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FUNCTIONS OF LANGUAGE IN COMMUNICATION

Language (oral and written) is the main universal means of communication
between people, expressing their thoughts and feelings. With the help of language,
we acquire knowledge, store it in our memory, and pass it on to others. Scientists
distinguish the following functions of language in communication:

- a means of existence, transmission and assimilation of socio-historical
experience;

- means of intellectual activity (perception, thinking, imagination);

- a universal means of information transmission, i.e. words, phrases, sentences,
texts are verbal means of information transmission. Verbal means are the most
important components of communication, as they are the main carriers of messages.

The form of language existence is speech. Speech is the implementation of
language by people in the process of communication, that is, the process of
implementation of linguistic activity. The speaker uses means of communication
(sounds, words and their forms, fixed phrases, sentence models, texts) to convey a
certain content, which may include, in addition to thoughts, feelings and expression
of will,

So, language, communication and speech are interconnected. Speech is
impossible without language, and language is created to carry out the process of
communication.

Language is common to all who use it, and speech is always individual, since
each of us uses and selects language means in our own way.

Development and enrichment of language occurs in the process of
communication. If speech activity through the means of a certain language ceases, the
language becomes dead. Language lives only in speech and communication.

Learning the language, enriching the memory with various means and ways of
expressing thoughts contribute to the development of speech. Equally important is the
systematic and purposeful practice of speech — communication in one's native
language during the performance of one's professional duties, since skills and abilities
are developed only in the process of communication.

So, language is a system of means of communication, speech is a choice of
these means in the process of communication; communication is the process of
exchanging information with the help of language, that is, speech activity.

Communication and interpersonal relationships consist of processes that are
often intertwined and mutually complementary. At the same time, each process can
be viewed separately, as it has its own unique features. These processes are
information exchange between people (communicative side of communication),
mutual organization, influence on other people (interactive side of communication);
perception and mutual understanding of each other or knowledge of each other
(perceptual side of communication).
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