBOTO KOHTEKCTY B I1HTEPHET-NPOCTOPI; CIam
iH(opMalli€ro, 1O € MOMyIIPU30BAHOK 1 BUIAETHCS JOCTYIMHOK ISl PO3YMIHHS
KO’KHOT'0, 200 K I[IKaBa JIMIIE BaM, OCKUILKHU IHIII JIFOOW HE 3000B’sA3aHl MOMIIATH
Ballll 1HTEPECH; BUKOPUCTAHHA KOHTEHTY 3 y4YacTIO CTOPOHHIX JIIOJEH, /e BU 0€3
JI03BOJIy BiAMIUaeTe 4YM IyOJiKyeTe AaHl IMX JIOJeHd y BalllMxX IIOCTax — IIe
BBA)XKAETHCSI HEKOPEKTHUM BUYMHKOM.

[likaBo 3HaTH, IO JAOTPUMAHHS MEPEKEBOTO ETUKETY MOXKE CHPHUITH
3ano0iranHio kibeps3nmounHHOCTI. [IpuknamoMm moxke OyTH YHHMKaHHS HEOE3MeYHUX
CUTYalliil, sIKI MOKYTh BUHUKHYTH 4Y€pe3 HEKOPEKTHY MOBEIIHKY KOPUCTYBayiB a00 X
Migo3pm Jii B 1HTEpHETI. YMOBHO: YHUKHEHHS TEpPEXOjy Ha MOCUJIaHHS, 10 Ha
NEepIINA TOTJsiA He € OEe3MeYHUMH, B EJIEKTPOHHUX JIMCTax abo BIIMOBJICHHS B
HaJIaHH1 BJIACHUX JIAHUX HE3HAWOMHUM KOPHCTYyBadaM MOKE 3aro0IrTH MOTEHIIHHUM
aTakaMm (QIIIMHTY a00 mIaxpaicTBy.

3 iHmoro OOKy, KiOEp3JOYMHHICTh MOXE OyTH CHpUYMHEHA MNOPYIICHHSIM
MEpEeKEBOTO  eTUKeTy. Hampukian, HEKOPEKTHE BHUKOPUCTAHHS  OCOOHMCTOl
iH(popmarrii abo HaBMHUCHE 00pa3ivBe CIIJIKYBaHHS MOXE CIPUATA KOH(DIIKTaM Ta
BUHMKHEHHIO HETATUBHUX CUTYAIlill, 0 MOKYTh NPU3BECTU JI0 KiOEP3TOUMHHOCTI.

BrnacHa nucnuriiina Bigirpae BUpIIaibHY poJib B €heKTUBHOMY BUKOPUCTaHH1
BIPTyaJbHUX KOMYHIKALIMHUX TEXHOJOTiM. 3Ba)kaloul Ha BEIUKY KUIBKICTb
BIJIBOJIIKAIOUMX YWHHMKIB, JIOCTYITHUX B IHTEpHETI, 30epexeHHsS (QOKyCcy Ta

OpraHi30BaHOCTI € HAI3BUYAHHO BAKJIMBUM.
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BceraHoBieHHS YITKUX HiJIeH AJ11 KOXKHOI B3a€MO/IIT, UM TO BIpTyasibHA 3yCTpid,
4y OOMIH EJEKTPOHHOIO MOIITOI0, JOMOMarae 3a0e3MeYUTH ILIIeCIPSIMOBAHICTD 1
IPOJYKTUBHICTh KOMYHIKaIlii. He MeHII BaxIuBUM € JO0TpUMaHHS TrpadikiB 1
JeNaiiHIB, OCKUIBKU II€ JIEMOHCTPYE HAAIMHICTh 1 MpoQecioHaNi3M y MEepeKeBiil
B3a€MOIII.

binbie Toro, IMCUUILUIIHA MOMIMPIOETHCS HA YIPABJIIHHS CBOEIO MPUCYTHICTIO
Ta peImyTali€lo B IHTEpHETI. Y BelIMuYe3HOMY LU(poBOoMy MpocTopi iHpopMaIlio
JErKO BUTIyMauyuTH abo cnorBoputd. ToMy ayke BaXJIMBO MPOSBISATH
PO3CYUIMBICTh Y TOMY, YAM MM JIUIUMOCSI B IHTEPHETI 1 IK MU ce€0€ MPE3CHTYEMO.
[TocninmoBHEe nOTpUMaHHA HAOOPY OCOOMCTHUX PEKOMEHJAllM IIO0J0 TMOBEIIHKH B
IHTEpPHET1 JlomoMarae MiATPUMYBATH TMO3UTUBHY UM(POBY 1IEHTUYHICTH, SKa
3aCJIyrOBY€E Ha JIOBIpY.

OTxe, HaBeJIEH] MpaBUla MEPEKEBOTO €THUKETY, IO € 000B’S3KOBOIO JIAHKOIO
MoOYy/IOBH SIKICHUX B3a€MOJIIA, a TaKOX BHCBITIICHA KOpEJAIis MK BJIACHOIO
JUCLUIUTIHOIO Ta HAaBUYKAMU €THKETYy KOMYHIKAllll 3 IHIIMMU KOpPUCTyBayaMHu B

IHTEpPHET-TIPOCTOPI.

Pe3ynoea O.C.

Jninpoecwbkuti deparcasHull azpapHo-eKOHOMIUHUL YHIgepcumem

PE®JIEKCISI IK OCHOBHU MEXAHI3M PO3BUTKY NMPO®ECIMHOI
CAMOE®EKTUBHOCTI MAUBYTHIX JJOKTOPIB ®LI1OCO®II

Y cydacHOMY CBITI peQuieKCis pO3IIISIAE€ThCS SIK  BKIMBHM MEXaHI3M
CaMOMI3HAHHS Ta CaMOPO3BUTKY OCOOMCTOCTI, OCKUIbKM BOHA BKJIIOYAaE B cede
CaMOIII3HaHHS Cy0’€KTOM BHYTPIIIHIX aKTIB 1 CTaHIiB, BHYTPILIHIN AOCBIJ JIOAUHUA. Y
MPOIIeCi CAMOPO3BUTKY CYO’€KT YCBIJIOMITIOE, XTO BIH € HACHpaBi, SKUM BiH XO4Ye
ctatd. Pednekcis wMae BaromMuid BIUIMB Ha (QopMyBaHHs  mpodeciiiHol

caM0e(eKTUBHOCTI.
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B namn g1 pedrexcis AOCUTh IIUPOKO BUBYAETHCA y PI3HUX MPHUKIATHUX
HayKax, aJke B KUTTEMISUTBHOCTI CydacHOI JIFOAWHN BOHA Ma€ Ba)KJIMBE 3HAYCHHS.
Came 3aBngku peduiekcli CTaloTh MOXJIMBUMH TepeOyZoBa CBIJIOMOCTI Y
BIJIMTOBITHOCTI JO peaylii ChOTOJCHHS, BIAMOBAa BiJ] CTEPEOTHUIIIB MHCIICHHS W
MOBEJIHKHA, PO3BUTOK AaKTUBHOTO, TBOPYOTO CTaBIEHHS 10 cede, BIacCHOL
JISJIBHOCTI Ta croco0iB 11 peanizaiiii. [lo Toro x, pediekcis € 0OTHUM 13 OCHOBHUX
MEXaHi3MiB CTUMYJIIOBaHHS 1 PO3BUTKY MPO(deCciiiHOT AISITEHOCTI JTIOAUHH.

VY cyyacHUX JIOCHIIDKEHHSAX peghiieKkcia PO3TISAAEThCS B JIEKUIBKOX
acTeKTax, a came:

- SIK 0COOJIMBUH CTaH CB1JJOMOCTI;

- K BQXXJIMBUN MEXaHI3M CaMOITI3HAHHS Ta CaMOperyJIsilii;

- K NPUHIMI ICHYBAaHHS 1HIWBIIYyaJbHOI CBIJOMOCTI Ta YMOBa PO3BHUTKY
3p1JI01 0COOUCTOCTI;

- K 0coOJMBa OpraHizailisi MUCJICHHS, MOB’s3aHa 13 3apOHKEHHSIM HOBOTO
3MICTY.

OTxe, y IIUPOKOMY CeHCI pedieKcis TIIyMadyuThCsl K PO3YMIHHS Ta aHai3
TOro, 10 BiAOYBAa€ThCS, a OcobucmicHa pegrexcii — ye PO3YMIHHS Ta aHaIi3
3MICTY CBOTO BHYTPIIIHBOTO CBITY (€MOIli{, MOYYTTIB, JYMOK Ta OCOOMCTOCTI), a
TaKOX JIIM Ta MOBEAIHKH Y 30BHIIITHBOMY CEPEIOBHIII.

Peduekcis - me He nMile YCBIIOMJIEHHS Ta po3yMiHHA cele, ane U
YCBITOMJICHHSI TOTO, $IK IHIN PO3YyMIIOTh 1 CIOPUHAMAIOTh TBOK OCOOUCTICTH,
€MOIII/HI peakIlii Ta KOTHITUBHI 1]1€1.

Takum umMHOM, pediekcis K crnocid camomi3HaHHS, mependadyae aHami3 Ta
po3aymu 3100yBavya HaJl CBOIMU TMPOQPECIHHUMHU SKOCTSIMH, TIIMH, Ta Ha OCHOBI
bOro  mnepe0yAoBy 1 KOPEKI[iI0 CBOiX  OI[IHOK, BIJIHOLIEHb,  TO3MIIII,

«KOHCTPYIOBaHHS» ce0e K caMoe(EeKTUBHOTO HAKOBIIS.

236



Cuoopkina O. O.

Jninposcovkuti OepocasHuli acpapHo-eKOHOMIYHUL YHIBepcumem

HOHATTA ITPO SMM CTPATETTIO

Y cydacHOMY CBITI, )KO/IHAa KOMIIaHis He MUHae TpeHay SMM mnpaliiBHUKIB, SKi
CBOIMH 3yCHJIJISIMUA CTBOPIOIOTH Pi3HI CTpaTErii Ta MpOCyBaHHSA KOHKPETHOTO Oi3HECY
y comiasibHl Mepexi. [Ipo 1ell HampsiM HameBHO YyJlIM Yy KOKHOMY KYyTOUKY CBITY,
HaBITh Y CAMUX JIaJIbHIX.

Came mnousarts SMM 3 anrmiiicekoi posmudpoByetses sk Social Media
Marketing( mapkeTuHr y comialbHUX Mepekax). PoOoTa Takoro mpariiBHUKa MOJISATA€E
y MPOCYBaHHI(peKJIaMyBaHH1) MEBHUX IMPOJYKTIB, SIKI Hajae Oe3rnocepenHbo OpeH .
Taka mnpans BUKOHYETHCS B OCHOBHOMY VY CYYacHHX COIIAJIBHUX MeEpexax,
nanpukian: Instagram, Telegram, Tik Tok, Facebook.

[Ticns odopmiienHns Bigeo abo ¢oto Marepiany, SMM mnpaiiBHUK, Mae
MpOpeKJIaMyBaTl JIaHHUW TOBap, abM 3a0XOTUTH TJsAJaviB LbOro OpeHAy, Ha
MOKYNKY. 3alliKaBJIEHICTh Yy TMPOJIYKTI, JIOAW BHUCJIOBIIOIOTh Yy TaKUX isX:
BIOJI00alKK, KOMEHTApl Ta MOUIUPEHHS cepell 3HaloMuX abo poauyiB. Aje siK Ou
YyJIOBO HE 3Bydasia s mpodecis, BOHAa Ma€ CBOi IUIIOCK Ta MiHycH. Jl0 MO3UTHUBHUX
MOMEHTIB MO)XHAa BIJHECTH BIII3HaHHA OpeHAy, caMe L€ CIpHUSE IiJBUIICHHIO
BIII3HABAHOCTI CE€peJl KOPHUCTYBAuiB PI3HUX COIMEPEXK, CTBOPIOIOYM IIHPIIE
OXOIUJICHHS IIbOTO OpeHy. TakoX 110 TII0CIB MOXKHA BITHECTH 3ally4€HHS IUIHOBOI
ayJIMTOPii, M ABUIICHHS JIOSIILHOCTI KJTIEHTIB Ta peKJIaMHY €(EKTUBHICTb.

Jlo MiHyCIB MO>Ha BIJIHECTH HE TaK OaraTo KOMIIOHEHTIB, aji€ BCE K TOJIOBHUM
MIHYCOM € KOHKYPEHTHICTb 3 IHIIMMHUM OpeHIaMH, y SIKUX MOXKe OyTH CXOXHUU
KOHTEHT. TakoX 0 HEraTMBHUX BIJHOCHMO, 3aTpaTy 4yacy Ha OJHE Bizmeo abo (oto
pekiiamMy, TIOCTIMHAa KOMYHIKAOENBHICTh Ta MIAJAIITYBaHHS TMijJ 1HIIUX, MpH

HENPaBWJILHOMY BHUKOHAaHHI YMOB BiJ 3aMOBHHMKA, MOXXE BUHUKHYTH KOH(IIKTHA
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cUTyalis 3 HUM. ToMy abu YHUKHYTH HE yCiX HEJOJIKIB, a X0ua O SIKOICh 1X YaCTHHH,
CJIiJT pETEJIHHO MEPEBIPATH CBOIO pOOOTY Ta CBIf MOBHHI JT1AJIEKT.

SKIIO pO3AUBIATUCSA PI3HI BUAM pPEKIaMHHX mnociayr, To SMM e camum
CydyaCHHM Yy Haml 4ac, y Hamomy ctoiiTri. Came depe3 Te, MO Ti MaTepiayd siKi
BUCTAaBIIAIOTHCSL B IHTEPHETI, JIIOAMHA MOXKEe NTOOAYUTH MPOTITOM YChOTO KUTTS, Ha
BIIMIHHY B1JI THX PEKJIaMHMX OaHEpiB, MPOMO3HIIM Ha CTOBHAxX abo0 CreliaIbHUX
JOILIOK NIl OTOJIONIEHB SIKI € Ha BYJHIN, iX mpobiieMa MoJsrae B TOMY, 110 BOHU
3aJIe’KH1 BiJl TOTOAHUX YMOB, Ha BIAMIHHY BiJ peKJIaMH B colMepexax. Ajie 1moo
Taka pekjama nonajia Ha OUTbIINEI Orfisif, Tpeda MaTu MEeBHY YCIIIIHY cTparerito. o
TaKuX JAHUX MOKHA BIJIHECTH 3HAHHS CBO€i aynuUTOpii, a0W 1€ CTajg0 YCHIIIHOIO
CTpaTerio, MOTPIOHO BpPaxXOBYBaTH IHTEPECH Ta MOTPEeOM CBOIX CaMUX AKTHBHHUX
KJIIEHTIB(HA SKUX MUIaTGopMax COIMEPEK CUIATh YACTIIIE BChOTO, SIKUM KOHTEHT iM
M0I00A€ThCS, 3a IKUM CIIJKYIOTh YacTillie), HeB1I €MHOIO YaCTUHOIO TaKoi cTpaTerii
TakoXX Oyje TeBHA 1JICHTHUYHICTh, IO HEl BITHOCUTHCS YHIKAIBHUN CTHIIb, SKUN
MpUTaMaHHUHN IbOMY OpeHy, came 11 MOTPIOHO AJIsl TOTO 00 BIAPI3HITH OPEH]T Bl
IHIMMX KOHKYPEHTIB(JIOTOTHII, CTHJIb, KOJIpHAa TaMMa, CTHJIb B3aeMOJIi,mpudT),
HISKa CTpaTeris He OOXOAMThCS 0€3 KOHTEHT-IUIaHy, BIH MOTPIOEH Jyuisi TOro, adou
310pati yci IyMKH 1 Jii B JIOTIYHUH JIAHIFO)KOK, a0M Ha BHUXOJ1 JIOJWHA OTpUMaja
SAKICHUW KOHTEHT.

Tak ax nana mpodecis € T0BOJI MOMyJspHA, TO BiAOMI OpEHIU COLMEPEK
MarOTh CBOIO CTATHCTHUKY, CTOCOBHO 11b0TO. Jl0 puKiIamy Bi3bMEMO TaKy IiaTGpopMy
sk Tik Tok, BiH € 10BOMI MOMYJISPHUM Y HAIl Yac, came TOMY 3a CTaTUCTUKOIO 48%
KOPUCTYBauiB, KOXXEH JIeHb CTO BIJCOTKIB I00auaTh Bally pekiamy, y CBOIX
pexoMenanisax. [1{omo crapimmx Mepex, ToO Ha ChOTOJIHI 2.8 MUTbSIPIU KOPUCTYBaUiB
KOXKCH JICHb BIJICTEXKYIOTh pi3HI KaHamu y Facebook, takox mig mro nudpy moxHa
nonatu Instagram, y skomy koxeH neHb nmoHan 90% KOpUCTyBadiB TUBISATHCS Tak
3BaH1 «CTOPIC» - KOPOTKE Bijeo, abo (oTo, sike AeMOHCTpye OpeHs, adu 3alliKaBUTH
KJIIEHTA, X BUKOPUCTOBYE Maiixke 500 MUTbIOHIB KOPUCTYBAUiB II[OIHS.

OTxe, y BUCHOBKY MOXXEMO CKa3aTH, II0 y CY4aCHOMY CBITI, Ji¢ COIllaJIbHI

Mepex1 BIIIrPaloTh KIOYOBY POJIb Y B3aEMOJIl OpEeHIIB 3 ayJIUTOPIEr0, po3polOKa
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edextTBHOT SMM cTparerii crae HEBiI’ €MHOIO YaCTUHOKO YCIIIIHOTO BEICHHS
6i3Hecy . B mporueci mocmipkeHHA naHOi TeMH Oylo BHSBICHO, IO €(eKTHBHA
CTpaTeriss B COIllaJbHUX Mejaia 0a3yeTbcsl Ha PO3poOIll YHIKAIBHOTO KOHTEHTY,
KOMIUIEKCHOMY MIJIXO/i 10 CBOET ayAUTOpii, BUBYCHHI KOHKYPEHTIB Ta aHalli31 CBOIX
pesynbrariB. Came toMy SMM mnorpeOye KpeaTHBHOCTI JJii CBOTO YCIIXy Ta

3pocTaHHs 013HECY B OHJIAH-CEPEIOBHIIIL.

Cimanenko A. O.
Jninpoescwvkuti 0epaicasHull azpapHo-eKOHOMIUHUU YHIgepcumem
MOJIOJIKHUM CJEHTI: BUITIHKU KYJbTYPH TA TIEHTUYHOCTI

VY cywyacHOMY CBITI MOJIOADKHHI CJIEHT BIJITpae 3HA4YHY poiib y (hopmMyBaHHI
1IEHTUYHOCTI Ta KOMYyHIKaIlii Mk Monoro. et heHOMEH € mpeaMeToM BUBUYEHHS
JUIst 0araThOX HAyKOBIIB, K1 MPAarHyTh PO3KPUTU HOT0O COLIIOKYJIbTYPHUIA KOHTEKCT,
BIUTMB HA MOBHI MPOIECH Ta CIPUUHSITTS CYCHIJIbCTBA. AHaII3 MOJIOJIIKHOTO CIICHTY
J03BOJISIE PO3KPUTH HE JIMIIE JIIHTBICTHYHI OCOOJIMBOCTI, aje i rimlie 3po3yMiTH
JTUHAMIKY 3MIH y CyYacHIil MOBHINA MPAaKTHIIl Ta COIIOKYJbTYPHI TEHACHINI cepen
MOJIOJIOTO TOKOJIHHS. Y I[bOMY KOHTEKCTI JOCTIIPKEHHS MOJIOJIKHOTO CIIEHTY Mae
BEJIMKE 3HAYCHHS I PO3BUTKY HAYKOBOI CHITBHOTH Ta PO3YMIHHS MOBJIEHHEBOTO
MOBEIIHKH CY4acHOI MOJIO/l. AKTyaJIbHICTh HAIIOi pOOOTH MOJISITa€ B TOMY, 1110 BOHA
PO3KpHUBAE HOBI CJICHT13MHU, MOSCHIOE 1X Ta A€ MOKJIUBICTD 3p0O3YMITH MOXOIKEHHS
[MX CIJIIB Ta BUKOPUCTAHHS iX Yy MOBCAKACHHOMY HUTTI MHIAJITKAMU YU OLIbII
JOPOCTUMH JIIOABMHU, SIKI 3HAXOIATHCA Y MOJOAIKHOMY cepenoBuili. CioBo “cieHr”
MU PO3YMIEMO SIK HaOIp CHIB, sIKI BXKMBAIOTHCS B MEXaX OKPEMHUX TPyl JIIOJEH 4H
CyOKynbTyp Ta, SKI HE MAalTh 3arajJbHOTO BHW3HAHHA. Y CIJIKYBaHHI CJICHT
BUKOPHUCTOBYIOTh HE TIIbKH, 1100 PO3MOBICTH 1H(pOpPMAIito, ale i JJIsl BUCIOBICHHS
CBOiX 1JIe¥, CBITOOAQYEHHs, TaKUM YMHOM BHUPA3UTU CBOKO ocoOucticTh. Ille cienr

MO’K€ BUCTYIMATH CHOCOOOM BJIUTTSA B KOJIGKTHB, OyTH CHOPUUHATUM “‘CBOIM”~ y Tid
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rpymi JTOAEH, 3 KOO BiIOYBa€THCS CIIKYBaHHS.
MosoaikHUI CIIEHT — Te OKPEMHUW TUTACT HAIllOHAIBHOI MOBH, KU BiOOpa)kae
MEBHOIO MIPOIO PIBEHBb KYJBTYPH, OCBIUEHOCTI, PO3BUTKY CYCHIJIbCTBA. Y HaIll 4ac
BiH KOHTPOJBOBAaHUHM MACKYJbTYPOIO, IMiJl BIUTUB AKOI MOTPAIUISIOTH Pi3HI KaTeropii
MOJIOJII. SIK1 %K 1ICHYIOTH CJIEHTOBi cioBa? Kpinow - 1ie Te, 110 BUKIUKAE HEMPUEMHI
€MOIIi1, CX0XI1 JI0 1ICTIAHCHKOTO COPOMY. 3BHYAIHO, 3apa3 IIyM HaBKOJO IbOTO CJIOBA
TPOXH TPUITMHHUBCS 1 TEMEp WOTO BXKE HE UyTH TaK aKTUBHO, aJie CBO€1 aKTyaJIbHOCTI
BOHO HE BTpaTWio. Baii6 — MOYyTTS XOpoIiioi, KoMOPTHOI, TermIoi 4u “roraHoi’
atMocdepu, cepel Jiroae ado BiJ NEBHOI JOAUHU. B ykpaiHChKiil MOB1 € OaraTto
ciiB, MO0 IIe OmucaTH, ajle 6aib 3BYUYUTh OCOOJMBO IMO-CydyacHoOMY. Pogn —
noxouTh 3 anrmicekoro rolling on the floor laughing — To6to kayatucs Big cMmixy
Ha MiJ1031, [0 O03Hayae kapT abo ipoHi. Takok MOKHAa BUKOPHUCTATH CJIOBO MEM
(kapT). Y mUIITKOBOMY CEpPEJOBUII came 1€ CJIOBO € JIOCTaTHHO MOIYJISPHUM, 1 3
CaMoT0 MOYaTKy HOTr0 BUKOPUCTAHHSI BOHO HE BTpaya€e aKTyalbHOCTI Hi B peaJbHOMY
KUTTI, HI B couMepexax. [lleimumu - copoMut. JIIonMHY MOXYTh 3aCOPOMUTH
(3armeinmMuTH) 3a il BUHUHKU 9 i
Memu — y 1BOX JIt0/Iel BUHUKAE CIUIBHUM 1HTEPEC 10 YOTOCh, 301ratOThCA TYMKH YU
CMakl, Takhi 30ir Ha3UBalOTh Mmemyem. 3 aHTIINACBLKOI Mmemy 1€ 30Ir.

Takox MOJIOJP YacTO BHUKOPHUCTOBYE Taki CJIOBa, IOO0 IMO3HAYMTH IIEBHI
MOKOJIIHHS: nOpioJ — MOJIOJI JI'0IH, skl Hapoauucs micig 2010 poky, 3ymepu — Ti,
xT0 Hapoauscs 110 2010 poky, 6ymepu — Hapoaunucs micius 1998.

J{ns mo3HavYeHHS TEHAEPHUX BIIAMIHHOCTEH € : T5H — CIIOBO BUKOPHCTOBYETHCS
JUISL TIO3HAYEHHS JiBYaT, 1HOAI B KOHTEKCTI POMAHTHYHUX CTOCYHKIB. CIoBO
MOXOJIUTh BiJI IMEHHOTO cy(dikca —msH, IKHHA JOJAI0Th 0 JKIHOYMX IMeH y SmoHii.
Kyn — ananoriyse cjaoBo 1Jis XJIOIMIIIB.

HuHi cieHr akTMBHO BUKOPUCTOBYETHCS B PI3HMX CTWISIX MOBHU — XYAOXKHIH
miTepatypi, 3acobax macoBoi iH(popmMarllii (Tazerax, *KypHajaax, pamaio, TeaeOadeHHi,
pekiiami), JyHae 31 CIeHU TeaTpiB Ta B KiHO. Lle M1OBOAUTH, 1O CJICHT € CKIagHUM

MOBHHUM YTBOPEHHSIM, SIKE€ Bi0Opaxkae peajii ChOTOJACHHS 1 BXOIUTH O PO3MOBHOI
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JICKCUKH Cy4YacHOI JIIOJMHU. 3aBIsSKU HOMY 3’ ABIISETHCS AyXke 0araTo HOBOTBODIB,
1100 3poOUTH MOBY OUIBIII JIETKOO Ta YITI3HABAHOIO VISl FOHOTO TIOKOJIIHHSI MOBIIIB.
Bapto Harosiocutu, 1110 BUBYEHHS BXXUBAHHS CJEHTY y MOJIOJAI BHUSIBIISIETBCS HE
JIUIIE SK BaXKJIUBHUI JIIHTBICTHYHHMH acCIeKT, ajle M SK KIOYOBHUM €IIEMEHT IS
PO3YMIHHS KYJbTYPHUX Ta COLIAIbHUX TIporeciB. JlocmipkeHHS BXKWBaHHS
MOJIOJIDKHOTO CJIEHTY J03BOJII€ TIUOIIE MPOHUKHYTH B MEHTATITET Ta I[IHHOCTI
CYy4acCHOTO TIOKOJIIHHS, PO3KPHBAIOYM MHOTrO YHIKadbHICTH Ta creuu@iky. Takum
YUHOM, aHalli3 BXXMBAHHS MOJIOJDKHOTO CIICHTY € BaXKJIMBUM I1HCTPYMEHTOM JIJISt
PO3YMIHHS  CY4aCHOTO  COIIOKYJBTYPHOTO  KOHTEKCTY Ta  TOTJIHOJEHHS

B32€EMOPO3YMIHHS MIXK MTOKOJIIHHSIMHU.

Cmirxa /I.C.
J[Hinposcvkuil depaoicasHull azpapHo-eKOHOMIYHUL YHIgepcumem

MI’KOCOBUCTICHA KOMYHIKALISA ¥ COOHMEPEXAX

VY MIKOCOOMCTICHUX CTOCYHKaxX KOMYHIKaIlisl BHSBISETHCS B TOMY, IO
JOOM  AyMalTh TIepel THM, SK [epeJaBatd 1H(QoOpMalilo, SK BOHH
BUCJIOBJIIOIOTh 1 JIOHOCSTh CBOi JAYMKH JI0 IHIIUX, AKYy i1H(MOpMAIil0 BOHU
iXHBOT peaKIlii Ha HUX, a TAKOXK 5K B1JIOYBA€THCS MPOIIEC OOTOBOPEHHS.

VY 1eit yac BUAM KOMYHIKAIliil 3MIHIOIOTBCS, TOMY 1 HE JUBHO, 1110 JIFOAU
IIyKalTh PI3HI  “moJiermieHi” CcnocoOu  CHNUIKYyBaHHs. SIK, HampuKIIa,
CHUIKYBaHHA Yy commMepexax. CydacHICTb Ta TEXHOJIOTi Hajzaiau OaraTo
MOXJIMBOCTEH y cnuikyBaHHI. ColllanbHl MEpexi 3apa3 — e TepUTopist
CHUJIKYBaHHS HE TUIBKHU 3 JIpYy3sSMU, a i poOoua abo HaBUaibHa miaTdopma st
PO3BUTKY Ta mouryky. JIroau moyanu BUKOPUCTOBYBATU HE TUIBKH TEKCT, a U
pi3HOMaHITHI (popMH MOsICHEHHsST a0 BHpakeHHs iHdopMalii. Skiio panime
IpU JTUCTYBaHHI JIOAX MOTJIM KOMYHIKYBAaTH MI>K COOOIO TUIBKH Y CTPUMAaHOMY

narcpoBoOMy BI/II‘JISII[i, THUM I1a4€, 110 36€piFaHH${ Ta 4YacC IICPCBE3CHHA LHUX
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JUCTIB OynM CYMHIBHHUMH, TO 3apa3 MU MOXXEMO HE TUIBKM HamucaTu
iHbopMaIlilo Ta BIANPABUTHU JIIOJWHI MEHII, HIK 3a 5 CeKyHJ, a W e
MOATMTUCS HOBUHAMU Y BHUTJIAI Bifeo abo ¢OTO Ta pealbHUMU €MOIISIMHU Y
ITF0 K TOauHY. TO sIK caMe Ternep Big0yBaeThCs MI>KOCOOMCTICHA KOMYHIKAITis?

VY KOXHUI KOHKPETHUH MOMEHT CIIBPO3MOBHUKHU OJHOYACHO 3/aTHI
OJIp)KyBaTH 1 JIEKOJyBaTH IMIOBIIOMJICHHS TMapTHEpa, HANpPUKIAL: HE
BIJIMOBIIaTH TEKCTOBO, a CTABUTH “‘JaliK”’, MOKa3ylO4H, 10 BU MoOaunau, abo
3po3yMui iH(opMalito, BKazaHy B TOBIIOMJICHHI. AOO X, HaBIIaKH,
BUKOPUCTOBYBATH PI3HI MIMIYHI CMalIuKu (MpUKIaA: “37Md cMalauk’), mo0
IIPOJIEMOHCTPYBATH CBOE BPAKEHHA Ta emollii Bi wi€i iHpopmanii. Tum mayve,
SKIIO BUPa3WUTU CBOIO 1HGoOpMaIlito abo MIOCh PO3MOBICTH, JIOMOBIA4Y MOXE
BJIaJIO pearyBaTH Ha MOBEIIHKY, X1/1 Ta HACTPIH JIIOAUHU HE TUIbKHU Yepes3 ripku
Ta €MOJDKI, a Ie W uepe3 pI3HI KOPOTKOMETpPa)KHI BiJle€O, SKI MOXKHA,
HaINpUKIaa, BIAMPABIATH Yy ACAKHX colMepekax. JIFoau, B3aeMOJIIOYM MiX
co0010, TIparHyTh 3MIMCHATH BIUIMB OJHE HAa OJAHOTO, OTPUMATH Bij MapTHepa
OakaHOT BIJIMOBIAI, BHKOHATH TIPOXaHHS TOImIO. ToMy comMepexi Bajo
BUKOHYIOTH II¢ 3aBJaHHS.

VaBimo, mo Bam ngyxe mBHAKO TOTPIOHO mepematu iHGOpMaIIio
JIIOJIWHI, ajie y 1ed yac BoHa abo 3aiiHsATa, a00 B3araii — HeIocTymHa. ToMmy
ICHYIOTh TOJIOCOBI MOBiOMJICHHS. Bu BUCTOBIIO€TE MOTPiIOHY 1H(pOpMAITiIO, a
JIOJIMHA MOXE, KPIM TOTO, 1110 MOCITyXaTH JAEKUTbKa pa3iB 1€ TOJIO0COBE, TaK IIIe
1 BiipearyBaTu TUM JKe, IIBUJIKO MOSCHIOIOYH MIOCHh BXKIMBE. BaXKIIMBUM € Te,
o B 1€l dYac JIFOJAWHA KOPUCTYETHhCS W 3HAHHSIMH TICHXOJIOTTYHHUX
0COOJIMBOCTEM, K1 MOTPIOHI AJIsl OUIBII MTHMOOKOTO 1 HOBHOLIHHOTO PO3YMIHHS
TIPOLECiB, IO BifOYBAIOTHCA M 4ac BHIOJOIIYyBAaHHs iH(popMauii. Maerscs
PO TPOIECH TOBOPIHHS 1 CIIyXaHHS, SIKI pO3TOPTAIOThCS Y BepOanbHid (hopmi
mig 4ac komyHikauii. 3a (opMoOIO 1 3a 3MICTOM BOHA CHOpPSMOBaHA Ha IHIIY
JIIOJIUHY TakK, 100 BOHA TOYHIIIE 3p03yMiJia 3MICT.

3 MOmyJSPHICTIO COLIATBHUX MEpEeX 3pOCTa€ 1 Ba)XJIMBICTh HABHUUOK

MeniarpaMoTHOCTI. JIrogasM MOTpIOHO BMITH aHadi3yBaTu 1HGOpMaIliio,
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PO3PI3HATH JOCTOBIPHICTH JKEpen Ta e(EeKTUBHO CHUIKYBAaTUCA B LU(POBOMY
CEPEIOBUIIT.

OTxe, CIUIKYIOYHCh y COIIMEpPEeXaxX, MH BHUKOPHUCTOBYEMO OCOOJIMBHIA
BUJT MI>KOCOOHCTICHOI KOMYHiKaIlii. MOXJIMBE TOTPUMAHHS OYyb-SIKOTO CTHITIO
CIJIKYBaHHS: JIJIOBa PO3MOBA PO 1HXKEHEPHI CUCTEMH 3 POOOTOIaBIIEM, a00 K
MHJIa pO3MOBa 3 MaMOIO MPO cMayHUi 00in. JloTpuMaHHS Ta TOCIiIOBHE
BUKOPDUCTAHHA CTUJIICTHYHUX Ta MOBHHUX TIPaBWJI JUIsi KOMYHIKaii y
COLIMEpEXKax O3BOJISIIOTh HaM BIPAaBHO BUKOPHCTOBYBAaTH Pi3HI CIOCOOM

CIJIKYBaHHS OHJIAMH.

Jliteparypa:
1. https://euprostir.org.ua/practices/140780
2. https://pedagogy.Inu.edu.ua/wp-
content/uploads/2016/11/%D0%9B%D0%B5%D0%BA%D1%86%D1%
96%D1%8F-1-%D0%9C%D0%AL.pdf
3. http://studentam.net.ua/content/view/3180/97/

Axumenko A.O.

Jninposcvkuti 0epoxcasHuli acpapHo-eKOHOMIYHUL YHIBepcumem

IHKJIFO3UBHICTbD B IPOI'PAMAX ®AXIBIIIB

Mu mnoumHaeMO 3 OISOy JITepaTypd TMpo OOTPYHTYBAHHS CTpaTerii
IHTEepHAITIOHATI3AIll Y BUIIIA OCBITI, BaXJIMBICTh CTpATETid 1HTEpHAIIOHAI3AIl] B
OCBITI 3 jepkaBHoro ympabimiHHA Ta wMozeni CLAC. [lami Mu  MOSCHIOEMO
METO/IOJIOT1I0 HAIIOTO MOPIBHSUIBHOTO aHali3y Ta OMUCYEMO TPU MPUKIAIN KYPCIB 3

JIep>KaBHOTO yIpaBiiHHs, ki Bkirodanu mojenb CLAC Ha pizHux piBHsx. L1 kelicu
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MPEeCTaBISIOTh 0a30BUM, MPOCYHYTUH Ta IHTEHCUBHHM PiBHI CKJIaTHOCTI Ta CTYIIEHI
iaTerparii 3axoniB CLAC y po3pobOky kypcy. KomnereHiiii po3BUBarOTHCS MPOTATOM
YChOTO KHUTTSA, 1 MM HE OYIKYEMO, III0 BOHU OYyJIyTh MOBHICTIO HaOyTi 3a oauH 15-
TKHEBHHA ceMecTp. TakuM YHHOM, HaIlll OI[IHKH € MOTMEPEIHIMHU 1 TPYHTYIOThCS Ha
pe3ysbTaTax OIIHOK CTYACHTIB Ta CIIOCTEPEkKEHb BUKI/1avuiB 3a KOKHUM KypCOM; MU
HE Hamaraemocsi OO'€KTHBHO BHUMIPATH KOMIIETEHTHOCTI CTYJAEHTIB, OKpiM
CaMOOIIIHOK Ta CIOCTEPEKEHb BHUKJIAMa4diB. HaToOMICTh METOIO Ii€l CTATTI € HAaTaHHS
JUPEKTOpaM Mporpam, MaricTpa Jep:KaBHOTO YIPABIIIHHS Ta aHAJIOTTYHUX CTYIEHIB 3
IHIIMMU Ha3BaMU, a TAKOXK BHUKJIaJadyaM, sIKi BUKJIAJAIOTh Ha [IUX MpOrpamax, BCTYILY
70 KyapTyp 1 MoB y HaB4anbHii mporpami (CLAC) ta moctaTHiX peKOMEHIaIlin, SKi
J03BOJISITH iM BUKopucTOBYBaTH Mojelb CLAC y cBOiX HaBYaJIbHHMX Iporpamax i
Kypcax, 010 MatOTh Ha METI COPHUITH PO3BUTKY MIXKKYJIbTYPHOI KOMIIETEHTHOCTI.
MoskHa cTBep/pKyBaTH, WO IHTEpHAIllOHAMI3AIlsl Ta KOMIIETEHTHOCTI €
BOKJIMBUMHU I BCiX mpodeciit 1 AUCIMIUIIH. 30KpeMa, B JIepKaBHOMY YIPaBIIiHHI
3yCWJUIA 3 IHTEpHALlOHAmi3alli, CHOpsIMOBaHI Ha PO3BUTOK MIKKYJIbTYPHHUX
KOMIIETEHIII Ta BKJIIOYEHHS NHUTaHb PI3HOMAHITHOCTI B HaBYaJbHI MPOTPaMH,
BCUIAKO 3a0XOUYYIOTHCSI 1 BHU3HAIOTHCA O3HAKOIO SKOCTI. Mepexka Mkl myOaiyHOi
MOJIITUKY, yrnpaBiiHHS Ta aaminicTpyBaHHs (NASPAA) posrisiae pi3HOMaHITHICTb
SK BaKJIMBY I[IHHICTb, SIKY IIOBUHHI BPaXOBYBaTH MPOTPaMU MariCTepPChbKO1 Mporpamu
3 MmyOJIYHOTO YNpaBIiHHA Ta AaAMIHICTPYBAaHHS, [0 TMparHyTb OTPUMATH
aKpeauTaIiio, 1 BuUMarae, 100 aKPEeIUTOBAHI MPOTpaMU  JOKYMEHTAIHHO
MIATBEPAKYBaJIU KyJIbTYpHI KOMIIETEHIIII CBOIX CTY/AEHTIB, 30Kpe€Ma iXHIO 3/1aTHICTb
MPOJYKTUBHO CIUIKYBATHCS Ta B3a€EMOJIATH 3 PIZHOMAHITHOIO Ta MIHJIUBOIO
po0OOYOI0 CHUIIOIO Ta TPOMAJITHAMK. AHAJIOTIYHO, IITOBA Tpyma, CTBOpeHa Bigmgiiom
JIEP>KaBHOTO YMPABIIHHS Ta YHNPaBIiHHSA PO3BUTKOM JlemapTaMeHTy €KOHOMIYHUX 1
comianpHux nuTaHb Opranizaiii O6'emnannx Hariii Ta MikKHaApOJHOIO acoIriaIli€ro
HIK1J Ta THCTUTYTIB aaAMIHICTPYBaHHS, BKJIIOUNJIA CIPUSHHS 1HKJIIO3UBHOCTI, SIK OJUH
3 BOCbMM CTaHJIapTIB JOCKOHAJOCTI B OCBITI 3 JIEP)KAaBHOTO ymIpaBiiHHS. Takum
YHMHOM, PI3HOMAHITHICTh Ta IHKJIIO3UBHICTh BB@XXKAIOTHCS KPUTHUYHO BaXJIMBUMHU

XapaKTepUCTUKAMHU, 1110 BIAPI3HSIOTH BHUCOKOSKICHY OCBITY B Tajiy3l JI€p>KaBHOTO
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ynpasmiaHsa. Cepen mporpam NASPAA Bu3HaueHHS, MPUIIICTUICHHS Ta BUMIPIOBAHHS
KyJIbTYPHUX KOMIETEHIIH BUKIMKAIO OUTBIIE TPYAHOIIIB, HIXK 1HII OUTHII TEXHIYHI

KOMITETEHII11, HEOOX1H1 JUIs aKpeanuTallii.

HAxoeuna A.C.

JHinposcvkuti depocasHuli acpapHo-eKOHOMIYHUL YHIBepcumem

3B’S130K KYJIbTYPU TA CHILUIKYBAHHSA AHIJIIHCBKOIO MOBOIO

3arajabHOBIIOMUM € (DAKT, 1110 HOCIEM Ta IepeJaBadeM KyJabTypu € MoBa. BoHa
nommproe  crnenudiky Ta caMOOyTHICTb Hapoay, CTa€ 3aco00M 30epeKeHHs
iH(dopMaIrii mpo Moro iCTOpUUHUA TOCBiA Ta HaaOanHs. Kynbrypa rio0anizoBaHOro
CyCNUJIbCTBA NOTpeOye BUKOPHUCTAHHS €IMHOI MOBM CHUIKYBaHHS, sfiKa cTaBaja O
CBOEPIJTHOIO «BI3010», 0 HAJIA€ MOKIIMBICTD JIOJYYUTHUCS J0 CBITY O€3 KOPAOHIB.

BuBueHHS MOBHM BHXOIUTH JAJICKO 32 MEXKI1 IIPOCTOrO 3amaM'sTOBYBaHHS CIiB 1
rpaMaTUYHUX MpaBmil. HaBiTh SIKIO BU 3HA€TE 3HAYCHHS CIIIB, II€ HE O3HAUYAE, IO BH
3MOXKeTe iX e(pEeKTUBHO BUKOPUCTOBYBATH Ta OyTH 3po3yminumu. CHiJIKyBaHHS 3
JIObMHA BUMAarae OUTBII TIMOOKOTO PO3YMIHHS, HIK MOXKE 3a0€3[EYUTH CIOBHUK.
KynbTypHHii KOHTEKCT Tpa€e BEIWYEe3HY pOJib. 3HAHHS KYJIBTYpU MOXE 3aMiHHTH
BIJICYTHICTb CJIIB y CIIOBHUKY, OCKUIbKHM JIONOMAara€ y pO3yMiHHI 3HAUY€HHS HOBHUX
TEpMiHIB Ta BUpa3iB. YuM OuIblEe BU BUBYAETE KYJIbTYpPY, MOB'SI3aHY 3 MOBOIO, TUM
JIETTIIC BaM 3amaM'sTOBYBaTH CJIOBA Ta BUPA3H, 1[0 BUKOPUCTOBYIOTHCS B IT1H KpaiHi.

Haiikpamuii crmoci® O3HAaHOMHUTHCS 3 KYyJbTypol - TIie  Oe3rocepenHe
cnuikyBanHsa. Came TOMy MporpamMu OOMIHY TakK MOMYJSpHI - BOHU HAJAIOTh
CTYJEHTaM MOXJIMBICTh BHUBYaTH MOBY B KOHTEKCTi. [louMHaioun BHBYATH HOBY

MOBY, BU BUBYA€TC Oararto rpaMaTU4HUX CTPYKTYpP Ta CJIOBHHKOBOI'O 3ariacCy, aJic e
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HEJOCTaTHBO I €(PEeKTUBHOTO CIIIKyBaHHSA. BaM moTpiOHO po3yMiTH MOTHBALIIIO Ta
KYJBTYPHHUI KOHTEKCT, SIKI CTOATH 32 I1€I0 MOBOIO.

OpHi€ro 13 TOJOBHUX TEpeBar aHMIMCHKOT € 1i THYYKICTh: BU MOKETE 3HAUTH
6e3:1i4 croco61B MOSICHUTH BIIACHY JYMKY 3aBJSIKA BETMKOMY CIIOBHUKOBOMY 3aIlacy.
BBaxkaetrbcs, mo B anrmiicekid outemre 750 000 ciaiB — 3BICHO, 3aJIEKHO BiJl TOTO, SIK
paxyBaTu. 3a JAESKMMH OI[IHKaMH II€ 4YHUCIO csirae 1 MigbHOHA 1 IIOPOKY MOBa
30arauyeTrbcs BCE HOBUMH 1 HOBUMH cjoBamu. JIioau, 110 BHBYAIOTH aHTJIHCHKY,
o/ipa3y 3BEpPTalOTh yBary Ha Te, IO B I MOBI ICHye O€3J14 MOXKJIMBOCTEH
BHCJIOBUTH CBOIO JYMKYy THM 4YM IHIIMM 4uHOM. lle Tomy, mo aHrmiiicbka He
oOMe)Kye BacC — BU MOXETE BUKOPUCTOBYBATH il sIK 3aBrogHoO. BTim, Taki kpaiHu, sK
Cinramyp, 3po3yMiIM 1I€ 3aHAJATO OYKBaJIbHO 1 BHHAWIILINA aOCOJIIOTHO HOBUH THII
aHrIcbkoi MOBU — «Singlish», SKkuil NMOrauMHYB I1HIII MICHEBI MOBH, Takl SK
KUTalChbKa Ta MAJIANCHKA.

Amneniticoky odocumuv Jjeeko yumu. 3BICHO, II€ CYNEPEUUBE TBEPKECHHS.
MO>XJIMBICT BUBYATA Ty UM IHIIY MOBY 3aJI€KUTh NEpPII 3a BCE BIJ TOr0, XTO ii
BUBYa€. BTiM, iCHye 3arajJbHONpHUIHATA TOYKa 30py, IO aHIJIMChKAa HE €
HaWCKJIAHIIIO0 JIJI1 BUBYEHHS MOBOIO y CBITI. AHTUIMCBHKI CIOBa AYy>K€ MPOCTI JJIst
PO3YMIHHS, a iXHS CXOXICTb 31 CJIOBaMH 13 IHIIUX MOB JAa€ MOJXKJIMBICTh
CTBEPKYBATH, 110 JIIOAM, SIKI TOBOPSITh HA LIUX MOBAaxX, MOXKYTh MOOAYUTH 3B'S30K
MIK HUMH Ta 3pO3yMITH, SIK BAHUKJIM T1 UM 1HIII CJIOBA B AHTJIIHACHKIM.

BukopucTanHs cy4acHHX TEXHOJIOT1M TaKOX J0MOMAarae BUBYCHHIO KYJIbTYypU
ta MoBU. llepernsg ¢inbmiB 1 TenenporpaM 3 CyOTHUTpaMH JOMOMArae po3IIUPUTH
CIIOBHMK Ta pO3YyMIHHS KYJbTYpHMX HIOaHCIB. UuTaHHS KypHaiiB, OJOriB Ta
OpUTIHAJIBHOI JITEpaTypH J03BOJISIE OTpUMATH Olbiiie 1HGOPMAIIil PO TOBCAKICHHE
KHUTTS TA JICKCHKY.

[Toopoki TakoX € BaXKJIMBUM 3aCO0OOM BMBYEHHS MOBHU Ta KyJlbTypu. Bonu
JAI0Th MOKJIMBICTh HE JIMIIE CIyXaTH, a i CMIJIKYyBaTUCS 3 HOCIIMU MOBHU. Po3yMiHHSA
KyJIbTYpU JONOMAara€ yHHUKHYTH HENOpPO3yMiHb Ta JIONMOBHIOE 3HAYEHHS CIIB Ta

BHpa3iB.
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HaBuanHs MOBU - 11€ HE JIWIIIE BUBYCHHS CJIB Ta TpaMaTUKH, a U BUBYCHHS
KyJIbTYpH, IO CTOITh 3a HEro. EcTeTWyHe BWXOBAaHHA Ha MPAKTHYHUX 3aHATTAX
aHTIIIACHKOT MOBH MOHA PO3TIISAIATH SIK KOMIIOHEHT 3arajlbHO-BUXOBHOI CUCTEMH 1
SK MOTHBAIiiHUI 3aci0d, MO0 CHpuse BHUBYCHHIO camoi iHO3eMHOi MoBHU. lle
3YMOBJICHO BHCOKHM MOTHBAI[IHHAM TIOTEHI[iaJIOM E€CTETHYHOTO BHUXOBAaHHSA Ta
IMIUPOKUMH MOXKIIMBOCTSIMH, SIKI Haja€ Jig I[bOTO BHBUYEHHS 1HO3EMHOI MOBH.
CropuiHATTS Kpacu — 1€ MepIIUid CTyMiHb y BHXOBaHHI BiIYYTTIB, €MOIIHOI
qyWHOCTI. T1IbKM HA €MOIlIHIM OCHOBI BCTAHOBJIIOIOTHCS MIIIHI 3B SI3KH JIFOAUHU 3

HABKOJIMIITHIM CBITOM.
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CEKIIIA 4
IMEPEKTAJO3HABCTBO, KOIMIPAHTHHT, MEJJIAT PAMOTHICTH




Chyprina D. O., Sheypak K. O.

Dnipro State University of Agriculture and Economics

FORMATION AND EVOLUTION OF UKRAINIAN ECONOMIC
TERMINOLOGY

The evolution of science and techniques requires creation of specific naming to
different objects and phenomena in every scientific branch. Terminology that
investigates terms is an important part of vocabulary of every language. So far as
terms used for accurate naming of phenomena and objects in science their
interpretation must be precise because existence of different names for single concept
leads to misunderstanding. Even with a long historical development of the Ukrainian
language and initial steps in terminology formation, the current state of Ukrainian
terminology is not yet ideal. That can be result of many trials which the Ukrainian
language has undergone. Discussions regarding the use of certain words and phrases
that some scientists consider unsuitable for Ukrainian linguistic traditional are still
continuing. The impact of Ukraine’s historical development as territory and nation
along with various Ukrainian terminology elements moulds the economic dictionary.

1. Economic terminology of early Ukrainian period.

The vocabulary associated with the economic development of Ukraine, both
internal and external trade, began to form even in the ancient Ukrainian period based
on the common Slavic roots - "kym-" [kup] (buy), "-min-" [min] (exchange), and
others ("xkymutu" [kupyty] - to buy, "kymnenuii" [kuplenyy] - bought, "miasTi"
[minyatyy] - to exchange, "mpoaaserp" [prodavets] - seller, "mpomaxa" [prodazha] -
sale).

2. Ukrainian economic terminology of the 14th-15th centuries.

In the 14th-15th centuries, the main words for expressing concepts related to
the economic state of the country and trade within they were inherited from Old
Ukrainian. During this period, the primary verb used to denote the process of trade

was "toproBatu" [torgovatyy] (to trade) in various graphical variations, such as
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"topryBatu" [torhuvatyy] and "topryBaTs" [torhuvat]. In the context of buying and
selling, derivatives from old Proto-Slavic roots such as "-ga-" [da] and "-kym-" [kup]
were used, including words like "mpomaBatu" [prodavaty] (to sell), "mpomatu"
[prodaty] (to sell), "3anpomgatu" [zaprodaty] (to sell off), "kymutu" [kupyty] (to buy),
"kymoBatu" [kupovatyy] (to buy), "3akynutu" [zakupyt] (to purchase), "mokynuru"
[pokupyt] (to purchase), and so on.

3. Ukrainian economic terminology of the 16th-18th centuries.

Throughout the 16th-18th centuries, Ukrainian continued to use terms and
language forms rooted in Old Ruthenian and Old Ukrainian business writing, as
evidenced by documents from this period and the 14th-15th centuries. With the
development of society and language in the field of trade and economic relations,
new words began to emerge based on Ukrainian and Proto-Slavic vocabulary, such as
"kymenTBo" [kupectvo] (merchants), "kymoBanbe" [kupovanye] (purchase),
"mepexkynHukp" [perekupnyk] (reseller), "mepexymuuictBo" [perekupnyctvo]
(reselling), "monkynne" [podkupne] (bribery), "moakymnma" [podkupca] (briber).

4. Ukrainian economic terminology of the 19th-20th centuries.

The processes that took place in Ukraine during the 18th-19th centuries also
brought about corresponding changes in the formation of financial terminology.

With the expansion of Ukraine's international relations in the 19th-20th
centuries, the number of borrowed terms from other languages increased: "aBanc"
[avans] (advance payment), "aBi30" [avizo] (bill of exchange), "akment" [aksept]
(acceptance), "axum3" [aktsyz] (excise), "Oip:ka" [birzha] (stock exchange),
"Oyxrantepisa" [bukhhalteriya] (accounting), "Orwomxetr" [biudzhet] (budget),
"pamora" [valyuta] (currency), "Bekcemn" [veksel] (bill of exchange), "meber"
(debit), "nenmozut" [depozyt] (deposit), "emicia" [emisiya] (emission), "iHBecTHIIIT"
[investytsiyi] (investments), "imkaco" [inkaso] (collection), "kamitan" [kapital]
(capital), "xBora" [kvota] (quota), "kpemut" [kredyt] (credit), "mens" [penya]
(penalty), "Takca" [taksa] (tax), "tapud" [taryf] (tariff), "mrpad" [shtraf] (fine), "qex"
[chek] (check), and others.
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5. Ukrainian economic terminology at the end of the 20th and beginning of the
21st century.

The period following Ukraine's declaration of independence and the
establishment of Ukrainian as the state language was marked by significant
development in Ukrainian scientific language and terminology. During this period,
many foreign borrowings naturally appeared in economic terminology: "Gaptep"
(barter), "muBigena" [dyvydend] (dividend), "eBpouex" [yevrochek] (eurocheck),
"mapkeTuHr" [marketynh] (marketing), etc.

In modern Ukrainian, the number of economic terms is increasing, their
qualitative improvement is taking place, adapting to the norms of literary language,
and there is an expansion of the semantics of commonly used terms. Ukrainian
economic terminology is being formed taking into account national traditions,

achievements of other nations, and international terminology practices.
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TECHNOLOGICAL INNOVATIONS IN COPYWRITING: THE USE
OF ARTIFICIAL INTELLIGENCE AND TEXT GENERATION

In the ever-evolving world of digital marketing, staying ahead of the curve is
not just an advantage; it's a necessity. One of the most groundbreaking shifts we've

seen in recent years is how artificial intelligence (Al) and text generation
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technologies are reshaping the landscape of copywriting. This transformation is not
about replacing human creativity but augmenting it, enabling us to achieve more with
less and in less time. Let's dive into how these innovations are making waves in the
field of copywriting [3].

First things first, what does Al bring to the table for copywriters? Al-driven
tools and platforms are now capable of generating content that is not only
grammatically correct but also contextually relevant. This leap forward is thanks to
advancements in machine learning algorithms and natural language processing (NLP)
techniques. But it's not just about churning out text; it's about the depth of
understanding Al has over the nuances of language and user intent [1].

o Efficiency and Speed: Al can produce drafts in seconds, allowing writers
to focus on refining and adding a human touch.

o Scalability: Handling large volumes of content, which is often a
requirement for SEO and digital marketing, becomes significantly easier.

o Personalization at Scale: Al can tailor content to different segments of
your audience without breaking a sweat.

Adopting Al doesn't mean losing the human element; rather, it's about
enhancing your creative process [2]. Here's how you can integrate Al tools
effectively:

1) Idea Generation: Use Al to brainstorm content ideas based on trending
topics, keyword research, and competitive analysis.

2) First Drafts: Let Al handle the heavy lifting of drafting content, which
you can then edit and refine.

3) SEO Optimization: Al tools can suggest keywords, optimal content
length, readability scores, and even predict how well your content will perform.

Consider the case of a digital marketing agency that leveraged Al to manage
their content needs across multiple client websites. By using Al for initial drafts and
SEO suggestions, the agency was able to triple their content output without
compromising quality. This boost in productivity led to better rankings, more traffic,

and, ultimately, higher conversion rates for their clients [2].
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While Al in copywriting offers immense potential, there are challenges to
navigate:

o Maintaining Originality: Ensuring content is unique and not just
regurgitated from existing sources is crucial.

o Tone and Brand Voice: Al may struggle with capturing the unique tone
and style of your brand, which requires human intervention.

o Ethical Considerations: Transparency about the use of Al in content
creation is important for maintaining trust with your audience [3].

As we look ahead, the role of Al in copywriting is set to grow. We'll see more
sophisticated Al that can handle increasingly complex writing tasks, offer deeper
insights into user engagement, and provide personalized content recommendations
[1]. The key for copywriters and marketers is to stay informed and adapt to these
changes, leveraging Al as a tool to enhance creativity, not replace it.

The integration of Al and text generation technologies in copywriting is not
just a trend; it's a transformation that's reshaping how we create, optimize, and
personalize content. By embracing these innovations, copywriters can unlock new
levels of efficiency, effectiveness, and engagement in their work. Remember, the goal
Is to use Al as a springboard for creativity, allowing you to focus on crafting
messages that resonate deeply with your audience. As we move forward, the synergy
between human creativity and artificial intelligence will become the cornerstone of
successful digital marketing strategies [2].

References

1. Komipaiituur. Crarti 1 Tekctu mna caity. SEO-komipaditunr. URL:

http://innovation-studio.com.ua/?view=copywriting

2. Komipaiituar sk Buj ¢axoBoi aisuibHOCTI. Buau Ta cnenudikarii

xomipaiturary. URL: https://studfile.net/preview/5119211/

3. bmnosa H. M., Kupunosa O. B. KonipallTUHT sIK TisUTbHICTH 31 CTBOPEHHS
onyaiiHoBoro konreHty. Communications and Communicative Technologies.
Bun. 18. 2018. [ninpoBchkuii HalioOHaNbHUN yHiBepcuTeT iMeHl Omecs
['onuapa. URL:
https://journals.indexcopernicus.com/api/file/viewByFileld/428566.pdf

253


http://innovation-studio.com.ua/?view=copywriting
https://studfile.net/preview/5119211/
https://journals.indexcopernicus.com/api/file/viewByFileId/428566.pdf

Ignatova V.M.
Dnipro State University of Agriculture and Economics

THE IMPORTANCE OF DEVELOPING CRITICAL THINKING FOR
FUTURE SPECIALISTS OF THE AGRICULTURAL COMPLEX

Humanity's desire to simplify working conditions and reduce the number of
human resources involved in production processes has resulted in Al and machines
that eliminate the importance of humans in all areas, and the volume and speed of
information transfer grow exponentially. If there is a way to stay better than machines
in something, it is definitely related to the ability to create new meanings. First,
generate a million, and then select the most powerful. And this is the most difficult.

Critical thinking is the ability to question information. It is the ability to think
in a disciplined way: clearly, rationally, impartially, based on evidence.

The good news is that critical thinking isn't a special talent or the result of a
smart gene, it's a skill. Wherever there is a wave of information, there is a need for its
analysis. Therefore, critical thinking is the must.

It helps:

* remain unblinded

* look at the problem from different angles
* abandon prejudices

« formulate an opinion

* look for confirmation of hypotheses

* check alternative points of view

* make objective conclusions

With the help of critical thinking, you not only evaluate the external world
more accurately, but also analyze the course of your own thoughts: whether you were
not biased, whether you took all factors into account, whether you made a mistake in
your calculations. It performs the same role as a mirror for a bodybuilder: by

analyzing the results of your thinking, it is easier to understand what to improve.
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If someone chooses to move around critical thinking, it is immediately
apparent. He acts very quickly, even if there is time to think. Does not notice
Important facts and ignores details, because they can knock him out of a "beautiful
decision". Skips the validation of ideas, although it has all the tools to do so. Acts on
emotions.

Someone for whom critical thinking is important does not take anything for
granted and checks everything. He looks for non-trivial ways to solve problems.
Discusses ideas with the team and asks for constructive criticism. He chooses the best
of all options — and always with a cool head.

Creativity is the rearrangement of other people's ideas. But if you unknowingly
copy a fat piece, a scandal cannot be avoided. Therefore, do the work and look at it
critically - is it honestly yours or did you blink somewhere and get lost in someone
else's (regarding the topic of plagiarism in scientific texts and student papers).

There are rules or tips that help to think critically:
. Look for independent confirmation of facts.
. Argue more.
. Remember that there are no authorities.
. Put forward several hypotheses.
. Don't get attached to a hypothesis just because it's yours.
. Use numbers, not opinions.

. Choose the simpler of the two options.

o N oo o B~ W N P

. Avoid hypotheses that cannot be tested.

We all use critical thinking in different situations. Another question is how
well we are trained in this. But sometimes you want to break the phone and just
scream, but then the team will hear you and lose faith in the project. You can refuse
the project - but that way you will lose the client. When you make a decision, think
about the consequences. This will help restrain yourself in a critical moment.

If you don't want to put up with the volatility of the advertising world, you can

give up creativity and go to the village to breed snails. Knowing that you have a plan
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B gives you a sense of control over the situation. And this to some extent already

helps to solve it.

Kuzovenko V. V., Enenko O. S.

Dnipro State University of Agriculture and Economics

MEDIA LITERACY AND MEDIA COMPETENCE IN MODERN
EDUCATION

The participation of students in the media space requires pedagogical support
and education in ethical norms of communication, safe online behavior, and the
ability to effectively search for and evaluate information. Additionally, it's important
for educators to actively develop their media and information literacy skills, using
modern technologies in the educational process and promoting the development of
media competence among students. Coordinating the implementation of multimedia
and internet technologies in higher education is essential to ensure quality and
accessible learning for all students [1].

The use of platforms like Zoom, Moodle, and the creation of educational films
and multimedia presentations has become an integral part of the learning process.
This "modernization” of education not only meets the demands of the times but also
becomes an urgent solution in the context of quarantine measures. However, many
teachers and students were not prepared for such changes, leading to uneven quality
of education and different approaches to technology use.

It's important to view multimedia tools as auxiliary elements of education that
facilitate dialogue and active student engagement in the learning process. Wisdom
and knowledge are not only acquired through information but also through dialogue

and communication with others, which can be more challenging in a virtual
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environment. The internet provides information but doesn't always reflect knowledge,
which is based on relationships and correlations between facts [2].

The problem of information overload lies in the excess of available information
compared to an individual's capacity to perceive it. It's important to teach students
about conscious selection and critical analysis of information on the internet. In the
learning process, it's crucial to transition from fragmented perception of reality to a
holistic system of knowledge. Developing a responsible attitude towards one's digital
reputation should be an integral part of media literacy [3].

University educators increasingly use social media for communication with
students and professional development. The use of mobile phones in classes enhances
information accessibility and increases the productivity of the learning process.
Mobile devices allow quick access to additional illustrative material, facilitating the
assimilation of theoretical concepts. Prohibiting the use of mobile phones in classes is
an outdated approach that does not benefit modern education [2].

In conclusion, the integration of media literacy skills into education is essential
for students to navigate the digital landscape responsibly. Educators must actively
develop their own skills and embrace modern technologies to ensure quality learning
experiences. The utilization of multimedia tools, alongside the promotion of critical
thinking and ethical communication, enhances student engagement and fosters a
holistic understanding of knowledge. As education evolves to meet the challenges of
the digital age, it is imperative to prioritize the development of media competence

among both educators and students [3].
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HISTORICAL STAGES OF THE DEVELOPMENT OF THE CRIMEAN

TATAR LANGUAGE

Having analysed the development of the Crimean Tatar language from the
beginning of its origin to the present day, three stages of development can be clearly
distinguished:

. the period of the "ancient language"(eski qirimtatar tili) spanning from
the 13th to the 15th centuries;

. the period of the "middle language"(orta qirimtatar tili) from the 15th
century to the first quarter of the 20th century;

. the period of the "new language"(yasit qurimtatar tili) encompassing the
first quarter of the 20th century to the present day.

Each of these periods has its own peculiarities and characteristic details.

The "ancient language” stage is directly related to the initial formation of the
Crimean Tatars based on the Kipchak tribes with the Khazars, Pechenegs and Turks.

The "middle language™ stage falls on the period of active development of the
Crimean Khanate and its subsequent decline. Due to the close political ties of the
Khanate with the Ottoman Empire, linguistic, cultural and ethnic convergence took
place, which led to the mixing of two languages - Crimean Tatar and Ottoman. There
Is a great deal of imitation of words from Arabic and Persian, which makes the

language no longer understandable. At the same time, the development of Crimean
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Tatar literature took place in two directions: classical and palace literature and folk
literature. Classical literature contained a large number of foreign lexical borrowings
from Iranian and Arabic. The convergence of the Ottoman and Crimean Tatar literary
languages is due to the scientific and literary activities of Ismail Gasprinsky, who
published the newspaper Terciman in 1883.

Folklore works, songs of various genres, fairy tales, proverbs, legends, etc.
were created in the "folk" Crimean Tatar language. This language contains almost no
foreign language borrowings, so it is understandable and widespread among the
general population.

The "new language" period falls in the first quarter of the twentieth century. It
Is characterized by eliminating previously borrowed words from Persian and Arabic,
as well as replacing the southern dialect (yalt boyu sivesi) with the middle dialect
(orta yolag sivesi) in the literary language. As a result of these significant changes,
the modern Crimean Tatar and Turkish literary languages differ greatly not only in
vocabulary but also in grammar.

Over the past 100 years, the Crimean Tatar alphabet has changed and reformed
three times. This was due to political considerations that led to the assimilation of the
peoples of the USSR. The first stage was the use of the Arabic alphabet, which is the
script used to write all the textual monuments of the "middle language».

The abandonment of the Arabic script was due to the development of the
language and the rejection of borrowings, farcicalisms and arabisms. In 1928, the
Arabic script was replaced by the first Latin alphabet. The new alphabet was based on
the Janalif. In 1938, the Latin alphabet was replaced by the Cyrillic script. The use of
the Cyrillic alphabet continued until 1997 and was the official writing of the Crimean
Tatar language.

In 1997, the Verkhovna Rada of the Autonomous Republic of Crimea approved
the transition to the new Latin alphabet. A resolution of the Cabinet of Ministers of
Ukraine of 22 September 2021 approved the alphabet of the Crimean Tatar language
based on the Latin script. The modern Latin alphabet was developed in cooperation
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with the Mejlis of the Crimean Tatars and conveys most of the morphological

principles that affect phonetics and spelling in general.

Popova O. S, Sarkisian S. L
Dnipro State University of Agriculture and Economics

OPTIMIZATION OF COPYWRITING FOR SEARCH ENGINES: KEY
PRINCIPLES AND TECHNIQUES

Crafting content that resonates with both your audience and search engines can
feel like walking a tightrope. Yet, mastering this balance is essential for any digital
presence aiming to stand out. Let's dive into the art and science behind SEO
copywriting, breaking down the complexities into actionable insights you can apply
directly to your work.

At its core, SEO copywriting involves creating compelling content that targets
specific keywords to improve search engine rankings. But it's more than just
sprinkling keywords throughout your text. It's about understanding your audience,
delivering value, and making your content easily discoverable [3].

Why do people visit your site? They're looking for answers, entertainment, or
solutions. Your first job is to understand what your audience values and then deliver
it in spades. This might mean tutorials, in-depth guides, or relatable stories.
Remember, if it doesn't help or engage the reader, no amount of optimization will
save it.

Before you write, know what words or phrases your audience uses to find
information related to your topic. Tools like Google Keyword Planner or SEMrush

can offer insights into search volumes and competition. Yet, it's not just about the
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most popular keywords. Long-tail keywords, which are more specific and often less
competitive, can be gold mines for attracting targeted traffic [1].

Now, let's get into the nitty-gritty of writing:

o Write for Your Audience First: Start with a clear understanding of who
you're writing for and what questions they're asking. Your content should provide
answers in a straightforward, engaging way.

o Use Keywords Wisely: Include your primary keyword in the title,
headings, and throughout the content. But beware of keyword stuffing. Your text
should read naturally, with keywords flowing seamlessly within the context.

o Engage with Headings and Subheadings: Break your content into
digestible sections with clear, keyword-rich headings. It helps readers skim for
relevant information and improves your content's structure for search engines.

o Link Wisely: Internal and external links not only boost SEO but also
provide value to your readers by guiding them to additional relevant information.
Make sure to link to reputable sources and useful internal pages [3].

SEOQ isn't just about the words you write. Technical aspects play a crucial role
too:

o Meta Descriptions and Title Tags: These are your content's billboards on
search engines. Write compelling meta descriptions and title tags that include your
main keyword. They should entice users to click through to your site.

o Mobile Optimization: With more searches happening on mobile devices,
your content must be readable on any screen size. A mobile-friendly website is now a
necessity, not an option.

o Page Speed: A slow-loading page can hurt both your bounce rate and
search rankings. Optimize images and leverage caching to keep your site speedy.

Finally, how do you know if your efforts are paying off? Tools like Google
Analytics and Google Search Console can provide insights into your content's
performance, from page views and bounce rates to search rankings and organic
traffic. Use this data to refine your strategy, focusing on what works and improving
what doesn't [4].

261



Consider a blog post titled "5 Easy Weeknight Dinners." By targeting a long-
tail keyword like "easy weeknight dinners," the author can attract readers looking for
quick meal solutions. The post is structured with engaging headings, short
paragraphs, and includes internal links to recipes and external links to cooking tools.
The meta description is clear and compelling: "Discover 5 easy weeknight dinners
that will save you time and satisfy your taste buds. Click to get the recipes now!"

SEO copywriting is an evolving field, with algorithms and best practices
constantly changing. Yet, the principles of understanding your audience, providing
value, and optimizing for both humans and search engines remain constant. By
focusing on these fundamentals, you can create content that not only ranks well but
also genuinely connects with your readers. Remember, the goal is to inform, engage,

and convert your audience, turning readers into loyal followers and customers [1].
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binenko H.O.
Jninpoescwvkuti 0eparcasHull azpapHo-eKOHOMIUHUUL YHIgepcumem
KOIIPAVMTUHT Y BUIIIOMY HABYAJIBHOMY 3AKJIAI

KomipaliTuHT — 1€ BakJiMBa CKJIAJ0Ba CY4YacCHOI OCBITHBOI TPAKTUKH B
YHIBEPCUTETaX Ta IHIIMX BUIIUX HAaBYAIbHUX 3aKiajax. BiH BUKOHY€E KIIIOUOBY POJIb
y CTBOPEHHI TEKCTiB, Kl 1HGOPMYIOTh, MEPEKOHYIOTh Ta HAaBYAlOTh CTYJICHTIB,
BHUKJIQ/IaviB Ta 1HIIMX 3alllKaBJICHUX CTOpiH. KomipalTHHT y BUIIOMY HaBUaJILHOMY
3aKjajl MOKEe BKJIIOYATH PI3HOMAHITHI 3aBJaHHS, TakKi SK HAMUCAHHS IiJPyYHHKIB,
HaBYAJIbHUX MOCIOHUKIB, HAYKOBUX CTaTell, MaTepialiB Jjisl BeO-caiiTiB Ta Oporiryp, a
TaKOX PO3pOOKa KOHTEHTY JIJIsl COLIIAIbHUX MEPEX Ta IHIINX OHJIANH-TUIaTPOPM.

OpHi€0 3 OCHOBHUX IIUJIEH KOMIPAUTHHTY y BUIIOMY HAaBYAJILHOMY 3aKjiajil €
3a0€e3ne4eHHs] JTOCTYIMHOCTI Ta 3pO3yMUIOCTI 1H(QOpMauii Uisl PI3HUX ayIUTOpIH.
Texcty MOBMHHI OYTHM YITKMMH, JIAKOHIYHHUMH Ta TOYHHUMH, aJalTOBAHUMH JI0
noTpeO Ta piBHS 3HAHb YUTAYUIB.

[Ile onHIE0 BaXIMBOKW (PYHKIIE KOMIPAUTHHIY € CTUMYJIIOBAHHS
3aI[iKaBJICHOCTI Ta 3aXxOIUIeHHs MarepiaioM. [loOpe HammcaHi TEKCTH MOXKYTh
3a0X0UyBaTU CTYJEHTIB O AKTHUBHOI y4YacTl y HaBYaJbHOMY IMPOIEC], CIPUAIOYU
iXHPOMY yCHiXy Ta PO3BUTKY. KpiM TOrO, KOMIpAUTHHT y BUIOMY HaBUYaJIbHOMY
3aKjIa/l BiJIrpa€ BAXIJIUBY POJIb y MIATPUMII PEeMyTallii Ta MPOCYBaHHI YHIBEPCUTETY
YU KOJIEJKY. SIKICHUM KOHTEHT Joromarae miABUIIUTUA MPUBAOIUBICTh 3aKiIady s
MOTEHIIIHHUX CTYACHTIB Ta MIABUIIUTH HOTO aBTOPUTET Cepel KOJIET y raiy3l OCBITH.

JIOTIOBHEHHS:

KpiM OCHOBHMX 3aBlaHb, 3a3HAYCHUX BHINE, KOMIPAUTHHT Yy BHIIUX
HaBUAJbHUX 3aKJIa/IaX MOXKE TAKOXK BKIIOUATH HAMHMCAHHS PEKJIAMHHUX MaTepiajiB
IUTsl PUBAOJIEHHS! HOBUX CTYJEHTIB, pO3POOKY KOHUEMIIA Ta CKPUMTIB AJIs BIIEO Ta
ayqioMarepiaiiB, a TaKoXX CTBOpPEHHS i1HGOpMaIiiHUX OJIETEHIB Ta PETYISIPHHUX
HOBUHHUX OHOBJICHb.

KpeatuBHuil migxiag 10 KOMIPAUTHUHTY MOXKE TaKOXK CHPHUSATA (POpMyBaHHIO
VHIKQJIBHOTO IMIJI)Ky BHIIIOTO HABYAJIHHOTO 3aKJITy, 110 BAXKIIUBO I IPUBEPTAHHS

yBaru Ta 3aJIy4eHHs CTYJEHTIB Ta (axiBI[IB Y PI3HUX raiay3sx.
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30KkpeMa, HarucaHHs 3BOPYIUIMBUX Ta Bpa)XalOyHX 1CTOPii yCcHiXy CTYyHEHTIB,
a TaKoX MOJAUI X JOCSATHEHb Ha IUIaT(opMax COIIaIbHUX MeJla MOXE BEIUKOIO
MIpOIO CIIPUSITH MiABUILIECHHIO MOMYJISIPHOCTI Ta MPUBAOIMBOCTI 3aKJIay.

Kpim Toro, komipallTHHT MOk€ CTaTH 1HCTPYMEHTOM JJisl peajizalii cTparerii
MapKETUHI'y KOHTEHTY, BKJIIOYAalOYd CTBOPEHHS I[UIbOBOIO KOHTEHTY JUISl PI3HHUX
ayIUTOPIA, B TOMY YHCJ1 MaOyTHIX CTYJICHTIB, MOTOYHUX CTYJEHTIB, BUKJIaJaviB,
aaMIHICTpaIlii Ta IHIINUX 3aIliKaBJICHUX CTOPIH.

TakuM YMHOM, KOIIPAMTHHT B BUILMX HaBYAJbHUX 3aKJIa/1aX BIJAIPAE HE JIMILIE
iH(popMmaliiiHy, ane i CTpaTeriydHy poJib y MATPUMII Ta PO3BUTKY OCBITHBOTO
3aKmagy. 1MoOro BHKOPHCTAaHHS BapTO PO3MVISAATH SK  BAXKIMBHH  EIEMEHT
KOMYHIKAI[IfHOi CTpaTerii, COpsAMOBaHOI Ha JOCATHEHHS METH Ta YCHIXy Y
HaBYAJILHOMY CEPE/IOBHIIIL.

OTxe, KONIpAaMTUHI Yy BHIIOMY HaBYAJIbHOMY 3aKjajJl € BaXJIMBUM
IHCTPYMEHTOM, SIKUH JIOIIOMara€e CTBOPIOBATH SKICHUM Ta JOCTYNMHUN KOHTEHT MJIs
HAaBUYaHHA Ta PO3BUTKY CTYAEHTIB, @ TAKOXK MIATPUMYE PEMyTaliio Ta MPUBaOIUBICTb

3aKJIany.

Hoesux K. 1.

JHninposcokuti depoxcasruili acpapHo-eKOHOMIYHUL YHigepcumem
MEJIATPAMOTHICTb TA BUBYEHHS IHO3EMHHUX MOB

OszHiero 3 3a/1a4, TOCTaBJIEHUX Tepe]] CydaCHUMHU BUKJIaJjadaMy 1HO3EMHUX MOB
Ta 37100yBayaMU BHIIOI OCBITU € TMOJIOJIaHHSA TPOOJieM I1HTETpyBaHHS EJIEMEHTIB
MeJlarpaMOTHOCTI B OCBITHIM MpocCTip 3100yBadiB BHINOI OCBITH, 30KpeMa Ha
MPaKTUYHUX 3aHATTIX 3 aHIMINACHKOI, HIMELUbKOi 4M (paHily3pkoi MOB ab0 Ha
3QHATTAX, SKI BUKJIQIAIOTHCS AHTIIMCHKOIO MOBOIO, IO CHPSMOBaHI Ha PO3BUTOK

KOMYHIKaTUBHUX HAaBUYOK MallOyTHIX (axiBIiB — arpapiis.
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B enoxy iHpopMaitHO-ICUXOJIOTIYHUX BHUKJIMKIB MOJOJI JIOAM MAaloTh
«030pOoiTHCS» HABUKAMH KPUTHYHOTO JIEKOTyBAHHS MEIIaPOMYKIIil i BUKOPUCTAHHS
MacMmeaia y cBoi Iisax. HaykoBo-lemaroriyHi KOJEKTHMBH HaBYAJIBHUX 3aKJIaJliB
MOBUHHI TEPEeTBOPIOBATH 3700yBauiB BHUIIOI OCBITH Ha CBIAOMHUX 1 TBOPYHX
KOPUCTYBauiB MacMmeia, CIpUSITH BUPOOJICHHIO IMYHITETY A0 MaHIMYJISTUBHOI JIii
ekpany [1, c. 39], a me HemMOXJIHMBO 0€3 oOIaHyBaHHS OCHOB 1HGOMEIIHHOT
IPaMOTHOCTI.

3acTocyBaHHS KOMIIETEHTHICHO-OPIEHTOBAHOTO TIAXOAY JO HAaBYaHHA Yy
MOETHAHHI 3 I1HTEPAKTUBHAMH TEXHOJIOTISIMH Ta BIpaBaMH, CIPSIMOBAHWUMH Ha
PO3BUTOK MEI1arpaMOTHOCTI Y4YHIB, JONOMAara€ BHKJIagadyaM JOCSITTH BHCOKUX
pe3yNbTaTIB y CBOiM MeAaroriuyniii poooti. Bukopucranus 1mpboro KOMIIEKCY BIpaB
CIpHUSIE MIJBUILEHHIO PIBHA 3HAHb YYHIB 3 1HO3€MHOI MOBHU, PO3BUTKY KPHUTHYHOIO
MUCJICHHSI Ta OTPUMAHHIO MOBHHUX Ta JKUTTEBUX KommeTeHI. [lig yac mpoekTHoi
JISUTBHOCT1 YYHIB aKTHBI3YETHCS 1X KPEATUBHICTh Ta TBOPYICTH, II0 CIPSIMOBAaHI Ha
MPOBEJICHHSI CAaMOCTIMHUX JOCHIIKEHb 1] KepIBHUIITBOM BHUKJanaya. el mporiec
BKJIFOYA€E €TaIy B1J] CTAHOBJICHHS 17I€1 10 CTBOPEHHS MPOJYKTY Ta HOT0 Mpe3eHTallli.
Metoau AOCHITHULIBKOI  JISTIBHOCTI, Taki SIK CIHOCTEPEXKEHHS, MOPIBHAHHS,
a0OcTparyBaHHs, MOJICIIIOBaHH:, hopMai3allisi, CHHTE3, aHaji3, OLIHIOBaHHS Ta 1HIII,
BUKOPUCTOBYIOTHCSA JUIsl BUPINICHHS MPAaKTUYHUX 3aBAaHb MijJ Yac HaBYAHHI.
HaBuaHHs 3a JONMOMOroO MEAIaOCBITHIX BIpaB Nepeadayae psiji €TamiB, TaKUX SK
MOCTaHOBKa Mpo0OJieMU, OOTOBOPEHHS 3aBJaHb, POPMyBaHHS YSBJICHHS PO MOKIIUBI
NUISIXA BUPIIICHHS, CTPYKTYPYBaHHS PE3yNbTaTiB, TECTYBaHHS Ta JOIpAIfOBaHHS,
[0 € OCHOBOIO JIJIsl IPOEKTHOIO MiJIX0/1y Y HABUAHHI.

3acobu meoiaocsimu i mediacpamomuHoCmi:

OOroBopeHHs GOIJIBbMIB / KHIKOK:

-Expanizanig ik BiTOOpaXeHHS PEKUCEPCHKOrO CBITOCHPUUHSTTS, OCOOIMBOCTEH
4acy CTBOpPEHHS (HUIbMY;
-Expanizaiis ik mepeocMHUCIIEHHs MEePIIOHKepena, sIK BIANMpPaBHA TOYKA Y CTBOPEHHI

1HIOT 1HIIOI XYJI0KHBOT CTPYKTYpH, ajie aJeKBaTHOI B 3arajibHi Ta eMOIlIHHII
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HaJIAIITOBAHOCTI,

-Expanizaitis sk BIATBOPEHHS XYIOXKHBOI OOpPA3HOCTI JTEPAaTypHOTO CJIOBa
3aco0aMM KIHOMUCTEITBA Ta HEMUHYY1 IIPU IbOMY BTpaTH aBTOPCHKOTO HAYaa;
-Expanizaiiia sk aHaji3 aBTOPChbKO1 JyMKH B TEPIIOJKEpeEi, aje B 1HIINH dopmi ii
PO3BUTKY;

-TBopui 3aBIaHHS Ha BITHOBJICHHS YCIX €TaIliB PO3BUTKY CIOKETY;

[TpoGieMHl OOrOBOPEHHSI Ta peElEH3YBAHHS MemiatekcTiB ((hiapMiB, Telernepenady,

KJIIIIB, iIrop, canTiB IHTEPHET):

-3icTaBjeHHS Ta 0OTOBOPEHHS PEICH31M, CTaTel, KHUT;
-KonexTuBH1 00roBOpeHHs, TUCKYCIi 32 TEMOIO MeJl1a TEKCTIB;
-IIucemoBe perieH3yBaHHS Melia TEKCTIB, BEACHHS MeIialloICHHIKA

BI/II[I/I TBOPYHX 3aBJdHb HA 3aHATTAX 3 BUKOPUCTAHHAM aVI[iO —Ta BiI[eOSaHI/ICiBI

-IIpocnyxoByBaHHsl 1H(popmamii 3 J000pOM Ta UIOCTPYBaHHSAM MAaIIOHKaMH,

B1JICOCIOKETOM UM IIPE3CHTAITIEIO;

-Bubip Bifeo — uu ayai0TEKCTY, SIKI OTOTOKHIOIOTHCA YU PO3KPUBAIOTH IIEBHY TEMY;

Cnucok BUKOPHUCTAHOI JITEPATYPH:

1. Marepiasiu  MiKHApOAHOI  HAyKOBO-NPAKTUYHOI  [HTepHeT-KOH(epeHii
«MeniaocBiTa — mnpiopuTeTHUl HampsM B ocBiTI XXI cTomiTTs: mpobiiemu,
JOCSITHEHHS 1 mepcnekTuBu» (25-27 xoBTH 2013 poky) / 3a 3ar. pea. KaH.. Te.
nayk JI.J[. [TokpoeBoi. XapkiB : XapkiBcbka akaaemiss HenepepBHOi ocBith, 2013.
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